N After .salesforce.org

The Global Online
Fundraising Scorecard

Free Webinar




A Few Quick things...

A video recording of this live webinar will be sent to you afterwards.




A Few Quick things...

LINnks to the slide deck and other featured resources will
be sent out with the recording.




A Few Quick things...

VWe have time Tor additional Q&A.
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ON A MISSION TO DECODE WHAT WORKS IN
FUNDRAISING AND MAKE IT ACCESSIBLE TO AS
MANY ORGANIZATIONS AS POSSIBLE.
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8 OPPORTUNITIES
TO OPTIMIZE ONLINE
FUNDRAISING

Based On A Mystery Donor’s Look At The Online Giving
Experience And Email Communications Of 630
Organizations In 9 Countries
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GIVE US FEEDBACK!
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globalonlinefundraising.com
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Thanks!
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TODAY.




GOAL:

Help you get ideas and insights to optimize and improve
your fundraising from your own country, from other
countries, and from the experiment library.

salesforce.org



Was there an EFT/ABM/ACH/Bank Account

option?
Yes [ No

« Organizations in the
United States
accepted donations
online via bank on
their main donation
oage 27% of the time.

0% 20% 40% 60% 80% 100%

salesforce.org



DO YOU? SHOULD YOU?



Was there an EFT/ABM/ACH/Bank Account . There were huge

option? discrepancies from the
ves [ No global average for
accepting bank account
oayments with countries
ike France, Canada, and
Australia under 10% but
the United Kingdom and
Germany at 97%.

United States
France

Australia
Canada

United Kingdom

Germany

Netherlands

Brazil

Mexico

0% 20% 40% 60% 80% 100%
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Was there an EFT/ABM/ACH/Bank Account

United States
France

Australia
Canada

United Kingdom
Germany
Netherlands

Brazil

0%

option?
Yes [ No

20% 40% 60% 80% 100%

salesforce.org

* There were huge
discrepancies from the
global average for
accepting bank account
oayments with countries
ike France, Canada, and
Australia under 10% but
the United Kingdom and
Germany at 97%.

 The Netherlands appears
lower than the global
average put Ideal, which
89% of organizations
accepted, functionsin a
similar way to giving via
bank account.

|



DO YOU? SHOULD YOU?



How Additional Payment Options Impacted Long-term Revenue
Experiment ID: #5981

CONTROL TREATMENT

Your Donation Your Donation

Make this a recurring donation of $10 per
Make this a recurring donation of $10 per 8 month.
l¢ month.

Billing Information
BIIIing Information First Name Last Name
First Name Last Name

Email Address

Email Address

Country
United States v
Country Address
United States v
Address City State / Province
v
& 3 Zip / Postal Code
City State / Province
v

Zip / Postal Code Payment Method

Bank Account | Credit Card

Routing Number

Payment Method
Card Number

Account Number
cw Exp. Month Exp. Year

Confirm Account Number

salesforce.org : =
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EXpe¢
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United States

Country 1S | m p ac Address
United States .
City State / Province
Address

Zip / Postal Code

City State / Province

Zip / Postal Code

NO SIGNIFICANT DIFFERENCE IN CONVERSION

RATE BETWEEN THE TWO FORMS. i

Payment Method
Card Number Account O
55.2%
cw Exp. Month Exp. Year Confirm
. . g . In Lifetime Value




DO YOU? SHOULD YOU?



LET’'S GO!



8 OPPORTUNITIES
TO OPTIMIZE ONLINE
FUNDRAISING

Based On A Mystery Donor’s Look At The Online Giving
Experience And Email Communications Of 630
Organizations In 9 Countries
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1. TEST YOUR FORMS,
INTEGRATIONS, AND SYSTEMS.

salesforce.org



WE COULD NOT SIGN UP FOR EMAIL
SUCCESSFULLY 27% OF THE TIME AND COULD NOT
COMPLETE DONATIONS 20% OF THE TIME.

salesforce.org



« We experienced significant
iIssues making donations
and signing up for email in
Brazil and Mexico with
success rates less than half
the global average

salesforce.org
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When Brazil and Mexico are
removed the global
average goes to 92% for
online donation success
and 83% for email sign up
SUCCess

That still means we could
not complete a donation
successfully to1in 10
organizations or sign up for
email from 2 in 10
organizations

salesforce.org
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« France had the highest
success rate for both email

sign ups and online
donations

salesforce.org
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WHAT ABOUT FOR
RECEIVING EMAILS?



27% OF ORGANIZATIONS DID NOT SEND THE EMAIL
SUBSCRIBER AN EMAIL IN 90 DAYS AFTER EMAIL SIGN UP

AND 17% DID NOT SEND THE ONLINE DONOR AN EMAIL
WITHIN 90 DAYS OF THEIR DONATION.

salesforce.org



1. TEST YOUR FORMS,
INTEGRATIONS, AND SYSTEMS.

salesforce.org



2. OFFER VALUE IN EXCHANGE FOR
AN EMAIL AND COMMUNICATEIT.

salesforce.org



3 OUT OF 4 ORGANIZATIONS DID NOT
PROVIDE AN ‘AVERAGE’ OR ‘STRONG’ REASON
TO SIGN UP AND HALF THE TIME IT WASN'T
CLEAR WHAT YOU WERE SIGNING UP FOR.

salesforce.org



Why Should I...

The Value Proposition: Net Force

e e e e = e = = e = = =

Vf=(Ap ; Ex)
Vfpe - Cfac = Nf  ac=(a:icn
Cf = (Mt ; Mn)
) R e e i CRR s T T e \\ P P RS R S RS SR R S e e e %
[ Main Elements: 1 4 Sub Elements: 4
I
: Nf = Net Force of the Value Proposition : i v Ap = Appeal :
! Vf = Gross Force of the Value : : i Ex = Exclusivity i
I
; Cf = Gross Force of the Cost i ! & M= Matetial E
'\\ Ac = Acceptance ) ! Mn = Mental !
!
I
I

[ —

Ac { Cl = Clarity
Cr = Credibility

=3 www.meclabs.com

salesforce.org



HOW WOULD YOU SCORE THESE
EMAIL SIGN UP OPPORTUNITIES?

salesforce.org
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Be the first to get the latest news

Nothing is more changeable than nature. There is an awful lot to see and learn. We are happy to help you with
practical tips and current information. Our forest rangers, volunteers, project leaders and ecologists know exactly
what's going on. Below you will find an overview of our e-mail newsletters. For professionals, volunteers or just

Stay i n fo r m e d enthusiasts.

E-mail address*

LANDSCAPE NORTH HOLLAND

Our forest rangers are happy to help you on
your way in the North Holland nature. They
know the most beautiful places and know

L4 Register

exactly when you can see which plants and

animals. Sign up for our newsletter and

receive great tips for going out, walking and

cycling routes, excursions in the area and
special observations in nature.

NEWSLETTER

First Name B} Last name E-mail address SIGN UP

B | agree with It Fryske Gea's privacy statement

© Els Branderhorst / Buiten-Beeld

salesforce.org



Stay informed

Privacy declaration

1. How would you score this on
appeal (O low to 2 hign)~

2. How would you score this on
exclusivity (O low to 2 high)~?

8 First Name : Last name B E-mail address
g

salesforce.org



Be the first to get the latest news

Nothing is more changeable than nature. There is an awful lot to see and learn. We are happy to help you with
practical tips and current information. Our forest rangers, volunteers, project leaders and ecologists know exactly
what's going on. Below you will find an overview of our e-mail newsletters. For professionals, volunteers or just

enthusiasts.

LANDSCAPE NORTH HOLLAND

Our forest rangers are happy to help you on

1. How would you score this on

a p pea | (O | oW 1O 2 h | g h ) 7 your way in the North Holland nature. They
know the most beautiful places and know
2- HO\/\/ WO U |d you score th|5 onN exactly when you can see which plants and
animals. Sign up for our newsletter and
exCc | US |\/|J[y (O | @\VAVS J[Q 2 h | g h ) 7 receive great tips for going out, walking and P - ‘

cycling routes, excursions in the area and
special observations in nature.

Sign Up




Why Should I...

The “Only Factor”

“An appealing offer
without exclusivity has
its force diluted by
“I really competing options.
Appeadal want this,  Exclusivity An exclusive offer
“| want this.”  andlecan  “ cqn only get without appeal has its
onlygetit  4his from you.” force undermined by
a lack of attraction.”

- The Marketer as Philosopher
Reflection #32

from you.”

Powerful Only Factor

L= www.meclabs.com

salesforce.org



How ‘strong’ is the email signup offer?

United
States

France

Netherlands

Very Weak (0) [l Weak (1)

B Average (2)

Strong (4)

L
___

| .

-
Germany

gdom B
Kingdom
Australia

0%

20% 40% 60%

salesforce.org

80% 100%

Overall, just 25% of
organizations had an
‘apove average' score for
their email signup
offer/messaging while
just over half (53%)
scored a O.

6 out of 10 organizations
N the United Kingdom
(60%) scored average or
above average
compared to 1 out of 20
organizations in
Cermany (5%).




BUT WHY??



Why Do Only 1 out of 4 Organizations Have a
“Strong” Email Signup Offer?

1. Everyone is offering a newsletter (86% of organizations at least)

salesforce.org



How Offering Something With A Higher Perceived Value Impacts Name
Acquisition

Version A

Sign up to receive our newsletter SUBSCRIBE

Version B

Strengthen your marriage. Take the free online course, “| Still Do!"

salesforce.org



How Offering Something With A Higher Perceived Value Impacts Name
Acquisition

Version A

Sign up to receive our newsletter

Version B

Strengthen your marriage. Take the free online course, "l Still Do!"

47

In Emails Acquired

salesforce.org



Why Do Only 1 out of 4 Organizations Have a
“Strong” Email Signup Offer?

2. Lessthan half the time (45%) it wasn't clear what you're signing up for

3. Very few organizations are using copy/text to communicate why
someone should sign up for email (62% used less than 1 sentence)

salesforce.org



Why Should I...

The Value Proposition: Net Force

Vf=(Ap  Ex)

VfAc = C-fAc =Nf ac=(@:ia)

____________________________

[ Main Elements:

E Nf = Net Force of the Value Proposition
: Vf = Gross Force of the Value

! Cf = Gross Force of the Cost

L Ac = Acceptance

e e e e = e = = e = = =

Cf = (Mt : Mn)

- - e - - e = = e,

Sub Elements:

Ap = Appeal
Vf{ p=App

Ex = Exclusivity

Mt = Material
o

salesforce.org
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5

.\:/', www.meclabs.com
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How Adding Clarity And Specificity Increased Newsletter Signups
EXPERIMENT ID: 9740

CONTROL TREATMENT

GET UPLIFTING STORIES OF HOW YOU CAN SHINE HOPE IN THE U.S. AND AROUND THE WORLD!
NEWSLETTER

We're excited to share with you all the ways you can shine hope to vulnerable children and
Get uplifting stories of how Buckner is shining hope in the U.S. and around the world! families around the world. We invite you to stay connected with us while also growing in your

own faith.

Click below to get the latest news, updates, and invitations to exclusive events from Buckner.
And, we'll send you spiritual encouragement through our weekly Faith Focus devotion. You
won't find these stories and resources anywhere else!

salesforce.org



How Adding Clarity And Specificity Increased Newsletter Signups
EXPERIMENT ID: 9740

CONTROL TREATMENT

- GET UPLIFTING STORIES OF HOW YOU CAN SHINE HOPE IN THE U.S. AND AROUND THE WORLD!

We're excited to share with you all the ways you can shine hope to vulnerable children and
Get uplifting stories of how Buckner is shining hope in the U.S. and around the world! families around the world. We invite you to stay connected with us while also growing in your

- own faith.

Click below to get the latest news, updates, and invitations to exclusive events from Buckner.
And, we'll send you spiritual encouragement through our weekly Faith Focus devotion. You
won't find these stories and resources anywhere else!

276%

In Emails Acquired

salesforce.org



Clarity > Persuasion

British Heart Foundation

Sign up for our research newsletter

-

b

Are you interested in science? Or do you want to
know more about the research that your donations
fund?

Either way, sign up here to receive our monthly e-
newsletter and keep up-to-date with the latest
BHF-funded research.

First name * ‘ ‘

Surname* ‘ ‘

Email address* ‘ ‘

How did you hear l

about this
newsletter?

If ‘Other’ please give ‘
details

Keeping in touch
How would you like to hear from us?

We would love to send you information on our life saving research and how you can help
us to keep more hearts beating through fundraising, events and volunteering
opportunities.

Please tick below to tell us how you want to hear from us:

Yes No

Email *

salesforce.org

Medecins sans Frontieres (UK)

Email newsletter

Sign-up to Frontline and get monthly updates about our emergency medical
work straight to your inbox.

We carefully curate Frontline to include all our urgent, interesting and unusual stories.
Designed with mobile in mind, it's perfect for your commute.

We may occasionally email you emergency appeals, asks for donations and event invites.
But we'll always put you first and won't bombard you with emails. It's not our way.

You can unsubscribe at any time and we’ll never sell, swap or share your details with
anyone else. Read our privacy notice.




2. OFFER VALUE IN EXCHANGE
FOR AN EMAILAND
COMMUNICATE IT.

salesforce.org



3. HAVE A DEDICATED CONFIRMATION
PAGE THAT CONFIRMS, THANKS, AND
PRESENTS A CLEAR NEXT STEP TO TAKE.

salesforce.org



7/ IN 10 ORGANIZATIONS HAD NO IMMEDIATE
NEXT STEP FOR A NEW EMAIL SUBSCRIBER TO
TAKE AND 1IN 10 HAD NOTHING AT ALL.

salesforce.org



 The United Kingdom
nas the highest
oercent of
organizations that
offered a next step
(61%) while Australia
nad the lowest (31%)

¢« [he most common
actions were social
share and read
something’

salesforce.org

What Was the Next Step/Action Presented
After an Email Sign Up?

None [ Read Something [ Social Share Make A Donation
United States --
France .
Netherlands -_

B
Australia -
Brazil -

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%




BUT WHY??



Why Do 7 in 10 Organizations Not Have A Next
Action for Email Subscribers?

1. Lessthan half of organizations (45%) used a dedicated thank
you/confirmation page

salesforce.org



ame Page vs. Dedicated Page

DEDICATED PAGE @

(- Aktion _
) i Gemeinsam G euw 285 (G — oo Mg &
< Deuﬁd’“aﬂ? H“ﬂ schneller helfen k== Swn® Ol s mon™ @

SAME PAGE &

SPENDEN ©  Wirberuns  Hilfseinsdtze  Spenden & helfen  News & Themen

NEWSLETTER S [t

E-Mail

Vorname NEWSLm

Nachname VIELEN DANK FUR DIE ANMELDUNG.
WIR HABEN IHNEN EINE E-MAIL MIT

[J Ich bestétige die Datenschutzbestimmungen

Wir nutzen Newsletter2Go als Software fiir

**

* *  die Versendung unserer Newsletter. Im

* . - = -

* «  Rahmen dieser Anmeldung erkléren Sie sich
* oy *

einverstanden, dass lhre eingegebenen
Daten an die Sendinblue GmbH tbermittelt
werden. Bitte beachten Sie die
Datenschutzbestimmungen und
Allgemeinen Geschéftsbedingungen der
Sendinblue GmbH.

salesforce.org

EINEM BESTATIGUNGSLINK
ZUGESCHICKT.

Newsletter-Anmeldung: Bestatigung

Vielen Dank for lhre Anmeldung for unsere eNews!

In Korze erhalten Sie an die eingegebene E-Mail-Adresse eine E-Mail mit einem Link, den
Sie zur Bestatigung Ihrer Anmeldung bitte anklicken.

Erst nach Klick auf diesen Bestatigungslink wird Ihre E-Mail-Adresse fOr unsere eNews
freigeschaltet.

Vielen Dank!
Tipp: Verwenden Sie einen Spamilter?

