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12 Ways Your Nonprofit
Can Get Better Fundraising
Results from Facebook Ads

Free Webinar



A Few Quick things...

A video recording of this live webinar will be sent to you afterwards.




A Few Quick things...

Links to the slide deck and other featured resources will be sent
out with the recording.




A Few Quick things...

We have time for additional Q&A.




2 Days.
16+ Speakers.

600+ Fundraisers
& Marketers




- ’ ~——a—
S — e "q,!
vy
Aix" 5 ,
oy
& S,

> QW = B,
Jonah Berger, Professor

& Best-Selling Author

Peep L3ja,
ConversionXL

T, ‘,v%

.%

| ~
Wil Reynolds, Seer Y 7,
Interactive

Amanda Steinberg,
HigherU

5 g



2021 MAIN SESSION SPEAKERS




» VIEW BIO

» VIEW BIO
» VIEW Bio » VIEW BIo

» VIEW BIo
» VIEW BIO » VIEW BIO



Learn More and
Get Your Tickets

" m

Use’Discount Code: LOLLIPOP
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Nathan Hill

Vice President of Marketing, NextAfter
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There are tons of ways to try
and raise money on Facebook



American Heart Association ¢
' @AmericanHeart - Charity Organization
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Finding cures.
FACEBOOK FUNDRAISERS

St. Jude patient

Keeton I

Chris's Fundraiser for
2021 Barrel Jam for St....

Fundraiser for St. Jude Children's Research A Share @ -
Hospital by Chris Kennedy Thompson - &)
Goal Fundraiser Progress
$1,019,205 raised of $5,000 ©@ 9 days left
S 32 5K 931
Raised by 32 people in 158 days donated invited shared
Donate

Be the first of your friends to donate!




Raised by 32 people in 158 days
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5K 931
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Be the first of your friends to donate!
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Alzheimer's Association @
: March 4 at 5:00 PM - @

In America, health care is not accessible and equal for all. Read
the findings of two national surveys just published in our 2021
Alzheimer’s Disease Facts and Figures report. http://alz.org/facts

ORGANIC POSTS

say they have faced discrimination
when navigating health care
settings for their care recipient.

ALZ.ORG ) y
Facts and Figures earn More
O 88 3 Comments 43 Shares

o Like (D Comment & Share ‘I



Median
engagement rate
for a Facebook post

IS 0.08%.

f Facebook engagement

Engagement rate / post (by follower)
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Organic posts only reach @ Hootsuite®

5.2% of followers.

https://blog.hootsuite.com/organic-reach-declining/
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el Your Nonprofit Organization
Sponsored

Get your free [INSERT RESOURCE] right here.

Utilize your Facebook ad copy to fully explain why the free
resource you are offering is valuable to your ideal donor.
Remember that a Facebook reader is inundated with lots of other
offers and advertising. Clearly articulate what your offer is, why it’s
valuable, and why someone should take advantage of your offer
rather than keep scrolling through their Facebook feed.

Most “best practices” say to write less copy in your advertsising.
But testing shows that you need more copy in order to fully explain
the value of your offer.

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your
instant donation page... See More

Your Donor-Focused

EBOOK

OFFER

| ~
Get Your Free [INSERT RESOURCE] »

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

WWW.YOURNONPROFIT.ORG Learn More

o 53 11 Comments 8 Shares




)(our Nlonprofit Organization

Get your free [INSERT RESOURCE] right here.

Utilize your Facebook ad copy to fully explain wh
resource you are offering is valuable to your ideal
Remember that a Facebook reader is inundated
offers and advertising. Clearly articulate what you
valuable, and why someone should take advantage ot your offer
rather than keep scrolling through their Facebook feed.

Most “best practices” say to write less copy in your advertsising.
But testing shows that you need more copy in order to fully explain
the value of your offer.

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your
instant donation page... See More




Why do Facebook Ads
work?




Senator: How do you sustain a business model in
which users don'’t pay for your service?

Mark Zuckerberg: Senator, we run ads.







Tracks website visits and behavior
so that you can target:

 Website visitors
* Page viewers
 eBook downloads
 Donors
 Purchasers
 And more.




Reach more than just your followers

YOUR Audiences
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Reach more than just your followers
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Reach more than just your followers

~
S

“Show my ads to the 1% of
L ookalike Facebook that is most like my

i current donors."
Audiences

-~




How do you make
Facebook Ads work?




‘ § ON A MISSION TO DECODE WHAT WORKS IN
FUNDRAISING AND MAKE IT ACCESSIBLE TO AS
NextAfte MANY ORGANIZATIONS AS POSSIBLE.

