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Thank you all for joining our 2nd webinar to share progress on the 
California Smokers’ Helpline rebrand effort. 
 
I am Sharon Cummins, Project Director at the Helpline, soon to be: Kick 
It California.  
 
If you attended the first webinar in March, we gave context for why we 
needed to rebrand, the process & testing, and the timeline.  
 
Today, I will give just a quick recap of those items and then share the 
new Kick It California Brand Overview with you.   



 

WHY REBRAND

SOCIETAL
T R E N D S

Decrease in Phone Calls

More people own smart phones yet fewer are making calls.

Increase in Digital Self-Help 

More immediate access to free, self-help tools via mobile apps.

Increase in Youth Vaping

More youth are getting addicted to nicotine

 

A Quick Recap of Why we needed to Rebrand.  
 
Significant societal trends have had major impacts on how we provide 
and promote our services. 
 

➢ We’ve seen an increase in mobile phone usage but a decrease in 
phone calls at Nationwide Quitlines, despite consistent 
advertising and promotions to drive calls.  

The population of people we’re trying to serve is getting younger and 
not using telephones in the same way. 
 

➢ Simultaneously, we’ve seen an increase in the Growth of Digital 
Self-Help  

People have more immediate access to an ever-expanding range of free, 
self-help tools for behavior change, in general, and tobacco cessation, 
specifically.  
 

➢ And we’re all very concerned with the increase in vaping among 
youth, after years of teenage smoking on the decline. 

  



 

 

 

Our many brand expressions, seen here, have tried to meet these 
evolving needs, but they have diffused our promotional power, making 
it difficult to succinctly convey our services and harder to stand out in a 
competitive landscape. 
 
 

  



 

NEW BRAND NAME

• Quittable 

• Kick It

• Quit Edge

• Qwell

• Quitstop

• Quit.ly

• Ceaseful 

• Nix 

• Breakaway 

• X it. 

• Kibosh 

• NoMo 

• Clear CA

4 FOCUS GROUPS
8 people who smoke and 9 people who vape

QUANTITATIVE SURVEYS  
207 tobacco users and 70 Helpline staff 
119 smokers Age: 25-59 88 vapers Age: 18-39

• Quittable

• Kick It

• Quit Edge

• Qwell

• Quitstop

KICK IT CALIFORNIA

48            Asian

16            Black or African American

7            American Indian or Alaska Native

4            Native Hawaiian or Pacific Islander  

44            LGBTQ+

40            Hispanic or Latino

People       Identified as

 

So a year ago, after consulting with CTCP, we decided to rebrand.  
 
We worked with a creative agency in San Diego, called Vitro, to 
develop a thoughtful approach to evolve our brand presence.  
 
This process started with collecting insights from California tobacco 
users, as well as our counseling staff, to develop a new name.  
 

➢ We vetted several names initially to replace the California Smokers’ 
Helpline 

➢ And we narrowed it down to 5 names for focus group testing of 17 
people who smoke and vape.  

➢ Two names emerged as favorites from each group: Quittable and 
Kick It, along with California variants of each name to underscore 
the statewide program identity. 

➢ Those names were forwarded to qualitative surveys of 207 people 
who smoke and vape and 70 of our staff.  

➢ There was a unanimous favorite that came from this process: Kick It 
California. 



 

NEW BRAND LOGO
Quantitative
Survey

 

 

The next step for Vitro was to design a new logo. We went through 
several rounds of design before we came to a point of testing the 3 
options shown here.  
 
Our staff helped to inform our ultimate selection process, with the 
majority of staff preferring Option 1. 
 
 

  



 

 

 

And that leads us to where we are today, with the development of the 
Brand Guidelines, which contain a narrative about who we are and how 
we want to present and promote our services.  
 
 
 

  



 

 

 

In September 2021, the California Smokers’ Helpline will be rebranded 
as “Kick It California.” In addition to giving the brand a more youthful, 
modern style, this change will allow us to appeal to a broader range of 
people who:  
 

• Consume nicotine via any method, not just combustible cigarettes.  
 

• Prefer communications channels other than a phone call.  
 

• Seek self-help before, or instead of, proactively asking for help.  
 

• Lack access to quality care or have been historically marginalized. 
 

 
 

  



 

 

 

Our Brand Story 
 
 

  



 

 

 

Who We Are 
 
 

  



 

 

 

To build a strong brand, we need to be consistent in the way we talk 
about our service.  
 
In general, we refer to Kick It California as a “text- and talk-based 
support program” that uses “one-on-one coaching” and “proven, 
science-based methods” to “help people who smoke, vape, and use 
smokeless tobacco quit.” 

 
 
 
 

  



 

 

 

This is the primary Kick It California logo.  
 