Damit der Newsletter nicht geblockt wird, empfehien wir lhnen die Adresse
info@e-newsletter.aktion-deutschland-hilft.de
im Adressbuch Ihres E-Mail-Programms zu speichern (2.8. Outlook, WEB.DE Freemail,

gmx.de etc.).
EElTEmEaEan

Aktion Deutschland Hilft, BOndnis deutscher Hilfsorganisationen,
bittet dringend um Spenden for die weltweite Nothilfe

Spenden-Stichwort: Nothilfe weltweit
IBAN DE62 3702 0500 0000 1020 30, BIC: BFSWDE33XXX

Spenden-Hotline: 0900 55 10 20 30 (Festnetz kostenfrei, mobil hoher)

JETZT ONLINE SPENDEN!

Schirmherr & Kuratoriumsvorsitzender

4
/-

Bundesprasident . D. Horst Kohler &
AuBenminister Heiko Maas: Erfahren Sie mehr!

Spendenkonto

IBAN: DE62 3702 0500 0000 1020 30
BIC: BFSWDE33X0C,

Bank for Sozialwirtschaft
Spenden-Stichwort: Nothilfe weltweit

Online-Spenden: zum Spendenformular

Newsletter-Archiv

Unsere aktuellen Newsletter mit Infos zu
Katastrophenfallen und vielem mehv. finden Sie
hier!

Ja, ich werde Forderer.




1. Thanks for signing up
2. Details to confirm your sign up

3. Tips to avoid SPAM

4 Donate Now call to action

salesforce.org

SPENDEN © Wir Ober uns Hilfseinsatze Spenden & helfen News & Themen

Startseite ) Newsletter ) bestaetigung

Interaktiv helfen

Newsletter-Anmeldung: Bestatigung

Vielen Dank fur lhre Anmeldung fUr unsere eNews!

In Kirze erhalten Sie an die eingegebene E-Mail-Adresse eine E-Mail mit einem Link, den
Sie zur Bestatigung Ihrer Anmeldung bitte anklicken.

st nach Klick auf diesen Bestatigungslink wird Ihre E-Mail-Adresse fUr unsere eNews
tigeschaltet.

Vielen Dank!
Tipp: Verwenden Sie einen Spamfilter?

Ramit der Newsletter nicht geblockt wird, empfehlen wir Ihnen die Adresse
fo@e-newsletter.aktion-deutschland-hilft.de
Adressbuch lhres E-Mail-Programms zu speichern (z.B. Outlook, WEB.DE Freemail,

Jmx.de etc.).
W Ean

Aktion Deutschland Hilft, Bondnis deutscher Hilfsorganisationen,
bittet dringend um Spenden for die weltweite Nothilfe

penden-Stichwort: Nothilfe weltweit
IBAN DE62 3702 0500 0000 1020 30, BIC: BFSWDE33XXX

Spenden-Hotline: 0900 55 10 20 30 (Festnetz kostenfrei, mobil héher)

JETZT ONLINE SPENDEN!

Aktion 2

A Gemeinsam Sy euw REE G| —. Cor_ S
Deutschland Hilft =]
indnis deutscher Hilfsorganisationen schneller helfen | B0 DMl o w2

Schirmherr & Kuratoriumsvorsitzender

Bundesprasident a. D. Horst Kohler &
AuBenminister Heiko Maas: Erfahren Sie mehr!

Spendenkonto
IBAN: DE62 3702 0500 0000 1020 30
BIC: BFSWDE33XXX,

Bank for Sozialwirtschaft
Spenden-Stichwort: Nothilfe weltweit

Online-Spenden: zum Spendenformular

Newsletter-Archiv

Unsere aktuellen Newsletter mit Infos zu
Katastrophenfallen und vielem mehr, finden Sie
hier!

Ja, ich werde Forderer.

monatlich v
Jetzt Forderer werden!




ASK FOR A DONATION
AFTER AN EMAIL SIGNUP?



FOOT-IN-THE-DOOR TECHNIQUE

the idea that people are more likely to agree to a
larger request after having agreed to do a smaller
request

salesforce.org



A Model for List Building that Leads to Donors

Email
Promotion Acquisition
Page

Instant

Donation Page

salesforce.org



Perceived Value VS Conversion Rate

Donor Time Donor Conv. Rate as
Offer .
Investment high as...
Petition 10 seconds 0.33%
eBook 10 minutes 3.11%

Online Course 8 weeks 5.97%



ASK WITH BUTTON £k

GREAT

ORMOND
» STREET

HOSPITAL

CHARITY About us I News and features I Volunteer | Shop

Site search... Q

Our hospital site Our charity site

Donate Get involved What we do

Home > Thank you for signing up to our newsletter

Thank you for signing up to our newsletter

We're delighted that you have signed up to our newsletter. By doing so you too are playing a part in the story of
this extraordinary hospital.

We'll be in touch each month to share inspiring stories from the patients and staff at Great Ormond Street
Hospital, plus we'll let you know all the ways you can get involved with GOSH Charity.

Please click on the below if you'd like to donate to the charity. You can also raise money for us by signing up to an
event.

If you're thinking about organising your own fundraising event, our fundraising pack has everything you need to
get started - email the Community team for your pack: community.events@gosh.org

Thanks again.

Donate now

Newsletter sign up

Registered with
" il o . FUNDRAISING
Contactus | News | Accessibility | Terms and conditions | Safeguarding | @ REGULATOR
Careers ] Hospital | Privacy | Modern Slavery Statement

[t Xw Yo Xin)

ASKWITH FORM

g FOOD FOF{PTH__E POOR

ing Hope

Saving Lives...Tr

THANK YOU

You will start receiving your Monthly Newsletter, a
news and information digest, sent at the beginning of
each month.

Your involvement shows the great compassion you

have for the poor. The best way to assist those in

desperate need is by sending a generous donation today. Children like Madjie
(pictured at right) need your help.

Please don't hesitate -- hungry children are depending on you.

TYPE OF GIFT

MONTHLY DONATION
Please support the poor every month. Efficient, convenient, flexible.

ONE-TIME DONATION

AMOUNT OF GIFT

Select Gift Amount:

Enter an amount

BILLING INFORMATION

*First Name
*Last Name
*Billing Address

Address 2

YOUR IMPACT SO FAR
IN 2019

o

Tractor-Trailers

of Aid Delivered

’ ACCREDITED
-

CHARITY
BBB

SECURED BY
Geolrust




ASK WITH BUTTON £E ASKWITH FORM

Thank you for signing up to our newsletter

We're delighted that you have signed up to our newsletter. By doing so you too are playing a part in the story of
this extraordinary hospital.

We'll be in touch each month to share inspiring stories from the patients and staff at Great Ormond Street
Hospital, plus we'll let you know all the ways you can get involved with GOSH Charity.

Please click on the below if you'd like to donate to the charity. You can also raise money for us by signing up to an
event.

If you're thinking about organising your own fundraising event, our fundraising pack has everything you need to
get started - email the Community team for your pack: community.events@gosh.org

Thanks again.

You will start receiving your Monthly Newsletter, a
news and information digest, sent at the beginning of
each month.

Your involvement shows the great compassion you

have for the poor. The best way to assist those in
m desperate need is by sending a generous donation today. Children like Madjie

(pictured at right) need your help.

Please don't hesitate -- hungry children are depending on you.

el "1



How Presenting A Donation Page Instantly After An Acquisition

Offer Impacts Donor Conversion

CONTROL

THANK YOU

Thank you for signing up for Boys Town’s “Tween Discipline" email series. Look for your first email
to arrive shortly. Make sure to check your junk folder if you do not see the email in your inbox,
and then add info@boystown.org to your safe senders list.

For more useful parenting information from Boys Town, please visit BoysTown.org/Parenting.

SUPPORT BOYS TOWN

salesforce.org

TREATMENT

GREAT NEWS! YOUR TWEEN
PARENTING SERIES WILL ARRIVE IN
YOUR EMAIL INBOX SHORTLY.

Before you go, there are a couple of things we'd like
you to know...

Boys Town is committed to helping you, as a parent, handle the difficult situations in
life at any stage. It is because of this commitment that we provide resources like the
one you are receiving.

But did you know that this resource is made available for free because of faithful
supporters who donate to Boys Town? It's true. They support Boys Town because they
believe in our mission to reach and equip all children and families with the love,
support, and resources they need to succeed.

Is this something you believe in too?

Consider supporting Boys Town today. Your gift will go towards providing more
resources to parents, like you, who want to raise and build healthy families.

You can make your gift by using the secure form below:

Your Donation

=)

Billing Information

First Name Last Name

Email Address



How Presenting A Donation Page Instantly After An Acquisition
Offer Impacts Donor Conversion

CONTROL TREATMENT

GREAT NEWS! YOUR TWEEN
PARENTING SERIES WILL ARRIVE IN
YOUR EMAIL INBOX SHORTLY.

Before you go, there are a couple of things we'd like
you to know...

Boys Town is committed to helping you, as a parent, handle the difficult situations in
life at any stage. It is because of this commitment that we provide resources like the
one you are receiving.

But did you know that this resource is made available for free because of faithful
supporters who donate to Boys Town? It's true. They support Boys Town because they
believe in our mission to reach and equip all children and families with the love,
support, and resources they need to succeed.

Is this something you believe in too?

Consider supporting Boys Town today. Your gift will go towards providing more

THANK YOU resources to parents, like you, who want to raise and build healthy families.

You can make your gift by using the secure form below:
Thank you for signing up for Boys Town's “Tween Discipline" email series. Look for your first email
to arrive shortly. Make sure to check your junk folder if you do not see the email in your inbox, Your Dong
and then add info@boystown.org to your safe senders list.

For more useful parenting information from Boys Town, please visit BoysTown.org/Parenting. - o
s Other ¢ o

Billing Inf

SUPPORT BOYS TOWN

First Name

salesforce.org
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3. HAVE A DEDICATED CONFIRMATION
PAGE THAT CONFIRMS, THANKS, AND
PRESENTS A CLEAR NEXT STEP TO TAKE.

salesforce.org



PUTTING IT ALL TOGETHER:
EMAIL SIGNUP CASE STUDY

salesforce.org



You have to scroll to the bottom of
the page to find out where to sign up.

salesforce.org

SAUVONS AHMADREZA |~

SON EXECUTION EST SUSPENDUE TEMPORAIREMENT MAIS PAS ANNULEE, AGISSEZ WM

President Macron is preparing Ethiopia: thousands of Black Friday: Amazon “The human and the universal
to receive al-Sisi amid civilians at risk employees shouldn't pay the above all”: interview with
repression in Egypt price Cécile Coudriou, president of

Amnesty International France

WE FIGHT TOGETHER,
WE WIN TOGETHER.

We are a movement of 7 million people fighting for
human rights.

& & i

Our conviction Our mission Our strength

Fight tirelessly until human rights are Win each fight thanks 1o the strength
e, of the collective,

respecied everywher

Freedom for Idris Khattak Freedom for Germain Rukuki

Justice for the three young people of El
Hiblu 1!
25 e el e 0000

223 supors . Help s reach $0.000

207 supports Help us erach 50,000

€3, SIGN THE PETITION €, SIGNTHE PETITION €3, SIGN THE PETITION

MOBILIZED FOR HUMAN

RIGHTS ﬂ
s
MORE NUMEROUS, WE ARE STRONGER!




You have to scroll to the bottom of

the page to find out where to s

&
salesforce.org

gn up.

223 supports . Weip us reach 50,000 225 backers ., Help ws reach 50.000
207 supports. Hep us enach 50,000

4, SIGH THE PETITION 4, SIGNTHE PETITION 4 SIGN THE PETITION

MOBILIZED FOR HUMAN
RIGHTS

= m—
MORE NUMEROUS, WE ARE STRONGER!

KLAXONNEZ
POUR LES DROITS
DES FEMMES

South Sudan: an essential arms embargo

‘The human and the universal above all": President Macron is preparing to receive
interview with Cécile Coudriou, president al-Sisi amid repression in Egypt
of Amnesty International France

e
Thais, 22 years old: “You can be proud of
interrupted what you do when you are a member of

Amnesty, proud to fight for a beautiful and
noble cause”

Ethiopia: thousands of civilians at risk

AARCED

Execution of Ahmadreza Djalali temporarily

1011212020
JOURNEE INTERNATIONALE
DES DROITS HUMAINS
Come and act with us and meet
our activists and voluntoers by =
participating in our actions and i

events or by Joining a focal Together, let's celebrate

JOIN US International Human Rights Day!

sructure
Turn your outrage o action and oo

choose the engagement that's
right for you.

STAY INFORMED
AND RECEIVE OUR NEWSLETTERS

E




Could this e a slider or pop-up that
SNOWS Up as you scroll or after you've

been on the homepage for a certain
amount of time”?

salesforce.org

223 supports. . Heip us reach 50,000 225 backers . Help us reach 50,000
0 sapputs. g us each 5000
l ' 4, SIGH THE PETITION 4, SIGNTHE PETITION 43, SIGN THE PETITION
Aummnus

’F’ Jio W
=, MOBILIZED FOR HUMAN
[ p= RIGHTS

m; ORE NUNEROUS, WE ARE STRONGER
——

‘n” STAY INFORMED
“ 4 AND RECEIVE OUR NEWSLETTERS

Your email OKAY

A

]

“The human and the universal above all": President Macron is preparing to receive South Sudan: an essential arms embargo
interview with Cécile Coudriou, president al-Sisi amid repression in Egypt
of Amnesty International France

Execution of Ahmadreza Djalali temporarily Ethiopia: thousands of civilians at risk nu! s, 22 years old: “You h n d of
interrupted what you do when you as
A sty n oud to mu n umul nd

1011212020

JOURNEE INTERNATIONALE
DES DROITS HUMAINS

JOINUS

b

oo
Together, let's celebrate
International Human Rights Day!

ur outrage i
choose the engagement that's
right for you.

% BECOME A MEMBER

STAY INFORMED
AND RECEIVE OUR NEWSLETTERS




. MOBILIZED FOR HUMAN
RIGHTS

KLAXONNEZ
POUR LES DROITS
DES FEMMES

't's not a very appealing offer and not
exclusive at all.

STAY INFORMED
AND RECEIVE OUR NEWSLETTERS

Your email m

salesforce.org



223 supports.. Weip us reach 50,000 225 backers . Help us reach 50,000
e 50000
I ' 4, SIGH THE PETITION €, SIGNTHE PETITION €3, SIGN THE PETITION

-
3 “r'

- ' MOBILIZED FOR HUMAN
2= W " RIGHTS

—
MORE NUMEROUS, WE ARE STRONGER!

Can you use/re-use high performing
content in an eBook format?

Human rights around the
world: a look back at 2019

Your email m

salesforce.org



= MAKE A
o ANESTY £ = owus > Newstete Q  maer SERCCEE 6 e
J N \ 7o I = q N\ g Y g 4

't's a 2 step form so on the 279 step
you have to complete the sign up.

1. Theydon't expand on the offer at " /7, RECEIVE OUR EWALS
all even at this stage .

Choose the topics that interest you

2. You have the opportunity to ==
choose topics that interest you S

aaaaaaaaaaaaaaaaaaaaaaaaa

5. You have to put in your email ==
again even though you already dio
that to get here

) SUBSCRIBE

4. Title and Postal Code are required
before you can sign up

STAY INFORMED
AND RECEIVE OUR NEWSLETTERS

brady+01@nextafter.conf

.salesforce.org N



it's a 2 step form so on the 279 step you have
more time and attention.

1. Canyou remove distracting links

2. Doesthe image help convey an emotion or
add value?

3. Canyou expand on what I'm signing up for,

what | get, and/or how I'm living out my
values?

4. Can you pass through the email so | don't
have to re-enter it? And remove it as I've
already entered my email once.

5. Doyou need to require this information?
Do you even want to display it (feels like
WOrk)?

salesforce.org

RECEIVE OUR EMAILS

Subscribe to our thematic e-mailings to stay informed on the subjects that interest you.

Choose the topics that interest you
[ L'Hebdo (weekly newsletter)

D Refugees and migrants

[ Torture and death penalty

[ Freedom of expression

) SUBSCRIBE

ith the Data Protection Act of January 6, 1978, by contacting Amnesty International France's
the righ rectify and oppose informatic

TAY INFO

AND R

brady+0,

ftery

SLETTERS

N



After you sign up, you go to a
dedicated confirmation/thank-you
page that:

1. Thanksyou and confirms your
sSignN up

2. Hasa message on data privacy

3. Offers no additional next step or
action

4. The sign up slider/pop-up is still
oresent

salesforce.org

wl

= AMNESTY

4 INTERNATIONAL

Know us > Newsletter

RECEIVE OUR EMAILS

Subscribe to our thematic e-mailings to stay informed on the topics that interest you.
¥’ Thank you for registering, see you soon.

