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YOU BE The Judge
We want to earn your business and win your heart. In today’s day 
and age, customer satisfaction merely gets the bills paid. A pledge 
to excellence goes above and beyond simply managing customer 
expectations. Our pledge is that you will enjoy your flight. When we 
encounter turbulence, our trained professionals will guide you and help 
you manage the stress. However, we realize that we just might fail to 
please despite our best efforts. So, if you are disappointed and wish to 
part ways, we would like the chance to make things right. Here are three 
guarantees on the portion of the funds I do have control over.

SATISFACTION GUARANTEED 

Guarantee Number 1: Not just your money back! If you are not 100% satisfied with 
the depth, thoroughness, thoughtfulness and direction of your business plan, mind 
map, SWOT analysis, segmentation strategy, technology plan, web plan, data plan and 
implementation plan, not only we will cheerfully refund your initial consultation fee, 
we will also reimburse your air and travel costs to Maryland, for up to two people, from 
anywhere in the world. No questions asked.

Guarantee Number 2: SYSTEM ACCURACY and OPERATIONAL FUNCTIONALITY 
Guarantee:  (LIMITED) There are several hundred moving parts and several dozen 
major marketing assets delivered to you. We have processes and systems in place to 
perform quality control and testing. Reasonable care is taken in assuring that the system 
delivered is error free, engineered correctly and functioning properly. However, we 
are dependent on 3rd party applications for operational functionality. If you find any 
operational defect at the time of delivery of your system, or within 90 days thereafter, 
you may request a DO OVER. We will continue to work with you until the error is 
ractified based on the agreed upon scope of work. If we fail to ractify the error we may 
(at our discretion) offer you a reasonable refund for unfinished/unaccepted work.

Guarantee Number 3: Rolling 30 day unconditional money back guarantee on monthly 
services: If you are not 100% satisfied with the depth, thoroughness, thoughtfulness 
and direction of your marketing administration, technology, or data services, month 
after month, you can cancel your participation in the program any time. We will even 
give you a free month of services so you can transition to a new team. If you choose 
to leave us because you are dissatisfied with our level of commitment and quality of 
care, we will provide a full refund of the current month’s fees. (Exclusion: Fees paid 
to external partners, overhead expenses, money spent on production employees, JV 
partners, vendors and service providers on your behalf are not covered under the 
guarantee. Proof of expenses will be provided upon request.)
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

Free gifts from 

Parthiv Shah & 

eLaunchers.com
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eLaunchers.com Study Buddy Box with your  
Success Blueprint, workbook and books.

Please accept the eLaunchers.com Information-First Marketing Implementation A.B.C.D. (Any Business Can 
Do) and Dan Kennedy’s book ‘Magnetic Marketing’ along with other books and workbooks as my special gift 
when you schedule your free 60-minute consultation. The gift bundle also includes:

• eLaunchers Study-Buddy box: For SERIOUS students of direct response marketing and marketing 
automation technologies with books, study material and resources

• eLaunchers Success Blueprint
• My Book: Business Kamasutra: From Persuasion to Pleasure
• Campaign Blueprint for Infusionsoft Business Kamasutra Benchmark Campaign
•  eLaunchers.com Marketing Calendar that will help you plan your daily, weekly, monthly, quarterly and 

annual marketing activities.

I will also send you a FREE copy of my famous Shock and Awe package complete with a Shock and Awe 
Blueprint so you can use it as a benchmark and think about creating your own shock and awe package that 
follows Dan Kennedy’s trust building formula.

The Ultimate Practice Growth Gifts for Dentists
If you are ready to grow your dental practice, I have the ULTIMATE gift package  
that can help. You get everything above PLUS, THREE marketing campaigns. 
These campaigns are written by professional copywriters and 
clinically curated by dentists. 

1. Dental Patient Weekly e-Newsletter. You can send this out to all 
your patients and centers of influence who refer you patients.

2. An Implant Seminar Marketing campaign in a box. You can invite 
implant patients to come in for an in-office 30 minute seminar to 
learn more about implant and request a free one on one consultation 
with the doctor.

3. Anxiety Free Dentistry campaign suitable to send to appointment  
no-show so patients who made appointment but did not show up 
because they are scared can be contacted with a comfort message.

If NOW is the time to ramp up sales and 
build your business...

And if Information-First Marketing is right 
for you…
…Then please accept the following 
gift box that will transform your 
Information-First Marketing into an 
income producing asset.

FREE GIFTS FOR YOU! 
      From Your Info-Pilot, Parthiv Shah  
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1. Dental Patient Weekly e-Newsletter. You can send this out to all 
your patients and centers of influence who refer you patients.

2. An Implant Seminar Marketing campaign in a box. You can invite 
implant patients to come in for an in-office 30 minute seminar to 
learn more about implant and request a free one on one consultation 
with the doctor.

3. Anxiety Free Dentistry campaign suitable to send to appointment  
no-show so patients who made appointment but did not show up 
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And if Information-First Marketing is right 
for you…
…Then please accept the following 
gift box that will transform your 
Information-First Marketing into an 
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FREE GIFTS FOR YOU! 
      From Your Info-Pilot, Parthiv Shah  

FREE GIFTS FOR YOU! 
      From Your Info-Pilot, Parthiv Shah  

AN EVEN BIGGER GIFT!
A 60 Minute FREE Consultation

So TOGETHER we can figure 
out how you can use my gifts.

Let’s get together – answer some 
questions - and do some work ON your 
business BEFORE you invest a dime 
on marketing…
This FREE CONSULTATION may get 
you in the market place selling MORE 
of your product or service FAST – and 
may save you from spending a fortune 
on products you may not need.

Please schedule your call at www.elaunchers.com/client

Examples of things you can do during your FREE 60 minutes 
Consultation with me:
• Login to your Infusionsoft, Click Funnels or Hubspot and look for problems.
• Clean your house list and run it through the National Change of Address.
• Examine who your target market is and do some list research and data buying.
• Review your website, Blog and Social Media presence and discuss how you can 

convert your  “Pixleworld” into an income producing asset.
• Review your current and/or past direct mail marketing.
• Review your current/or past funnel, landing pages, trip wire or referral marketing 

system and conversion rituals. 
• Login to my Hubspot, Click Funnels or Infusionsoft and look at the live deployment of 

marketing automation and CRM for eLaunchers lead capture & conversion process.
• Talk about compliance with CAN SPAM regulations, postal regulations or privacy 

laws… whatever you want to do in the 60 minutes, it’s your time.

At the end of the hour, if you want to have a more in-depth conversation we can 
schedule a follow up call. 

To schedule a 60-minute consultation with Parthiv Shah call 301-760-3953
Or schedule online at www.elaunchers.com/client
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Over 25 Years (1989-2015), Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed
Excellence… Powered by Experience
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4 A MESSAGE FROM PARTHIV To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

I say ‘friend’ because I truly hope we will become friends…that you will find this information 
eye opening and valuable, and that you will give me the opportunity to help you significantly 
increase the success of, not only your implementation, but your entire marketing strategy.

People are surprised to discover just how much marketing has evolved over the years, maybe 
you will be too!

Neglecting your marketing can have negative consequences and avoiding that is our primary 
concern. We also want to make you look great, and that starts with your marketing strategies.

Before we get started, let me say this: we are not for everyone. You may 
or may not like to follow my process and my process may or may not 
work for you. If this is the first time you are working with a data scientist, 
this journey will not feel ‘normal’. Therefore, I offer a full ‘satisfaction 
guarantee’. If you are not satisfied with my process, I make it easy for us to 
part ways as friends, and my money back guarantee keeps everyone happy! 

Dear Friend,
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I say ‘friend’ because I truly hope we will become friends…that you will find this information 
eye opening and valuable, and that you will give me the opportunity to help you significantly 
increase the success of, not only your implementation, but your entire marketing strategy.

People are surprised to discover just how much marketing has evolved over the years, maybe 
you will be too!

Neglecting your marketing can have negative consequences and avoiding that is our primary 
concern. We also want to make you look great, and that starts with your marketing strategies.

Before we get started, let me say this: we are not for everyone. You may 
or may not like to follow my process and my process may or may not 
work for you. If this is the first time you are working with a data scientist, 
this journey will not feel ‘normal’. Therefore, I offer a full ‘satisfaction 
guarantee’. If you are not satisfied with my process, I make it easy for us to 
part ways as friends, and my money back guarantee keeps everyone happy! 

Dear Friend,
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Now, let me tell you who I am, why you should listen to me, and why my way of thinking can 
make a significant difference in your life. First of all, I cannot forecast success, but I can forecast 
failure with precision accuracy. Therefore, I do not focus on success; I focus on failure avoidance. I 
try to get as far away from failure as I can. Because of my pragmatic attitude, I have a much better 
outlook on business risks and risk tolerance. I am less likely to fail because I focus on failure 
avoidance. 

I am a mathematician. I have artists and linguists on my team, but my vision is powered by data and 
information. In my opinion, everything can be explained mathematically. I believe that a database is a 
reservoir of emotions between stimuli and response.  To me, everything is part of one huge statistical 
model, and everything that happens can be accurately predicted if the right information is modeled 
and analyzed in the right way. Whenever I enter an unchartered territory or a hostile situation, I seek 
to answer the following three questions: “What am I hoping for? What am I afraid of? What is most 
likely to happen?” I focus heavily on defensive strategies. 

ABOUT MY MINDSET
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While I am all for offensive maneuvers to gain competitive advantage and conquer new market share,  
I make a conscious effort to preserve and protect what is already conquered. While I appreciate long 
term planning, my focus is on a short term, detailed task plan. I work with 12 hour, 12 day, 12 week, 
12 month and 12 quarter business plans. This twelve-some mentality allows me to look at a long-term 
plan and break it down into meaningful, measurable and accountable time slots. I build a precise plan 
by making a whole bunch of short term plans stacked on top of each other. I call them ‘Strides’. I also 
like to work backward from a ‘goal state.’ 

I seek to thoroughly understand your definition of victory so we can quantify it and build a 
mathematical goal state. We use the same formula to build a mathematical current state so we can 
measure the distance between current state and goal state, set the direction, identify milestones 
between the two, and develop a realistic plan to achieve your short term goals. We can measure 
success at the end of each stride and keep measuring the distance between current state and goal 
state. Remember, your current state and goal state will constantly change, so you need a decision 
support system that tells you exactly where you are, where you are headed and what will be your next 
stride.

I start with a critically analytic look at your last 36 months of transactions data. I ask you to export one 
simple report from QuickBooks and run it through a ‘Recency/Frequency/Monetization matrix. 
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Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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If you think I am not normal, you are not alone. Most people feel that way about me. Everyone in 
marketing focuses on arts, language, emotions and psychology. Most small to mid-sized business 
owners have never worked with a data scientist. Most small businesses do not understand that data 
and math are a language and everything can be altered by applying the right algorithm. You have 
probably never looked at your business or your life from a mathematical model. 

This is why I offer a 100% unconditional money back guarantee. It may feel like I am asking you to 
take a blind leap of faith, but trust me and allow me to practice my trade on your business. There is 
a strong probability that you will feel vulnerable, over-exposed and scared as your flight path goes 
through turbulent times.

So, here is the bottom line: If you are happy with what you have going on, I am not your guy. If you 
are looking for a marginal improvement in the effectiveness of your marketing efforts, you will not 
find me cool, attractive or competitive. 

But if you are at war for market share, in moderate to severe fiscal pain, or experiencing an economic 
or competitive factor that is kicking your butt and threatening your existence, please put yourself on a 
plane to Washington, D.C. I will pick you up at the airport. Our meeting will start as soon as you walk 
out of the security gate. For an intense 18 hours we will work ON your business.



Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

8 A MESSAGE FROM PARTHIV To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

What would it be worth to have an automated system that markets for you? Would it be worth 
reading further? Learning more? And, dare I ask, taking action?

Before we get started, let’s meet online for a complimentary 60-minute consultation. This will 
be enough time for us to explore our mutual interests and we will be able to solve one problem 
together. If we feel that the problem is complex and we need more than 60-minutes, we can 
upgrade to a full 90 minute free consultation or schedule a 90-minute follow-up online meeting 
at no charge. 

Don’t let this incredible opportunity pass you by. This is not a sales call. During this initial 
meeting, you will be able to see me in action and make a decision as to whether or not you 
want to let me work on your business. If you are ready, we will talk about the next steps!  

YOUR MARKETING SYSTEM IS MORE IMPORTANT 
THAN EVER BEFORE

YOUR FIRST STEP IS AN ABSOLUTELY FREE INITIAL 
CONSULTATION WITH ME!
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I came to America 25 years ago.  I settled my entire multi-generational family in the suburbs of 
Boston.  I had been in the Indian Air Force, where I became fascinated with computers.  One 
of my core job duties was to type in the “daily orders” and then print them out on a good old 
fashioned dot matrix printer (without ribbons), which I would then duplicate on something 
called  a Cyclostyle Duplicator.  This was my first exposure to “mass communications”!!

My first job in the United States was marketing 
for a Health Club. After generating multiple 
leads in high foot traffic locations, I would cold-
call interested potential members…I learned I 
was pretty good at this and I ACTUALLY LIKED 
IT!!   Consequently, I was successful at generating 
many sales.

I soon moved on to work for a direct mail 
marketing firm, J.M. Perrone Company in 

MY STORY
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Hingham, MA,  where I introduced a software product called Telemagic, to senior management; they 
adopted it for their business.  While my coworkers laughed and told me learning the system was 
a huge waste of time, I soon convinced them that the software, along with the computer, was like 
owning a “Thousand Dollar Rolodex”.  The owner of the company was a Professor at Bentley College 
in Boston, who convinced me to go after my MBA (in Marketing); which I did (from Bentley College) 
in 1994. I wrote many papers on Direct Marketing, Database Marketing, and Direct Mail Marketing 
while journeying towards my degree. One of the assignments in my New 
Product Development class was to create a product and a Marketing plan. I 
developed a mailing list to the Indian Community in America. This was my first 
introduction to data based marketing.  

Over the next twelve years, I continued to develop and expand my skills in Customer Relationship 
Management (CRM) implementation. All the while, my company invested heavily in my continuing 
education. 

As I continued to take on more responsibility, I decided I would make it easier on myself to find 
potential clients by becoming my own resident list expert.  I soon realized that I could provide a 
needed service to our clients, so I began a program to buy and sell data for our clients.

11A MESSAGE FROM PARTHIVTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

I started a dot com company in 1998 but my business failed miserably. Broke and in debt up to my 
eyeballs, I went back to my old company and asked for my job back, plus convinced my boss to give 
me a substantial raise to pay off my debt. He gave me a short leash but I was well rewarded when, 
almost immediately, I closed a $400,000 deal with a Children’s Hospital. I was back on track but, like 
most entrepreneurs, I got the bug to strike out on my own again.