I NS TITUTE

7 PROVEN METHODS TO
ACQUIRE MORE EMAILS =

FEBRUARY 27, 1PM CT | LEARN MORE »

RESEARCH

WRITE A BETTER YEAR-END EMAIL APPEAL
DEC.6.2017 |11 PMCT

State of
1h'/?uelti-Channgel Donor

Communications oGt

Nonprofit
Optimization
Guide =i

TRAINING

The State of Nonprofit
Donation Pages
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Most of us have already tried this...

. Company

This is a clever title to make you buy something.




..and experienced this:

$0 Donations



Valuable

The Free » Donor Model

Content
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A HOOVER

INSTITUTION

Model for New Donor Acquisition

“Trickle Down" Theory and “Tax Cuts for the Rich” is headed to your inbox now.

£ g While you wait for it to arrive, we’d like to ask you just one more thing...
Hoover Institution We provide Americans with data-driven research on tax cuts vs. tax hikes because
Sponsored it's important that a free society knows the truth about how their money is best
spent. We are able to give you this incredible commentary, loaded with decades
N Thomas Sowell's wisdom, because of the support of donors who also share our
Get your free eBook from Thomas Sowell. ﬂ HOOVER belief that an educated citizenry is vital to America’s economic well-being.
I"#INSTITUTION

In fact, The Hoover Institution is 100% donor-funded — which enables us to offer
free resources like this in the hopes that we can reach and teach Americans from
Get “Trickle Down” Theory and “Tax Cuts for the Rich” all walks of life — especially the next generation — about the benefits of liberty, free-

market economics, and national security.
by Thomas Sowell

”»
“ 3 kle Down Would you partner with us in this vital mission?
ric This book examines the common idea that higher tax rates on the ‘rich” Increase government revenues. Based on empirical and

careful analysis, Sowell examines this hypothesis and revisits the origins of the Ideas of “Trickle Down” Theory and “Tax Cuts for

the Rich"—in his signature style that we've all come to love. The Hoover Institution will wisely invest every dollar of your generous gift to
promote ideas that encourage a free society. By helping to underwrite the work of
Theory This is a critical area of economic thinking—yet another where Sowell has proven to be a formidable expert and clear thinker. the Hoover Institution, you'll put your mark on American and world history for

generatlons to come.
With the issue of taxes and government revenue set to be a central topic of debate in the coming months, this research and

°
analysis is an indispensable resource.
Moreover, your support will allow Hoover's team of innovative, widely respected

Simply complete the form below to get your free digital scholars like Thomas Sowell to continue to study history and then apply their
and copy, “Trickle Down” Theory and “Tax Cuts for the Rich” knowledge to solving modern-day societal challenges.
now: I ’
“TAX CUT First Name * a g e
Please make your most generous, tax-deductible gift to the Hoover
. rickle Down” Institution now.
Last Name * Regardless of the exact amount of your gift, we'd be honored to have your
FOR Theo! friendship and support as we advance the principles of limited constitutional

government, personal and economic liberty, and the American way of life.

E-mail: * and

THE RICH”

“TAX CUTS

Your Gift
Please also send me the Hoover Daily Report,
an email newsletter featuring policy analysis,

news, and more.
THE RICH>»
Get your free copy now »

RESOURCES.HOOVER.ORG Your Information

. © 2020 by the Board of Trustees of the Leland Stanford Junior University
Click here to get your free copy now » TearnMors e it Nome Lot Name
This book examines the common idea that higher tax

rates on the “rich” increase government revenues.... -Choose- v

Email Acquisition

Online Advertisement Landing Page
& Promotion .

Email Address

Street Address Street Address 2
Hi Brady,
“Thank you for requesting “Trickle Down® Theory and “Tax Cuts for the Rich”by Hoover City State Zip Code
Institution Rose and Milton Friedman Senior Fellow on Pubiic Policy Thomas Sowell

Y ° ° ° You can download your copy here. -Choose- v

We provide Americans with data-criven research on tax culs vs. tax hikes because its
imporiant that a free society knows the truth about how their money is spernt
We are able to give you this incredible commentary,loaded with Thomas Sowell's o
decades of wisdom, because of the support of donors who also believe that an educated [ ] Thisis a business address

Off e r ionty o via 1o Amerio'ssconaric wal b -
Thank you for sharing our vision of an informed and engaged public on economic ssues o :
heren America and areund th word (L] This is an anonymous gift

Sincerely,

Greg

Greg Stamps
Online Development
Hoover Institution
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What we're covering
today



The Free Content » Valuable Donor Model (in depth)

How to create an email offer

overing

Crafting your Email Acquisition Landing Page

Optimizing your Instant Donation Page

Measuring your key metrics and performance

Other advertising/traffic strategies



What we ARE covering
today
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Tﬁzt;nprofit
Facebook Ad