In accordance with the Data Protection Act of January 6, 1978, by contacting Amnesty International
France's headquarters, you have the right to access, rectify and oppose information concerning you.

STAY INFORMED
AND RECEIVE OUR NEWSLETTERS

brady+01@nextafter.com v m

AMNESTY INTERNATIONAL FRANCE
« 76, boulevard de la Villette - 75940 Paris cedex 19

“  Telephone: (+33) 01 53 38 65 65

Contact - Legal Notice - Privacy Policy



MAKE A

S——

I ' Z Iﬁmﬁﬁu Knowus > NewsLetter Q. r1oner (W DONATION @ LoGIN

After you sign up, you go to a - B §

dedicated confirmation/thank-you ’ D —_
age: | . BRI g

Pag T

y

1. Image add value?

2. Expand the thanks and what | can RECEIVE OUR EMAILS
expect

Subscribe to our thematic e-mailings to stay informed on the topics that interest you.

¥/ Thank you for registering, see you soon.

3. Provide a clear next step/action to
take and a reason to do so

In accordance with the Data Protection Act of January 6, 1978, by contacting Amnesty International
France's headquarters, you have the right to access, rectify and oppose information concerning you.

4. The sign up slider/pop-up is still

: STAY INFORMED
oresent.. remove It

Z_ y 76, boulevard de la Villette - 75940 Paris cedex 19
“  Telephone: (+33) 01 53 38 65 65

Sa I eSfo rce,o rg Contact - Legal Notice - Privacy Policy

ﬁ; AMNESTY INTERNATIONAL FRANCE



4. USE COPY TO PROVIDE A CLEAR
REASON TO GIVE ON YOUR
DONATION PAGE.

salesforce.org



WHICH ARE YOU MOST
LIKELY TO GIVE TO?



Which Are You More Likely To Give To?

Option A

WHAT YOU ARE ABOUT TO
DO COULD CHANGE A

CHILD'S LIFE FOREVER

salesforce.org

Option B

Your Donation Gives You
Closeness!

With your donation you help
families of seriously il

children. You will of course
receive a donation receipt from
us that documents your
commitment to McDonald's
Children's Aid. Give closeness!

Option C

Together Against The Corona Crisis

We haven't faced a global crisis like this
since the Second World War and it impacts
us all. Keep your distance and stay indoors
they say and yet we are more connected
than ever. Heartwarming initiatives
strengthen us in the belief that we can do
anything together.

This crisis is particularly hard on people who
are already in need of emergency help and
protection. How do you keep a distance of
1.5 meters in a crowded refugee camp? And
how can a hospital in Northern Syria provide
medical care while there are air raids?

You can help reduce the impact of the
coronavirus worldwide. With your help, we
can install soap and hand wash stations and
scale up water supplies.




LUTUTIA VT UO VVUILTUVVIIMGC. VIl yuul 1TICI Y,

we can install soap and hand wash

WhiCh Are YOU More Likely TO Gi stations and scale up water supplies.

Option A Option B Yes, | will give a one-time gift to
, : provide life-saving assistance with:
WHAT YOU ARE ABOUT TO Your Donation Gives You . 35 euros provides 2 containers with

DO COULD CHANGE A Closeness! 20 liters of clean water each; 4.5 kg

CHILD'S LIFE FOREVER hand soap; 3.6 kg of detergent and

hygiene products for women, for one
household of 6 persons, for 3

With your donation you help
families of seriously il
children. You will of course

receive a donation receipt from months. .

us that documents your 50 euros provides a hand wash
commitment to McDonald's station with soap, installed on key
Children's Aid. Give closeness! locations such as public toilets,

schools, markets.

« 75 euros provides 20 liters of clean
water per person daily for 150
people.

Or donate an amount of your choice
that you can spare. For just 6 euros you
can give two families clean water every
day!

salesforce.org
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Which Are You M
Option A |'

unicef€ para cada nino

LO QUE ESTAS POR HACER

PODRIA CAMBIAR LA VIDA
DE UN NINO PARA SIEMPRE

Son menos de $10 diarios.
Con tu donacién mensual
ayudas a mas nifios y nifas.

Tu donacién es deducible
de impuestos
100% SEGURO

TN ——

FACEBOOK INSTAGRAM TWITTER AVISO DE PRIVACIDAD PREGUNTAS FRECUENTES

e lunes a\

salesforce.org

Die Nahe 'der Familie hilft.

HelfanSie mit

lhre Spende schenkt Nahe!
Unser Spendenkonto

Schenken Sie Nahe!

MeDonads Kindehste Sufing -

sommactar

hre Kontaktdsten

eh s m Naman aec Fiema cecen
ochtsaine Spendanutung

f
s

§
ALTRUJA

ore Likely To Give To?
Option B 8

Samen tegen de
coronacrisis

Een mondiale crisis als deze maakten we sinds de Tweede Wereldoorlog
niet meer mee, en dit doet iets met ons. Houd afstand en blijf binnen is
het devies. En toch zijn we meer verbonden dan ooit. Hartverwarmende
initiatieven sterken ons in de gedachte dat we samen alles aan kunnen.

Deze crisis komt extra hard aan bij mensen die ook zonder het virus al
noodhulp en bescherming nodig hebben. Hoe houd je 1,5 meter afstand
in een overvol kamp en hoe kan een ziekenhuis in Noord-Syrié medische
zorg terwijl er luc zijn?

Help ook mee

Ukunt helpen de impact van het coronavirus wereldwijd te verminderen.
Met uw hulp plaatsen we zeep- en handwasstations en zorgen we voor
het opschalen van watervoorzieningen.

Ja, ik bied eenmalig levensreddende hulp met:

35euro 2 containers met ieder 20 liter aan schoon water; 4,5 kg

hand: 3,6 kg iddel enk ducten voor dames, voor een
huishouden van 6 personen, voor 3 maanden.

50euro eenl ion met zeep,
locaties zoals openbare toiletten, scholen, markten.

d op belangrijke

75euro 20 liter schoon water per persoon dagelijks voor 150 mensen.

Of doneer een zelfgekozen bedrag dat u kunt missen. Voor 6'euro geeft u
bijvoorbeeld al twee gezinnen dagelijks schoon water!

e

Ja, ik doneer

Eenmalig v

as ® <o €75

Mijn gegevens:

Ja, ik wil de CARE nieuwsbrief ontvangen (optioneel)

Ja, ik ben 16 jaar of ouder en ik ga akkoord met het verwerken van mijn

gegevens zoals vermeld in het Privacy Stat;

Betaal met iDEAL




Which Are You More Likely To Give To?

Option A ') Option B 8
o WHAT YOU ARE ABOUT TO Your Donation Gives You

DO COULD CHANGE A Closeness!
E CHILD'S LIFE FOREVER
— ! X : . With your donation you help

& families of seriously ll
children. You will of course
2 receive a donation receipt from

| ; ..-‘-‘ us that documents your
/| commitment to McDonald's
Children's Aid. Give closeness!

FACEBOOK | INSTAGRAM | TWITTER | AVISO DE PRIVACIDAD | PREGUNTAS FRECUENTES | GUIA covip

Llama al 800 841 8888 0 WhatsApp 55 7929 8970 de lunes a viemes de 9am - 6pm

salesforce.org

OptioN C o

Together Against The Corona Crisis

We haven't faced a global crisis like this
since the Second World War and it impacts
us all. Keep your distance and stay indoors
they say. and yet we are more connected
than ever. Heartwarming initiatives
strengthen us in the belief that we can do
anything together.

This crisis is particularly hard on people who
are already in need of emergency help and
protection. How do you keep a distance of
1.5 meters in a crowded refugee camp? And
how can a hospital in Northern Syria provide
medical c ' ir raids??

You can h
coronaviru
can install
scale up water supplies.




6 OUT OF 10 ORGANIZATIONS DID NOT
HAVE A “STRONG” REASON TO GIVE ON
THEIR DONATION PAGE.

salesforce.org



e o
. Globally, 4 in 10 Do they have a strong value proposition?

organizations had a

”Stromg" \/a|ue Yes [ Somewhat [l No

oroposition. United States [ .

e [essthanalin4 Australia T
organizations in United Kingdom T .
France and Germany Canada . .
were deemed to have Germany | B
a ‘strong’ value Netherlands .
oroposition comparead Brazi .
to7in 10 Braziland 6 in Mexico -
10 the UK, 0% 20% 40% 60% 80% 100%

.salesforce.org N



BUT WHY??



Why Do 6 in 10 Organizations Not Have A
Strong Reason to Give on Their Donation Page?

1. 3in 10 organizations used no copy at all on their donation page and 4 in
10 organizations used more than 4 sentences

salesforce.org



MORE COPY ON A
DONATION PAGE?



Experiment #900

FROM THIS

CORING #BRIDGE:

Thank you for your commitment
to CaringBridge.

Your donation is safe. secure,
private and tax deductible

Give to CaringBridge

Donation Amount

$70.00 (minimum $10)

* Payment Plan
® One-time payment for the full amount

Monthly (12 per year) ongoing payments

Your Tribute in Honor of Kelly

What would you like your tribute message to say?

« Display this message on Kelly's site

How would you like to sign your message?

salesforce.org

TO THIS

CARING »BRIDGE!

Thank you for your commitment
to CaringBridge.

Give to CaringBridge

When you give to CaringBridge, you ensure that Kate's safe, protected place to share health updates will always be here. Make a
donation now, and share a personal message for Kate. Your support matters.

Your donation is safe, secure,
private and tax deductible.

Donation Amount

-

$70.00 (minimum $10)

* Payment Plan
© One-time payment for the full amount

Monthly (12 per year) ongoing payments.

Your Tribute in Honor of Kate

What would you like your tribute message to say?

sdf

Display this message on Kate's site.

How would you like to sign your message

28%

In Donations



How The Addition Of Value Proposition Impacts Donor Conversion
Experiment ID: #6623

CONTROL TREATMENT

ILLINOIS’ COMEBACK STORY STARTS HERE
ILLINOIS"COMEBACK STORY STARTS HERE

Getting the unbiased truth

That Is
§ $50 $100 $250 s
Other Amount i
heep lllinots Policy et sed news
. o today
holders Name -
™)
Address Address
Other Amosst
City
tlinois Zip Curbiribliors Wemme
Address Address
Email
city
Phone

Visa Mastercard or American Express Number
Month Year Security Code

salesforce.org In Donations




Will Additional Copy at the Very End of the Giving Process
That Communicates Value Help Increase Giving?

CONTROL TREATMENT

Payment Details Payment Details

* Credit Card Number

* Verification Code * Credit Card Number * Verification Code
* Expiration Month * Expiration Year RN ot CHpaston Year
-Choose- - -Choose-
-Choose- v -Choose- v

Donate $70
Donate $70

Your tax-deductible donation to CaringBridge powers our non-profit service of providing safe, protected websites for

no charge. Every 7 minutes, a new CaringBridge site is created - along with a new compassionate community to
surround that individual on their health journey.

31%

salesforce.org In Donor Conversion




IT’S NOT JUST ABOUT COPY, IT'S HOW
YOU USE IT. AND NOT JUST ONCE BUT
THROUGHOUT THE PROCESS.

salesforce.org



Why Should I...

The Value Proposition: Net Force

Main Elements:
Nf = Net Force of the Value Proposition
Vf = Gross Force of the Value
Cf = Gross Force of the Cost
Ac = Acceptance

e e e e = e = = e = = =

Vf=(Ap  Ex)

vac = C-fAc =Nf ac=(@:ia)

Cf = (Mt : Mn)

- - e - - e = = e,

Ap = Appeal
Wi{ p =App

Ex = Exclusivity

1
1
I
I
I
1
Mt = Material I
o [
Mn = Mental :
I
I
1
I

Ac{ Cl = Clarity
Cr = Credibility

R/

salesforce.org

labs.com




Together Against The Corona Crisis

We haven't faced @ global erisis |ike this

since the Second World War and it impacts
WHAT YOU ARE ABOUT TO us all. Keep your distance and stay indoors

DO COULD CHANGE A they say. and yet we are more connected
CHILD'S LIFE FOREVER than ever. Heartwarming initiatives
strengthen us in the belief that we can do

Appealing? anything together.

_ This crisis is particularly hard on people who
Exclusive? are already in need of emergency help and
protection. How do you keep a distance of
Your Donation Gives You 1.5 meters in a crowded refugee camp? And
Clear? Closeness! how can a hospital in Northern Syria provide
: Mmedical care while there are air raids?

Credible? With your donatign SRS You can help reduce the impact of the

families of seriously ill
: coro wide. With yo
children. You will of course ;
. : ] can Install socap an and wash stations and
receivela donation receipt from
scale up water s.
us that documents your
commitment to McDonald's

Children's Aid. Give NN Yes, | will give a one-time gift to provide life-

saving assistance with:
« 35 euros provides 2 containers with 20
liters of clean water eachi#.5 kg hand

Salesforce,org soap, 3.6 Kg of detergentand hygiene




UNICEF

nicef@ | FOR EVERY CHILD
UL, | IN DANGER

MONTHLY GLE

£14 £6

e o Each month, your £14 could

e he idren fron

Donate and keep a child safe

What youre about to do could change a chikds ife forever.

Whether you decide to make a one-off donation of pledge a monthly gift,
we promise that the donation you make to Unicef today wilbe used to
help keep a child safe.

Thousands of children die every day from diseases that are easy to
prevent. Between them, diseases like malaria, cholera and typhoid claim
the ives of millions of children every year. Yet a £55 donation from you
today could help us train a health worker o they can help provide
chikdren and their mothers with life-saving care, such as nutrtional
advice, anti-malarial mosquito nets and vitamin supplements, to keep
them safe from disease. The donation you make today could help save a
child's lfe.

Why make a monthly donation?

a chidren's charity we work with families, d

s in over 190 countries aswellas
the symptoms, o problems directly affecting children. Our workis to
deliver long-term aid that creates lasting change for children as well as
addressing chidren's immediate needs.

you that
9 o safe, For
‘example, by donating £16.50 each month, you could help Unicef equip

vaccines against diseases like polio, whooping cough and measles are
kept cool enough to remain effective. This means that children in even
the most remote places can be safe from disease.

Altematively, a monthly donation of £30 from you could provide allthe
more than 12

t
babies safely, giving both mother and child the best start

Donating by phone

If youte in the UK and would prefer to make a donation by phone, you can

callour dedicated donation ine: 0300 330 569
Why Unicef?

Unicef makes sure more of the world's children are fed, vaccinated,

‘educated and protected than any other organisation, We have done more

10 influence laws, policies and customs to help protect children than any
‘other charity. We get things done. And we're not going to stop until the
workd s 2 safe place for all our children.

funding
donations ke yours to fund our vital work to protect children in danger,
ransforming theie lives and building a safec world for tomorrow's
children

Please give what you can and donate online now. Thank you for your
donation.

Your 1o support Unicef’s work

salesforce.org

£30

A MONTHLY DONATION OF £30 CAN
GIVE A MIDWIFE EVERYTHING THEY
NEED TO DELIVER 12 BABIES
SAFELY

190

WITH YOUR HELP, WE WORK TO
PROTECT CHILDREN AND THEIR
RIGHTS IN OVER 190 COUNTRIES

World Society for the Protection of
Animals (UK)

»> WORLD ANIMAL PROTECTION

HOME ‘WHO WE ARE 'WHAT WE DO

Search Please donate

GET INVOLVED NEWS

Animals need your protection

Across the world, animals suffer unthinkable cruelty - but you can help protect them from harm.

Your support helps end cruelty, pure and simple. Are you with us?

£3 a month could support the recovery of £6 a month could help support vital £8 a month could help fund our global

rescued bears in one of our sanctuaries campaigning work to end the lifelong torture campaign to end the cruelty of dolphin

of elephants in the tourist trade

Some animals are very young when they learn just how cruel people
can be.