In 2002, I opened Listlaunchers, Boston’s premier list brokerage company assisting 
the printing industry, direct mail firms and telemarketing companies. From this 
I learned a dynamic new way of printing content: Digitizing Offset Printing Jobs 
which brought in much higher profits. The jobs that were selling for $7,500 were 
now selling for upwards of $12,000.  Our sales tripled in three years.

In 2005, I sold Listlaunchers for $1.5 million and became part of a larger conglomerate only to have a 
failed business transaction, that once again put me and my family in debt.

My business, Listlaunchers, was killed….but I survived!

In 2006, after starting all over again, I established eLaunchers.com. The difference now is that I know 
exactly what I am doing.  I have taken everything I have learned about Marketing, Technology, List 
Generation, and success and failure and rolled it into one super dynamic company.
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This is my story. It is a classic entrepreneur’s story: Start with little or nothing, turn it into something, 
then back again to nothing and once again into something successful. The difference is that this time,  
I have not only bounced back, but I do not have to–and will not–waiver from my successful formula! I 
will show you what I know to make you more successful than ever before.

 So that provides you with a bit of my business background and the experiences that led me to 
conceive my “dream”. Today I own a multi-national technology firm with offices in three countries and 
a team of technologists, programmers, system architects, designers, writers, marketers and operations 
enthusiasts who share my passion for one thing: RESULTS!

Oh, one more thing…  I joined the University of Phoenix in 1999 as a faculty member. I have taught 
courses on E-Business, Technology and Marketing to Undergraduate 
and Graduate students in Massachusetts, and now in Maryland.

If you think my arrival in your business can help you, please invite 
me into your world and allow me to practice my trade. I am not 
a miracle worker and I do not have a silver bullet that can solve 
all problems, but systemization & automation of marketing can 
deliver measurable and impressive results. 
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GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

12 A MESSAGE FROM PARTHIV To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

This is my story. It is a classic entrepreneur’s story: Start with little or nothing, turn it into something, 
then back again to nothing and once again into something successful. The difference is that this time,  
I have not only bounced back, but I do not have to–and will not–waiver from my successful formula! I 
will show you what I know to make you more successful than ever before.

 So that provides you with a bit of my business background and the experiences that led me to 
conceive my “dream”. Today I own a multi-national technology firm with offices in three countries and 
a team of technologists, programmers, system architects, designers, writers, marketers and operations 
enthusiasts who share my passion for one thing: RESULTS!

Oh, one more thing…  I joined the University of Phoenix in 1999 as a faculty member. I have taught 
courses on E-Business, Technology and Marketing to Undergraduate 
and Graduate students in Massachusetts, and now in Maryland.

If you think my arrival in your business can help you, please invite 
me into your world and allow me to practice my trade. I am not 
a miracle worker and I do not have a silver bullet that can solve 
all problems, but systemization & automation of marketing can 
deliver measurable and impressive results. 

13A MESSAGE FROM PARTHIVTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Don’t let this incredible opportunity pass you by. Claim your FREE Consultation with me and bring 
your business goals from chaos to clarity. Create the business that you have always wanted and 
you’ve always deserved. Simply call our office today to schedule a Free 60-minute Initial Consultation 
with me. During the 60-minute consultation we will review your situation and determine if you are a 
candidate for my risk free, one-day consultation program.

Make sure you don’t delay because these Free Consultations will only be available until our 
remaining spots are filled.  Don’t put off your future another day! Claim your gift of confidence by 
taking the first step now. Call us at 301.760.3953 or visit www.elaunchers.com/client to schedule 
your Free Consultation and to let our team help you go from chaos to clarity. Changing your 
marketing could change your life!

Sincerely,

Parthiv Shah 
eLaunchers.com
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2 PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.com To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Business owners who are overwhelmed with their marketing 
and need a plan that will target and focus their efforts.

eLaunchers.com will guide you through the process of going 
from chaos to clarity using my unique process that will refine 
your objectives. 

go from chaos to clarity!
PEOPLE who want to
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3PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.comTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Are you one of the 99% of business owners who are unhappy 
with poor RESULTS? 
People come to eLaunchers.com with three basic problems:

• You are spending money on marketing but are unhappy with the results.
• You have an old, stale, inaccurate or obsolete database of customers and 

prospects.
• You want to cut back on marketing but don’t know where to cut.

Most agencies focus on lead generation and growth. 
However, this may or may not be the problem. What 
if you are already generating enough leads but you 
do not have a conversion mechanism in place? What 
if you have a perfectly working marketing machine 
that just needs automation? What if you are good 
at what you do, but don’t get enough referrals or 
testimonials from your customers? 



Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.com To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Every business has unique needs and a ‘one size fits all’ solution will not 
work for everyone. Like an architect drawing the plans for building, your 
marketing and technology makeover needs to be planned and drawn 
before you start building. While we follow a standard framework for 
market automation, no two implementations are alike. 

Your business IS different!
YES,
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5PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.comTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

ELaunchers.com is an expert at overcoming these challenges. We have years of experience 
working in direct marketing, lead generation, lead conversion, client retention, customer 
referral and professional referral. We are ‘systems’ people.  Process is our passion, and Business 
Process Engineering is our core. We have brought our experience together at eLaunchers.com 
to work with small to mid-sized businesses, providing them with a transformational marketing 
makeover.

Chances are, you have neglected your marketing theater. Your competitors may have a better 
marketing engine. You may have invested in tools, techniques, technologies and ‘shiny objects’ 
that you never put into action. You may have purchased info-products that you did not 
implement. You may have a massive ‘to do’ list that has never seen the daylight! 

IT’S OK! There’s nothing to be embarrassed about. We DO understand. Small and medium-
sized business owners are often overwhelmed with their marketing and become the victim of 
unfocused goals, unrealistic results for their current marketing, bad lists and a host of other 
problems.

If you’re in this group, you are NOT alone! Why do so many business owners avoid the very 
thing that can be so beneficial? Many business owners have had poor results from previous 
marketing attempts and are embarrassed and frustrated from their experiences. Some business 
owners are frustrated with spending so much time and money on ineffective marketing. Some 
business owners believe that marketing is always expensive and a hit or miss process (but with 
today’s technologies, that’s just not the case). 
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6 PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.com To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

If you are my ideal client, you are successful, success-minded, an already 
growing company, and you want to accelerate your growth. You are concerned 
about emerging threats, but you are excited about opportunities in the vicinity 
and the potential beyond the horizon. For whatever reason, you are seeking 
transformative change in your business life and a systemic approach to business 
growth. 

If you are my ideal client, you are motivated by numbers. You count 
everything. You love numbers. You want to see results. You want to quantify 
your successes and failures. You want to fail fast, fail often and document 
your failures to build a productive path through deductive reasoning. You love 
measuring results. 

You have a burning desire to grow

You understand ‘math of business’

If you are my ideal client, you have already made the investment (or will make 
the investment soon) in technologies that facilitate marketing automation. 
You are using other technology, you are open to switching to an appropriate 
technology suite for your business. You understand the role of data, database, 
database administration and data science in your business. 

You respect the place of technology in business
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7PASSENGER INFORMATION  ■    Parthiv Shah &  eLaunchers.comTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

If you are my ideal client, you enjoy reading, watching videos, listening to 
educational audio, traveling to conferences and events, and masterminding with 
peers through thoughtful exchanges of ideas. You are hungry for knowledge, core 
concepts and best practices and you are curious to find out what is working now. 
You are currently reading at least three books concurrently and you have made a 
multi-thousand dollar investment in your adult learning in last 12 months.  

If you are my ideal client, you have 
invested time, energy and money in 
developing content and writing copy. You 
understand the importance of prolific 
content and persuasive copy. You have 
studied copywriting and hopefully you 
have hired a professional copywriter at 
least once in your lifetime. You understand 
the power of written words. 

You are a student of marketing education

You understand the 
difference between copy 
and content 
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Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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TAKE THIS QUIZ This is a ‘Strategic Coach’ score card. For each question, select the appropriate answer for your 
current state and goal state and pick a number that corresponds to your answer. 

Current State Score

Total
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Goal State Score

Total

NOTES:

There are no right or wrong answers. What matters most is the distance you need to cover from current state to goal state, how long it will take, what efforts 
will be needed and what would t do for your business when you reach your goal state. Visit www.mymarketingscorecard.com to take this quiz online. 
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If you scored 47 or more, you are almost certainly having marketing issues that are not only affecting the 
quality of leads that you are attracting, but also how your business is presented to potential leads and clients. 
It is extremely likely that these marketing issues can be transformed into a carefully designed surgical strike. 
You are strongly advised to immediately arrange for a complimentary, confidential consultation.

If you scored between 28 and 46, you might be suffering from mild marketing issues, low response rate, 
lead loss, and other lead generation/retention problems. These problems may or may not yet be affecting 
your overall marketing, but these problems only worsen with time and become more difficult to resolve. 
Intervention now could be relatively easy and highly effective at preventing future marketing breakdowns and 
helping you keep or get the business you deserve. You are advised to arrange an immediate complimentary, 
confidential consultation.

If you scored 27 or less, you are probably not experiencing significant marketing problems that would 
affect your business. However, EVERYONE is advised to get a marketing evaluation. This will give you added 
confidence and allow you to fine-tune your current system! Contact us today to arrange a complimentary 
consultation.

HOW DID YOU SCORE?

Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown MD 20874 
301.760.3953
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Great job. Deduct ‘current state score total’ from ‘goal state 
score total’ to arrive at your score card number. 
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2 FLIGHT PATH  ■  Initial Consultation To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Let’s Draw a Mind map that takes you from  
Chaos to Clarity in five easy steps!

If you know where you are and where 
you want to go... planning will be easy
Your best treasure map is the map of  YOUR mind

Clock Vs Compass
One of the first American books I read was ‘First Things 
First’ by Dr. Steven Covey and A. Roger Merrill. Here’s 
what I learned from this book: If you are headed in 
the wrong direction, speed does not matter. It does 
not matter how fast you are climbing if your ladder is 
resting against the wrong wall. 

3Initial Consultation     ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Infusionsoft Everest & The Game Plan
The Infusionsoft Everest diagram and Game Plan, along with the SWOT tool created by Dr. 
Michael Porter of Harvard University, can help us look at who you are, where you are, where 
you came from, how you got here, and where you want to go from here. We will factor in the 
necessary and desired milestones and examine the lessons learned along the way. Finally, we 
will plan your journey from the ‘Your Everest Base Camp’ to ‘Your Everest Summit’. I did not 
invent the process of taking a mind from ‘Chaos to Clarity, I just perfected it. 

Why I Use Mind Maps
People come to me with multiple concepts/problems and they want to talk about all of them 
simultaneously. When I start drawing a meta-cognitive diagram of your thoughts, it gives you 
complete clarity on how many issues we are dealing with, what is at stake and what problems 
are worth solving. Mind Maps can also draw a visual diagram of sequential steps in a plan 
so you can define your priorities and pick your battles if you have limited resources. I will 
encourage you to buy a software called ‘Mindjet’ so we can share our notes. 

Mind maps are hard to read on paper because they cover so much ground. That is why after 
we build your mind map, I will share a digital copy of it with you and also export it to Microsoft 
One Note so you can create an action plan. eLaunchers.com is well known for it’s “Surgical 
Strikes,” where we work with traditional service or product driven businesses and implement 
Marketing Automation to drive customer acquisition and profit growth. This complex machine 
is customized to suit your business needs. The day and a half we spend together will help me 
determine what matters most to you, what are your ‘win conditions’ and where to allocate 
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what resources. Mind maps, white board drawings and punch lists are th eLaunchers.com 
equivalent of ‘proposals, strategy statements or executive summary’. 

Using proven techniques, well structured systems and industry leading software, we can 
produce campaigns that drive NEW business, increase customer retention and reactivate 
existing clients.

Whether you are a new business or an existing business, an eLaunchers.com Surgical Strike can 
help you propel your business forward. The best part of a Surgical Strike is that it’s “Done For 
You” -- our specialist team will design, execute and deliver a complete Marketing Automation 
System for your business. The single focus of an eLaunchers.com Surgical Strike is to drive sales 
without increasing workload!

Would You Invest In Your Marketing If It Meant…

 9 An increase in new customers
 9 Getting the leads that you have been waiting for
 9 NO increase in work load

However, before we engage in an expensive, gut wrenching, culture shifting, game changing 
marketing makeover, we need to spend a day just thinking this through and figuring things 
out. Our “Strike” has over 500 tasks assigned to a large team of professionals in Maryland, 
Virginia, West Virginia, Texas, and Arizona, as well as off shore in Australia & India. Our system is 
optimized to assist companies with $500,000 to $2,500,000 in revenues. While our system has 
a proven track record as a profit enhancer and growth accelerator,  it has also worked well for 
fiscal pain management. If you are a mature company with a multi-year track record of success 
and if you are under attack by emerging competitive threats, you can effectively use Internal 
Magnetic Marketing Techniques to improve retention, ascension and referrals. If you are an 
emerging growth company, you can use big-data concepts on internal data intelligence to plan 
your conquest marketing. Internal or external marketing... it all starts with data. 
This is not a ‘one size fits all’ formula. We will need to identify your unique situation, 
opportunities, threats, strengths and weaknesses and develop your technology, marketing and 
automation plans, as well as data workflow.  Once these are developed, we will need to put 
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what resources. Mind maps, white board drawings and punch lists are th eLaunchers.com 
equivalent of ‘proposals, strategy statements or executive summary’. 

Using proven techniques, well structured systems and industry leading software, we can 
produce campaigns that drive NEW business, increase customer retention and reactivate 
existing clients.

Whether you are a new business or an existing business, an eLaunchers.com Surgical Strike can 
help you propel your business forward. The best part of a Surgical Strike is that it’s “Done For 
You” -- our specialist team will design, execute and deliver a complete Marketing Automation 
System for your business. The single focus of an eLaunchers.com Surgical Strike is to drive sales 
without increasing workload!

