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NOMIS MORTGAGE

Get real-time intelligence at your fingertips so you can act

faster and smarter to grow in any market.

THE CHALLENGE (,‘

Turning Real-time
Information into
Competitive Advantage

The mortgage industry is
seeing uncertainty in the
market, increased
competition, and the ease
of rate-shopping by
consumers. In this dynamic
and competitive
environment, lenders are
overwhelmed by having to
run millions of pricing cells
to analyze their portfolios
and the mortgage market.
Successful businesses will
need to turn noise into
meaningful data points for
better pricing and
profitability.
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THE SOLUTION
Intelligence for Smarter (l/)
Pricing Decisions

Nomis Mortgage provides market and

competitive intelligence for lenders to make

data-driven decisions in margin management

and pricing strategy by analyzing more than 40 million records a day from over 350 lenders.
From observing the overall market at a bird’s eye view to supporting interactions with
customers in one-on-one conversations, Nomis Mortgage helps lenders make smarter
decisions on how to adjust pricing parameters strategically and profitably to generate top

line growth.
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BENEFITS

Save Time and v )

Resources

on aggregating and

surfacing relevant data &

uncover actionable insights.

Identify

. v
Profitable
Opportunities
where pricing can be set

advantageously within your

systems.

Increase (‘
Lead-to-App v )
Conversion

by equipping your loan
officers with market and

competitive intelligence.

Use Competitive Intelligence to MARKET PULSE provides a detailed
Protect Your Business snapshot of rates offered in the

) marketplace across different lenders and
Measure how rates stack up in the

o states, so you can observe what
marketplace and understand competitive

. . consumers are seeing.
segments in your portfolio where

borrowers are at-risk for pre-payment.

Market Pulse | Analyze the pricing environment to find opportunities
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Consumers can easily search comparable rates in the market to see how their offer stacks up.
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Understand what rates are in the market by rep lines, so you can easily see where you rank.

Optimize Operations While ACTIVITY ALERTS show real-time pricing
Managing for Profitability activity in the market with a monthly,

kly, or hourly view,
Maximize profitability as you toggle WEEKlY, or nourly iew, so you can

. ) be in control of when you want to be
pricing to control for volume while

o : more or less competitive dependin
maintaining the flow of business. P P d

on capacity and lender activity.

Activity Alerts | view lender activity across different time windows

Today Active Lenders over the last one to six hours
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Mortgage pricing and activity fluctuates throughout the day, and you can set your prices strategically to win

more deals. You can also zoom out on weekly and monthly views on market activity.
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Build Trust with Customers at
Point-of-Sale

Increase lead-to-application conversion by
providing market and competitive
intelligence to loan officers during
conversations with borrowers when they

are most sensitive to price.

Sales Point | Monitor Relevant Scenarios with Ease

* This page contains up te 24 hours of data.

Our SALES POINT module provides loan
officers the ability to make side-by-side
comparisons of similar offerings so they
can be in control of conversations with
customers. Loan officers can use this
intelligence to exhibit transparency and
build trust with customers, so price doesn't

become the single point of conversation.
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Froduct: 30 Yr Fixed Praduct: 30 ¥r Fixed Product: 5/1 Am
Loan Purpose: Furchase Loan Purpese: Purchase Loan Purpose: Furchasa
Loan Amaunt: $350K Loan Amount: 350K Loan Amaount: $400K
LTV: 80% LTV: 50% LTV: 80%
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Lender Nama = Rank Value Lender Wame = Rank Value Lender Name = Rank Value
Homalend Mortgage 1 7 3R0 Homelend Mortgage 1 2388 Third Federal Savingsa.. 1 2148
LendarCity, Inc 2 2471 Renzsant Bank 2 2420 PN Bank, NA 2 2403
FindAMortgageBroker 3 7482 LenderCity, Inc. 3 2.454 Morthwast Faderal Cre.. 3 2468
Renasant Bank q 2507 FindAMortgageBroker 4 2484 Citizens Bank & Trust 4 2477
Ally Bank 5 2.540 Better.com 5 2571 BEVA 5 2487

Consumers can easily search comparable rates in the market to see how their offer stacks up.

Understand what rates are in the market by rep lines, so you can easily see where you rank.
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