SNACKS
WITH
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Snacking was already on the rise,
but working from home and new
health concerns have helped boost
an industry focused on functional
yet tasty snacks.

SNACKS MADE
WITH Al

We are a cultural intelligence
platform. Get in touch at
info@codec.ai

In a post-Covid world, arguably all brands
need to think about how they can become

At Codec, we track cultural communities
through the content they engage with
online. Over the last year, we've seen a
notable rise in interest across topics such as

With consumers more
around personal health than ever before,
they're seeking new ways to stay in control of their
bodily health.
is one way in which consumers are
proactively seeking to

MyAir offers consumers stress-management
through personalised plant snack bars. The

company’s assesses an
individual's response to stress, after which it
to the

consumer’s profile.

Elsewhere, Nourished is the world's first 3D printed
and personalised vitamin, ‘devoted to making truly
which is also 100% vegan,

eco-friendly and delicious’. From immunity boosts to
regulating hot flushes, consumers are able to

from
a choice of over 30 active ingredients, catering to
their individual needs.

Eating with , the health-conscious
consumer will seek new kinds of snacking
experiences. As the traditional three meals-a-day

, SO too will daily eating
habits and routines.

With vitamins receiving the snackification
treatment, it's clear that snacking will play an

- and personal - role in
consumers’ daily lives.


https://www.myair.ai/
https://get-nourished.com/