Would You Invest In Your Marketing If It Meant…

 9 An increase in new customers
 9 Getting the leads that you have been waiting for
 9 NO increase in work load

However, before we engage in an expensive, gut wrenching, culture shifting, game changing 
marketing makeover, we need to spend a day just thinking this through and figuring things 
out. Our “Strike” has over 500 tasks assigned to a large team of professionals in Maryland, 
Virginia, West Virginia, Texas, and Arizona, as well as off shore in Australia & India. Our system is 
optimized to assist companies with $500,000 to $2,500,000 in revenues. While our system has 
a proven track record as a profit enhancer and growth accelerator,  it has also worked well for 
fiscal pain management. If you are a mature company with a multi-year track record of success 
and if you are under attack by emerging competitive threats, you can effectively use Internal 
Magnetic Marketing Techniques to improve retention, ascension and referrals. If you are an 
emerging growth company, you can use big-data concepts on internal data intelligence to plan 
your conquest marketing. Internal or external marketing... it all starts with data. 
This is not a ‘one size fits all’ formula. We will need to identify your unique situation, 
opportunities, threats, strengths and weaknesses and develop your technology, marketing and 
automation plans, as well as data workflow.  Once these are developed, we will need to put 
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together a plan to program your HUMANS. They are part of the automation system too!  As a part 
of the process, we will also work on identifying your ‘programmable humans’  and the process of 
‘human programming’. 

Evaluating Your Current Situation!
The consultation opens with “mind-mapping”, a process where I will assist you in centralizing 
thoughts, planning elements, concepts, assumptions, beliefs and the general principles at play 
within the frame of business growth, identifying choices, and the overall results achieved to 
date.  This will be a visual record of your conversation with me and will serve as a baseline for the 
development of the plan to take your business to new heights.

We will spend a substantial time on a “couch session” on the business; analyzing the business and 
the inextricable link between the business and its owner(s). We are seeking to understand you 
personally, while we identify business goals, objectives, the purpose of the business/owner(s), personal 
and business history, previous failures and successes, priorities and wish lists. It is a probing, even 
occasionally uncomfortable process, but is used to establish clarity at the very start of the initial consult. 

SWOT ANALYSIS: IDENTIFY, UNDERSTAND, AND PREPARE!
Many people are familiar with the “typical” SWOT analysis. It serves to shine light on the following 
areas of a business: Strengths, Weaknesses, Opportunities and Threats. 

However, we bring a more sophisticated approach, one championed and largely pioneered at 
Harvard University, to the table. In this process, after we catalog your Strengths, Weaknesses, 
Opportunities and Threats, we identify four core strategies:

1. SO Strategy: Sometimes, everything is going right. You find an opportunity where you are in the 
right place at the right time, you pick up the ball and just run with it! We have all encountered 
those moments. The idea is to identify your SO moment so we can work towards putting you in 
a battle where winning will not be insignificant and losing will not be embarrassing.  What will 
you do when an opportunity emerges where your strengths are relevant and weaknesses don’t 
matter?
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2. WO Strategy: Sometimes, you see an opportunity where winning would be significant, but 
you are afraid to engage because losing will be embarrassing or the probability of losing 
the battle is just too high.  If you know your WO moments, you can either avoid going into 
situations that would lead up to a WO moment or you can allocate resources to provide for 
your weaknesses. Identifying weaknesses is a very important exercise, because it tells you 
where you don’t want to go.

3. ST Strategy: If you operate your 
business in a competitive environment, 
you have many threats. Some threats 
will emerge from macro-economic 
environments, some will emerge from 
a competitive attack, some will emerge 
from your own neglect and lack of 
focus… but you will have to respond 
to threats. The key is to identify and 
eradicate an emerging threat before it 
becomes too big to handle. 

4. WT Strategy: Sometimes you will be 
attacked by a problem larger than your 
life. At times like this you have to quickly 
make new friends, go into survival mode, 
stop pursuing new opportunities, preserve 
resources to prolong your life and identify 
the quickest way out of the situation. If you 
are not going to win, just run. Remember, survival is a lot more important than victory.

This process, while sticking with a similar framework, delves much more comprehensively 
into the 4 points of interest (S.W.O.T.). This analysis helps determine the relative importance, 
and intensity level of the 4 components mentioned above (SO, WO, ST, & WT).  We identify 
segmentation and Market-Message-Media strategies to put you in an “SO” position where 
your strengths are in perfect alignment with opportunities that are worth pursuing. 
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MONEY: UNDERSTANDING MONEY AND CASH FLOW
We have, as a substructure, a modeling process which focuses on the relationship(s) between 
Cost, Volume and Profit Analysis. We focus on the structure of:

• The Business Model
• The Revenue Model
• The Profitability Model
• Overall Cost Structures

• Product/Service Line Cost Structures
• Customer Acquisition Cost Modeling
• Lifetime Customer Value Assumptions 

and Modeling
The end goal is to gain a deep and robust understanding of how money, volume, cash flow, profit 
and cost structure affect business choices, successes and failures, customer acquisition and 
retention tactics and strategies, as well as the need for change or course correction.

CVP- COST-VOLUME-PROFIT ANALYSIS  
Our focus on the relationship(s) between Cost, Volume and Profit that helps us determine what 
you can cheerfully afford to spend to acquire a new client. This analysis helps us establish 
your risk tolerance and your ability to invest in testing various marketing methods, medias and 
messages without breaking the bank. 

MARKETING AND SALES FUNNEL ANALYSIS
The problem with traditional sales funnels is this: You spend money to 
put people at the top of the funnel, yet do business with only a SUBSET of 
those people. Wouldn’t it be nice to tip the funnel on its side, capture and 
keep everyone who enters the funnel, nurture a relationship with them, 
sell them something small, give them the experience of doing business 
with you and once you have established trust & rapport, ask for the ‘large 
purchase’? 

Most people are familiar with the idea of a marketing and sales funnels. 
The notion is that a funnel, with the wide part on the top, is where your 
sales prospects enter and you do business with a small subset of buyers at 
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the bottom of the funnel. In doing this analysis, we are largely concerned with things like: 

• How do you attract and cause people to enter the “top” portion of the funnel?
• How do you keep them from exiting the funnel?
• What happens to the people, from a marketing  standpoint, that fall OUT of the funnel?
• Do you have an “ascend ladder”; a way to get people into your business with a small 

transaction and “ascend” to higher dollar purchases?
• Do you have “core” products?
• Do you have Upsell and Downsell products or services available and offered?
• What is the “goal state” of the sales and marketing funnel, for both clients and prospects?
• How can we “turn the funnel on its side” so we don’t lose any opportunities?

OFFER/BAIT AND ASCEND LADDER DEVELOPMENT
For most small business owners, this is a foreign concept. The big idea is to 
give away INFORMATION to build trust and rapport with your prospects using 
AUTOMATION. We help you understand the business idea, the math & the 
idea behind SLO (self-liquidating offer) and help you position your products 
and services in an ascending ladder, so you can increase your revenues per 
customer over a period of time. While this happens naturally and organically 
in almost every business, most people don’t automate a relationship 
marketing process that focuses on the ascent of the relationship. 

COMPETITIVE ANALYSIS: WHO IS DOING 
WHAT, TO WHOM! 
In this module, we look directly at your competitive position in the current configuration, as 
well as delve into the future sets and circumstances that are desired for the business. We focus 
on the “who is in what position” set of questions, as well as seek to answer multiple questions 
about how the market is segmented. This portion of the analysis considers, but is not limited 
to, the following points of interest: 
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the bottom of the funnel. In doing this analysis, we are largely concerned with things like: 

• How do you attract and cause people to enter the “top” portion of the funnel?
• How do you keep them from exiting the funnel?
• What happens to the people, from a marketing  standpoint, that fall OUT of the funnel?
• Do you have an “ascend ladder”; a way to get people into your business with a small 

transaction and “ascend” to higher dollar purchases?
• Do you have “core” products?
• Do you have Upsell and Downsell products or services available and offered?
• What is the “goal state” of the sales and marketing funnel, for both clients and prospects?
• How can we “turn the funnel on its side” so we don’t lose any opportunities?

OFFER/BAIT AND ASCEND LADDER DEVELOPMENT
For most small business owners, this is a foreign concept. The big idea is to 
give away INFORMATION to build trust and rapport with your prospects using 
AUTOMATION. We help you understand the business idea, the math & the 
idea behind SLO (self-liquidating offer) and help you position your products 
and services in an ascending ladder, so you can increase your revenues per 
customer over a period of time. While this happens naturally and organically 
in almost every business, most people don’t automate a relationship 
marketing process that focuses on the ascent of the relationship. 

COMPETITIVE ANALYSIS: WHO IS DOING 
WHAT, TO WHOM! 
In this module, we look directly at your competitive position in the current configuration, as 
well as delve into the future sets and circumstances that are desired for the business. We focus 
on the “who is in what position” set of questions, as well as seek to answer multiple questions 
about how the market is segmented. This portion of the analysis considers, but is not limited 
to, the following points of interest: 
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• Who is your direct competition?
• Who is your indirect competition?
• Who can challenge or compete most effectively with you?
• Who can you most effectively compete with?
• Who has the “best client” for your business currently?
• Who/What is your best target market, Who/What should you pursue?
• What is your Lead Qualification and Disqualification?

SYNERGISTIC/SYMBIOTIC RELATIONSHIPS AND JOINT 
VENTURE ACTIVITIES!
Move beyond resources into Resourcefulness.  How can we think outside the common 
questions and answers to be resourceful in our business growth and decision making? We ask, 
and seek to answer questions like:

• Who can I partner with to access their customers?
• What relationships can I establish or grow to build the business?
• Whose client list is compatible with my goals?
• Who has the customers I want and how can I collaborate with them?
• What businesses can I co-market with?
• What are the logical synergies I can create or capitalize upon?

DATA SCIENCE - WHAT DOES THE DATA TELL US?
We export your current and past customer lists from your  accounting software to perform 
a comprehensive analysis. We use Dan Kennedy’s Renegade Millionaire System’s 80/15/4/1 
model to identify  who your current customers are and who your past customers were. This 
process helps us identify where we want to go in pursuit of your next set of customers.  While it 
is far too complex and detailed for a summary document, to give you some idea of the scope of 
the questions and analytical elements we bring to bear, we focus on things like: 

• What is the demographics of your current client base?
• What patterns, good or bad, can we glean from this analysis?
• How can we capitalize on them or keep them from hurting us?
• What is the “goal state” relative to this area of interest and these sorts of questions?
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• The same questions can, and are, asked and answered, relative to the total prospect database
• Optimization numbers - how effective are we, or not, relative to converting opportunities  

into sales/service purchases and what can we do to impact favorably this equation?
• Lost Opportunities and Lost Customers Analysis

TECHNOLOGY SCIENCE - UNDERSTANDING THE ROLE OF 
TECHNOLOGY, WEB & DATA: WHAT TOOLS ARE DOING THE 
WORK IN THE BUSINESS NOW?
In the big picture, related to your business, we MUST consider the technological backbone of 
the process and systems of what databases we will use, what you already have, what needs to 
be developed and how it will all work together. In this module, we explore all the things related 
to what Bill Gates calls “the digital nerve system” of the business in his book “Business @ The 
Speed of Thought”. 

We examine things like:
• The role of technology in your business
• Role and process of handling online and offline data in your business
• The “Current State Analysis” of the Technology components of the business
• The “Goal State Analysis” of the Technology components of the business
• If there are “Milestone States” needed in the move to greater technology benefits?
• What your central marketing database system should be? (Infusionsoft vs  

Other Applications)
• What the foundation technology for your website should be used (Wordpress vs Other applications)
• What included in your total technology ensemble should be?
• If there is a need to do any custom application development, API bridge building or  

connecting multiple systems?
• If there is a need to migrate you from a legacy system into a new system?
• If you ever suffered any data loss and can the data loss be reversed?
• If you have old, stale, inaccurate or corrupt data that needs to be updated with fresh, accurate 

and complete data?
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M.A.P. - MARKETING AUTOMATION PLAN 
By developing a customized, unique and highly specialized Marketing Automation Plan, we 
will be able to design what we call a “Perfect Customer Life Cycle” process. This one change, 
this one blueprint for a set of interlinking, technology-enabled systems, does more to 
facilitate business growth, profitability and security than anything else. Prospects who are not 
persuaded by the persuasive nurture are automatically placed on a long-term nurture. Items 
like newsletter or e-zine, allow you to stay in touch with those who have shown an interest but 
are not ready to buy.

We examine, specifically, how to build the most productive, profitable and safest marketing 
funnel for your particular business and situation. The deliverable here is actually a printed 
version of all we discussed, in the form of a highly sophisticated, optimized plan of action 
detailing your whole business growth, vision and agenda. This is nothing short of a road map 
to a massive increase in revenue, profitability and effectiveness in your business. Our team of 
qualified and experienced designers, programmers, marketers and consultants will utilize their 
skills to ensure the system produces results without effort or input needed on your end. This 
process allows you to get back to the business of being GREAT at your service or product while 
worrying less about your marketing.

THE NEXT STEP
Now that you’ve received an overview of what an eLaunchers.com FULL DAY PLANNING 
SESSION is all about, we’d like to get started with you on the Process. If you feel you are ready, 
all you need to do is call us at 301.760.3953, or email us at pshah@elaunchers.com and we can 
get the process started for YOUR business.

Don’t delay, get started with your comprehensive consultation session with Parthiv Shah. 
Claim your gift for a better future by taking the first step now. Call us at 301.760.3953 for your 
business-changing comprehensive consultation.

VISIT WWW.ELAUNCHERS.COM and schedule a call with me to begin your countdown!
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If you want to grow your business, you are going to 
need TWO things. TRAFFIC and CONVERSION. We are 
conversion people. We have built a turnkey, end-to-
end ‘system’ called ‘Ultimate Conversion Concepts 
Platform’ that can be implemented in your business. 
This system, once deployed, can help you capture 
leads, nurture prospects who are in pipeline, stay 
in touch with those who don’t buy right away and 
persuade clients to ascend in to a more intimate 
relationship and buy more from you. The Referral 
Culture system helps you persuade your clients/
patients and referral partners to give you referrals. 
When you give them the right tools and have a follow 
up system in place, it is easy for your clients and 
friends to give you referrals and it is easy for your 
team to follow up with the referrals you receive. 

Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953

pshah@elaunchers.com
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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You may or may not need/want a 
transformational marketing makeover. 
You may not necessarily be the kind of person who would benefit from the implementation 
of an eLaunchers Ultimate Conversion Concepts Platform. It is a sizable investment of time, 
money, technology infrastructure and human resources. While every business can benefit from 
the mind-set, the workflow, the process and the formula, it is just not appropriate to make an 
investment of this magnitude unless your business is truly ready for this experience. 

Here is a screenshot from our own 
Infusionsoft. When this picture was taken 
on one fine day in 2016, we had 19,745 
total contacts in our Infusionsoft. We 
had added 3512 new contacts in the 12 
months prior to this date. 