The italicized “i” is meant to suggest action and forward motion. It’s 
also reminiscent of the circle/slash “no smoking” or “no vaping” symbol 
— a helpful reminder of our clients’ ultimate goal. 
 
There are two lockups: left-aligned and right-aligned. Consider 
placement in the composition when deciding which one to use. Because 
type is almost always left-justified, the left-aligned version is generally 
preferred. 
 
 
 

  



 

 

 

Our Primary & Secondary Brand Colors 
 
 

  



 

 

 

Our Color Combinations 
 
 

  



 

 

 

Variations for logo and color.  
 
 

  



 

 

 

Our logo and clear space. 
 
 

  



 

 

 

Our Typography.  
 
Talk about acceptable substitution fonts. 
 
 

  



 

 

 

Envisioning our brand in a printed or electronic promotion. 
 
 
 

  



 

 

 

Uplifting and Encouraging 
 
Not too serious or confrontational  
 
 
 

  



 

 

 

Realistic & Authentic  
 
Not posed or contrived  
 
 
 

  



 

 

 

Approachable & Inclusive 
 
Not cliché or out of touch 
 
 
 

  



 

 

 

The brand guidelines I just reviewed along with downloadable brand 
logos and color swatches are available right now on 
brand.kickitca.org.  
 
Starting next month, we will be adding:  
• Images 
• Fact Sheet 
• Press Release 
• Postcard 
• Social Media Posts 
• Promotional Flyer, Video & Calendar of dates to promote Kick It 

California 
 
 
 
 

  



 

BRAND TIMELINE
SEPTEMBER

SOCIAL

facebook
twitter
instagram

KICK IT COACH 
TRAINING

NUMBERS

EN: 800-300-8086
SP: 800-600-8191

CTCP
PROMOTIONS

MATERIALS

educational 
promotional
training

WEBSITE

kickitca.org

TOBACCO CONTROL 
COMMUNITY

brand.kickitca.org

 

Our official brand launch is September, so we are in the process of 
building out these new Kick It California properties to replace all of 
our current Helpline properties. 

➢ We’re building a new website – kickitca.org – to replace 
nobutts.org, nofume.org, and novapes.org. 

➢ We will be launching new branded Facebook, Twitter and Instagram 
accounts. 

➢ We’re working with our staff to update our communications and 
workflows 

➢ We’re updating all of our educational, promotional & training 
materials and working with TECC to update their catalog. 

➢ We’ve set up new phone numbers – 1 English & 1 Spanish phone 
number – to replace our NoButts, NoChew, NoVape & NoFume 
phone numbers. 

➢ We’ll be working with CTCP PR and advertising agencies on 
promotional campaigns.  

➢ And we’ll be providing brand resources - through brand.kickitca.org 
- to the Tobacco Control Community. As we add materials to the 
site, we will update you via email & Partners Posts. 
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KEY POINTS
SEPTEMBER

We will continue to operate and provide services as California 

Smokers’ Helpline until September.

September, we will operate under our new name, Kick It California, with a new logo, 

new phone numbers, and a new website. 

Our current websites and phone numbers will be forwarded to the new, so if people call 

or visit after September, they will still reach us.

Asian Smokers’ Quitline is not rebranding.

 

Some final points I want to reiterate before I open it up to questions.  
 

➢ We will be known as the California Smokers’ Helpline until 
September, to give all of us time to update our communications and 
workflows with the new brand.  

 

➢ Starting in September, we will operate under a new name, new 
logo, new phone numbers, and a new website.  

 

➢ Fear not – our current websites and phone numbers will be 
forwarded to our new ones, so people who call or visit after 
September, will still reach us. 

 

➢ The Asian Smokers’ Quitline is not included in the rebrand. ASQ will 
continue providing cessation support via phone & web in 
Cantonese, Mandarin, Korean & Vietnamese under the same Asian 
Smokers’ Quitline (ASQ) brand. 

 
 



 

brand.kickitca.org LIVE NOW
embargoed 
until September

QUESTIONS? 
THANK YOU!

 

NEXT STEPS: Please visit the Downloads tab of brand.kickitca.org to 
download logos and color swatches now. Please use these assets to 
update copies of your materials.  
 
As a reminder, we will not operate as Kick It California until September, 
so please: 

• Do your best not to publicize the new brand until Sept 1.  

• We’re making these assets available to you so you can get ahead of 
the launch date and have time to update your assets.  

 
We will send all of you the recording of this presentation next week and 
will email you next month when we post the promotional materials I 
mentioned earlier to the brand.kickitca.org site.  
 
Thank you for your participation in the evolution of this rebrand and 
supporting this important milestone in the history of the organization! 
 
Now let’s open it up to questions. 
 

 


