Hobbs creates _
seamless online

customer journeys '}
with Qubit’s
personalization
technology.

Luxury fashion
brand using Qubit's
social proof, product
recommendations
and badging to
deliver relevant
context to

every visitor.




Personalization is now a key

differentiator in our online

strategy. Our customers have

discerning taste and require
the online experience to be
on a par with one they might
expect in-store. By providing
relevant context throughout
each journey we’re able

to consistently raise the

experience bar.”

Introduction.

Hobbs is a luxury women'’s fashion brand that encapsulates British
style with its range of clothing, shoes, and accessories. The brand is
synonymous with world-class in-store experiences and the ecommerce

team wanted to translate that to the online channel as well.

A Qubit customer since 2015, the Hobbs team has been partnering
with Qubit to understand their customers, both new and returning,
with proven strategies like social proof, product badging and product
recommendations. The Hobbs ecommerce team has the flexibility to
deploy these experiences, as well as others, throughout the site and

when it best makes sense to do so with their customers.

The low down.

-I- Founded in 1981, launched an online store in 2008

' 1000+ products

. 50+ countries served
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Social proof
on the PDP

Social proof is a highly effective technique

in giving visitors who are viewing products

the nudge they might need to convert.

With ‘Our Customers Love” and “Trending

Style” messaging, Hobbs deployed social

proof messaging in numerous areas onsite

to leverage behavioral heuristics, and the
‘wisdom of the crowd’ effect, to great

success.
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Emmeline Jumpsuit

DRESSES

herever life takes you, we have the perfact dress to get you there. Find tailored work
dresses, exquisite occasionwear and styles ideal for your off-duty moments.

New In Dresses = Work Dresses ~ Casual Dresses
Occasion Dresses ~ Jumpsuits = Maxi Dresses
Litte Black Dress ~ Wedding Guest Dresses

Homs per page: 150 AN 2 3 Next

Delilah Wrap Dress

TRENDING STYLE /J
Added to bag 25 times
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Product badging
on the PLP

Hobbs is badging products based

on particular variables like ‘New in’

or ‘Perfect for Work’. This gives each
visitor a relevant piece of context to the
type of product it is.

Using the product SKU, badges are
then deployed on products across the
product listing page (PLP) to make it
easier for the user to select the most
appropriate item.

Up to 3% upliftin RPV

across various executions



Product recommendations
across the customer journey

Product recommendations are an
effective way of demonstrating to

an onsite browser complementary
products to the one they've either got
in their bag or are showing intent for.

Hobbs has deployed numerous
product recommendations throughout
the customer journey. ‘Shop the Look’
suggests products that go with the
item being looked at, and ‘You May
Also Like’ is fired on the basket page
using data from what the user has

shown an interest in.

SHOP THE LOOK

Jd Recommendations on the Basket Page

1" Recommendations on the PDP

YOU MAY ALSO LIKE

\

Our personalization program is

ultimately about building trust
with our customers, and creating
a brand affinity that whenever
they need a new item they

think of us not only because of

the quality of the product but
also because of the quality of
the experience. Qubit allows
us to build this trust through
the effective deployment of

9

experiences across the website.’



Looking ahead.

As a luxury retail brand, it's imperative that Hobbs continues to push

the boundaries of what’s possible with technology and data to provide
relevant context throughout the customer journey. Whether it's a
new visitor to the brand, a long-term VIP or someone in between,

personalization is a key pillar to ecommerce success.

With Qubit’s personalization software, Hobbs's ecommerce team can
match trading demands with customer affinities and convert visitors
into customers.




About Qubit.

Qubit's mission is to drive customer loyalty and lifetime value through
personalization. In 2019, the company was named a Visionary in the
Gartner Magic Quadrant for Personalization Engines.

Global luxury, fashion, beauty, travel and egaming brands partner
with Qubit to transform the way they understand and influence
their customers. Clients include LVMH, NET-A-PORTER, Farfetch,
Emirates, LOCCITANE en Provence and Ladbrokes Coral.

Headquartered in London, the company has offices across Europe
and the U.S. Qubit’s investors include Goldman Sachs, Sapphire

Ventures, Accel Partners, Salesforce Ventures and Balderton Capital.

For more information, visit: qubit.com
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