We spend enough money on marketing. 
We generate enough leads for our 

business. We receive about a dozen referrals a month. Yet, we engaged in billable work 
with less than 100 people this year. So, how come we only helped a tiny little subset of the 
prospects we meet, if we are so good at ‘conversion’? 

The answer is simple. We want to pick our battles. We only want to work with people who 
are ready, willing, able, and fully committed to take full advantage of this transformational 
experience. Of course, we do allow you the option to buy the Ultimate Conversion Concept 
Platform and “implement it yourself”!

And now that you are reading this message, we will talk about whether or not it is a good idea 
for you to make the investment in an appropriate implementation program. There are three 
implementation paths to choose from: Do It Yourself, Done WITH You and Done FOR You.

If you believe you could benefit from the program, but you just want to figure out my formula 
so you can implement it yourself with a little bit of assistance from us (and few other vendors 
that you can hire yourself), that’s OK too. When I am not making money, I am making friends 
and I need them both. Don’t buy anything from me! Just join my study club & learn!  
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You may or may not need/want a 
transformational marketing makeover. 
You may not necessarily be the kind of person who would benefit from the implementation 
of an eLaunchers Ultimate Conversion Concepts Platform. It is a sizable investment of time, 
money, technology infrastructure and human resources. While every business can benefit from 
the mind-set, the workflow, the process and the formula, it is just not appropriate to make an 
investment of this magnitude unless your business is truly ready for this experience. 

Here is a screenshot from our own 
Infusionsoft. When this picture was taken 
on one fine day in 2016, we had 19,745 
total contacts in our Infusionsoft. We 
had added 3512 new contacts in the 12 
months prior to this date. 

We spend enough money on marketing. 
We generate enough leads for our 

business. We receive about a dozen referrals a month. Yet, we engaged in billable work 
with less than 100 people this year. So, how come we only helped a tiny little subset of the 
prospects we meet, if we are so good at ‘conversion’? 

The answer is simple. We want to pick our battles. We only want to work with people who 
are ready, willing, able, and fully committed to take full advantage of this transformational 
experience. Of course, we do allow you the option to buy the Ultimate Conversion Concept 
Platform and “implement it yourself”!

And now that you are reading this message, we will talk about whether or not it is a good idea 
for you to make the investment in an appropriate implementation program. There are three 
implementation paths to choose from: Do It Yourself, Done WITH You and Done FOR You.

If you believe you could benefit from the program, but you just want to figure out my formula 
so you can implement it yourself with a little bit of assistance from us (and few other vendors 
that you can hire yourself), that’s OK too. When I am not making money, I am making friends 
and I need them both. Don’t buy anything from me! Just join my study club & learn!  
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How can you tell if you are ready for a 
transformational marketing makeover?  
We strongly recommend the one and a half day Concepts and Strategy Session to anyone who 
is a potential candidate for *our* implementation services services. During the Opportunities 
Discovery and Marketing Technology Planning Day, we go through a simulated implementation 
of all applicable elements of our Ultimate Conversion Concepts Platform in your business and 
determine the impact of this implementation. We look at your current business development 
process, including sales and marketing, to determine what can be improved, what can be 
transformed and what is working well and therefore should be left alone. During Opportunity 
Discovery we look at lost opportunities from the last eighteen months and come up with a data 
monetization & loss prevention strategy.
The implementation of the platform is a transformational marketing makeover designed to 
standardize, systematize and automate your sales lead generation, lead capture, lead nurture, 
lead conversion, customer welcome experience, customer retention, customer ascension 
and referral marketing program. This comprehensive system is made up of several hundred 
tasks, several dozen digital assets and print elements, and more than one dozen off the shelf 
technologies concocted together and tethered to ONE centralized marketing system. We think 
it is a modern engineering marvel; but don’t take our word for it. We invite you to experience it 
for yourself. 
Although you can do this yourself with little or no assistance from us, there is an advantage 
to working together. The advantage of working with us is that we have the implementation 
process dialed in so we can lead the way and help facilitate a smooth implementation. You will 
benefit from our experience and enjoy the tribal camaraderie of our other clients who have 
gone through this experience. You will also benefit from samples and swipe files developed 
for clients who came before you. If you come to us with an idea so unique that we have never 
implemented before, we will cheerfully add your contribution to our collaborative library. Our 
platform is an ensemble of proven concepts and strategies brought to life for clients just like you. 
While we were among the pioneers on the market to offer a fixed fee, multi-faceted 
transformational marketing makeover, we took inspiration from the best. The concept that 
is offered for your implementation was born after our participation in Bill Glazer’s Extreme 
Marketing Makeover. The first job was delivered in 2011 and it was built to specs for Dr. Dustin 
Burleson. 
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This Transformational Experience is NOT for You:
• If you are happy with what you have and where you are.
• If you are OK with where things will go in a near future.
• If you are planning to exit your business and see no benefit from this.
• If you are convinced that there is no hope and nothing can be done to improve the situation.
• If you are in a severe fiscal distress and can’t afford to make a sizable investment in a 

standardized business development system. 

This is for You:
• If you are spending money on marketing but are unhappy with results.
• You are frustrated with the current state of affairs in your marketing department.
• You are afraid that larger rivals with deeper pockets and sophisticated systems are a serious 

threat to your business. 
• You are surviving but you want to thrive.
• You have successfully grown your business to where it is now, and it is time to take your 

game to the next level. 
• You are convinced that you will benefit from effective, time tested, efficient and timely 

implementation of proven concepts and strategies. 
• You are doing a great job generating leads but you are unhappy with your lead to 

conversion ratio.

Systems = Freedom
You already ARE successful. You have a humming business that has been growing for several 
years. You have a reputation in the market for being an excellent provider of your products 
and services. Your business has already grown to where it is today. However, without a 
standardized, systematized and automated sales lead generation process and an effective 
conversion theater, your business will eventually stop growing. To make matters worse, the 
threat from the next generation of sophisticated competition from larger rivals and deeper 
pockets is very real. 
We invite you to challenge the status quo and build a system that will free you up to do what 
matters most. What will you do differently if you never had to worry about keeping a healthy 
stream of leads and deals?  Imagine a whole new world where you are free to choose your 
next steps without worrying about where the next client/patient/deal/lead will come from.
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How to justify the investment  
If you add up all the resources you will invest in this transformational marketing makeover, 
you will realize that you are about to make a sizable commitment of time, energy, human 
resources AND money.  In the grand scheme of things, the money spent on eLaunchers is not 
huge. At $12.5K to $60K, you will find it to be extreme valuable for the money you spend. The 
bigger investment is in additional resources such as copywriting and technology licenses. The 
biggest investment is your OWN time and your OWN commitment to develop and deploy a 
data centric, data focused, discipline-driven sales organization. Most businesses have humans 
running critical business processes and machines are used by humans at will to make their life 
different. The true cultural change you are investing in will bring a man-machine collaboration 
where the machine will do chores that were deemed ‘not humanly possible’. If you do this 
well, and if you use this as a competitive advantage, you will outperform your competitors and 
establish strengths to face the emerging threats head-on.  

Now let’s just look at numbers. If you have annual revenues of $500K to $2.5M, if you are 
currently using direct response marketing for sales lead generation, and if you have been in 
the business for two years or longer, chances are, you have diamonds in your own database. If 
your sales process is excellent and if you close 4 out of 5 qualified leads, for every $1,000,000 
in revenue you have an additional $200,000 in unconverted leads and lost opportunities. These 
people already know, like, and trust you; they just did not buy when they met you. If we can 
work together to get you a second date with them, they will probably become clients. 

If you have additional products and services that can be sold to your existing clients, we can 
put together a strategy for ascension and continuity revenue. Essentially, we can increase sales 
to those who love, respect, and want to buy more from you. 

If you are extremely good at what you do and your clients love the quality of care and potency 
of your service, but you are not getting your fair share of referrals from your clients, more than 
likely you do not have a formal referral culture. If your customers are happy, it will be easy to 
get referrals. All you have to do is ask the right person, at the right time, in the right way and 
give them the right tools so when they want to give you referrals they have the script, the 
choreography and the props for it. You will get more referrals if you stage the referral theater, 
build a referral culture within your organization, appropriately ask for referrals and eloquently 
express gratitude. Imagine systematizing and automating ALL THAT!
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What it takes to implement the platforms
The eLaunchers.com Ultimate Conversion Concepts Platform is Transformational Marketing 
Makeover implementation that is customized to suit your business needs. We have combined 
the principles of GKIC Magnetic Marketing, Hubspot Inbound Marketing Methodology, 
Infusionsoft Lifecycle Marketing System and Digital Marketer Customer Value Optimization 
with Value Journey Canvas to our own proprietary business process engineering formula, 
“Business Kamasutra”. We took the concept of “Business Kamasutra” to the next level in our 
flagship program “INTERNAL MARKETING MACHINE”. 

Business Kamasutra is a single Infusionsoft Campaign (Or Hubspot workflow) accompanied 
by several dozen digital assets (images, graphics, videos, phone scripts, e-mail sequences, 
downloadable digital PDFs, etc.) along with almost three dozen print ready assets. Internal 
Marketing Machine is an ensemble of 2 Infusionsoft Campaigns accompanied by several 
hundred digital assets including several dozen print ready assets. 

The Business Kamasutra campaign and Internal Marketing Machine are an integrated part of The 
Ultimate Conversion Concepts Platform along with Shock and Awe, Chair Side Marketing, Case 
Presentation, Referral Culture & wow boxes. The Ultimate Conversion Concepts Platform and The 
Ultimate Web Traffic Platform are an integrated part of the Ultimate Growth Engine, our flagship 
service offering our Done-For-You implementation of an end-to-end business growth machine. 

If you watch a movie, a Broadway musical show or a Cirque du Soleil performance, you will 
be taken out of your element, and transported to a distant reality where you become part 
of an experience.. This effect is achieved by the right ambiance, the right script, the right 
choreography and the right props appearing at the right time. Your emotions are attached to 
what you see on stage. This is classic hypnotic marketing.
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?
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Business Kamasutra is a single Infusionsoft Campaign (Or Hubspot workflow) accompanied 
by several dozen digital assets (images, graphics, videos, phone scripts, e-mail sequences, 
downloadable digital PDFs, etc.) along with almost three dozen print ready assets. Internal 
Marketing Machine is an ensemble of 2 Infusionsoft Campaigns accompanied by several 
hundred digital assets including several dozen print ready assets. 

The Business Kamasutra campaign and Internal Marketing Machine are an integrated part of The 
Ultimate Conversion Concepts Platform along with Shock and Awe, Chair Side Marketing, Case 
Presentation, Referral Culture & wow boxes. The Ultimate Conversion Concepts Platform and The 
Ultimate Web Traffic Platform are an integrated part of the Ultimate Growth Engine, our flagship 
service offering our Done-For-You implementation of an end-to-end business growth machine. 

If you watch a movie, a Broadway musical show or a Cirque du Soleil performance, you will 
be taken out of your element, and transported to a distant reality where you become part 
of an experience.. This effect is achieved by the right ambiance, the right script, the right 
choreography and the right props appearing at the right time. Your emotions are attached to 
what you see on stage. This is classic hypnotic marketing.
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If you can STAGE your sales experience with the right ambiance, right script, right choreography 
and empower your team to perform ‘improv’ with the use of the right props, your sales 
process will be engaging and enjoyable. 

The Ultimate Conversion Concepts Platform is that choreography of messages delivered to your 
prospect before, during and after you perform your service. It focuses on CONVERSION. 

The purpose of the system is to deliver the right message to the right person at the right time 
using the most appropriate media, and for a more dramatic impact, deliver the same message 
multiple times using multiple media simultaneously. 

The Ultimate Web Traffic Platform is your perfect web presence. Your website pages, your blog, 
your landing pages, your digital assets and document library and your social media presence 
is managed from one centralized platform powered by Hubspot. When we implement The 
Ultimate Web Traffic Platform, we paint every pixel and make every pixel productive.

When you breakdown the core concepts taught by 
GKIC Magnetic Marketing, Hubspot Inbound Marketing 
methodology and Social Selling concepts, Infusionsoft 
Lifecycle Marketing Planner and Digital Marketer 
Customer Value Optimization with Value Journey Canvas, 

you will find that at Work Breakdown Structure level, they 
all say the same thing. It is the exact same workflow. 

eLaunchers implementation services takes the best of all 
systems and creates THE perfect system that is tailored 

to YOUR business. The complexity of your business 
model, your marketing mix and the size of your business will 
determine the make up of your marketing technology suite. 
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Know What To Expect
Th e 7 STEP SURGICAL STRIKE

If you are a successful business with revenues of $500K to $2.5M or if you are an established/
emerging tribe leader/informa� on marketer, an eLaunchers.com Surgical Strike can help you 
propel your business forward. 

Once you determine that an eLaunchers.com Surgical Strike is right for you and you have picked 
out the appropriate service/budget level we will work together to work out the miniscule 
details and discuss the speci c nuances of your speci c situa� on. If appropriate, we will 
recommend an investment in the one and a half day consulta� on “Opportunity Discovery and 
Marke� ng Technology Planning”. 

Opportunity Discovery and Marketing Technology Planning
During the Opportunity Discovery and Marke� ng Technology Planning Day we will iden� fy the 
elements necessary for a successful implementa� on of a transforma� onal marke� ng makeover 
for your business. 

Kick Off  and Project Planning
In this phase we will transform the meta-cogni� ve  mind map into a Basecamp project 
plan. We will iden� fy all the role players, assign tasks to various role players and establish a 
communica� ons protocol. If other service providers are involved we will invite them to the 
project planning process as well and establish rules of engagement and command and control 
guidelines. 

Digital Assets Gathering and Technology Infrastructure
In this stage we will collaborate with your offi  ce to acquire photographs, other 
graphic images, videos, audio  les, logos, artwork of previously produced marke� ng 
material, access to your web environment and content. If you have already invested 
in Infusionso� , we will acquire administra� ve privileges to your account and proceed 
with a system audit so we know what you already have in place. We will make our 
recommenda� ons for acquiring other technology pla� orms and apps as needed. 
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5 Step Implementation Plan for
Your Tribe is Your Legacy, Let Us Help You Build It.

Making Money For You 
Without Touching Your Time!