Baby orangutans cling so tightly to their mothers that poachers often
resort to a machete to separate them. Then they're sold into a life of
abuse.

Young elephants are easier to "train” - so the torture begins when they're
small. Beatings, starvation and sleep deprivation make sure their wild
spirits are utterly broken, just so tourists can ride their backs on holiday.

Please donate now worldanimalprotection.org.uk

Your donation will help World Animal Protection to protect animals
around the world from cruelty and suffering.

entertainment

Animals need your help

Monthly donation

Your kindness is a lifeline to animals in need. With your
support, we can continue to respond quickly where we're
needed the most. ltems marked * are mandatory

DD v MM v 2020 v

Mak if he id U
ake your gift worth even _9 ﬁ'mdl/ff

more.

Thank you If you are a UK taxpayer, by agreeing to Gift Aid your
donations, every £1 you give to us, past, present and
future, could be worth £1.25 at no extra cost to you.

Get Involved Get email updates Find us on social media

Make o donation Get the latest news and campaigns by email. Keep up to date and take action.

Adopt a bear
Pl K

lottery, Sign up

Agift in your will
Online shopping

Careers Contact us Cookies and privacy. policy,

Registered with

FUNDRAISING
REGULATOR

0 vy ©

Policies Press Centre Back to top

Workd Animal Protecton. Company Limited by Guarantee in England and
Wales, Regisiration No. 4029540, Regisiered Charity 1081849,
222 Grays Inn Rood, London WC 1X 8HB, United Kingdom




4. USE COPY TO PROVIDE A CLEAR
REASON TO GIVE ON YOUR
DONATION PAGE.

salesforce.org



5. REMOVE UNCESSARY FORM FIELDS,
DISTRACTING LINKS, AND STEPS
FROM THE ONLINE GIVING PROCESS.

salesforce.org



FRICTION

the psychological resistance that your visitors
experience when trying to complete an action.
Friction is a conversion Killer...

Sa|ESf0rce.Org https//unbounce.com/conversion-glossary/definition/friction-2/.com




95% OF ORGANIZATIONS HAD SOME
FORM OF FRICTION IN THE ONLINE
DONATION PROCESS.

salesforce.org



Why Did 95% of Organizations Have Some Element of Friction Proven to
Reduce Donations in their Online Giving Experience?

1. Almost 7 in 10 organizations required non-essential information to
complete a gift

salesforce.org



What non-essential information was « 37% of organizations

required to process a gift? globally required title/Mr.
or Mrs. (Most common in
250 B Mexico l:ra nce aﬂd theﬂ
B United
. Cintos GCermany).
B Brazil
Bl Canada o 0 X X
- B Nethorlan. 50% Qf organizations
Australia required a phone
00 e number (Most common
-Eefma“y N France then Australia).
50 rance
 § 2 p——
I S '
— = T « And 8% required the
0]
MroerSDhone Number copiche Birthday cender Address/City/anoDNumber dOﬂOl”S b|rthday to

complete a gift (most
common in Brazil and
then France).

salesforce.org



How Adding One Required Field Affects Donor Conversion
EXPERIMENT ID: #4928

FROM THIS TO THIS
) [
City State __ City State
[crome ) =
Zip Code Zip Code
éell Phone
Gift Information (

Credit Card Number

Gift Information

Credit Card Number

42.6%%

In Donors

salesforce.org



Why Did 95% of Organizations Have Some Element of Friction Proven to
Reduce Donations in their Online Giving Experience?

2. 61N 10 organizations had distracting links on their donation pages and 3
iN 10 had competing calls to action on the page

salesforce.org



Experiment

FROM THIS

Yy f & P
t
'_ Bridge to Wellbeing  Policies Impacting You  Events  Blog Q

Your Donation

I SR S

TO THIS

vy f & P

Your Donation

D NS SN —

In Donations

salesforce.org



Are there other calls-to-action (besides

donate) present on the page?
Yes | No

» Over half of Australian nited States [
organizations (53%) [

had other CTA's .
(besides donate) on pustrala _
their donation page e
compared to just 16%

of organizations in sermany e

France and 21% In Netherlands
Germany. Brezl

France

Canada

United Kingdom

Mexico

0% 20% 40% 60% 80% 100%

salesforce.org



DISTRACTIONS

Donate

Your donation will help us build homes,
communities and hope for some of the world’s

Donation

most in need families.

| 875 | $50 |EFNNN  Oher

1 would like to make a monthly gift (minimum gift $10)

Make this a monthly gift

Billing Address.

Make this Git on behaif of an organisation

State & postcode:

Payment details.

Cardholdor name:
Gard number:
Cord type:
Expiration:

<Please Select> v

month v year v  CSC: °

Get in Touch Information
. Privacy Policy
1800 885 599
Sitemap
Email Complaints
info@habitat org.au Child Protection Policy
Poliies and Statoments.
g Our Constitution
Lovel 9, Sute 2
80 Mount Street
North Sydney NSW 2060

Habi
ACN 131976 004

NO DISTRACTIONS

Help"ﬁs“proteci Australia's future

With your help, we can conserve
Australia’s natural landscapes &
crucial wildlife habitat.

Take action to protect Australia's natural heritage by making a
donation. Your support will help us conserve Australia's iconic lands,
waters and wildlife for our future generations.

The Nature Conservancy has been protecting the environment for
nearly 70 years. From our historic work in land acquisition to
cutting-edge research that influences global policy — we're
constantly adapting to take on our planet's biggest, most important
challenges.

Qur vision is to create a world where people and nature can thrive.
With your support, we can put the best conservation science into
action right now.

We strive to ensure your vital donations make the largest impact for
nature now and for the future of our planet.

Thank you!

Please note: We're unable to accept AMEX at this time. We
apologise for any inconvenience.

o, «
“au/schort™

We respect Indigenous communities and culture. Please be aware that the site may contain images or references to members of the Indigenous community who have passed

Give to Nature

Monthly Gift

$25 could support conservation on 50
hectares of habitat for the Gouldian Finch

$50

$100 My Choice

Email

First Name Last Name

DONATE $25.00 NOW

Gifts of 2 or more may be tax deductible

© 2020 The Nature Conservancy. ABN: 83 243 328 398 | Gifts of $2 or more may be tax deductible | Terms of Use | Privacy Policy




Why Did 95% of Organizations Have Some Element of Friction Proven to
Reduce Donations in their Online Giving Experience?

3. 1in 2 organizations had 2 or more full pages/steps (besides the
nomepage) to complete a gift

salesforce.org



How a Donation Platform Can Impact Donor Conversion

EXPERIMENT ID: #6092
CONTROL

MISSIONARY
TES

OBL/

MARY IMMACULATE

HOME : STORE : PROJECTS : DONATE NOW : DONATION
FIND A GIFT

MAKE A DONATION

JOIN A CLUB

REQUEST A RELIGIOUS GIFT
MASS CARDS

LIGHT A CANDLE

the kves of God's people.

Wo aro respond:

as Jesus said, "Whatever

faith. You are providing food to malnourished people in Zambia

Your generous financial and spiitu

share in the Oblate charism — you 100 are ‘o0 Whose I is

offered in senvice 10 the Lord." In a very real way, you are bringing
you, ¥

@ = I

E WHOWEARE WAYSTOGIVE CURRENT APPEAL PRAYER RELIGIOUS GIFTS CONTACT US

LOGIN | SIGNUP | GIFT BASKET

Bocause of you, Oblate prests and brothers in the United States
and in moro than 60 countries are bringing God 10 the world, and
the world 1o God. Your contribution wil make a huge difierence in

Our founder, St. Eugene De Mazenod, O.M.L said that an Oblate

is "one whose ie is offered In service 10 the Lord." In that spit,
the call of Josus 10 give food and drink.

clothing and shetter, love and compassion 10 people in need, for

you did for one of these least 0nes, you

G for Me.* (Matthew 25:40)

heating
News of Jesus Chist is being preached 1o the people of Alaska.
You are heiping poor and needy people in Tiuana. You are helping young visitors 10 Lourdes grow in the Caholic

The Missionary Association of Mary Immaculate is a nongrofi, 501(c)3 organization.

TREATMENT

Summary

Special

Step 2

HOME WHOWEARE WAYSTOGIVE CURRENT APPEAL PRAYER RELIGIOUS GIFTS CONTACT US

LOGIN | SIGNUP | GIFT BASKET

Donatioas Amount
© MBI s
10.00

Name or Notes for

State / Province: * | Select

2Zip/ Postal Code:

~ CREATE AN ACCOUNT & CONTINUE

Htyou beong 0.8 lu, fogintoy y age to make your
Hroshesq ~ theu Thursday, 8:00 a.m. - 430 p.m.
DONATION AMOUNT
* $10.00 $20.00 $25.00 $40.00 Other $0.00
HOW OFTEN WOULD YOU LIKE T0 GIVE?
& OneTime Monthly
TUINATLUE + SKIF STGH TN & CORTINUE
REQUEST A RELIGIOUS GIFT Account Type: @) Indiidusl ) Organization
JASS CARDS Organization N
Organization Type: * | Select :
LIGHT A CANDLE Your E-mal: *
Tit: | Select :
Your First Name: *
Your Last Name: *
Suffix: Select :
Country * | United States :
Address.
Address 2:
Address 3:
Ci

Step 3 D

MISSIONARY
OBIATES

MOME : STORE : PAYMENT INFORMATION

FIND A GIFT

 Soarch |
MAKE A DONATION
JOIN A CLUB
'REQUEST A RELIGIOUS GIFT
MASS CARDS

LIGHT A CANDLE

Step 4

WHOWEARE WAYSTOGIVE CURRENT APPEAL PRAYER RELIGIOUS GIFTS CONTACTUS

Subtotal 10

LOGIN | SIGNUP | GIFT BASKET

as0 consdor making an addors
podtest ofthe poor In akmost 70 countre

et mission of sarving the

DO NOT USE THE S.

Addtional Donation Amount:

PAYNENT INFIRMATION

Nama on Car:

Oeatess dacen
Zaven s0ce

Tot: 1000

salesforce.org

Donation

Because of you, Oblate priests and brothers in
the United States and in more than 60 countries
are bringing God to the world, and the world to
God. Your contribution will make a huge
difference in the lives of God's people

Our founder, St. Eugene De Mazenod, O.M.1. said

that an Oblate is "one whose life is offered in

senvi

to the Lord.” In that spirit, we are

ponding to the call of Jesus to give food and

ink, clothing and shelter, love and compassion
to people in need, for as Jesus said, “Whatever you did for one of these least ones, you

40)

d for Me.” (Matthew 2!

Your generous financial and spiritual support means that you share in the Oblate

charism - you too are “one whose life is offered in service to the Lord." In a very

al way,

you are bringing healing and h J, the Good News of

to shrine pilgrims. Becaus

Jesus Christ is being preached to the people of Alaska. You are helping poor and needy
people in Tijuana. You are helping young visitors to Lourdes grow in the Catholic faith.

You are providing food to malnourished people in Zambia
The Missionary Association of Mary Immaculate is a nonprofit, 501(c)3 organization

If you belong to a club, cli
Page” to make your donation.

here to log in to your account. Then click on “My Clubs

more information call 1-88

If you have questions or ne

330-6264 Monday thru

30 p.m. Central Time.

[ ]

Thursday, 8:00 a.m. -

Your Donation

Billing Information

First Name Last Name

Email Address

Country

United States )
Address

city State / Province

Zip / Postal Code

Phone (Optional)

Credit Card Information ﬂ

Card Number

o Exp. Month Exp. Year

o1 2019 B




How a Donation Platform Can Impact Donor Conversion
EXPERIMENT ID: #6092

TREATMENT

CONTROL
Step 1

€
1 MISSIONARY .a a
4 Q«!}L‘ﬁl.l}ns HOME WHOWEARE WAYSTOGIVE CURRENT APPEAL PRAYER RELIGIOUS GIFTS CONTACT US

HOME : STORE : PROJECTS : DONATE NOW : DONATION LOGIN | SIGNUP | GIFT BASKET

Summary

Step 2

HOME WHOWEARE WAYSTOGIVE CURRENT APPEAL PRAYER RELIGIOUS GIFTS CONTACT US

LOGIN | SIGNUP | GIFT BASKET

Donatioas Amount
o e s
10.00

Special Name or Notes for

Soarch DONATION
Bocause of you, Obiat priets an brothers in e Urited States
anin o 00 countios aro rnging God 1 he word, and
MAKE A DONATION Your s
JOIN A CLUB the kves of God's people.
Ourfounder, . Eugene Ds Mazenad, O said that an Obista
REQUEST A RELIGIOUS GIFT is “on0 whose o i offered n service 1o the Lord.* In that spir,
o o espondng 10 o cal of Joss 0 gve food and ik
MASS CARDS laing i snaer. love &nd compassion o poople n n6ss,for
a5 Josus 5. Whiovo you i fo one o fess a5 00, 0
LSHT A CANDLE 5 or M+ (athew 25,40
5 fnancil and sl suppert moans that you
ou oo e s
Gfoed nsarico o the Lordn very ro wy, ou o binging
an hops 10 s pigrims Becese of
Nows of Jos0s Gt b p30h6 10 10 pa0pi of Alska
You ar heing poor and needy people i Tiuana. You ar heing young vikes 1o Lourdes row i he Capolc
{ai You e AoviINg 1053 1o anourened pecple n Zamisa
The Masonary Associaton of Mary Immacuiate i 8 nonpest, 501 (e} organizaton
1 you beiong toa club, g into . “My Clubs Page* to make your
donation.
Mondey v Thursday 800 am. - 430p.m.
G Toma
DONATIONAMOUNT
* $10.00 $20.00 $25.00 $40.00 Other $0.00
HOW OFTEN WOULD YOU LI TO GIVE?
o OneTime Moty
TOIN A VLU > S SIGN TN & VONTIRUE

REQUEST A RELIGIOUS GIFT

Account Type: @ Individual ~ Organization

JASS CARDS Organization Nar

Organization Type: * | Select :
LIGHT A CANDLE Your E-mait:
Title: [ Select :
Your First Name: *
Your Last Name: *
suffix: | Select )
Country * [ United States 3
Address
Addross 2:
Address 3:
State / Province: * | Select :

2Zip/ Postal Code:

~ CREATE AN ACCOUNT & CONTINUE

Step 3 D

MISSIONARY
OBLATES

MOME : STORE : PAYMENT INFORMATION

ez
MAKE A DONATION
JOIN A CLUB
'REQUEST A RELIGIOUS GIFT
MASS CARDS
LIGHT A CANDLE

Step 4

WHOWEARE WAYSTOGNE CURRENTAPPEAL PRAYER RELIGIOUS GIFTS CONTACTUS

LOGIN | SIGNUP | GIFT BASKET

- oo

'MAKE AN ADDITIONAL DONATION

pootest ofthe pooe in amost 70 countres workwide

DO NOT USE THE S.

Adsonal Donation Amaunt

PAYMENT INFORMATION

Verthcaton Wumber: *

Expraton Dute: *
Oeatess dacen
Zaven 00

Tot: 1000

salesforce.org

Donation

Because of you, Oblate priests and brothers in
the United States and in more than 60 countries
are bringing God to the world, and the world to
God. Your contribution will make a huge

difference in the lives of God's people.

Our founder, St. Eugene De Mazenod, O.M.1. said
that an Oblate is "one whose life is offered in

service to the Lord.” In that spirit,

are

responding to the call of Jesus to give food and

drink, clothing and shelter, love and compassion
to people in need, for as Jesus said, “Whatever you did for one of these least ones, you

did for Me.” (Matthew 25:40)

Your generous financial and spiritual support means that you share in the Oblate
charism - you too are “one whose life is offered in service to the Lord.” In a very real way,
you are bringing healing and hope to shrine pilgrims. Because of you, the Good News of
Jesus Christ is being preached to the people of Alaska. You are helping poor and needy
people in Tijuana. You are helping young visitors to Lourdes grow in the Catholic faith.

You are providing food to malnourished people in Zambia
The Missionary Association of Mary Immaculate is a nonprofit, 501(c)3 organization.

If you belong to a club, click here to log in to your account. Then click on “My Clubs
Page” to make your donation.

If you have questions or need more information call 1-888-330-6264 Monday thru

Thursday, 8:00 a.m. - 4:30 p.m. Central Time.