Template

for Online Fundraisers

Messaging & COpy « « « « « « « '

1. Write Long Copy: Short copy often leads
o more clicks, but long copy leads to more ‘
conversions. (Exp. #2951, 316% increase in conversions)

2. Use Reader-Centric Copy: Don't focus on
your organization, focus on the value to the

reader. (Exp. #48085, 47% sion)

3. Start With Your

Call-to-Action: Test H Your Nonprofit Organization

making your primary

call-to-action Get your free [INSERT RESOURCE] right here

abundantly clear at the
beginning of your ad

.+« «+ Images & Videos

¢ 5, Use Congruent Imagery:
»  Makesure your adimagery maf[chesthe
¢ design and imagery of your landing page.
. (Exp. #2657, 47% increase in cor ersions)
: 6. Use Motion Graphics or \(ideos:
, Test using moving graphics or videos in your
ad creative. (Exp. #2657,

4&7% increx nversions)

7. Be Careful of Text:

. Stayaway fromtexton
»ads unless you've tested it.
(Exp. #6372, 48% decrease

In conversions using te‘ﬂ,)

Utiize your Facebook ad copy to fully explain why the free 8. Use Believable
resource you are offerng is valuzble to your deal donor.

.
CopY. [Exp.£96: Remember that a Facebook reader i inundated with lots of other Photography:

S offers and advertising. Clearly articula
=S EL valuzble, and why someone should t
rather than keep sroling through the

4. Write Even Longer

- Most best practies” say to wrte less copy in your advertsising,
A ,
Copy: Write copy that But testing at you need mor

islong enough your the value of your offer
reader has to click

& Copy in order to fully explain

te what your offer is, why it's Use more natural and

e of your offer

advantag i
it Facebook feed authentic images instead

of stock photography.
(Exp. #11386,158% increase

3 IS possible that more copy means fewer click, but a
See More- (op 1 p ore copy means fewer click, but it often means

MOre converson on your ofer - and
instant donation page...See

Headline . ....
.

9. Clearly Ask the

Reader to Take an Action:

Don'tjust say “Learn More”

Instead, say “Get your .

free eBook” (Exp. #4148, { Eﬂ‘:ow f

3% increase in conversion)

Facebook users 3 e
download it once they clic)
10. Clarify the Offer, Not

the Outcome;

D_on‘t Say, “End the

climate Crisis.” Say, “Get

your free climate-c|
€Book” (Exp, #7 63,
44%increasein convérs

hange

on)

et picur of whatthe oy

Lookalif i 9
0 our g g Y P04 Okcllke Audience;

more donations on your

Ad Goals

1. Optimize for Purchases,
Not Downloads;
Use the “Purchase”
conversion to optimize
your advertising campaign.
(Exp. #10687, 284% increase
ininstant dcnat\ons]
12. Include a Donor.
d copy that gives

pag

Use Facebook's “Lookalike”
Leam bore audiences to 3 rget your

ads to likely donors,
(Exp. #23947, 33, ICre;

ase
Ininstant donat\ons]




Your Nonprofit Organization
Sponsored

This free [INSERT RESOURCE] will help you [INSERT VALUE HERE].

Utilize your Facebook ad copy to fully explain why the free ‘ EEEEE

resource you are offering is valuable to your ideal donor. -

Remember that a Facebook reader is inundated with lots of other

offers and advertising. Clearly articulate what your offer is, why it’s -

valuable, and why someone should take advantage of your offer N

rather than keep scrolling through their Facebook feed. :
[ ]

Most “best practices” say to write less copy in your advertsising. et

But testing shows that you need more copy in order to fully explain essa I n o

the value of your offer. L

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your

instant donation page... See More :. TEEEEE ° I mages & Video
EBOOK :

1
2

-+ 3. Headline & CTA
4

. Targeting

Get Your Free [INSERT RESOURCE] » ‘ EEEEEEEEEEEEER

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

WWW.YOURNONPROFIT.ORG Learn More

o 53 11 Comments 8 Shares




Pl Your Nonprofit Organization
Sponsored

This free [INSERT RESOURCE] will help you [INSERT VALUE HERE].

Utilize your Facebook ad copy to fully explain why the free
resource you are offering is valuable to your ideal donor.
Remember that a Facebook reader is inundated with lots of other
offers and advertising. Clearly articulate what your offer is, why it’s
valuable, and why someone should take advantage of your offer
rather than keep scrolling through their Facebook feed.

Most “best practices” say to write less copy in your advertsising.
But testing shows that you need more copy in order to fully explain
the value of your offer.