  •   1 1/2 day in person 
consult with Parthiv

  •   Concept Mindmap & 
Everest diagram

  •   Study of 'Body of 
Knowledge' to identify 
content, systems and 
teachable talent

  •   Develop the core 
learning message 

  •   Develop learning 
modality & content 
consumption plan 

  •   Establish controls for 
time, data & money

  •   Customer Value Journey 
& Customer Value 
Optimization

  •   Lead magnet, trip-wire, 
core o�er, pro�t 
maximizer & slack 
adjuster development

  •   Develop ascension, 
retention and content 
consumption props  

  •   Welcome box, product 
binders/boxes and 
digital assets

  •   Weekly, monthly and 
event deliverables

  •   Conversion Funnels and 
companion Infusionsoft 
Marketing Automation 
campaigns

  •   Membership site for 
content delivery and 
learning management

  •   Digital Asset library
  •   Integration of webinar 

marketing to web
  •   Event marketing
  •   Tell-a-friend funnel and 

study buddy program
  •   Implement time, data 

and money controls

  •   Tra�c drivers: online & 
multi-step direct mail 
and email campaigns

  •   Main sales letter with  
launch video or webinar 

  •   Tribal Shock and Awe
  •   Automated email and 

phone follow-up system
  •   Down sell marketing & 

unconverted leads 
follow- up program. 

  •   A�liate recruitment 
system & customizable 
marketing resources

  •   Result tracking system
  

  •   Integrate digital assets 
and data controls on 
membership site.  

  •   Automated production & 
distribution of binders, 
CDs, boxes & digital �les

  •  Drip content and 
consumption campaigns

  •   Event Marketing logistics
  •   Appointment logistics
  •   Customer service and 

ful�llment processes
  •  E-commerce and 

payment processing 
management

Concept 
Visualization

Productization 
of the 

Deliverables

Technology
Infrastructure

Sales,
Marketing and
JV Programs

Delivery and
Logistics

3 Step Implementation Plan for Inbound Marketing



Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

10 FLIGHT PATH  ■  What Happens During A Surgical Strike To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

5 Step Implementation Plan for
Your Tribe is Your Legacy, Let Us Help You Build It.

Making Money For You 
Without Touching Your Time!

  •   1 1/2 day in person 
consult with Parthiv

  •   Concept Mindmap & 
Everest diagram

  •   Study of 'Body of 
Knowledge' to identify 
content, systems and 
teachable talent

  •   Develop the core 
learning message 

  •   Develop learning 
modality & content 
consumption plan 

  •   Establish controls for 
time, data & money

  •   Customer Value Journey 
& Customer Value 
Optimization

  •   Lead magnet, trip-wire, 
core o�er, pro�t 
maximizer & slack 
adjuster development

  •   Develop ascension, 
retention and content 
consumption props  

  •   Welcome box, product 
binders/boxes and 
digital assets

  •   Weekly, monthly and 
event deliverables

  •   Conversion Funnels and 
companion Infusionsoft 
Marketing Automation 
campaigns

  •   Membership site for 
content delivery and 
learning management

  •   Digital Asset library
  •   Integration of webinar 

marketing to web
  •   Event marketing
  •   Tell-a-friend funnel and 

study buddy program
  •   Implement time, data 

and money controls

  •   Tra�c drivers: online & 
multi-step direct mail 
and email campaigns

  •   Main sales letter with  
launch video or webinar 

  •   Tribal Shock and Awe
  •   Automated email and 

phone follow-up system
  •   Down sell marketing & 

unconverted leads 
follow- up program. 

  •   A�liate recruitment 
system & customizable 
marketing resources

  •   Result tracking system
  

  •   Integrate digital assets 
and data controls on 
membership site.  

  •   Automated production & 
distribution of binders, 
CDs, boxes & digital �les

  •  Drip content and 
consumption campaigns

  •   Event Marketing logistics
  •   Appointment logistics
  •   Customer service and 

ful�llment processes
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Copy writing sold seperately. Copy writing project scope and pricing set by the copy writers. Copy writing services billed directly by the designated copy chief.

8 Step Implementation Plan for
Ultimate
CONVERSION CONCEPTS

PlatformConcepts & Strategy

Ultimate Shock & Awe

Case Presentation Package

Funnels of eLaunchers

Infusionsoft Implementation

eLaunchers Referral Culture

Chair Side Marketing System

Client Experience Wow Boxes

A Framework For Thinking About
Business Growth.

The ultimate collection of funnels 
customized for your business and 
populated in your ClickFunnels account.

Let the paper do the persuasion. Letter,
Summary Post Card, Step-by-Step Guide, 
Treatment/Service Options, Testimonial   
booklet. Optional: Success Blueprint. 

How to 2X to 10X a Practice’s In-Flow of
New Patient/Client Referrals. NPS survey,
Referral Funnel,  Companion Infusionsoft
campaign, ‘I recommend’ card, referred 
client/patient welcome letter, referred 
client welcome brochure, thank you for 
your referral letter. 

Marketing Automation: Infusionsoft,
Business Kamasutra Campaign and 
Internal Marketing Machine Campaign.

Show up like no one else. An Implementation 
of Persuasion formula as taught by Dan 
Kennedy. Includes a pocket folder, letter, gift 
brochure, guarantee, 7 step-up brochures 
and audio CD or video DVD label.

Publications that handle objections. Kind
Words, Smile Booklet, Mistakes People Make, 
Consumer’s Guide, What to Expect, What
Could Happen, 10 Quality Standards

New Client/Patient Welcome Wow box,
Thank You For Your Referral Wow box,
End of Project/Treatment Celebration
COI (Center of In�uence) Gratitude box. 
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Ultimate Conversion Concepts Platform 
Marketing Automation Plan (MAP):  
An interesting rule of conversion is that you must be doing all three things simultaneously, all 
the time. We built our MAP (Marketing Automation Plan) to facilitate this effect. 

• Step 0: Spend money on marketing to drive relevant, segmented traffic to your web 
site home page and/or campaign specific landing pages. Have alternative call-to-action 
methods available besides just a landing page. Call captured phone numbers, in-bound 
text message with automated conversation workflow, live chat on website with artificial 
intelligence, fax back reply/form or order forms, business reply mail or scan a QR code 
are perfect examples of alternative call-to-action methods. 

• Step 1: Persuade the prospect to take advantage of a special offer (free report or 
consumer guide) so they will opts-in.  If someone opts-in using an alternative form of 
call-to-action, have a mechanism in place to capture the lead and add to the campaign 
workflow. 

• Step 1a: Thank the prospect for their interest. Deliver the digital gift. Ask them 
for their physical address so you can ship them their physical gift. (Printed copy of 
free report, audio CD, shock and awe, book, gifts, etc.)

• Step 1b: Add them to your long term nurture for top of the mind brand 
awareness. 

• Step 2: Deliver the digital gift
• Step 2a: Notify the prospect via email that their physical gift is on the way. 

• Step 3: Call the prospect to confirm their physical address. This is your chance to qualify 
the prospect, confirm their interest levels and segment the opportunity. Please do not 
just send a box of stuff to someone without actually talking to them. Explain to them 
what you are shipping to them. Ask them ‘why they want to read what it is that you 
want to ship to them’. 

• Step 3a: This is what Ryan Deiss calls the ‘magic question’. “How can I help you 
with that?” Offer to make an appointment to explore your mutual interests. 

• Step 4: Ship the physical gift/shock and awe so it arrives in their hands before they show 



Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

Marketing  Launched Through Technology

elaunchers
SWOT

Analysis

S

SO WO

WT

W

STT

O

Strengths

Strategy Strategy

Weaknesses

StrategyStrategyThreats

Opportunities

Over Ten Years, Hundreds of Clients,  
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953 

pshah@elaunchers.com

SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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up for the initial appointment. 
• Step 5: Add them to new lead sequence. This sequence is designed to deliver valuable 

educational content, some entertainment and establish a reason why they should 
schedule the initial appointment. If you do not eloquently express what happens at the 
initial conversation, your initial consultation will be perceived as a ‘pitch’ and they will 
not show up. 

• Step 6: When they schedule an appointment, send them the pre-appointment 
sequence. This is to confirm the appointment, get them to prepare for the appointment 
and do some stuff before they show up, establish rules of engagement, describe what to 
expect at the appointment and get them mentally prepared to buy when you meet. 

• Step 7: On the day of the appointment, one of three things will happen. Choose the 
appropriate one:

• Step 7A: Appointment No-Show: They did not show up. Get them to come back. 
• Step 7B: They showed up and did not buy. Get them to come back again for a 

second discussion where you can offer a ‘clinically sound yet fiscally attractive’ 
alternative, now that they said ‘no’.

• Step 7C: They showed up and they bought. Welcome them to the family, address 
or pre-empt buyer’s remorse, re-engage the client, establish rules of engagement 
and add the new client to customer amazement experience.  

• Step 8: At the appropriate time send them the NPS (Net Promotor Score) Survey which 
asks a single question: “On a scale of one to ten, how likely are you to refer us to your 
peers?” If you get score 1 to 4, you have a customer service issue and you should 
address it. If you get 5 to 7 you have a happy client who is likely to stay on course and 
possibly buy more down the road. If you get 8 to 10 score, express gratitude and give 
them tools so they can start sending referrals. 

While the MAP (Marketing Automation Plan) is the spiritual core of our Ultimate Conversion 
Concepts Platform, the rest of the deliverables make the Ultimate Conversion Concepts 
Platform a turnkey, end-to-end business development machine. 

A separate presentation describes each element of Ultimate Conversion Concepts Platform 
in great detail. This presentation and companion price schedule is shared in confidence with 
qualified prospective clients and JV partners after initial conversation.
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Know What To Expect
The 7 STEP Implementation Plan

If you are a successful business with revenues of $500K to $2.5M, $2.5M to $10M, or if you 
are an established/emerging tribe leader/information marketer, an eLaunchers.com Ultimate 
Conversion Concepts Platform can help you propel your business forward. 

Once you determine that an eLaunchers.com Ultimate Conversion Concepts Platform is right 
for you and you have picked out the appropriate implementation modality, (DIY, DWY, or D4U) 
we will work together to work out the smaller details and discuss the specific nuances of your 
specific situation. In most cases, we will recommend an investment in the one and a half day 
consultation, “Opportunity Discovery and Marketing Technology Planning”. 

Opportunity Discovery and Marketing Technology Planning
During the Opportunity Discovery and Marketing Technology Planning Day, we will identify the 
elements necessary for a successful implementation of a transformational marketing makeover 
for your business. 

Kick Off and Project Planning
In this phase we will transform the meta-cognitive mind map into a Basecamp project plan. We 
will identify all the roles, assign tasks to various role players and establish a communications 
protocol. If other service providers are involved we will invite them to the project planning 
process as well, and establish rules of engagement and command and control guidelines. 

Digital Assets Gathering and Technology Infrastructure
In this stage we will collaborate with your office to acquire photographs, graphic images, 
videos, audio files, logos, artwork of previously produced marketing material, access to your 
web environment and content. If you have already invested in Infusionsoft and Click Funnels, 
we will acquire administrative privileges to your account and proceed with a system audit so we 
know what you already have in place. We will make our recommendations for acquiring other 
technology platforms and apps as needed. Technology substitution is usually not allowed in 
Done For You implementation modality, but your situation might be unique. 
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Graphic Design and Content Development
Once our graphic designers have your digital assets in our custody and we have identified the visual 
rules of engagement, (logo, fonts, color schemes, etc.), our graphics team will begin designing all 
the necessary elements of your Ultimate Conversion Concepts Platform and present it to you for an 
initial draft. Once the core theme for visual effect is established, we will proceed with populating 
the graphics files with placeholder content. 

Graphic files with place holder content is delivered to the operations team so the content writers 
can provide content (copy, images, video footage, audio files, etc.). When it comes to content, you 
have options. You can use an existing swipe file/template and customize it to suit your needs, or 
you can work with our copywriters to write custom copy for you. We will help you decide what is 
right for you based on your situation, budget, ability to write, willingness to commit time to the 
content process and what digital assets you already have in place.  

Engineering: Technology, Web and Data
This is a complex process and we are very well equipped to deal with this complexity. A very 
competent project manager will assign the tasks to the right member of your team and establish 
scope and deadlines. This project manager will be your single point of contact throughout the 
relationship. 

Bringing It All Together
While different people in different teams can work in their silo, our project manager will take 
delivery of each element and put it through our quality control and proofing process. YOU are 
part of the QA/QC process too. While we will take steps to double and triple check everything, 
ultimately you are the one signing off on the proofs at various stages. 

Deployment and Training 
When everything is approved, you order the transition. A highly skilled transition team is charged 
with the task of ‘going live’ and performing ‘post transition QC’. The print production team will 
facilitate initial order of all your print orders and setup the rules for print production automation. 
A training routine will be established to train your team on how to use the system, the technology, 
the scripts and the props so you can begin using your new business development system.  
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Kick Off and Project Planning
In this phase we will transform the meta-cognitive mind map into a Basecamp project plan. We 
will identify all the roles, assign tasks to various role players and establish a communications 
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process as well, and establish rules of engagement and command and control guidelines. 

Digital Assets Gathering and Technology Infrastructure
In this stage we will collaborate with your office to acquire photographs, graphic images, 
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Once our graphic designers have your digital assets in our custody and we have identified the visual 
rules of engagement, (logo, fonts, color schemes, etc.), our graphics team will begin designing all 
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initial draft. Once the core theme for visual effect is established, we will proceed with populating 
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right for you based on your situation, budget, ability to write, willingness to commit time to the 
content process and what digital assets you already have in place.  
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Copy, Graphics, Images & Videos
Content Creation & Beautification

Copy at the speed of life: Is that even possible? 
For years, we have delivered our Ultimate Conversion Concepts Platform services as “ABC” or 
“All But Copy”. We have done that because most of our clients have either bought a copy swipe 
file, were given copy by their coach or had a relationship with a copywriter. 

Today, a substantial percentage of our clients are looking for a program that includes all the 
copy developed (or swiped), implemented, beautified and proofread. 

Now you have choice. You can engage with us for the implementation of the Ultimate 
Conversion Concepts Platform -  Your Transformational Marketing Makeover - and write your 
own copy, hire your own copywriter or choose to work with one of our own copywriters for 
a very special discounted fee. After all, our preferred writers work on Ultimate Conversion 
Concepts Platforms day in and day out, and they have developed a rhythm for their writing. 

If you want to write your own copy, we will show you samples, give you swipe files that we are 
allowed to share and give you ample guidance. We will even provide our copywriters with copy-
chief services or copy-consultation, for a fee, if you feel there is a need for that. 

Here is the reality though. The copy written for your platform is what your prospect will 
read and use to decide whether or not to do business with you. The entire marketing and 
conversion theater can generate leads and put your message in front of your prospect, but it 
is the message that will do the selling. It is COPY that gives you ROI, not the sysem. Copy will 
articulate your business case, establish trust and credibility, and persuade the prospect to buy. 

Therefore, potency of copy matters. Think about this and decide: Who should be your scribe?  