Your Donation

$250

Billing Information

First Name Last Name

Email Address.

Country

United States

Address.
v

city

Zip / Postal Cof

Phone (Option|

Credit C3

Card Numb|

o Exp. Month Exp. Year

o 2019 :

Make My Gift

8%

In Donations




64.3% INCREASE ON MOBILE DEVICES.



How many steps were needed to complete

* Roughly half of all a donation?

organizations required
2 or more steps/pages

(besides the home
page) to complete a
donation. |
e Thiswas most

common in the United
Kingdom (86%) anad
Brazil (/6%) and least
likely in France (19%)
and the United States
(24%).

20%

salesforce.org




WHAT IF YOU “CAN'T”
REMOVE STEPS?



How will the presence of a value proposition banner in

checkout affect conversion?
Experiment ID: #15988

CONTROL TREATMENT

¥

Compassion

Compassion

"I have been sponsoring a child with Compassion for nearly 15 years, and it has been one of the mast meaningful and fulfilling things to be a part of.”

1. SUMMARY 2. PAYMENT INFORMATION 3. REVIEW & SUBMIT - Rebecca, cm WMM Florida

salesforce.org



How will the presence of a value proposition banner in

checkout affect conversion?
Experiment ID: #15988

CONTROL TREATMENT

v ot

ﬂf

Compassion

Compassion

"I have been sponsoring a child with Compassion for nearly 15 years, and it has been one of the mast meaningful and fulfilling things to be a part of.”

1. SUMMARY 2. PAYMENT INFORMATION 3. REVIEW & SUBMIT - Rebecca, mwmmm

14%

In Donations

salesforce.org



Get Your Personalized

Donation Page
Friction Score

Start Your Free Donation
Page Friction Self-

Take the free assessment

DonationPageFriction.com

salesforce.org


http://donationpagefriction.com/

5. REMOVE UNCESSARY FORM FIELDS,
DISTRACTING LINKS, AND STEPS
FROM THE ONLINE GIVING PROCESS.

salesforce.org



6. FOCUS MORE ON RECURRING GIVING WITH
EASY WAYS TO MAKE A MONTHLY GIFT AND
CLEAR REASONS WHY.

salesforce.org



How Can Organizations Improve the Online Giving Experience for
Recurring Donors?

1. Make sure you can accept recurring gifts on your main donation page

* 1in 10 organizations did not have a way to accept recurring donations on their main
donation page

2. Have a reason as to why someone should make a recurring gift

« 8in 10 organizations did not have a message to encourage monthly donations on
their page

salesforce.org



Do they have a specific monthly giving
value proposition?

¢ Only1in 50 German ves [ No
organizations gave a United States -
reason as to whny France I
someone should make Australia 7
a recurring gift Canada -
compared to1in 4 for United Kingdom ]
the United States, cermany | [
Australia, Canada, and Netherlands ]
Brazil Brazi R
0% 20% 40% 60% 80% 100%

’s.alesforce.org N



Giving a Reason Examples

& Give to Nature

Single Gift

$25 a month for a year can help conserve 3,000 ha of
habitat for the spectacular Gouldian Finch

l ' JE DONNE TOUS LES MOIS

Je donne tous les mois pour étre chaque
jour acteur du changement.

10€/ 20€/ 30€/ 40¢€/

moisS mois mois mois
salesforce.org

*
Make a monthly donation to enable lasting ' | '
change for women and girls

GIVE ONE TIME

GIVE MONTHLY

Your monthly donation will bring lasting change to the lives of
vulnerable women, girls and families in developing countries around
the world.

Monthly donations are tax deductible and can be changed or
canceled at any time.

1. Select the monthly amount you'd like to give

$20 $30 $40 $50

$ Enter other amount

D This gift is on behalf of an organization ﬂ




How Communicating The Impact Of A Recurring Gift Can Increase

Conversion With New Visitors
EXPERIMENT ID: #18659

TREATMENT CONTROL

o CHARTER
" (ECFA Thank you! We appreciate your prayers and partnership as we
w proclaim the Gospel worldwide. Every gift counts!

GIVE

Thank you! We appreciate your prayers and partnership as we
proclaim the Gospel worldwide. Every gift counts!

Since 1979

Home Give Give Online

Home Give Give Online

QUICK GIVING OPTION

Urgently share the Gospel with a world in need of Hope. Your gift will be used where most QUICK GIVING OPTION

needed in the work of the Billy Graham Evangelistic Association. Urgently share the Gospel with a world in need of Hope. Your gift will be used where most

$ needed in the work of the Billy Graham Evangelistic Association.
50

oty i _ $ |50
GIVE NOW
Monthly Gift
- + One-time Gift
Monthly Gift GIVE NOW

Did you know: When you make a monthly gift
instead of a 1-time gift, you help BGEA reach more
people with the Gospel on an ongoing basis?

.salesforce.org N



How Communicating The Impact Of A Recurring Gift Can Increase

Conversion With New Visitors
EXPERIMENT ID: #18659

CONTROL

GIVE

Thank you! We appreciate your prayers and partnership as we
proclaim the Gospel worldwide. Every gift counts!

Thank you! We appreciate your prayers and partnership as we
proclaim the Gospel worldwide. Every gift counts!

QUICK GIVING OPTION

Urgently share the Gospel with a world in need of Hope. Your gift will be used where most QUICK GIVING OPTION

needed in the work of the Billy Graham Evangelistic Association. Urgently share the Gospel with a world in need of Hope. Your gift will be used where most

needed in the work of the Billy Graham Evangelistic Association.

$ 50

+ One-time Gift
Monthly Gift

IniINew Recurring Donors

salesforce.org



How Can Organizations Improve the Online Giving Experience for
Recurring Donors?

3. Test defaulting to a monthly gift (ideally in a subtle way like a tabbed donation form)

« 17% organizations defaulted to monthly globally

salesforce.org



Just over half of all
organizations globally
default to a one-time
donation with Canada
(72%), the United States
(68%), and Australia (68%)
being the most likely to
do so.

4 out of 10 organizations
N the Netherlands
default to a monthly gift
which was the highest
followed by the United
Kingdom (and Brazill
(both 31n 10).

salesforce.org

100%

75%

50%

25%

0%

What was the default giving option?

OneTime [ No Default Selected [l Monthly

United States Australia United Kingdom Netherlands Mexico
France Canada Germany Brazil




CHECK BOX TABBED LAYOUT

YOUR DONATION Single Gift Monthly Gift

$100 $250 $ Other Amount YOUR DONATION
| Make this a monthly recurring gift.
$10 $20 $50 $100 $ Other Amount
v

PAYMENT DETAILS Gggﬁt’\{l’%N

Eard Number ¥ This month's donation will be processed today. 14th  +
The same amount will process every following month on the day selected.
B
VISA oo ot
— el
». SECURE
PAYMENT DETAILS & DONATION

Card Number *

o Jur
VISA <]

367%

In Recurring Gifts

salesforce.org



STATUS QUO BIAS

the idea that we will stick to a pre-specified course
of action laid out for us like a default selection or

that we'll keep doing what we’re doing

salesforce.org



How Can Organizations Improve the Online Giving Experience for
Recurring Donors?

4. Trystarting your suggested gift array with a lower amount

salesforce.org



How More Donation Options With A Lower Initial Ask Affects Recurring
Donations
EXPERIMENT ID: #18815

2 OPTIONS, $15 LOWEST 5 OPTIONS, $10 LOWEST
Your Monthly Donation Your Monthly Donation

Tl - T T e .

= = ]

$ Other Gift Amot

$ Other Gift Amou
Billing Information

First Name Last Name Bl"lng Inform

125.5%

In Recurring Donors

salesforce.org



NO DIFFERENCE IN AVERAGE GIFT.



What Were The Most Common Recurring Gift

Array Amounts?

Australia $25 (19%)

Brazil R$35 (38%)
Canada $10 (19%)

France €10 (39%)
Germany €10 (24%)
Mexico $250 (20%)
Netherlands €5 (39%)

United Kingdom £5 (39%)
United States $25 (23%)

salesforce.org

$200 (14%)

R$100 (31%)

$100 (16%)
€20 (27%)
€10 (23%)
$500 (20%)
€50 (17%)
£20 (14%)
$500 (14%)

Most Common Recurring Minimum Amount
as % of GNI per Capita (USD)

% of GNI Per Capita Smallest
0.12%

0.1%
0.08%

0.06%

Global Average
0.04% = e e e e e e e e e e e ——————
0.02%
0% N
We & > e o X QS R e
2 ) SNSRI Oe«“a N N \,\\(\Qd .869@
R S




Most Common Recurring Minimum Amount
as % of GNI per Capita (USD)

« Mexico and Brazil's % of GNI Per Capita Smallest
MOSst common 0.12%
MINIMuUM recurring
amount were

0.1%

significantly higher 0.08%
than the rest of the
world 006%

 Netherlands and the
UK had the smallest 0.02%
starting amount

0%

Ne AN 32 e Q) o & < <&
G 2 G o G N\ Q O )
P))%" © 2 «? C)e(((\ W ’C(\e(\a d\(\\(\gd . \,86 =
(2 \
W \)((\‘e Q
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6. FOCUS MORE ON RECURRING GIVING WITH
EASY WAYS TO MAKE A MONTHLY GIFT AND
CLEAR REASONS WHY.

salesforce.org



PUTTING IT ALL TOGETHER:
ONLINE DONATION CASE STUDY

salesforce.org
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P®LLINIS

BEES  WILD POLLNATORS  AGRICULTURE

| MAKE A DONATION

Your d allof our

W > 1 maxe 2 onanon

KNOWUS  OURPUBLICATIONS  TOACT

and al pofinators.

the planet, and ref

in this vitalfight for the future of agriculture and

dy
of action and total oice vis-3-is any economic or political power.

this choice allows you to enjoy freedom

Support our actions and el by CHECK, using
the secure form below:
MON DON MES ATIF
@ Je soutiens les actions de POLUNIS | | Civié Je souhaite faire un don ponctuel de
en donnant UNE FOIS 7] || 50.00 € pour soutenir e traval de
u Nom * protection des poliinisateurs.

© Jadhére au combat de POLLINIS L #
avec un don TOUS LES MOIS

25¢€ s0€ | 100€ 1
i | FINALISER

[1700¢]

7 Votre don ne vous codtera que Adresse *
[ omttssontsare. (| ] || semsundonpar:
e | P
12 dite o 20 ®ce © PAYPAL
i
Codepostal © cHique © PRELEVEMENT
=

Pays*

France Expiration  Code de sécurité ()

i

POLLINI saistat s quntre
Prncpesdulases bon n confoncs |
Fespecs s donateur.
Frabie e denmiressament.
Fecharche datfescit.
SUPPORT POLLINIS WITH CONFIDENCE
POLLIN harter Committee its control for
the respect of the princip! : respect for the donor, probty and
disinterestedness, search for efficiency.
Althe f the o1
y They attest ly income and that
poL in resells or exchanges th

personal data of its supporters.

WHAT ARE YOUR DONATIONS FOR ?

More than 66% of the donations made to POLLINIS are directly.

‘campaigns on politicians and European institutions,

34%

pe legal advi d
equipment - all of these items being essential to be able to carry
out our actions.

RESPECT FOR YOUR PERSONAL DATA

POLUNIS s ethical never ‘ ¥ | data. Your d e —
donation, send you your certficate, and keep you informed of th ipport. All
t the end,
this form. by the POLLINI 3
with General your rights of access, modification, rectfication,
‘opposition, limitation or deleti Your data will be
servers ‘equest, or in the your y Ifyou believe that
POLUINIS h: perly your right of complaint for
Data Protection:

3, place de Fontenoy - TSA 80715 - 75 334 PARIS CEDEX 07

Ifat any time y g st simply send
“Unsubscribe® of your message. bout this action or about POLLINIS, you can
visit write

P@LLINIS

LegatNotce - Privacy Pokcy.

TOACT HOME CONTACT HURRY REPORTS & REVIEWS

(GROROXO)

Website by sprod




Copy to state why a donation is needed
today

Default to one time

4 gift amount options from smallest to
largest with 50 Euros pre-selected

VWhat your donation actually ‘costs’ you
after tax deduction

Credit, Cheque, PayPal, or Withdrawal
payment options

Payment security in the payment area

“Trustmark” on the page and in view
while completing the donation

salesforce.org

POLLINIS

BEES

'WILD POLLINATORS AGRICULTURE & PESTICIDES KNOW Us

.

| MAKE A DONATIO

Q P | MAKE A DONATION

OUR PUBLICATIONS TOACT

Your donations are intended to support all of our actions to save domestic and wild bees, and all pollinators.

POLLINIS is based entirely on the donations of committed citizens like you in this vital fight for the future of agriculture and
the planet, and refuses any donation or subsidy from public or private organizations: this choice allows you to enjoy freedom
of action and total voice vis-a-vis any economic or political power.

Support our actions and help us preserve our independence. Make a donation by CHECK, TRANSFER or DEPOSIT using

the secure form below:

Code postal*

Ville *

| l

Pays *

| France ‘

MON DON MES COORDONNEES RECAPITULATIF
) Jde soutiens les actions de POLLINIS Civilité Je souhaite faire un don ponctuel de
en donnant UNE FOIS P 50,00 € pour soutenir le travail de
ou | - ‘ POLLINIS et son combat vital pour la
Nom * protection des pollinisateurs.
O J'adhére au combat de POLLINIS
avecun donTOUS LES MOIS | ] ‘ Ce don ne me coiite réellement que
Prénom* aprés déduction fiscale.
[ 25¢€ ] [ soe [ 100¢ ] | ]
Montant libre : :I € |E'"'a" * ‘
. FINALISER
¥ Votre don ne vous colitera que N
apreés réduction fiscale*. Adresse "
Je fais un don par:
*66 % de votre don est déductible de vos impots dans | l
Ia limite de 20 % de vos revenus imposables en
Fience. Complément @ CB O PAYPAL
| ‘ O CHEQUE O PRELEVEMENT

Carte bancaire:

Numeéro de carte

Expiration  Code de sécurité (2)

MM /AA

A Paiement sécurisé > VALIDER

POLLINIS satisfait aux quatre grands
N principes du label Don en confiance :
(M;\M‘ respect du donateur, transparence,
probité et désintéressement,
recherche d'efficacité.




Remove the distracting links

Take the headline out from the image (remove it)
and make it more value focused

Would a more linear form work better?

Put trustmarks and supporting content in view but

off to the side while people are choosing their
amount

Could they default to monthly to get more
recurring donors (and not negatively impact one-
time gifts)?

Could they default to a different payment type??

Use more horizontal space so the form looks and
feels shorter

salesforce.org

P@OLLINIS

Your Gift Today Can Save Bees

Your donations are intended to support all of our actions to save domestic and wild bees, and all pollinators.

POLLINIS is based entirely on the donations of committed citizens like you in this vital fight for the future of agriculture and
the planet, and refuses any donation or subsidy from public or private organizations: this choice allows you to enjoy freedom

of action and total voice vis-a-vis any economic or political power.

Support our actions and help us preserve our independence. Make a donation by CHECK, TRANSFER or DEPOSIT using

the secure form below:

MON DON

@ Je soutiens les actions de POLLINIS
en donnant UNE FOIS

ou
O J'adhére au combat de POLLINIS
avec un don TOUS LES MOIS
| 25€ | | so¢ | 100 € ]

Montant libre : I:|€

¥ Votre don ne vous codtera que
apreés réduction fiscale*.
*66 % de votre don est déductible de vos impéts dans

|a limite de 20 % de vos revenus imposables en
France.

MES COORDONNEES

Civilité
| ‘]

Nom *

I ]
Prénom*

E-mail *

| |

Adresse *

Complément

| I

Code postal*

Ville *

WHAT ARE YOUR DONATIONS FOR ?

More than 66% of the donations made to POLLINIS are directly
allocated to conservation projects and to essential pressure
campaigns on politicians and European institutions.

rganizational
items such as ising, legal advice, accounting and
equipment - all of these items being essential to be able to carry
r acti

out our actions.
e lobyg

The remaining 34% is allocated to our




/.SEND MORE CULTIVATION EMAILS IN
THE FIRST 14 DAYS AND AS TIME GOES
ON.

salesforce.org



ONLY 1 COUNTRY AVERAGED MORE THAN 2
EMAILS IN THE FIRST 14 DAYS.

salesforce.org



When Are Donors Most Likely To Make A Second Gift — One-
Time or Recurring?