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your
instant donation page... See More

Your Donor-Focused

EBOOK

OFFER

Messaging & Copy

Proven Strategy #1
Short copy often leads
to more clicks, but long
copy leads to more
conversions.




Messaging & Copy

Proven Strategy #1
Short copy often leads
to more clicks, but long
copy leads to more
conversions.

Greg Laurie ife Like Page
Sponsored - @

Gain a deeper understanding of heaven. This week my daily devotions focus

on this important topic. Sign up to start getting these free devotions delivered
to your inbox today.

Greg Laurie il Like Page
Sponsored - @

Many people think of heaven as some surreal, mysterious, dreamlike realm
where people sit on clouds and strum harps. But as we continue to live out
our life here on earth, it is important for us to know that heaven is a real
place for real people—and God wants us to have a deeper understanding of
it. This week, my daily devotions focus on the topic of heaven. Are you
receiving this daily resource? If not, sign up to start getting these free

Learn more >> devotions delivered to your inbox.

During January, Pastor Greg Laurie is focusing R~ . » T -
heaven. Learn more about heaven through stuc & -

HARVEST.ORG

In Email Acquisition w



Messaging & Copy

Proven Strategy #2
Focus on the value to the

reader, not on your
organization.

* 86% level of confidence

fZ) Wesley Family Services

iyﬂ Published by Andrew Giddens @ - February 3 - Q@

When you have a teen or young adult with autism or intellectual disabilities in
your care, you look for every resource and tool to equip them for a full and
purposeful life. Teaching them how to navigate relationships in a healthy way is
vital. And equipping them with life skills is key to their independence and

confidence.

We understand, and we've been in your shoes. That's why we made the He
Relationships Curriculum and why we've made this video series free to you N O I I H I ‘
teaches important social boundaries and skills for building relationships and

independence. With this series, you will help them learn how to do school

home, keep their room clean, and appropriately use video chat. It was designed

just for them.

Healthy Rel:
Video S

WFSPA.ORG

Activate your free video series today »
The Healthy Relationships Curriculum is a fi\

Q 3

/é,‘_,\,= Wesley Family Services
'y Published by Andrew Giddens @ - February 3 - @

Do you care for a child who needs an extra boost in everyday skills like personal
hygiene and caring for their belongings?

If you are looking for free resources to help a child in your care build confidence
in skills like personal hygiene and online etiquette, we've got you covered with a

video series from HealthygR

important to staying on 1
In Donations

healthy relationships.

In Conversions

In this free video series
them crucial skills for ind
Cleaning their room. . .
How to video chat appro

When you sign up for thi
of expertise working wit
Intellectual Disabilities.
students across the Unit
independent thanks to ti

And now the child you c{

Heal



° 28 Buckner International
Messaging & Copy 9o
In a world that is deviating further and further from the life-giving, God-

honoring principles of the Bible, we as parents want to say, like Joshua,
"As for me and my household, we will serve the Lord"!

Renew your commitment to live according to the truths of
pass those truths to the next generation.

Let’s boldly proclaim that we " "~ - - B otfmrm - mieds mm e
to parent our kids according Buckner International
Written by NextAfter Facebook (7] - October 29 at 2:22PM - Q
roven Strategy =

In a world that is deviating further and further from the life-giving,
God-honoering principles of the Bible, we as parents want to say, like
Joshua, “As for me and my household, we will serve the Lord"!

Make your call-to-action
abundantly clear.

Renew your commitment to live according to the truths of Scripture
and pass those truths to the next generation.

The first step towards true change is to make our intentions known to
others.

| That's why we want to invite you to sign the pledge to boldly proclaim
that you wholeheartedly believe the Bible and want to parent your kids
according God’s Word.

Add your name today!

SECURE.BUCKNER.ORG
Sign the Parenting Pled _ _ o
By adding your name to the pl - _ O

In Emails Acquired

>/



Messaging & Copy

Proven Strategy #4
Write so much copy that
you reader has to click to

“See More”

. Greg Laurie
Sponsored (demo) * @

As followers of Christ we are called to go out to all the world and share the
gospel. But, did you know that 95% of all Christians have never |
persen to Jesus Christ? God wants to use you to bring others to
know there is a lot of uncertainty with sharing your faith, but | ¢
encourage and equip you to effectively share the goespel through
cnline course called Tell Someone. Experience the joy of leading
Christ. Check out this free online course.