Info-Graphics, Visual Aids, Graphs & Charts
Our turnkey process includes all facets of graphic design, including development of content/
marketing message appropriate visual elements. The copywriter is the chief content strategist 
and will provide input for all aspects of optics, not just copy. Our team of competent designers 
will work with your copywriter to develop graphic elements and proceed with beautification of 
your digital assets. All you have to provide is your logo, office photography, staff photography 
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and any special images purchased from  Royalty Free image libraries. Our graphic designers can 
also purchase Royalty Free images on your behalf in your own library account so you can use the 
images in other aspects of your marketing without worrying about image ownership. 

Video On Website, Trust Video and Video Sales Letter 
We have a formula for effective use of videos in website, landing pages, Trust Video (DVD) and 
Video Sales Letter.  Here are some basic video files you will need for your funnels: 

• Home Page Squeeze Video
• 2nd Squeeze Video
• Thank you page video
• Tell-a-friend Video
• Welcome Friend Video
• Affiliate Introduction Video
• Affiliate Welcome Video

Trust Box/Shock and Awe Video is actually a 12 to 18 minute self-promotion introduction video to 
be placed on Audio CD/Video DVD. You can have a series of 4 to 5 videos that can be placed on a 
launch style 5 video sales funnel or on a video book. You can get client education videos from your 
association and other commercially available resources. 

We will help you decide if you want to hire a professional video crew to develop your videos or if 
you want to use amateur video from an iPad or iPhone which we will edit using simple off-the-shelf 
tools. We will help you decide what to do and hire the appropriate resources for your video needs. 

Proofreading and Quality Control
Our turnkey system implementation process includes a substantial battery of quality control 
procedures. We have testers who test engineering and implementation. We have proofreaders 
who read your material before it is considered press ready. We have web auditors who audit 
websites, landing pages and funnels to make sure the end user experience is not compromised. 
However, YOU give the final stamp of approval. Someone in YOUR organization will be ultimately 
accountable for making sure all information is correct.
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Ready? Let’s get started...
Welcome to eLaunchers.com! You are going to LOVE it here!
We are going to start with installation and setup of your Referral Culture. This is a very small fiscal 
commitment and complete delivery occurs within 3 to 10 days. We build a system that helps you 
ask the NPS Question (Net Promoter Score) to your customers and persuade the ‘promoters’ to give 
you a referral. A turnkey campaign in Infusionsoft automates the process of capturing the contact 
information of the friend, welcoming the friend to your business and expressing gratitude to your 
client for giving you a referral. This ‘little project’ helps us both get to know each other, evaluate each 
other’s work ethics and determine whether or not we should continue to work together.

If we do decide to continue working together, the first major step in the relationship is installation of 
the Ultimate Conversion Concepts Platform. Once the system is installed in your Infusionsoft, Click 
Funnels and the InDesign templates in your Dropbox, and the BaseCamp is populated with all the task 
lists and tasks, you are ready for the next step.

Once the system is in place, you will pick your copywriter and invite your them to read the swipe files, 
study the scope of work on BaseCamp and give you a time and budget estimate for writing copy.

Once the copy is in place, your implementation team goes to work. You can hire any implementation 
team to implement the Ultimate Conversion Concepts Platform. You may need one or more service 
providers (vendors) to do this because you will need someone who is proficient in Infusinosoft, Click 
Funnels, Graphic Design and someone who thoroughly understands Digital Marketer Follow Up 
Machine, Digital Marketer Funnel Blueprint and Dan Kennedy’s direct response marketing principles. 
Of course, eLaunchers.com’s Tactical Task Force can turnkey implementation of the entire Ultimate 
Conversion Concepts Platform in 4 to 10 weeks once all the copy is written.

If you want an intimate relationship with Dan Kennedy, we could help. We can arrange for a day of 
consultation, a comprehensive copy critique or invite you to our Clients Only “Copy Day” with Dan. 

You may need help in technology, web, graphic design, database administration and print production 
management that is above and beyond the scope of the fixed-fee implementation of Ultimate 
Conversion Concepts Platform. We will make ourselves available for such projects on a "Time and 
Material” basis. For complex web and technology projects we will refer you out to our trusted 
suppliers in India so you too can work with a well-trained workforce while simultaneously realizing the 
offshore cost advantage.
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YOU BE The Judge
We want to earn your business and win your heart. In today’s day and age, 
customer satisfaction merely gets the bills paid. A pledge to excellence goes 
above and beyond simply managing customer expectations. Our pledge is 
that you will enjoy your flight. When we encounter turbulence, our trained 
professionals will guide you through and help you manage the stress. However, 
we realize that we just might fail to please despite our best efforts. So, if you are 
disappointed and wish to part ways, we would like the chance to make things 
right. Here are three guarantees on the portion of the funds I do have control 
over.

Guarantee Number 1: Not just your money back! If you are not 100% satisfied with the depth, 
thoroughness, thoughtfulness and direction of your business plan, mind map, SWOT analysis, 
segmentation strategy, technology plan, web plan, data plan and implementation plan, not 
only we will cheerfully refund your initial consultation fee, we will also reimburse you for air 
and hotel travel to Maryland, for up to two people, from anywhere in the world. No questions 
asked.

Guarantee Number 2: SYSTEM ACCURACY and OPERATIONAL FUNCTIONALITY Guarantee:  
(LIMITED) There are several hundred moving parts and several dozen major marketing assets 
delivered to you. We have processes and systems in place to perform quality control and testing. 
Reasonable care is taken in assuring that the system delivered is error free, engineered correctly 
and functioning properly. However, we are dependent on 3rd party applications for operational 
functionality. If you find any operational defect at the time of delivery of your system, or within 
90 days thereafter, you may request a DO OVER. We will continue to work with you until the error 
is rectified based on the agreed upon scope of work. If we fail to rectify the error, we may (at our 
discretion) offer you a reasonable refund for unfinished/unaccepted work.

Guarantee Number 3: Rolling 30 day unconditional money back guarantee on monthly 
services: If you are not 100% satisfied with the depth, thoroughness, thoughtfulness and 
direction of your marketing administration, technology, or data services, month after month, 
you can cancel your participation in the program any time. We will even give you a free month 
of services so you can transition to a new team. If you choose to leave us because you are 
dissatisfied with our level of commitment and quality of care, we will provide a full refund of 
the current month’s fees. (Exclusion: Fees paid to external partners, overhead expenses, money 
spent on production employees, JV partners, vendors and service providers on your behalf are 
not covered under the guarantee. Proof of expenses will be provided upon request.) 
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     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?
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YOU BE The Judge
We want to earn your business and win your heart. In today’s day and age, 
customer satisfaction merely gets the bills paid. A pledge to excellence goes 
above and beyond simply managing customer expectations. Our pledge is 
that you will enjoy your flight. When we encounter turbulence, our trained 
professionals will guide you through and help you manage the stress. However, 
we realize that we just might fail to please despite our best efforts. So, if you are 
disappointed and wish to part ways, we would like the chance to make things 
right. Here are three guarantees on the portion of the funds I do have control 
over.

Guarantee Number 1: Not just your money back! If you are not 100% satisfied with the depth, 
thoroughness, thoughtfulness and direction of your business plan, mind map, SWOT analysis, 
segmentation strategy, technology plan, web plan, data plan and implementation plan, not 
only we will cheerfully refund your initial consultation fee, we will also reimburse you for air 
and hotel travel to Maryland, for up to two people, from anywhere in the world. No questions 
asked.

Guarantee Number 2: SYSTEM ACCURACY and OPERATIONAL FUNCTIONALITY Guarantee:  
(LIMITED) There are several hundred moving parts and several dozen major marketing assets 
delivered to you. We have processes and systems in place to perform quality control and testing. 
Reasonable care is taken in assuring that the system delivered is error free, engineered correctly 
and functioning properly. However, we are dependent on 3rd party applications for operational 
functionality. If you find any operational defect at the time of delivery of your system, or within 
90 days thereafter, you may request a DO OVER. We will continue to work with you until the error 
is rectified based on the agreed upon scope of work. If we fail to rectify the error, we may (at our 
discretion) offer you a reasonable refund for unfinished/unaccepted work.

Guarantee Number 3: Rolling 30 day unconditional money back guarantee on monthly 
services: If you are not 100% satisfied with the depth, thoroughness, thoughtfulness and 
direction of your marketing administration, technology, or data services, month after month, 
you can cancel your participation in the program any time. We will even give you a free month 
of services so you can transition to a new team. If you choose to leave us because you are 
dissatisfied with our level of commitment and quality of care, we will provide a full refund of 
the current month’s fees. (Exclusion: Fees paid to external partners, overhead expenses, money 
spent on production employees, JV partners, vendors and service providers on your behalf are 
not covered under the guarantee. Proof of expenses will be provided upon request.) 
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The eLaunchers.com Advantage
eLaunchers.com has been implementing Ultimate Conversion Concepts Platforms for clients 
across the world since 2010. We are the pioneers of the system and constantly innovating new 
ways to automate the delivery of marketing without affecting conversion. 

Our production team has the capacity to turn over a complete Ultimate Conversion Concepts 
Platform in 4 to 16 weeks, at a quality which is faster than any of our industry competitors. We 
understand direct marketing intimately and use it within our business on a daily basis.

If you’re looking to create NEW business, MAXIMIZE the value of your current customer base 
and INCREASE revenue, then eLaunchers.com is the perfect partner for you. Our professional 
team of specialists is unmatched, industry-wide, and QUALITY-DRIVEN. We deliver unsurpassed 
work on time and on budget.

Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953

pshah@elaunchers.com
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The eLaunchers.com Advantage
eLaunchers.com has been implementing Ultimate Conversion Concepts Platforms for clients 
across the world since 2010. We are the pioneers of the system and constantly innovating new 
ways to automate the delivery of marketing without affecting conversion. 

Our production team has the capacity to turn over a complete Ultimate Conversion Concepts 
Platform in 4 to 16 weeks, at a quality which is faster than any of our industry competitors. We 
understand direct marketing intimately and use it within our business on a daily basis.

If you’re looking to create NEW business, MAXIMIZE the value of your current customer base 
and INCREASE revenue, then eLaunchers.com is the perfect partner for you. Our professional 
team of specialists is unmatched, industry-wide, and QUALITY-DRIVEN. We deliver unsurpassed 
work on time and on budget.

Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953
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Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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Let’s make a plan and work the plan
The Consultation Track starts with a day (and a half) of consultation with Parthiv Shah at the 
eLaunchers headquarters in the suburbs of Washington DC. During this consultation we will help you 
identify your ‘current state’, articulate your ‘3-5 year goal state’ and help put together an ‘Everest’ 
road map to your goal state. When engaged as Strategic Advisor to the CEO for the journey, we run 
your annual, quarterly and monthly planning meetings, keep track of annual priorities, quarterly TOPs 
(Tactial Operational Priorities) and SMART Goals (Specific, Measurable, Attainable, Relevant and Time 
Bound). In addition, we also deliver one major marketing asset each quarter along with one complete, 
done-for-you marketing campaign for internal or external marketing.

If you continue our consultative relationship, we will engage in a 12 to 36 month relationship where 
I will conduct your annual, quarterly, and monthly marketing meetings. In these meetings we will 
discuss concepts, strategies, tactics and technology. We will also evaluate what is bringing you 
success and what is not so we can turn up the heat on what is working and possibly turn off what is 
not working. In addition to marketing meetings, we will also deliver ONE major marketing asset each 
quarter, OR, ONE turnkey, done-for-you marketing campaign to an internal or an external list. Copy 
sold separately.

Major Marketing Assets: Delivered every 12 weeks (Sold Separately for $7500 ea.) 

1. Diamonds In Your Database: Unconverted leads and lost opportunities campaign
2. Customer Value Matrix Implementation with VIP Patient/Customer Club program 
3. Your Online Video Presence 
4. Corporate Brochure/Success Blueprint and Product Sell Sheet Brochure
5. Event Marketing System (your event in a box)
6. Live Webinar/auto-webinar marketing system: funnel, Infusionsoft campaign, sales presentation 
7. Ascension/Retention/Cross sale - upsell OR Continuity Income Promotion System
8. External Referral Marketing Machine
9. JV Partnerships and Affiliate Marketing System
10. Affinity Marketing System complete with affiliate links and affiliate marketing resources
11. Long Term Nurture: Print newsletter, e-newsletter, Thank you card, Anniversary card, Holiday 

card, Gifts  
12. Implementation of Digital Marketer Follow Up Machine
13. Opportunity Follow up automation and telemarketing management system
14. Custom/Special scope project based on a concepts and strategy discussion

Strategic Advisor To The CEO 
Consultative Services
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Let’s make a plan and work the plan
The Consultation Track starts with a day (and a half) of consultation with Parthiv Shah at the 
eLaunchers headquarters in the suburbs of Washington DC. During this consultation we will help you 
identify your ‘current state’, articulate your ‘3-5 year goal state’ and help put together an ‘Everest’ 
road map to your goal state. When engaged as Strategic Advisor to the CEO for the journey, we run 
your annual, quarterly and monthly planning meetings, keep track of annual priorities, quarterly TOPs 
(Tactial Operational Priorities) and SMART Goals (Specific, Measurable, Attainable, Relevant and Time 
Bound). In addition, we also deliver one major marketing asset each quarter along with one complete, 
done-for-you marketing campaign for internal or external marketing.

If you continue our consultative relationship, we will engage in a 12 to 36 month relationship where 
I will conduct your annual, quarterly, and monthly marketing meetings. In these meetings we will 
discuss concepts, strategies, tactics and technology. We will also evaluate what is bringing you 
success and what is not so we can turn up the heat on what is working and possibly turn off what is 
not working. In addition to marketing meetings, we will also deliver ONE major marketing asset each 
quarter, OR, ONE turnkey, done-for-you marketing campaign to an internal or an external list. Copy 
sold separately.

Major Marketing Assets: Delivered every 12 weeks (Sold Separately for $7500 ea.) 