Days Between First Donation and Second Donation . ;
for Return Donors Days Between First Donation and Becoming
a Recurring Donor

— — 365days I

# of Return Donors

# of Return Donors

0 200 400 600
0 200 400 600
Between First Donation and Becoming a Recurring Donor

# of Days

@
salesforce.org

Source: The State of Modern Philanthropy 2019



PEOPLE ARE LIKELY TO MAKE A 2NP GIFT OR
RECURRING GIFT SOONER THAN YOU MAY
THINK.



 [For organizations that

sent at least 1 email 88%
sent a cultivation email Number of Emails in the First 14 Days After

to the Email Subscriber Signup/Donation

within 14 days and 98% ’ = .
sent a cultivation to the : -
. 25 .
Online Donor 2 e —— 5 [ oubscriber
1.8 1.8 1.8 1.8 8
N ED R
« Globally, from 0
. . Australia Canada Germany Netherlands United States
Org a m |Zat|OﬂS \/\/ho Sent Brazil France Mexico United Kingdom

at least 1 email the Emalil
Subscriber and the

Online Donor received 2
emails in the first 14 days
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BUT HOW?



Subscriber Welcome Series

Cultivation Cultivation
Welcome, align Links, get
beliefs connected
New
Subscriber — —

Cultivation Cultivation
eBook/Content Response Solicitation
offer opportunity Donation Ask

P > g P
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O DAYS

Welcome to the PIH Canada Community! &

%% Nikita Chowdhury, Partners In Health Canada pihcanada@pih.. Fri, Jul 3,2020, 1:12PM ¥ 4=

to Annika ¥

View ttvs omal in your browser

Partners
In Health

CANADA

Annika - it's good to have you with us!

My name is Nikita and I've been with Partners In Health Canada for just over a year.
| keep PIH Canada donors and supporters informed about the work made possible
through the generosity of Canadians from across the country.

Partners In Health serves 7 million patients each year as an act of solidarity and
social justice. We also like to think of it as a movement....and now you're part of it.

So welcome to our community.

You'll be hearing from me and our team about the patients we serve, the challenges
we face, and what you can do to help.

Connect with us on Facebook, Twitter or Instagram and keep up to date about our
work. You can also reach out to me anytime at nchowdhury@pih.org.

Thanks for joining us and chat soon,
Nikita

Nikita Chowdhury
Manager of Annual Giving and Engagement
Partners In Health Canada

P.S. Curious about our impact? Take a look at PIH Canada's 2018 Annual Report.

® ®

Gopyright © 2020 Partners In Health Canada, Al rights reserved.
You are roceiving this emal bocause you are a donor to Partnars In Health Canada or signed up 10 rocaive email

Our mailing address is:
Partners In Health Canada
890 Yonge Stroot, Suite 603
Toronto, Ontario M4W 3P4
Canada

A4 us 1o your address baok

Want to change how you receive these omails?
You can update your prelerences or unsubscribe from this list.

salesforce.org
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1 DAY

What community-level support means for a mother and -]
her daughter.

Mark Brender, Partners In Health Canada pihcanada@pih.org.. Sat, Jul4,2020, 1:12PM Y 4
1o Annika v

View s emai in your browser

Partners
In Health

CANADA

Agnes Ubaruta and her daughter Aline, behind their home in rural southern Kayonza, Rwanda.
(Photo by Mark Brender / Partners In Health Canada)

Dear Annika,

We have many mantras at Partners In Health. One of the most important to me is
"Health is a human right."

Millions of people around the world lack the most basic health care and suffer from

treatable ailments, such as severe malnutrition, as a result. But there are solutions.
We know how to deliver on the promise of health as a human right, anywhere in the
world.

| was reminded what some of these solutions look like when | met Agnes and her
young daughter Aline during a trip to Rwanda last fall.

READ AGNES'S STORY

Agnes's story illustrates so clearly the links between poverty and ill health — and the
critical it of making long-t i and having deep roots in
communities if we are going to address them.

| hope this story provides you inspiration, as it did for me.
Mark

Mark Brender
National Director
Partners In Health Canada

® ®

©®

Copyright © 2020 Partners In Health Canada, All rights reserved,
You are receiving this email because you are a donor LT Partners In Health Canada or signed up to receive emall
updates.

Our malling address is:
Partners In Health Canada
Add us to your address book

Want to change how you receive these omails?
You can update you preferences or unsubscribe from this list.

&

Join the movement to make health a human right!

to Annika ~

lan Pinnell, Partners In Health Canada pihcanada@pih org vl Mon, Jul 6, 2020, 1:13 PM ﬁ -~
o —
Partners
In Health
CANADA
Hi Annika,

3 DAYS

It's been 70 years since the Universal Declaration of Human Rights was signed, but
we're still fighting for the right to health for all.

To us the right to health is about more than just health care. It is the idea that every
person should have the opportunity to thrive - no matter where they were born.

If you believe like we do that health is a human right, stand with PIH Canada
today and help share our message.

Click the image below to share this message on Facebook.
Remember to tag us at PIHCanada

| believe
health care
is a human

right.

Partners
In Health

@ share () Tweet () Forward

i iaht/
igl

Thank you for standing in solidarity with the patients and communities we serve and
engaging more Canadians in the movement for the right to heaith for all.

lan

lan Pinnell
Development Coordinator
Partners In Health Canada

® ®

You a6 receiving this smad becausa you aro @ donor to Parinors In Health Canada or signed up 10 raceive omail
updates.
Our malling addrass s:
Pantners In Health Canads
A0 us 1o your 800ress book

Want to changs how you receno haso emais?




O DAYS

Thank you for Donating to Hope Mission

Hope Mission Fi,0ul3,2020,510PM ¥ &

to trentalexca ~

Donation to Hope Mission

Thank you for your donation of:

$20.00

Thank you for your generous gift.

Gift information:

Name: Trent Alexca

Address: 3516 HWY 3A

Nelson, BC V1L 6T2

CA

Email Address: frent.alexca@loveyourgrub.co
Total Gift Amount: $20.00

Gift Date: July 3, 2020

Download your Official Tax Receipt:

Download Receipt »

Dear Trent,

From all of us here at Hope Mission, thank you for your donation of $20.00!
Your gift will be used to provide hot meals and essential care to all who come
10 our doors.

It's amazing what a simple hot meal can speak into someone's life. It speaks
hope to people who feel discarded and forgotten. It speaks healing and
restoration into broken lives.

That first meal opens up the opportunity for people to make new choices, and
1o participate in our life-changing programs. It is only because of your generous
and ongoing support that we are able to offer this kind of care and hope. Thank
you!

With gratitude,

B

Bruce Reith
Executive Director

P.S. If you have any questions or require further information, please visit
s com o call us at 77.

For assistance or questions about your donation, please contact us at
we.care@hopemission.com or call 780-453-3877.

2018 Hope Mission - 9908 106 Ave NW Edmonton AB, T5H ONG
Tot: (7801 422:2018 Fax: (780).426-7407
Gharitable Registration No. 116962851 RRO00Y

Sincerely,
Hope Mission

salesforce.org

5 DAYS

Thank You!

Andrew Reid <Andrevereid@hapemission com Wod Jul8.2020.707AM

1o Trent =

Thanks For Your Recent Donation!

Hello Trent,

My name is Andrew and | work here at Hope Mission in the Communty
Engagement department.

1 wanted to reach out and thank you for your recent donation to Hope
Mission! Your generosity s truly changing lives in Edmonton. Thank you so
much!

Every week I get to sit down and hear incredible testimonies from the men,
women, and children that are impacted by donors like you. Over the next few
weeks ! will be sending you some of my favorite stories!

 hope that each story can be an encouragement and reminder that there is
hape for the hungry and that your generosity will make a tremendous
difference in the life of somebody like Paul.

When Paul found himself homeless and
fiving on the streets during a cold
Edmonton winter, he knew that his
addiction had spiraled out of control,

One night, as Paul slept behind a hotel
in just a t-shirt and jeans, temperatures
began 1o drop to -37. When he woke up
in the morning and looked at his blue
hands, he was sure that he was going to
die.

"I was hungry. | was homeless. | was tired. | had never been
so discouraged in my entire life. All | wanted to do was die.”
In his pursut of shelter and safety, Paul found Hope Mission - and his ife
was changed forever, After completing the addictions recovery program, Paul
began working here and found a new sense of hope.

*I have a purpose and | have a personal mission in fife now."

Al of this was made possible because of generous donors like yourself
who keep Hope Mission running 24/7. | am so thankful for your
compassion and care for the hurting and hungry in Edmonton.

P:S. | would love to hear more about what inspired your recent donation!
o hit reply to send an email back to me.

Andrew Reid

Hope Mission, BO

12 DAYS

You Are Loved - Eric's Story

Eric's addiction spiraled out of control as
he tried to cope with the loss of his
father. He lost everything and ended up
homeless on the streets of Red Deer.

*| didn't have a penny to my name. | had
10 clue where to go o what to do.*

Eric wandered the cold January streets
of Red Deer trying to find warmth,
shelter, and hope. When he found
Hope Mission in Red Deer, it was the
beginning of a transformational journey that would change Eric’s life
forever.

An employee from Hope Mission Red Deer developed a relationship with Eric
and encouraged him to join Hope Mission’s addictions recovery program in
Edmonton.

Afiter four days in the program, he relapsed. An intake worker at Hope
Mission held Eric in his arms and called for an ambulance. After spending a
few weeks in the hospital, Eric knew that it was time to change.

"By the grace of God, | survived that one. | got back into program and made a
solemn oath that | would be done with this addiction.”

Eric's life completely tumed around as he began to thrive in the Breakout
program. When | walk into the kitchen and see Eric washing the dishes of
hungry guests, he has a smile on his face and a new sense of hope and
belonging. He knows what it feels like to be hungry, hurting, and alone.

"There are three things that people need to live: food,
shelter, and love. You can go without food for a little while. You
can go without shelter for a little while. But you stop being human
if you don't have love. You are loved - and these people here
are going to show you some of that love."

What an amazing and powerful story of transformation. Every day at Hope
Mission there are so many new stories of people like Eric finding hope and
love. Thank you for being a part of these Stories of hope. Your generosity is
truly changing the lives of people like Eric.

Andrew Reid

[ Donate Monthly ]

A Story Of Hope & ©
Andrew Reid <Ancirew reid@hopemission com Wed, Jui15,200,713AM  Fr &
toTrent =




THE SURPRISINGLY
SIMPLESECRET TO A
SUCCESSFUL EMAIL
WELCOME SERIES.
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BUT WHAT ABOUT OVER TIME?
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ONLY 3 IN 10 ORGANIZATIONS SENT A
CULTIVATION EMAIL TO THE DONOR AFTER
60 DAYS.

salesforce.org



Percent of Organizations Sending Cultivation to the
O Online Donor Over Time

* 31In 10 organizations |
sent at least
cultivation emailtothe \ — el
Online Donor beyond e

o0 oy L]

Australia Canada Germany Netherlands United States
Brazil France Mexico United Kingdom

40%

salesforce.org



* 41In 10 organizations Percent of Organizations Sending Cultivation to the
sent at least | Email Subscriber Over Time
40% \

cultivation emall to the
\ \ \ \ \ 0 - 30 Days
Il 37 - 60 Days
Il 60+ Days

Emall Subscriber
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peyond 60 days
. Brazil France Mexico United Kingdom
salesforce.org N
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DOES CULTIVATION MATTER?
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How Increasing Cultivation Impacts Revenue
EXPERIMENT ID: #6395

CONTROL TREATMENT

80%

In Avg. Engagement

8.1%

In Donors

21%

In Revenue*

—_—

al

Salesforceorg *Revenue increase has 98% LoC but has not yet reached statistically significant sample size



How Increasing Cultivation Impacts Revenue
EXPERIMENT ID: #6395

CONTROL TREATMENT

—_— —_—

54%

In Avg. Engagement

|
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BUT HOW?
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August 12, 2020

WILDE % >
GANZEN

Dear Trent,

Kien project Groot verschi

As a little girl, Josefa Ng'ona had a dream: she wanted to create a place where girls
in Malawi could flourish. She is now fulfilling that dream at the age of 78 with the
construction of a secondary school, especially for giris.

The first steps have been taken together with Ineke Hendrickx of the Nazareth
Foundation Malawi and Wilde Ganzen. At this school girls will soon learn to stand up
for themselves, so that they can grow up to be independent women,

Good care for the poor in
Cameroon

New beds, scales, blood pressure
monitors and an ultrasound machine.
With the help of many donors, all these
Items could be bought and the clinic of
the sisters in Cameroon has now been
set up. Thanks to a financial windfall, it
was even possible to buy more than
had been hoped for in advance!

Help to the smallest houses
in the neighborhood

The corona crisis is hitting poor and

vulnerable people very hard. Requests
for additional help came from all over
the world Fonunalel{, you responded

generously to the call to donate to the

Wilde Ganzen Corona Fund. For

example, people were given food

Ramels and soap even in the smallest
jouses in the neighborhood.

Read the whole story
View more r
Stay informed via:

Explore further Contact and info

Start a project > 14,

View the projects >

Support Wilde Ganzen >

Contact > IBAN NL53 INGB 00000 40000

Chamber of Commerce no. 41182276

Brivacy statoment & disclaimor |

= [ 9001

Aworld of difference Read online

A world of difference for Mbuti in
Congo

Dear Mr. Alexnl,

Over the past year, you supported our work with a donation. Thanks! Your
support has an impact on local churches and their environment worldwide.
Poverty continues to destroy communities around the world. But local
churches are changing. For example in Congo (DRC), where there seems fo
be no place for the Mbuti Pygmies.

In the video below, Tear takes you to the Mbuti

make the difference
We will call you soon to ask what you think of our work and whether you want to make
a difference for people like the Mbuti. See you soon!

Sincerely,

Esther Koelewijn
Relationship manager private donors
ekoelewijn@tear.nl

VISIT OUR WEBSITE CONTACT

follow us on

0000

Click hors to unsubscribe or to change your inspiration email preferencas.

Image: Tearfund | Hannah Maule-finch
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Dear Trent,

Klein project Groot verschil

As alittle girl, Josefa Ng'ona had a dream: she wanted to create a place where girls
in Malawi could flourish. She is now fulfilling that dream at the age of 78 with the

construction of a secondary school, especially for girls.

The first steps have been taken together with Ineke Hendrickx of the Nazareth

Foundation Malawi and Wilde Ganzen. At this school girls will soon learn to stand up

for themselves, so that they can grow up to be independent women.

New beds, scales, blood pressure
monitors and an ultrasound machine.
With the help of many donors, all these
items could be bought and the clinic of
the sisters in Cameroon has now been
set up. Thanks to a financial windfall, it
was even possible to buy more than
had been hoped for in advance!

Read the whole story.

The corona crisis is hitting poor and
vulnerable people very hard. Requests
for additional help came from all over
the world. Fortunately, you responded
generously to the call to donate to the
Wilde Ganzen Corona Fund. For
example, people were given food
ﬁarce s and soap even in the smallest
ouses in the neighborhood.

View more results

Stay informed via:

Lf

Explore further

Start a project >

View the projects >
Support Wilde Ganzen >
About Wilde Ganzen >
Contact >

Privacy statement & disclaimer | Unsubscribe from this newsletter

Contact and info

Piet Mondriaaniaan 14,
3812 GV Amersfoort

+31(0) 33 204 5555
IBAN NL53 INGB 00000 40000
Chamber of Commerce

no. 41192276

= BY 9001

Aworid of difference Read online

A world of difference for Mbuti in
Congo

Dear Mr. Alexnl,

Over the past year, you supported our work with a donation. Thanks! Your
support has an impact on local churches and their environment worldwide.
Poverty continues to destroy communities around the world. But local
churches are changing. For example in Congo (DRC), where there seems to
be no place for the Mbuti Pygmies.