T 1 0 [T
. Greg Laurie
Sponsored (demo) - @

Does sharing the gospel one on one with ancther person make you
nervous? Yep, me too. | know the drill, | start thinking, "How do | start?”
“What do | say?" "What if they ask a question | can't answer?” All these
things rush through my mind, and | get sweaty palms, strange inflecticns in
my voice, and | blow the opportunity that the Lord set up for me. Frankly, |
find it easier to preach the gospel to thousands, than to share the gospel
one person at a time. Perhaps that’s why 95% of all Christians have never
led a person to Jesus Christ? See VIQre

Activate Yc li ‘ k

Through Tell Sor
but how to do it

|
TR

i
Activate Your Free Online Course

Through Tell Someone, you will not only leamn the importance of sharing your faith,

applic...

s

lBUTTHI




Messaging & Copy

Proven Strategy #4
Write so much copy that
you reader has to click to

“See More”

. Greg Laurie
Sponsored (demo) * @

As followers of Christ we are called to go out to all the world and share the
gospel. But, did you know that 95% of all Christians have never ||
persen to Jesus Christ? God wants to use you to bring others to
know there is a lot of uncertainty with sharing your faith, but | ¢
encourage and equip you to effectively share the goespel through
cnline course called Tell Someone. Experience the joy of leading
Christ. Check out this free online course.

. Greg Laurie
Sponsored (demo) - @
Does sharing the gospel one on one with ancther person make you
nervous? Yep, me too. | know the drill, | start thinking, "How do | start?”
“What do | say?" "What if they ask a question | can't answer?” All these
things rush through my mind, and | get sweaty palms, strange inflecticns in
my voice, and | blow the opportunity that the Lord set up for me. Frankly, |
find it easier to preach the gospel to thousands, than to share the gospel
one person at a time. Perhaps that’s why 95% of all Christians have never
led a person to Jesus Christ?

But | have good news for you; you can cvercome nerves with know-how!

Activate YO' geat the nerves by enrolling in my free online training course and share B U I I H I
Through Tell Som Jesus with the people in your life. It's called the Tell Someone Training

AP H R K Course. It's a self-paced tutorial, with video learning sessions,

downloadable resources, and a certifica
done.

applic...

Here are two reasons to sign up for the
right now. First, | want you to experienc
If you haven't led someone to Jesus, yo
The Great Commission is not a suggest
Christian. Jesus is calling us to get out ¢
best news in the world, that "God so lo
Son, and wheever believes in him will ha

Activate your free online course instantly

_III_

2%

In Email Acquisition
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Py Your Nonprofit Organization
Sponsored

This free [INSERT RESOURCE] will help you [INSERT VALUE HERE].

Utilize your Facebook ad copy to fully explain why the free
resource you are offering is valuable to your ideal donor.
Remember that a Facebook reader is inundated with lots of other
offers and advertising. Clearly articulate what your offer is, why it’s
valuable, and why someone should take advantage of your offer
rather than keep scrolling through their Facebook feed.

Most “best practices” say to write less copy in your advertsising.
But testing shows that you need more copy in order to fully explain
the value of your offer.

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your
instant donation page... See More

Your Donor-Focused

EBOOK

OFFER

Messaging & Copy




the value of your offer.

It’s possible that more copy means fewer clicks, but it often means

more conversion on your offer - and more donations on your I mages & Video

instant donation page... See More

your Donor-Focused

EBOOK

OFFER

Proven Strategy #5
. B 2 Make sure your ad imagery
wi L matches the design and
' ‘ imagery of your landing
page. (Congruency)

_ >
Get Your Free [INSERT RESOURCE] »

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

WWW.YOURNONPROFIT.ORG Learn More

n C2 11 Comman te Q ChAarac



Images & Video

A different image than
what was on the landing
Make page.
Matcries e uesigii diu
imagery of vour landing

P«

The same image from the

landing page.

Genesis is taught by Dr. James Alima
believe that the whole Bible, as Paul s3
DTS.EDU Learn More

Dallas Theological Seminary (DTS) Ils Like Page

d- 9

Take a deeper look at Genesis with Dallas Theological Seminary's new free
online course.

o
oS
O"“‘
220% 1

258%4. % V2
2 “s:\\\ e

‘:9'23!‘; 3;‘-‘

Dallas Theological Seminary (DTS) ifs Like Page

d 9

Take a deeper look at Genesis with Dallas Theological Seminary's new free
online course.

Starty [ e

Broaden xt«%
Genesis B -
dlievetl | S

BUT THI

48%

In Email Acquisition

Start your free course no
Broaden your understanding of Genes




Images & Video s o o o copy s~

Proven Strategy #6 ; Jourset. Gotyour oo copy ooyl
Test using motion graphics Fi
or videos in your ad
Simple video adding
motion to the eBook. =% BUT THI

0062

=\ 36%

askheritage.org

In Emails Acquired

6 Comments 46 Shares



48%

In Emails Acquired

Images & Video

Get instant access to vour free course todav.

’

V.Q Buckner International
Y Sponsored (demo) - @

We want to help you be the best parent you can be—for the sake of the
children God has placed in your life.