1. Diamonds In Your Database: Unconverted leads and lost opportunities campaign
2. Customer Value Matrix Implementation with VIP Patient/Customer Club program 
3. Your Online Video Presence 
4. Corporate Brochure/Success Blueprint and Product Sell Sheet Brochure
5. Event Marketing System (your event in a box)
6. Live Webinar/auto-webinar marketing system: funnel, Infusionsoft campaign, sales presentation 
7. Ascension/Retention/Cross sale - upsell OR Continuity Income Promotion System
8. External Referral Marketing Machine
9. JV Partnerships and Affiliate Marketing System
10. Affinity Marketing System complete with affiliate links and affiliate marketing resources
11. Long Term Nurture: Print newsletter, e-newsletter, Thank you card, Anniversary card, Holiday 

card, Gifts  
12. Implementation of Digital Marketer Follow Up Machine
13. Opportunity Follow up automation and telemarketing management system
14. Custom/Special scope project based on a concepts and strategy discussion

Strategic Advisor To The CEO 
Consultative Services

3     ■  IN FLIGHT SERVICESTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

YOU BE The Judge
We want to earn your business and win your heart. In today’s day and age, 
customer satisfaction merely gets the bills paid. A pledge to excellence goes 
above and beyond simply managing customer expectations. Our pledge is 
that you will enjoy your flight. When we encounter turbulence, our trained 
professionals will guide you and help you manage the stress. However, we 
realize that we just might fail to please despite our best efforts. So, if you are 
disappointed and wish to part ways, we would like the chance to make things 
right. Here are three guarantees on the portion of the funds I do have control 
over.

Guarantee Number 1: Not just your money back! If you are not 100% satisfied with the depth, 
thoroughness, thoughtfulness and direction of your business plan, mind map, SWOT analysis, 
segmentation strategy, technology plan, web plan, data plan and implementation plan, not only 
we will cheerfully refund your initial consultation fee, we will also reimburse you for air and 
hotel travel to Maryland, for up to two people, from anywhere in the country. No questions 
asked.

Guarantee Number 2: SYSTEM ACCURACY and OPERATIONAL FUNCTIONALITY Guarantee:  
(LIMITED) There are several hundred moving parts and several dozen major marketing assets 
delivered to you. We have processes and systems in place to perform quality control and testing. 
Reasonable care is taken in assuring that the system delivered is error free, engineered correctly 
and functioning properly. However, we are dependent on 3rd party applications for operational 
functionality. If you find any operational defect at the time of delivery of your system, or within 
90 days thereafter, you may request a DO OVER. We will continue to work with you until the error 
is rectified based on the agreed upon scope of work. If we fail to rectify the error, we may (at our 
discretion) offer you a reasonable refund for unfinished/unaccepted work. 

Guarantee Number 3: Rolling 30 day unconditional money back guarantee on consultative  
services: If you are not 100% satisfied with the depth, thoroughness, thoughtfulness and 
direction of your marketing administration, technology, or data services, month after month, 
you can cancel your participation in the program any time. We will even give you a free month 
of services so you can transition to a new team. If you choose to leave us because you are 
dissatisfied with our level of commitment and quality of care, we will provide a full refund of 
the current month’s fees. (Exclusion: Fees paid to external partners, overhead expenses, money 
spent on production employees, JV partners, vendors and service providers on your behalf are 
not covered under the guarantee. Proof of expenses will be provided upon request.)
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Private Client Services
I will accept a limited number of private clients (no more than 15 private clients 
at a time) so that I can sustain a very intimate involvement in your marketing 
program. You are a candidate for my private client services if: your business is 
going through a transition, you were recently funded, you are involved in a product 
launch, you are starting a branch office in the USA, or you have a very complicated 
business situation. I will spend as much time on your situation as necessary and 
the fee for my time will be arranged based on your needs. This can be a short-term 
engagement that can be downsized to the appropriate monthly service program 
at the right time, or it can be a long-term relationship with me. This intimate 
relationship requires a substantial investment of time, money and resources.  As my 
private client, you will receive everything described in this program PLUS dedicated 
time spent by my team and myself to do FOCUSED WORK on your business. 

Will YOU be my next success story?

Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed
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13236 Executive Park Terrace
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Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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Dr. David Moffet
Kind Words From

Dear Fellow Dentist,

 

Many dentists I see these days are struggling to differentiate their practices from the 
competition. They have difficulty making headway and growing because of the increased 
pressures from insurance companies along with the onslaught of corporate dentistry. You 
all want to grow, but still maintain your integrity and practice on the patients who truly 
value you and are happy to pay your fees.

So allow me to introduce Parthiv Shah.

I discovered Parthiv Shah and his company, eLaunchers, through a coaching group about 
five years ago. I worked with him and he helped me with some of my systems that allowed 
me to propel my business, and some of my clients’ businesses, to higher growth.

Parthiv really understands direct marketing and multi-step follow-up and automation, which 
made a lot of my marketing much more effective. He also developed some magical new 
patient materials, welcome boxes and gift boxes and other products to help differentiate 
the dental practices of my clients from their neighbouring competition. 

If you want to set your dental practice apart from the competition, and make your current 
marketing efforts more effective, (or just begin marketing for the first time), you owe it to 
yourself to meet Parthiv. He can change your life.

Sincerely,

Dr David Moffet BDS FPFA CSP

The Ultimate Patient Experience.com
PO Box 855, Turramurra NSW 2074
Australia
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Dan Kennedy
Kind Words From

As many know, I am an avid student of Disney, then 
and now. Disney is famous for its creativity, dating to 
Walt himself, and expressed with their Imagineers.  
Today’s Disney is equally famous for its maximum 
monetization of every opportunity. What Walt called 
its Theory Of Business was remarkably complex from 
the very beginning. I have a copy of it, as he drew 
it out, in its first form Today it is 1,000 times more 
complex. That is one of their great, little understood 
advantages; their embrace of complexity, rather than 
the aversion to it that most have, and their ability to 
execute on it. At Disney, implementation is everything. 
What good would genius Imagineers be without 
builders and construction crews, writers and movie 
producers and online media and ecommerce technicians who grasp the vision, and can 
translate it into real world applications?  Ideas must be made to work. In my world, ideas 
organized into great advertising and marketing often suffer ‘failure to launch’, stranded and 
strangled by the business owner’s inability to implement them effectively. This is where 
Parthiv Shah and his team at eLaunchers steps in and can be so helpful.  Of course,  I can 
never guarantee or warranty or take responsibility for your particular results obtained by 
working with anybody I shine a spotlight on, but I can tell you that clients of mine, and star 
entrepreneurs and marketers literally famous on ‘Planet Dan’ for the exceptional success of 
their businesses rely on him. 

Parthiv Shah is, in many ways, a “mastermind.”  He reminds me of the Mastermind and 
his minions, in that Disney movie. In more ways than one. He has a unique blend of rich, 
deep tech and technical knowledge and understanding of data and its uses combined with 
a thorough understanding of direct marketing, and within that, of conversion platforms. 
Beyond that, I can tell you that he is not only passionate about all this, but hat he genuinely 
cares about his clients and their success. This is not always or even often the case in this 
world. I have put on a lot of meetings in hotels where everyone cared only about delivering 
the contracted for services, getting it over with, and next – but my experience in doing 
meetings at Disney, even for tiny groups, is that thy genuinely care about the client’s 
objectives and success and about the group having a better than anticipated experience. 
This difference exists in every industry and profession there is, with 95% or more engaged 
only on a transactional level, but 5% or fewer engaged as if they were partners. That is 
how Parthiv approaches what he does: as if he were a partner. Clients in common tell me 
so. Of course,  I can never guarantee or warranty or take responsibility for your particular 
results obtained by working with anybody I shine a spotlight on, but I can tell you that 
clients of mine, and star entrepreneurs and marketers literally famous on ‘Planet Dan’ for 
the exceptional success of their businesses rely on him. His analytical skills are incisive, his 
implementation support can be decisive.

Note: Dan S. Kennedy is an advisor to 
and guest-expert contributor to select 
eLaunchers.com system. He is not in any 
way affiliated with eLaunchers.com
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Call 803-781-1600
Visit www.GregoryWych. 
YourShiningSmile.com or 

simply bring this postcard to 
our office to receive your gift 
& schedule an appointment.

Did your magazine fail to arrive?
Has it mysterious disappeared? 

Don’t despair! 
Request your $100 Gift Card today!

7505 St Andrews Rd, Irmo, SC 29063

Did You Get Our Magazine?It’s Not Too Late! Learn How You Can Receive A $100 Gift Card * 
Toward Your Dental Treatment

From Dr. Gregory Wych

Dr. Greg Wych - Dentist
eLaunchers Implementation 

Dear Friend,I know that we are sending you quite a bit of information about my dental practice, so I hope 

you can enjoy these cookies with a glass of milk while you are going through everything.

By the way, these are not just ordinary cookies, just like my dental office is not an ordinary 

office. Let me tell you the story about these cookies.

They are hand baked by Meryl Masterson, the wife of Cleveland Indians pitcher, Justin 

Masterson. (I am originally from Cleveland, and am a huge baseball fan.) Meryl hand bakes up 

to eight dozen cookies a day and donates the profits to the Mission of Mercy, an organization 

that helps impoverished children in the Dominican Republic. You can see her offerings at www.

MerylsCookies.com. What a cool cause!

I hope you enjoy the cookies. I look forward to meeting you soon. I know we will give you an 

experience that you will tell all of your friends about.

Sincerely,

Gregory J Wych, D.D.S.

7505 St. Andrews Road Irmo, South Carolina 29063 | T. 803.781.1600 | www.irmocosmeticdentist.com

Gregory Wych 

We Stand Behind What We Do

  Your Peace of Mind Dental Warranty

We are proud of our dental services and what they do for our patients.  Our goal is not to overly 

correct your dental problems, but have the work we do, last for many years into the future, to save 

you time and to save you from unnecessary expenses.  

The long term success of your tre
atment is dependent on how well you care for your teeth, your 

continuing home care of your teeth and gums, consistent regular professional examinations, 

cleanings and fluoride treatments.  It i
s also dependent on your adherence to our professional 

recommendation on your diet, products we recommend you use and the frequency of your 

professional continuing care visits.

The long term success of our dental treatment for you is dependent on:  How well you care for 

your teeth, eating a sensible diet and adhering to the schedule we set for you for the frequency of 

your professional examinations, cleanings and fluoride treatments.  The products we recommend 

for you for you and the frequency of professional continuing care visits depends on your individual 

situation.

With these thoughts in
 mind, we are pleased to offer the following lim

ited dental 

warranty:

All Porcelain/Ceramic C
rowns, B

ridges, In
lays, O

nlays, Porcelain Veneers

If these porcelain/ceramic restorations fracture with normal use during a period of five (5) full years 

from the date of their initial placement, we will re
place or repair these at no additional charge.

All Gold and porcelain fused to metal Crowns, In
lays, O

nlays and Bridges

If our all gold or porcelain fused to metal restorations fracture with normal use during a period of 

five (5) years from the date of initial placement, we will re
place or repair them at no additional 

charge.

Teeth Whitening

If our teeth whitening services are unsatisfactory immediately following whitening services, we will 

retreat at no additional charge.

Dental Sealants

If our dental sealants are in need of repair with normal use during a period of two (2) years from the 

date of initial placement, we will re
place or repair them at no additional charge.  

Composite
 Fillin

gs or Bondings

If our composite fillings or bondings fracture with normal use during a period of two (2) years from 

the date of initial placement, we will re
place or repair them at no additional charge.

Inside Learn How 
You Can Receive A 

$100 Gift Card* 
Toward Your Dental Treatment

Call 803-781-1600
Visit www.GregoryWych.
YourShiningSmile.com or 
simply bring this postcard to 

our office to receive your gift & 
schedule an appointment.

Dr. Gregory Wych
7505 St Andrews Rd

Irmo, SC 29063

Don’t want to wait for your   
magazine to arrive? 

Request your $100 Gift Card today!

Watch Your Mailbox,For Our Magazine ContainingA VERY SPECIAL OFFER!*

7505 St. Andrews Road  Irmo, South Carolina 29063 The Art of Dentistry

Call to Make
your Appointment Today!

803-781-1600
or RESERVE YOUR SPOT at
irmocosmeticdentist.com

Offer 1

Offer 2
or

Please  
specify your  
choice when  
making your  
appointment.

We want
    you back!

803-781-1600
irmocosmeticdentist.com

7505 St. Andrews Road
Irmo, South Carolina 29063

Call today  

and Take  

advantage of 

our Welcome 

Back deals!

7505 St. Andrews Road, Irmo, South Carolina 29063 | 803.781.1600 | irmocosmeticdentist.com

REACTIVATION LETTER (2)

Simagnime culpa apid unt.

Tatias doloreperum que nihitam aut a sitati a ne verunt.

Explicimin ped estem vitatus et idenihilitia estrum es dolenda pe doluptature pliquam que 

etum dolest ut voluptaque re abo. Obiscil maximo tempori oriate pe delesequam nam 

sus venimax imustota di velicius, sus diatio ex earchil inis vernatinus dolorectur, sitatquo 

minisqu aectat volupta tquam, omnimusdae laceribus dent.

Eptiat. Andelicabore rectur?

Hentius, utat. Ut doluptas qui dolo que evelitate dolupti dem quiscimod mi, am qui non-

essequas quid utatius, qui dempelit, ommolor eroremque re ommo doluptaturem uten-

damus a que volorioriat incimodis atet hilia quaessi molupti commoluptiis asim labore 

discimendit, nimporposam volupient pla as molorum fuga. Itatis vendam, exeriam rem 

quiatur? Quiae molo blant.

Oluptaqui optas moluptate sam rem endendis estorrum, que consequ iduciis ut aut et, as 

non nulluptatur solorei untur, apiet, volorror aut millatur, optia sit, adis asped qui bla que 

ea dolorem inte sedi doloressite eos explabore, offic te sam audit aut et ommolest eum, 

suntota sperit omnim accus venimolesed quibus, que peratiae magnatempor sequiant la 

velenimi, voluptat facimus conseque voluptas eicturestes estruptasimo magni cus conse-

dis sum explitate lat.

Et accaborrum cusapero que nost a sit optatiorem qui blabori onsequaecus des aribus 

aritiusa quiasimet verit, nam si omnis eos molum voluptaqui none dolore elit officidus de-

lignat porem quam lant quis aliscilit faccuptatist rentius in consequ iaturi dollaut optatenet 

utat volorum adiscid magnam ut plita pe pelent re, sum ne quae non re volupta tionsen-

ture et occus reprerum illores res sim utatem quatis ab illes et destiur sequiant autem cor 

re moluptas quae eturistia voles natem niscia elestibus etum alibus, te vendistis ernatio 

volupis aute num que es ut es esed quam ipsam fugit, sequae sam eatectur? Quia do-

luption parchicte dia volorest odit vit dolutem iducia ipidi ut ligni samet, sit pores derehen 

tibearum qui remped ut hariatus.