In the video below, Tear takes you to the Mbuti

make the difference
We will call you soon to ask what you think of our work and whether you want to make
a difference for people like the Mbuti. See you soon!

Sincerely,

Esther Koelewijn
Relationship manager private donors
ekoelewijn@tear.n!

VISIT OUR WEBSITE COMMENT CONTACT

follow us on

0000

Click hor to unsubscribe or to change your inspiration email preferences.

Image: Tearfund | Hannah Maule-finch




FOR EVERY SOLICITATION RECEIVED, THE EMAIL
SUBSCRIBER RECEIVED 1.4 CULTIVATION EMAILS
COMPARED TO THE ONLINE DONOR WHO
RECEIVED 0.9 CULTIVATION EMAILS.

salesforce.org



o Glopbally from those who
sent emails the Online

Donor received an average
of 3 cultivation emails and 4
solicitation emails over 90

days

salesforce.org
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/.SEND MORE CULTIVATION EMAILS IN
THE FIRST 14 DAYS AND AS TIME GOES
ON.
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8. MAKE EMAILS MORE PERSONAL TO
SUBSCRIBERS AND DONORS.
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PEOPLE GIVE TO PEOPLE, NOT
EMAIL MARKETING MACHINES.
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POWER IN THEIR NAME.




SPECIAL ANNIVERSARY EDITION
H [ I I .
c

‘Remember that a person’s
name is, to that person, the
sweetest and most important

sound in any language.”

THE FIRST—AND STILL THE BEST—
BOOK OF ITS KIND—THE ONLY BOOK YOU NEED

-Dale Carnegie O LEAD YOU TO SUCCESS

salesforce.org



How Mystery and Personalization Affect Open Rate

EXPERIMENT #5694

VERSION A

VERSION B

{Back Inbox

@® Dr. Mark L. Bailey
Devotionals for the Christmas season

salesforce.org

Edit

{Back

® Dr. Mark L. Bailey

A Christmas gift for you, Kevin

Inbox Edit

22.5%

In Email Opens




Experiment #5707
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CONTROL

At the beginning of October, our goal was to reach as many women as possible
with our new eBook, What Every Woman Needs to Know.

Now that Breast Cancer Awareness Month has come to an end, we just wanted
to let you know that we exceeded our expectations.

Thanks to the generosity of donors around the country, the campaign was a
massive success!

But that doesn't mean we can stop working hard to educate and empower
women to take control of their own breast health.

You can help us do this at any time—every dollar you give means that more
women can be proactive about their health.

We'd also love it if you shared What Every Woman Needs to Know on
Facebook...just click here and share it with your friends!

Thanks for joining us!
Candice Boeck

Donor Relations Manager
National Breast Cancer Foundation

TREATMENT

At the beginning of October, our goal was to reach as many women as possible
with our new eBook, What Every Woman Needs to Know.

Hi Jeff,

Now that Breast Cancer Awareness Month has come to an end, we just wanted
to let you know that we exceeded our expectations.

Thanks to the generosity of donors around the country, the campaign was a
massive success!

But that doesn't mean we can stop working hard to educate and empower
women to take control of their own breast health.

270%

You can help us do thi
women can be proacti

We'd also love it if you
Facebook...just click h

Thanks for joining us!
Candice Boeck

Donor Relations Manager
National Breast Cancer Foundation

In Clicks




How Personalizing A Response On An Instant Donation Page Affects

Conversion
EXPERIMENT ID: #21354

CONTROL

HOOVER

[l iINsTITUTION

Thank you, friend!

Strategika will be in your email inbox in just a few minutes.

Before you go, we'd like to ask you one more thing...

This free resource is made possible by the generous support of those who, like
you, believe in preserving a free society for America and the world.

Strategika is of utmost importance, because as the quote goes: "If we do not
learn from history, we are doomed to repeat it."

The Hoover Institution is completely donor-funded, and we publish Strategika for
free in hopes that we can help more Americans understand and appreciate the
lessons that can be learned from history and applied to today's conflicts.

But to continue to do that, Hoover relies on generous support from donors like
you.

Would you join us in this mission?

The Hoover Institution will use your investment to promote and spread ideas
that encourage a free society. By supporting this work, you will leave your
mark on American and world history for future generations.

salesforce.org

TREATMENT

A HOOVER

INSTITUTION

Thank you, Jeff!
Strategika will be in your email inbox in just a few minutes.

Before you go, we’d like to ask you one more thing...

This free resource is made possible by the generous support of those who, like
you, believe in preserving a free society for America and the world.

Strategika is of utmost importance, because as the quote goes: "If we do not
learn from history, we are doomed to repeat it."

The Hoover Institution is completely donor-funded, and we publish Strategika for
free in hopes that we can help more Americans understand and appremate the
lessons that can be learned from hi

But to continue to do that,
you.

Would you join us in this mi

The Hoover Institution will
that encourage a free soc|

mark on American and worl In Donations




OVER HALF OF EMAILS TO THE EMAIL
SUBSCRIBER DID NOT MENTION THEIR
NAME.
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e 42% of emalls to the emall
subscriber did not use their
name

« (Canadawasthe most

likely to use their name
(84%) while the United
States was the least likely

(26%)

salesforce.org
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You Can’t Use It If You Don’t Capture It...

Newsletter ABONNEZ-VOUS A NOTRE
NEWSLETTER
E-Mail *

E-mail *

deine E-Mail Adresse

Je m'abonne !
Jazur

Datenschutzerklarung . *

Stay informed example@email.com »

salesforce.org



e 9% of emails to the donor
iNncluded their name

« Canada was the most
likely (9 in 10 emails did)
while France, the
Netherlands, and the
United Kingdom were the
least likely (4 1n 10 emails)

salesforce.org
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August 12, 2020

WILDE % >
GANZEN

Dear Trent,

Kien project Groot verschi

As a little girl, Josefa Ng'ona had a dream: she wanted to create a place where girls
in Malawi could flourish. She is now fulfilling that dream at the age of 78 with the
construction of a secondary school, especially for giris

The first steps have been taken together with Ineke Hendrickx of the Nazareth
Foundation Malawi and Wilde Ganzen. At this school girls will soon learn to stand up
for themselves, so that they can grow up to be independent women,

Good care for the poor in
Cameroon

New beds, scales, blood pressure
monitors and an ultrasound machine.
With the help of many donors, all these
Items could be bought and the clinic of
the sisters in Cameroon has now been
set up. Thanks to a financial windfall, it
was even possible to buy more than
had been hoped for in advance!

Help to the smallest houses
in the neighborhood

The corona crisis is hitting poor and

vulnerable people very hard. Requests
for additional help came from all over
the world Formnalel{, you responded

generously to the call to donate to the

Wilde Ganzen Corona Fund. For

example, people were given food

ﬁar:els and soap even in the smallest
jouses in the neighborhood.

Read the whole story
View more r
Stay informed via:
Explore further Contact and info
Start a project > Plet Mondriaaniaan 14,
View the projects > GV Amerstoort
Support Wilde Ganzen » ; ‘ 2 0
Contact > IBAN NL53 INGB 00000 40000
Chamber of Commerce no. 41182276

Brivacy statoment & disclaimor |

= [ 9001

A world of difference for Mbuti in
Congo

Dear Mr. Alexnl,

Over the past year, you supported our work with a donation. Thanks! Your
support has an impact on local churches and their environment worldwide.
Poverty continues to destroy communities around the world. But local
churches are changing. For example in Congo (DRC), where there seems fo
be no place for the Mbuti Pygmies.

In the video below, Tear takes you to the Mbuti

make the difference
We will call you soon to ask what you think of our work and whether you want to make
a difference for people like the Mbuti. See you soon!

Sincerely,

Esther Koelewijn
Relationship manager private donors
ekoelewijn@tear.nl

CONTACT

follow us on

0000

Click hors to unsubscribe or to change your inspiration email preferencas.

Image: Toarfund | Hannah Mauie-fiinch



POWER IN YOUR NAME... NOT
YOUR ORGANIZATION’S NAME...
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Does an Email Sent From an Individual Produce a Higher Open Rate

Than an Email Sent From an Organization?
EXPERIMENT ID: #6096

CONTROL TREATMENT

World Concern <info@worldconcern.org> Jacinta Tegman, World Concern <jacintategman @worldconcern.org>
tome v to me|~

THIS CHRISTMAS THIS CHRISTMAS

salesforce.org



Which gets the most opens? (#8010)

VERSION A VERSION B
® e—— ® a————
{Back Inbox Edit {Back Inbox Edit
® Competitive Enterprise Insti... ® Kent Lassman
What today means What today means

ﬁ 28%%

In Email Opens
salesforce.org P



Experiment #11472

CONTROL - CEO

Providing help

Albert Reyes albert.reyes@buckner....
to me -~

Dear Kevin,

God bless,
Albert Reyes

President and CEO
Buckner International

salesforce.org

TREATMENT - VP

Providing help

85%

In Email Opens

1509

In Donations



7/ OUT OF 10 EMAILS WERE SENT FROM
THE ORGANIZATION ONLY.
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There Types of Email Senders

‘From: Save the Children <o@s'avetﬁechildren.org.au>:

ORGANIZATION ONLY

PERSON. ORGANIZATION From: "Dermot O'Gorman, WWF-Australia" <enquiries@wwf.org.au>

PERSON ONLY

salesforce.org



O DAYS

Welcome to the PIH Canada Community! &

%% Nikita Chowdhury, Partners In Health Canada pihcanada@pih... Fri, Jul3,2020,1:12PM ¥ 4
to Annika ~

View ttvs omal in your browser

Partners
In Health

CANADA

Annika - it's good to have you with us!

My name is Nikita and I've been with Partners In Health Canada for just over a year.
| keep PIH Canada donors and supporters informed about the work made possible
through the generosity of Canadians from across the country.

Partners In Health serves 7 million patients each year as an act of solidarity and
social justice. We also like to think of it as a movement....and now you're part of it.

So welcome to our community.

You'll be hearing from me and our team about the patients we serve, the challenges
we face, and what you can do to help.

Connect with us on Facebook, Twitter or Instagram and keep up to date about our
work. You can also reach out to me anytime at nchowdhury@pih.org.

Thanks for joining us and chat soon,
Nikita

Nikita Chowdhury
Manager of Annual Giving and Engagement
Partners In Health Canada

P.S. Curious about our impact? Take a look at PIH Canada's 2018 Annual Report.

® ®

Gopyright © 2020 Partners In Health Canada, Al rights reserved.
You are roceiving this emal bocause you are a donor to Partnars In Health Canada or signed up 10 rocaive email

Our mailing address is:
Partners In Health Canada
890 Yonge Stroot, Suite 603
Toronto, Ontario M4W 3P4
Canada

A4 us 1o your address baok

Want to change how you receive these omails?
You can update your prelerences or unsubscribe from this list.

salesforce.org

&

1 DAY

What community-level support means for a mother and -]
her daughter.

Mark Brender, Partners In Health Canada pihcanada@pih.org.. Sat,Jul4,2020,1:12PM ¥ 4
to Annika ~

View s emai in your browser

Partners
In Health

CANADA

Agnes Ubaruta and her daughter Aline, behind their home in rural southern Kayonza, Rwanda.
(Photo by Mark Brender / Partners In Health Canada)

Dear Annika,

We have many mantras at Partners In Health. One of the most important to me is
"Health is a human right."

Millions of people around the world lack the most basic health care and suffer from

treatable ailments, such as severe malnutrition, as a result. But there are solutions.
We know how to deliver on the promise of health as a human right, anywhere in the
world.

| was reminded what some of these solutions look like when | met Agnes and her
young daughter Aline during a trip to Rwanda last fall.

READ AGNES'S STORY

Agnes's story illustrates so clearly the links between poverty and ill health — and the
critical it of making long-t i and having deep roots in
communities if we are going to address them.

| hope this story provides you inspiration, as it did for me.
Mark

Mark Brender
National Director
Partners In Health Canada

® ®

©®

Copyright © 2020 Partners In Health Canada, All rights reserved,
You are receiving this email because you are a donor LT Partners In Health Canada or signed up to receive emall
updates.

Our malling address is:
Partners In Health Canada
Add us to your address book

Want to change how you receive these omails?
You can update you preferences or unsubscribe from this list.

&

Join the movement to make health a human right!

to Anniks ~

lan Pinnell, Partners In Health Canada pihcanada@pih.org yi.. Mon, Jul 6, 2020, 1:13 PM ﬁ -~
o —
Partners
In Health
CANADA
Hi Annika,

3 DAYS

It's been 70 years since the Universal Declaration of Human Rights was signed, but
we're still fighting for the right to health for all.

To us the right to health is about more than just health care. It is the idea that every
person should have the opportunity to thrive - no matter where they were born.

If you believe like we do that health is a human right, stand with PIH Canada
today and help share our message.

Click the image below to share this message on Facebook.
Remember to tag us at P|HCanada.

| believe
health care
is a human

right.

Partners
In Health

@ share () Tweet () Forward

i iaht/
igl

Thank you for standing in solidarity with the patients and communities we serve and
engaging more Canadians in the movement for the right to heaith for all.

lan

lan Pinnell
Development Coordinator
Partners In Health Canada

® ®

You a6 receiving this smad becausa you aro @ donor to Parinors In Health Canada or signed up 10 raceive omail
updates.
Our malling addrass s:
Pantners In Health Canads
A0 us 1o your 800ress book

Want to changs how you receno haso emais?




BEING ‘PERSONAL’ CAN ALSO APPLY
TO THE DESIGN, COPY, AND TONE
WITHIN THE EMAIL.
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99.9% OF EMAILS HAD DESIGN ELEMENTS.
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Something for you to consider /nboxx CULTIVATION STUDY x | CULTIVATION STUDY/Email

Fr. David Unsubscribe
to leonard.mclean v

Hello Leonard,

As we proceed through Holy Week, | pray this is a time of many graces for you
— especially during this uncertain season we are in. It certainly has been for me
here at the National Shrine of Our Lady of the Snows.

One of my goals this Holy Week is to bring more people into a partnership with
the Missionary Oblates. As we continue our work around the world we see the
needs of the poor greater than ever as we all experience this global pandemic.
Sustainers of our ministry are critically needed right now. Monthly supporters
help the Oblates to maintain our ministries here at the Shrine and provide for
the ongoing physical and spiritual care of those who need it most.

Is this something you would consider?

This Holy Week, I'd like to offer you a special opportunity to have a Votive
Candle lit for you every month at the Shrine. When you become a monthly

supporter of the Missionary Oblates with a gift of $15 or more, we will light a
I H I S I S W H A I O U R candle for your intentions every single month and bring those before the Lord.

I have set a goal of 100 candles to be lit by the end of this Holy Week. The
great news is it looks like we might reach this goal, but | need your help. Will

“ , , you become an Oblate sustainer at this time and truly bless our missionaries
during Holy Week?

| would be honored to light a candle for you every month at the Shrine. The

Votive Candle will be a reminder that the Oblates and our Shrine pilgrims are
lifting your prayer requests towards Heaven.
[ X N J

You can make your monthly contribution here: https://oblatesusa.org/have-a-
candle-lit/

I hope you will consider this. What a beautiful sight it will be to light 100
candles every single month for the intentions of our faithful, monthly supporters.

| pray you have had a spirit-filled Holy Week so far, and | pray that the next few
days are filled with joy as you celebrate the new life we receive through Jesus
Christ.

God bless you,
Fr. David P. Uribe, O.M.I.
Oblate Chaplain Director

Copyright © 2020 i ry Oblates of Mary All rights reserved.
You have received this message because you are subscribed to Misssionary Oblates of Mary Immaculate
emalils.

Our mailing address is:

Missionary Oblates of Mary Immaculate
9480 N Demazenod Dr

Belleville, IL 62223-1159

Add us to your address book

Sa I e S o r‘ e O r Want to change how you receive these emails?
. You can update your preferences or unsubscribe from this list.
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Will Removing Design Elements in a Fundraising Email Increase Response?
EXPERIMENT #4174

CONTROL TREATMENT

Give to CaringBridge by March 31 and I'll double your donation, up to P
oo CORING (»BRIDGE:

Hello First name,

CARING ywBRIDGE!

376

1 am blown away. | knew CaringBridge supporters were loyal, C L I C KS
but when | offered up a match donation, | did not anticipate

the outpouring of generosity that followed. CaringBridge is
such a beloved organization.