Proven Strategy #7/

Be careful of putting text
on top of your images. Just
because you can doesn’t
always mean you should.

Our new free online course, Answering the Hard Questions, will get you
thinking about how you can help your children grow and thrive, offering
short but informative videos on the topics of attachment, grief, trauma,
parenting styles and more.

Get instant access to your free course today.

SECURE.BUCKNER.ORG

Activate your free
today »

00 14
09 Like

SECURE.BUCKNER.ORG
Activate your free online parenting course Learn More

today » ﬂ
00 77 4 Comments 38 Shares U




Images & Video

Proven Strategy #8
Use natural and authentic

photography as much as
possible. Avoid images that

are clearly stock photos.

v Car ngB idge
o n by Beth Betcher [?1- March 7 - Q

"I love that CaringBridge is a nonprofit that will never, ever sell our
data, will always protect our privacy and cares about the people who
use the service."

‘( |
— NOT THI

by B hB er 1?1-March7-Q

"I love that CaringBridge is a nonprofit that will never, ever sell our
data, will always protect our privacy and cares about the people who
use the service."

CARINGBRIDGE.ORG
Kid Born with 5% Chance @&
Fighter



the value of your offer.

It’s possible that more copy means fewer clicks, but it often means

more conversion on your offer - and more donations on your I mages & Video

instant donation page... See More

Your Donor-Focused

EBOOK

OFFER

, > i
Get Your Free [INSERT RESOURCE] »

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

WWW.YOURNONPROFIT.ORG | Learn More

ﬂ o ] 11 Commente R Sharac



Your Donor-rFoct

EBOOK

OFFER

Headline & CTA

E P

Proven Strategy #9

Clearly ask the reader to

Use this space to add further detail and value-focused copy that gives ta ke an aCtion in your ad

Facebook users a clearer picture of what the offer is and why they should .

download it once they click through to your landing page. headhne.
Learn More

WWW.YOURNONPROFIT.ORG

o 53 11 Comments 8 Shares
\




6 Boys Town o Like Page

Sponsored {(demo) * A

L] As a faithful supporter of Boys Town, we value your opinion. You have been
H e a I n e I A an important part in our work and remain vital to strengthening our mission.
In order for us to be as effective as possible, we'd like to ask if you'd
participate in a short survey. This survey will provide valuable insight into

how Boys Town is doing and how we should best com

— NOT THI
Will you take a few minutes to complete it?

Your feedback will help us in our efforts to give America's children and

families the love, support, and education they need to succeed.

Proven Strategy #9  cicoeowtostaryousuney
Clearly ask the reader to
take an action in your ad

headline.

/,
— ‘

You can help us be more effective in reaching more people re B UT T H I

RESOURCES.BOYSTOWN.ORG

In Emails Acquired




% National Breast Cancer Foundation
I I d I () & CT Justnow @
ea I n e ‘ \ Until there is a cure for breast cancer, early detection is the single most

important factor for increasing the chances of treating it successfully. The

oal is to find the c:
9 g National Breast Cancer Foundation il Like Page
together a guide th: 4
g Sponsored - @
detection steps. Mg
priority for your hea Until there is a cure for breast cancer, early detection is the single most
important factor for increasing the chances of treating it successfully. The

goal is to find the cancer before it spreads beyond the breast. We've put

P rove n Stra te gy # 1 O together a guide that could potentially save your life with three early
. . detection steps. Make the critical information in this helpful guide a priority
Cla rlfy the Offer N your for your health.
headline - not the Get this

outcome the offer will lead - |

BUT THI
|

tO. Get this free guide.

Detect breast «

RESOURCES.NATIONA ‘ 5 O/

Get Your Free Guide
In Email Acquisition

RESOURCES.NATIONALBREAS



Your Donor-

EBOOK
T Headline & CTA

4
Get Your Free [INSERT RESOURCE] »

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

WWW.YOURNONPROFIT.ORG Learn More

0 53 11 Comments 8 Shares




Targeting &
Optimization

Proven Strategy #11
Optimize your ads for
donations (purchases), not
for views, clicks, or even

email acquisition.




Optimized for Email Conversion

AC A Missionary Oblates of Mary Immaculate
‘ Sponsored -

When many people think of Lent, they think of giving something up that they
love — soda, chocolate, coffee or television. But Lent should be so much
more than avoiding the things we like to indulge in. Lent is a special time of
reflection and sacrifice. A time to dig a little deeper into your soul and spend
a few more minutes with God.

This Lenten season we want to challenge you and help you to spend more
time in prayer. We have created a free prayer eBook that will spiritually guide
you through each of the 40 days of Lent with daily scriptures, meditations
and prayers. You will also receive these scriptures, meditations and prayers
through your email every morning to start your day with the Word of God.