I'm so committed to CaringBridge and inspired by all the
donors who stepped up to join me that | decided to offer up
another match. If you donate between now and midnight
March 31, | will double your gift, up to $10,000.

| know that kindness is contagious firsthand—I have watched
CaringBridge grow from its inception, and I've had three
CaringBridge websites myself. In fact, | just recently re-read
my guestbook from years ago—what a loving walk down
Memory Lane.

If you join me in this match, together we'll provide double
the love, strength and support families need during a health
Journey. That means double the ability to keep CaringBridge
a safe, protected and ad-free space to let families focus on

what they need most: connection and healing.

Together, we are stronger. Your donation is vital to bringing D O N A I O N S

hearts together.

Yes! Double My Donation!

Yours in strength,

G\

Rik Lafim

CaringBridge Advisory Council member & donor

P.S. Join me in donating to CaringBridge during today’s

Sa I eSfO rce _0 rg match opgortunity. Donate now!




BUT NOT FOR PUBLIC RADIO...

salesforce.org



Will A Less Designhed, More Text Based Email Lead To More Donations?
EXPERIMENT ID: #20996

CONTROL - DESIGNED TREATMENT - PLAIN

Web Ver

io
Web Version

KUOW
Hi there —
STAND WITH TRUST.

I'm your local host of All Things Considered here at KUOW, and | have just a
quick note while I'm on air.

STAND WITH LOCAL REPORTING.

STAND WITH KUDW AND NPR.
As you probably already know, we're taking just one day to come to you on air to
raise $1 million dollars for KUOW, so we can continue to provide our essential
ONE DAY TO RAISE $IM g R {
local reporting and ensure the station is healthy in the months ahead.
s s25K SOK  STK SN

O ur commitment to finding you the facts, providing context, and helping
you see the larger picture is stronger than ever.

Hi there —
I'm your local host of All Things Considered here at KUOW, and |
have just a quick note while I'm on air.

' y
As you probably aready know, we're taking just one day to come to We're lcSS than $£50’000 away from our goal' Can
you on air fo raise $1 million dollars for KUOW, so we can continue to you pitch in now?

provide our essential local reporting and ensure the station is healthy
n the months ahead.

Thank you for trusting us and coming back to KUOW time and time again to get
Our commitment to finding you the facts, providing context, and . . ) |
helping you see the larger picture Is stronger than ever. the news and informa tion you need to keep you and your family safe. It's a
We're less than $250,000 away from our goal. responsibility we take incredibly seriously at KUOW and NPR, and we will
Can you pitch in now? o

continue to work as hard as we can to provide that service.

Thank yo
again to get the
family safe. It's a responsibil

NPR, and we will continue

rusting us and coming back to KUOW time and time

o son you need fo keep you and your
edibly seriously at Ki
o work as hard as we can to provide

Today's goal is a big one, and it's something we've never tried before, but | know

we can get there with

Donate Now
If y ou can join us today, O
independent journalism.| o

Thank you,

Kim Malcolm

i o AT In Conversions

KUOW Puget Sound Public Radio
0O O 0 0 4518 University Way NE Suite 310, Seattle, WA, 98105 US

Sa I es 0 r‘ e 0 KUOW Puget Sound Public Radio Email Preferences | Privacy Policy
. 4518 University Way NE Suite 310, Seattle, WA, 98105 US




BUT NOT IN ITALY...



Save the Children Italy

CONTROL TREATMENT

Aviamo urgents bisogno i aivto
Versione Oniino

Save the Child
e Y 1WA DONA ORA De: Daniela Fatarella <no-reply@savethechildren.org>

Fecha: 26 de marzo de 2019, 22:10:08 CET

Para: maria.perezvega@gmail.com

Asunto: Maria, hanno appena bombardato un ospedale e 4 bambini sono morti.
Responder a: infoemergenze@savethechildren.org

Gentile Maria,
Bombardato un ospedale in
Yemen torno a scriverti dopo poche ore perché mi € appena arrivata una tragica notizia. In Yemen l'ospedale
leri sera é arrivata una tragica notizia. In - nei pressi di Saada supportato da Save the Children & stato colpito da un missile a pochi metri
YYemen I'ospedale nei pressi di Saada DONA ORA » ~ A 7 o « s a2
supportato da Save the Children é stato colpito dall'entrata e quattro bambini e tre adulti sono rimasti uccisi.

da un missile e quattro bambini e tre adulti
sono rimasti uccisi.
E fondamentale che I'ospedale torni a funzionare

immediatamente. 5.000 persone hanno L'ennesima tragedia a 4 anni dall'inizio di questo conflitto in cui ogni mese 37 bambini vengono uccisi
urgente bisogno di assistenza. L. . .
o feriti negli attacchi.

C’é bisogno di te. Il nostro lavoro

il - .
[N Grazie di cuore per quanto potrai far, 0
£ TN X
Un caro saluto, o
Doni a 23 bambini Assicuri a 4 bambini Fornisci a § famiglie
CIBO TERAPEUTICO appena natl ACQUA POTABILE
per 2 settimane 1 KIT NASCITA per 1 mese_

Daniela Fatarella

Vice Direttore Generale per I'ltalia
Save the Children & presente in Yemen dall'inizio del confiitto portando cibo, -
acqua potabile, kit di & cure contro la izi Save the Children

Per continuare a essere sempre a fianco dei bambini a rischio abbiamo
bisogno anche di te.

Donations

Non c’é pi t da perdere. Aiutaci ora.
Q‘“"U‘MM‘L Se non desideri pil ricevere aggiornament clicca qui.
Daniela Fatarea | tuoi dati personali sono trattati da Save the Children secondo la nostra informativa fornita ai sensi
Sa I esfo rce 0 rg sonvecrsn dell'art.13 del Regolamento UE n.679/2016 (cd. GDPR). ﬂ



BUT NOT FOR NEWSLETTERS...
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How removing a newsletter’'s marketing template impacted
clickthrough rate
EXPERIMENT ID: #20949

salesforc

CONTROL

View this email in your browser

FUgllgfor LI BERTY +
s | LEADERSHIP

Liberty + Leadership News April 16, 2020

Dear << Test Email Salutation >>,

Due to the COVID-19 outbreak and closures by our university partners, TFAS is unable to offer
in-person academic internship programs in Washington, D.C. this summer. As saddened as | am
to share this news, | am pleased to report that we have quickly adapted our D.C. programs into
TFAS Virtual Summer — an active-learning online program that brings the important lessons of
liverty and leadership directly to students, wherever they may be.

The program will include virtual internships,
TFAS academic courses, a one-on-one

r ing program, pi al
development seminars, guest lectures by top
policy experts, career exploration panels,
small group discussions, site briefings with
key government leaders and virtual
networking events. Learn more about the
program at TFAS,org/VirtuaiSummer.

@ Share @ Tweet @ Share Forward

| encourage you to share this new opportunity with the young people in your life and, if you work
for or have connections to a D.C.-based organization, | hope you will consider hosting a TFAS
student as a virtual intern this summer. We are already receiving a positive response from
students who are enrolling, and need to find additional virtual intemship sites to meet the rapidly
growing demand. If you or someone in your network is interested, please fill out our intern
request form here or email US Programs Director Joe Starrs at [starrs@TFAS.org

Despite the cbstacles, TFAS will continue to forge ahead with our essential task of educating
future leaders in the values of limited government, free-market aconomics and honorable
leadership. | invite you to learn more about these changes and additional TFAS updates this
week below and in our full “Liberty and Leadership® report on TFAS org. Thank you for your
support as we continue this important work together.

All the best,

Roger Ream, President
The Fund for American Studies (TFAS)

TREATMENT

Dear << Test Email Salutation >>,

Due to the COVID-19 outbreak and closures by our university partners, TFAS is
unable to offer in-person academic internship programs in Washington, D.C.
this summer. As saddened as | am to share this news, | am pleased to report
that we have quickly adapted our D.C. programs into TFAS Virtual Summer —
an active-learning online program that brings the important lessons of liberty
and leadership directly to students, wherever they may be.

The program will include virtual internships, TFAS academic courses, a one-on-
one mentoring program, professional development seminars, guest lectures by
top policy experts, career exploration panels, small group discussions, site
briefings with key government leaders and virtual networking events. Learn
more about the program at TFAS.org/VirtualSummer.

| encourage you to share this new opportunity with the young people in your life
and, if you work for or have connections to a D.C.-based organization, | hope
you will consider hosting a TFAS student as a virtual intern this summer. We
are already receiving a positive response from students who are enrolling, and
need to find additional virtual internship sites to meet the rapidly growing
demand. If you or someone in your network is interested, please fill out our
intern request form here or email US Programs Director Joe Starrs

at jstarrs@TFAS.org.

Despite the obstacles, TFAS will continue to forge ahead with our essential task
of educating future leaders in the values of limited government, free-market
economics and honorable leadership. | invite you to learn more about these
changes and additional TFAS updates this week below and in our full "Liberty
and Leadership" report on TFAS.org. Thank you for your support as we
continue this important work together.

All the best,

Roger Ream, President
The Fund for American Studies (TFAS)

TFAS Podcast: What is D atic Socialism?

Economist Dr. Anne Bradley joins TFAS for a candid discussion on the
definition, appeal and contradictions of democratic socialism and why it is never
the answer (not even during a pandemic).




has two goals. The first is to expand students’
understanding of markets by discussing
government-imposed frictions that affect the
market-clearing price and quantity. The
second is to involve students in analyzing
examples of economic reasoning using
problems and activities.

L0\

(®

Visit TFAS org/FTELessons for an easy guide to our resources and use the buttons below to
share with your friends and family.

@ Share

MARKETS
IN ACTION

How re|
clickthr
EXPERI

@ Tweat @ Share

= =
clather s’ 3
e ‘wxf/tcw.?\rh\——m i

Forward

HELP TFAS EDUCATE MORE YOUNG LEADERS

Help us dramatically increase the number of students we can reach in 2020!

Support TFAS Today

The FUND for AMERICAN STUDIES
© 2020 The Fund for American Studies (TFAS), All rights reserved.

Our maliing address Is:
The Fund for American Studies (TFAS)
1706 New Hampshire Ave., NW
t of Columbia 2!

) is an educational nonprofit that is changing the worid by
deveioping lea
government, free-market econ

each the principles of limited

S and young pr sionals in

America and around the world.

Want to change how you receive these emaiis? You can
st. Stay connected with TFAS on Fa

t@®o@

This email was sent 10 << Test Emal Address
why did | get this?  unsubscrbe trom 1
The Fund for American Studes (TFAS) 1706 New Hampshire Ave., NW - Washington, Distr

sreferences
of Columbia 20008 ' USA

salesforce.org

's marketing tem

agmand. 11 you Or someone in your Network is imieresied, piease Il Out our
intern request form here or email US Programs Director Joe Starrs
at jstarrs@TFAS.org.

Despite the obstacles, TFAS will continue to forge ahead with our essential task
of educating future leaders in the values of limited government, free-market
economics and honorable leadership. | invite you to learn more about these
changes and additional TFAS updates this week below and in our full "Liberty
and Leadership" report on TFAS.org. Thank you for your support as we
continue this important work together.

All the best,

Roger Ream, President
The Fund for American Studies (TFAS)

TFAS Podcast: What is D atic S
Economist Dr. Anne Bradley joins TFAS for a candid discussion on the
definition, appeal and contradictions of democratic socialism and why it is never
the answer (not even during a pandemic).

S ?

This episode was released this week on the TFAS “Liberty + Leadership”
Podcast. To avoid missing an episode, subscribe
on Apple, Spotify, Stitcher, Google or your favorite podcasting app.

Econ Lesson of the Week: Markets in Action

The High School Economics Lesson of the Week is “Markets in Action.” This
lesson has two goals. The first is to expand students’ understanding of markets
by discussing government-imposed frictions that affect the market-clearing
price and quantity. The second is to involve students in analyzing examples of
economic reasoning using problems and activities. Visit
TFAS.org/FTELessons for an easy guide to our resources.

TFAS Covers COVID-19 Concerns

TFAS alumni and faculty continue to be at the forefront of the coronavirus
discussion with their analysis, information and tips. You can read their
coverage and other stories in this week's "Quick Links."

Help TFAS Educate More Young Leaders
You can help us dram|
2020! Support TFAS

Easy Links

5%

In Click Rate

Copyright © 2020 The Fund for A\

‘Want to change how you receivel
You can update your preference:




BUT NOT [INSERT MOST LIKELY
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WOULD THESE BE MORE EFFECTIVE WITHOUT
ALL THE DESIGN ELEMENTS?
A MORE PERSONAL TONE?



WOULD THESE BE MORE EFFECTIVE WITHOUT
ALL THE DESIGN ELEMENTS?
A MORE PERSONAL TONE?



WOULD THESE BE MORE EFFECTIVE WITHOUT
ALL THE DESIGN ELEMENTS?
A MORE PERSONAL TONE?



8. MAKE EMAILS MORE PERSONAL TO
SUBSCRIBERS AND DONORS.

salesforce.org



SO...
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8 Opportunities To Optimize Online Fundraising

1. TEST YOUR FORMS,
INTEGRATIONS, AND SYSTEMS.

.sulcsjorce.ovg

5. REMOVE UNCESSARY FORM FIELDS,
DISTRACTING LINKS, AND STEPS
FROM THE ONLINE GIVING PROCESS.

.salufor(c,org

@
salesforce.org

2. OFFER VALUE IN EXCHANGE FOR
AN EMAIL AND COMMUNICATE IT.

.snles]nrco.org

6. FOCUS MORE ON RECURRING GIVING WITH
EASY WAYS TO MAKE A MONTHLY GIFT AND
CLEAR REASONS WHY.

.saltsfor(e,org

3.HAVE A DEDICATED CONFIRMATION
PAGE THAT CONFIRMS, THANKS, AND
PRESENTS A CLEAR NEXT STEP TO TAKE.

.salcsforce.crg

7.SEND MORE CULTIVATION EMAILS IN
THE FIRST 14 DAYS AND AS TIME GOES
ON.

.snleslorcc.otg

4. USE COPY TO PROVIDE A CLEAR
REASON TO GIVE ON YOUR
DONATION PAGE.

.salcsfor(e.arg

8. MAKE EMAILS MORE PERSONAL TO
SUBSCRIBERS AND DONORS.

.salcslorce.arg




GO DEEPER.




EXPLORE THE DATA,
SEE EXAMPLES, AND
COMPARE YOUR
ORGANIZATION.

salesforce.org

Total Organizations [l Signup Successful [l Received Emails Cultivation |l Solicitation

125

United States

Australia Brazil Canada France Germany Mexico Netherlands United Kingdom

How strong was the reason to sign up for email? Wasiit g.tlear what you were sign up for?

Observation: Strength was determined by assess how much you'd want to signup Observation: One of the easiest things organizations can do to get more email sign ups

(Appeal) and how unique it was to the organization (Exclusivity). Overall, 25% of is simply be more clear with what people get if they sign up. Overall, 55% of

organizations had a "Strong" reason to sign up for email. organizations were clear with what you'd get if you signed up.

VeryWeak(0) I Weak(1) [ Average(2) Strong {4) Agree Disagree [l Strongly Disagree [l Undecided
Australia _. Australia --
Brazil _I Brazil _
Netherlands -- Netherlands _-
United Kingdom _- United Kingdom -_

20% 40%

60% 80%

\A/hat artinne nr nevt ctanc were nracentear after an

100%

amail cion 1n?

20% 40% 60% 80% 100%




] ¥ o ORGANIZATIONS
— <7 ONLINE DONATIONS
EMAIL SIGNUPS

EMAILS

COUNTRIES

globalonlinefundraising.com

salesforce.org




ﬂ ON A MISSION TO DECODE WHAT WORKS IN
NextAfter FUNDRAISING AND MAKE IT ACCESSIBLE TO AS

MANY ORGANIZATIONS AS POSSIBLE.
nextafter.com

RESEARCH RESOURCES

TRAINING

salesforce.org



THANK YOU! Questions?

brady@nextafter.com
@bradyjosephson

linkedin.com/in/bradyjosephson
nextafter.com

salesforce.org