Get your free Lenten Prayers eBook

RESOURCES.OBLATESUSA.ORG
ot vniir froo eRnnk w Ly s

Optimized for “Purchase” Conversion

AT Missionary Oblates of Mary Immaculate
' Sponsored -

When many people think of Lent, they think of giving something up that they
love — soda, chocolate, coffee or television. But Lent should be so much
more than avoiding the things we like to indulge in. Lent is a special time of
reflection and sacrifice. A time to dig a little deeper into your soul and spend
a few more minutes with God.

This Lenten season we want to challenge you and help you to spend more
time in prayer. We have created a free prayer eBook that will spiritually guide
you through each of the 40 days of Lent with daily scriptures, meditations
and prayers. You will also receive these scriptures, meditations and prayers
through your email every morning to start your day with the Word of God.

Get your free Lenten Prayers eBook

ol.enten
.P yaArizZyrs

ﬁZBS%

In Donations

RESOURCES.OBLATESUSA.OR
ot vniir free eRnnk »
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Buying Type

Auction

= 1 Choose a Campaign Objective

= Learn More InSta nt
Advertise! ation Page

Brand awareness Traffic Conversions

Reach Engagement Catalog sales
App installs Store traffic
Video views

Lead generation

Messages

Cancel

Email Offer



Buying Type

Auction

= 1 Choose a Campaign Objective

= Learn More InSta nt
Advertise! ation Page

Brand awareness Traffic Conversions

Reach Engagement Catalog sales
App installs Store traffic
Video views

Lead generation

Messages

Cancel

Email Offer



Buying Type

Auction

= 1 Choose a Campaign Objective

= Learn More InStant
Advertise! ation Page

Brand awareness Traffic Conversions

Reach Engagement Catalog sales
App installs Store traffic
Video views

Lead generation

Messages

Cancel

Email Offer



Pixel

NextAfter's Pixel

Conversion Event

N
General Donation Page Guide Download nSta nt

Adve rtise Global Online Fundraising Scorecard Download tion Page

Higher Ed Scorecard Download

Initiate Checkout

Landing Page Template Download

Purchase

Daaurrinea Niuines Ctodu Nason land

+ Define a New Custom Conversion

Email Offer



AD| —

Landing Instant
Advertisement Page Donation Page

Pixel
NextAfter's Pixel

Conversion Event

General Donation Page Guide Download
Global Online Fundraising Scorecard Download
Higher Ed Scorecard Download

Initiate Checkout

Landing Page Template Download

Purchase

+ Define a New Custom Conversion

mail Offer



Targeting &
Optimization

Proven Strategy #12
Include a lookalike
audience to reach more
likely donors.




Fans

Detailed Targeting @ Include people who match ©@

Interests > Additional Interests > Alley Cat Rescue
Alley Cat Rescue

Interests > Additional Interests > Animal Rescue Foundation
Animal Rescue Foundation

Interests > Additional Interests > Best Friends Animal Society
Best Friends Animal Society

Interests > Additional Interests > Friends of Animals
Friends of Animals

Interests > Additional Interests > In Defense of Animals

L .

moaraphics erests or beh

Suggestions = Browse

Exclude People or Narrow Audience

Expand your detailed targeting to reach more people when it's
likely to improve performance.

Learn more about detailed targeting expansion.

* Based a 70% statistical level of confidence

INnterest-Based

Detailed Targeting @ Include people who match @

Interests > Additional Interests > Cat food
Cat food
Interests > Additional Interests > Cat lady
Cat lady
Interests > Additional Interests > Cat Lovers
Cat Lovers
Interests > Additional Interests > Veterinary physician
Veterinary physician

Interests > Hobbies and activities > Pets

~a

iemographics, interests or behaviors | Suggestions = Browse

Exclude People or Narrow Audience

Expand your detailed targeting to reach more people when it's
likely to improve performance.

Learn more about detailed targeting expansion.

27%

In Donations™

Donor Lookalikes

Create New Audience Use Saved Audience »

Custom Audiences @ INCLUDE people who are in at least ONE of the following

Lookalike

Lookalike (US, 1%) - GCD19_Donors_10072019_wLifeti
meValue

335%

In Donations
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. “Show my ads to the 1% of
LOO!(aIIke Facebook that is most like my
Audiences current donors."
-~




Y
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YOUR DONORS
on FACEBOOK

.
YOUR DONORS FACEBOOK LOOKS FOR MATCHES CUSTOMER LIST




~ T
.

— DONOR
e LOOKALIKE

CUSTOMER LIST LOOKS FOR AU D I E N C E
SIMILAR USERS \ /

1-10% OF FACEBOOK USERS




Your Nonprofit Organization

Get your free [INSERT RESOURCE] right here.

Utilize your Facebook ad copy to fully explain why the free
resource you are offering is valuable to your ideal donor.
Remember that a Facebook reader is inundated with lots of other
offers and advertising. Clearly articulate what your offer is, why it’s
valuable, and why someone should take advantage of your offer
rather than keep scrolling through their Facebook feed.

Most “best practices” say to write less copy in your advertsising.
But testing shows that you need more copy in order to fully explain
the value of your offer.

It’s possible that more copy means fewer clicks, but it often means
more conversion on your offer - and more donations on your
instant donation page... See More

Get Your Free [INSERT RESOURCE] »

Use this space to add further detail and value-focused copy that gives
Facebook users a clearer picture of what the offer is and why they should
download it once they click through to your landing page.

Learn More

1-10% OF FACEBOOK USERS




Get the free
Facebook Ad Template

nextafter.com/facebook-ad-template/

The Tested & Proven

Nonprofit
Facebook
Template

for Online Fundraisers

Messaging & COpY « « ¢« « « -

1. Write Long Copy: Short copy often leads
to more clicks, but long copy leads to more
conversions. (Exp. #2951, 316% increase in conversions)

2. Use Reader-Centric Copy: Don't focus on
your organization, focus on the value to the
reader. (Exp. #48085, 47% increase in conversion)

3. Start With Your .

Call-to-Action: Test M Your Nonprofit Organization

making your primary

call-to-action Get your free [INSERT RESOURCE] right here.

abundantly clear at the
beginning of your ad

Uilze your Facebook ad copy o flly explain why the free
resource you are offering s valuzbl to your ideal donor.

.+« ++ Images & Videos

5, Use Congruent Imagery:
Make sure your ad imagery matches the

3 b ing page.
sign and imagery of your landing p:
R (Exp. #2657, 47% increase in conversions)

6. Use Motion Graphics or Videos:

Test using moving graphics or videos in your
ad creative. (Exp. #2657,

47% increase in conversions)

7. Be Careful of Text:

. Stayaway from texton
,ads unless you've tested it.
(Exp. #6372, 48% decrease

in conversions using text)

8. Use Believable

.
Copy. (Exp. #9829, 41% Remember that a Facebook reader is inundated with ots of other Photography:
increase in conversion) ofers and advertising. Clarly articulate what your offeris, whyits ~ ®  Use more natural and

valuzble, and why someone should take advantage of your offer
rather than keep scrolling through their Facebook feed.

4. Write Even Longer
Copy: Write copy that But testing shows that you nee
islong enough your the value of your offer.
reader has to click

Mot “best practies” sy to write less copy n your advertsising

d more copy

* authentic images instead
*  ofstock photography.
(Exp. #11386,158% increase

in order to full explain in clicks)

_ 4 It possible that more copy means fewer clicks, but it often means
See More”. (Exp. #2980, and more donations on your

more conversion on your off
215%increase in instant donation page... See
conversion)

Headline .....

9. Clearly Ask the

Reader to Take an Action:
Don'tjust say “Learn More”
Instead, say “Get your

free eBook bxp yarig, * *CetYourree INSERT Resouce)

M s Use this space to add further degg
se in conversion) Facebook users a clearer picure of
donnload i oncethey clck throug

10. Clarify the Offer, Not
the Outcome:

Dpn't say, ‘End the
climate crisis” Say, “Get
your free chmale»change
eBook” (Exp. #2763,

44% increase in Conversion)

and value-focused copy that gves

what the offer

1 your lancing page

Ad Goals

1. Optimize for Purchases,
Not Downloads:

Use the “Purchase”
conversion to optimize
your advertising campaign.
(Exp. #10687, 284% increase
ininstant donam’ons]

12. Include a Donor-
g Lookalike Audience:
Use Fa_cebook’s “Lookalike”

audiences to tg rgetyour

ads to likely donor,
S.
(Exp. #23947, 334%increase
Ininstant donations)

Learn More




Questions?



What we cover
today (but will in the next workshop)



The Free Content » Valuable Donor Model (in depth)

How to create an email offer

cover

Crafting your Email Acquisition Landing Page

Optimizing your Instant Donation Page

t workshop)

Measuring your key metrics and performance

Other advertising/traffic strategies



Get Certified in
Online Donor

Acquisition | e
July 27th
nextafter.com/workshop D




July 27th

nextafter.com/workshop ———
 Proven and tested principles
* Live instructors
* Virtual classmates
« Breakout discussions $199 $99 No Charge

e QRA time

* Live Optimization



Questions?