Sincerely,
7505 St. Andrews Road, Irmo, South Carolina 29063 | 803.781.1600 | irmocosmeticdentist.com
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REACTIVATION LETTER (1)

Dear

I’m concerned, and frankly, frustrated.You made an initial appointment but didn’t keep it and didn’t reschedule either. Missed 

appointments disrupt our schedule and wind up inconveniencing other patients, but that’s 

NOT my reason for writing you.I’m frustrated about our failure to communicate, not your missed appointment. Very frank-

ly, I know when someone does not reschedule promptly, the chances are we will NEVER 

get the opportunity to assist them.There is a saying “they don’t care how much you know until they know how much you 

care”. I would hope the Information Kit sent to you convincingly established that we know-

how to get people the dental health and successful results that they need and want. But I 

want you to know that we care about you. When someone “steps up then backs away” it 

can be about fear of the dentist (seeded all the way back to childhood), embarrassment, 

cost concerns or any number of things. I can’t respond to your concerns if you don’t give 

me the opportunity.
I’d like to offer you a complimentary “Meet and Greet” appointment. Don’t worry. No pres-

sure. I’d fail miserably as a “salesman”! I just want to be sure that I’ve provided you with 

an opportunity to privately discuss whatever has taken you backwards from your original 

intentions.
You originally called because <REASONS>. This is important to you or you wouldn’t have 

called. Whatever the obstacle is, in you getting this resolved (getting the result you want), 

I’m confident we can remove it. Let’s talk soon.Sincerely,

7505 St. Andrews Road  Irmo, South Carolina 29063 The Art of Dentistry

Call to Make
your Appointment Today!

803-781-1600
or RESERVE YOUR SPOT at
irmocosmeticdentist.com

Offer 1 Offer 2

or
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specify your choice  
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appointment.

Welcome 
Back Specials

803-781-1600
irmocosmeticdentist.com

7505 St. Andrews Road
Irmo, South Carolina 29063

We want 
you back…

803-781-1600
7505 St. Andrews Road

Irmo, South Carolina 29063

irmocosmeticdentist.com Dental Services

Gift Certificate
FROM:

SERVICE:       ANY SERVICE

PRESENTED TO:

Gift Certificate ID:
Date:
Good for 1 year

$

We are in your neighborhood, and 
you can’t get a better neighbor.

803-781-1600
irmocosmeticdentist.com

Welcome Employees of <Company 
Name> to the Wych Corporate VIP Club. 
Benefits include:
• Preferred Appointment Times – Never 

miss work or school!
• FREE Sonicare Toothbrush and Air 

Flosser.
• FREE Take Home Tooth Whitening 

System
• FREE Replacement Retainer
• Family/Corporate Discount when 

multiple family members or co-workers 
start treatment at the same time

Call our Office to activate your VIP 
Club membership & schedule your free 
consultation with Dr. Wych. 

7505 St. Andrews Road
Irmo, South Carolina 29063

7505 St. Andrews Rd.
Irmo, SC 29063

What is Wych Corporate VIP Club?
• Preferred Appointment Times – Never 

miss work or school!
• FREE Sonicare Toothbrush and Air 

Flosser.
• FREE Take Home Tooth Whitening 

System
• FREE Replacement Retainer
• Family/Corporate Discount when 

multiple family members or co-workers 
start treatment at the same time

Your company, The Art of Dentistry 
has  extended Wych Corporate VIP 
Club  benefits to you because you are 
a valuable employee. At The Art of 
Dentistry, we want to welcome you to 
our family and offer you the corporate 
VIP Benefits. You can team up with a 
co-worker to take advantage of our 
multi-family member discount.

irmocosmeticdentist.com/corporatevip
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Employees of  <Company Name>  
Welcome to the Wych Corporate VIP Club    

Enjoy these VIP benefits when you start treatment 
at The Art of Dentistry: 

• Preferred Appointment Times – Never miss 
work or school!

• FREE Sonicare Toothbrush and Air Flosser.
• FREE Take Home Tooth Whitening System
• FREE Replacement Retainer
• Family/Corporate Discount when multiple 

family members or co-workers start 
treatment at the same time

Special VIP Membership Cards  
for Employees of < Company name Here>  

irmocosmeticdentist.com/corporatevip

We are in your neighborhood, and 

you can’t get a better neighbor.

803-781-1600irmocosmeticdentist.com

Welcome Employees of <Company 

Name> to the Wych Corporate VIP Club. 

Benefits include:• Preferred Appointment Times – Never 

miss work or school!

• FREE Sonicare Toothbrush and Air 

Flosser.• FREE Take Home Tooth Whitening 

System• FREE Replacement Retainer

• Family/Corporate Discount when 

multiple family members or co-workers 

start treatment at the same time

Call our Office to activate your VIP 

Club membership & schedule your free 

consultation with Dr. Wych. 7505 St. Andrews Road

Irmo, South Carolina 29063

7505 St. Andrews Rd.
Irmo, SC 29063

VIP

Employees of <Company Name>
Welcome to Wych Corporate VIP Club

Trust Your Family With Our Family
Why Delay, Start Today!

I love to smile, and I love it when people smile back at me. That’s 
one of the reasons I wanted to become an orthodontist and why I 
love it so much. I can’t imagine anything more gratifying than giving 
my patients a smile they love. Every patient is unique, and I jump at 
the opportunity to make such a positive difference in someone’s life. 
I have the most wonderful patients! My team and I love getting to 
know our patients and their families. They’re not just our patients; 
they’re our friends. I get to spend all day making my friends smile. 
What could be better than that?

7505 St. Andrews Road
Irmo, South Carolina 29063

www.irmocosmeticdentist.com

(803) 781-1600

Gregory J. Wych, D.D.S.

Your company, <company name> has extended Wych Corporate 
VIP Club benefits to you because you are a valuable employee. At 
the Art of Dentistry, we want to welcome you to our family and 
offer you the following VIP Benefits:

• Preferred Appointment Times – Never 
miss work or school!

• FREE Sonicare Toothbrush and Air Flosser.
• FREE Take Home Tooth Whitening System
• FREE Replacement Retainer
• Family/Corporate Discount when multiple 

family members or co-workers start 
treatment at the same time

Enclosed are 8 VIP Cards for employees of <Company Name>. If 
you need more cards, please call my office. 

Sincerely,
Dr. Gregory J. Wych

7505 St. Andrews Road
Irmo, South Carolina 29063

www.irmocosmeticdentist.com

7.  Communication is Key

We want you to feel comfortable with the entire Orthodontic process, 

from the time you receive your braces to that exciting day that your new 

straight smile is revealed. We encourage you to ask questions an offer us 

feedback every step of the way.

8.  Save Money

When problems are detected early, you avoid costly procedures down the line. 

Tooth Decay or Gingivitis, Speech impediments, Jaw or TMJ pain, and Grinding or 

clenching of the teeth are all conditions that often occur later in life that could had 

been avoided had braces been installed earlier.

9.  The Latest Technology

From our in-house record keeping practices to the most advanced Orthodontic 

treatment appliances & methods, we constantly strive to better serve the needs of 

our patients by utilizing the latest cutting-edge technology. 

10.  Positive Experience

We look to build a foundation of trust with our patients. We know how 

uncomfortable some people are about dentistry and we look to provide a pos itive 

and relaxing experience, making your visit as pleasant and stress free as possible.

So there’s 10 reasons to call and make an appointment with us today.  

Need one more? From now until December 31, 2015 we will reduce the 

regular $190 no-interest monthly payment to $169 for 28 Months, saving 

you $588 over 28 months. Call 1-888-743-1881 to take advantage of this 

special offer before it expires!

7505 St. Andrews Road  

Irmo, South Carolina 29063

Fax 803-781-8634  

Toll Free: 888-743-1881

www.gregorywych.com

URGENT SPECIAL 
Dental Report
“Teeth in an Hour/Day”  
Technique Now Available  
 
Residents Suffering  
from Dentures or  
Crumbling Teeth  
Benefit Greatly from  
This New Procedure  
and Different Alternatives

AdjustmentsWhile the appliances are in the mouth, we need to see the 

patient every four to eight weeks, depending on the treatment, 

for adjustments to the apparatus. These appointments are 

significantly shorter than placement, lasting approximately half an 

hour. Throughout this period, we will keep records so you have thorough 

records and we can maintain the agreed upon course of treatment.

Removal
Once the adjustments and waiting periods are complete, we will take 

the appliances out of the patient’s mouth. This is typically a single one-

hour appointment. The patient will be taught retention equipment care 

at this time.Retention
The patient will need to return one month after retention equipment is 

in use. Frequency of appointments reduces to about every two to three 

months after that.      

7505 St. Andrews Road  
Irmo, South Carolina 29063Fax 803-781-8634  

Toll Free: 888-743-1881
www.gregorywych.com

Straight Teeth For Life Guarantee
My staff and I want you to be absolutely thrilled with your 
straight teeth for the rest of your life. You are guaranteed 
to only play for braces once in your lifetime.

If you find that your teeth have not remained straight, 
even years after your first treatment, we will install new 
braces again at no charge to correct the issue, even if it 
is a result of poor retainer wear. Simply pay the monthly 
adjustment fee until your teeth are re-aligned and the cost 
for new retainers. Broken retainers, demanded retainers 
for patients not following treatment as directed might 
incur additional charges. 

Come for the smile of your dreams,  
            stay for the experience of a lifetime!
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100%
GUARANTEE

7505 St. Andrews Road  
Irmo, South Carolina 29063

Fax 803-781-8634  
Toll Free: 888-743-1881

www.gregorywych.com

Here’s the  
Denture  
& Implant  
Report You 
Requested

7505 St. Andrews Road  Irmo, South Carolina 29063Fax 803-781-8634  Toll Free: 888-743-1881www.gregorywych.com

Dr. Gregory Wych

About Dr. Gregory Wych, D.M.D., M.S.
Dr. Gregory Wych graduated from Case 

Western Reserve University School of Dentistry 

in 1984. After serving as a dentist in the US 

Navy, he entered private practice in Irmo SC in 

1988.
Dr Wych has graduated from several 

prestigious graduate programs, including 

The Las Vegas Institute, The Seattle Institute 

for Advanced Dental Studies, the Dawson 

Academy, the Piper Institute and the 

Scottsdale Institute. He was invited to join 

the Visiting Faculty of the Spear Institute in 

Scottsdale, where he teaches advanced dental techniques to other 

dentists. He has authored several books, including “The Art of 

Dentistry, a Patient’s Guide to Achieving the Smile of Their Dreams”, 

“What the Tooth Fairy Didn’t Tell You” and contributed to the 

book “The Inside Tooth”, and is a regular columnist in several local 

newspapers.
Dr Wych routinely completes over 300 hours a year in continuing 

education, and teaches advanced dental techniqes at the Spear 

Institute in Scottsdale, AZ. He is a member of many dental 

associations, including The American Dental Association, The South 

Carolina Dental Association, The American Implant Association 

(fellowship) , The American Academy of Cosmetic Dentistry, 

The American Academy of Computerized Dentistry, Doctors of 

Conscious Sedation, The Academy of Laser Dentistry and the 

Greater Columbia Dental Association. He is active in the American 

Academy of Cosmetic Dentistry’s program, “Give Back a Smile”, 

which restores the smiles of battered women.

SPECIAL REPORT 
Cosmetic Dentistry

Kind Words From
Our Patients

What People Like You Have Said 
About Their Experience With The Art 
of Dentistry

W
e’re dedicated to enhancing and restoring beauty to your smile. We 

employ state-of-the-art, conservative solutions and a fully trained, 

professional staff determined to set high standards. Here are the 10 

standard practices you can expect during any visit with us:

1.  Individualized Care

We pride ourselves in caring for each patient as an individual, and treating their 

orthodontic needs as unique. We will take into consideration your personal goals 

and timing issues as we consider the wide array of Orthodontic treatment options 

available.

2.  Education

We believe the only true way to a great smile is through personalized education. 

We work with our patients to ensure they know everything they need to know for 

overall health to gums and teeth.

3.  Uncompromising Safety

We look to protect our patients and ourselves. Infection control is important to 

us. We maintain strict cross-contamination and sterilization standards set by the 

Occupational Safety and Health Administration (OSHA), the American Dental 

Association (ADA) and the Center for Disease Control (CDC).

4.  Training

Our practice is committed to maintaining a staff of highly trained and skilled 

clinicians. We strive for continued learning and education, attending lectures, 

conventions and meetings so that we always up to date on the latest and newest 

products and techniques

5.  Expertise

To provide the best results and services, we keep a modern Orthodontic office 

with all the latest dental care equipment. We are also members of the most 

prestigious dental associations.

6.  High Standards

We’ve set a standard of excellence in our Orthodontic service 

that we believe safeguards our patients’ best medical 

interests. 

10 Quality Standards You Can  

Expect at The Art of Dentistry
Our Processes-What To ExpectIt is perfectly normal to come into a first orthodontics appointment with 

a lot of questions. There are a variety of treatments available, so you will 
want to explore your options, particularly if you have never been to an 
orthodontist with a child. The following will give you a general idea of 
what we do when you come to our offices:First Consultation
Because choosing the right Orthodontist is so important, we believe you 
should get a feel for what is happening before we jump in. During this 
first consultation, we will get to know you, answer whatever questions 
you may have, and then go through a complimentary treatment-free 
exam so we can give you an idea about what is needed. We will discuss 
the cost and payment options of the projected treatments at this time.
Documentation
Once you have finished your consultation, it is time to move to the next 
step. Before we can begin orthodontic treatment, we need some items 
for our records. We may take pictures, models and x-rays of the patient’s 
mouth. From t his, we can get a better idea of the best treatment plan. 
Once this is completed, we go through the records, give you a treatment 
plan and discuss the next steps. Neither the consultation nor the records 
we take at this visit will cost you anything.Agreement
When we discuss the findings of the documentation and consultation, 
we can decide whether you want to proceed. We can do this as a 
separate appointment or at the start of treatment. At this time, all 
parties will agree to a finalized financial breakdown of the treatment.
First Placement
The typical first appointment for orthodontics takes about two 
hours to put on the dental appliances. During this time, we 
will teach you and your child how to clean and care for 
the appliances. It is usually easier to schedule this appointment in the morning or early afternoon.

VIP

Employees of <Company Name>

Welcome to Wych Corporate VIP Club

Trust Your Family With Our Family

Why Delay, Start Today!

I love to smile, and I love it when people smile back at me. That’s 

one of the reasons I wanted to become an orthodontist and why I 

love it so much. I can’t imagine anything more gratifying than giving 

my patients a smile they love. Every patient is unique, and I jump at 

the opportunity to make such a positive difference in someone’s life. 

I have the most wonderful patients! My team and I love getting to 

know our patients and their families. They’re not just our patients; 

they’re our friends. I get to spend all day making my friends smile. 

What could be better than that?

7505 St. Andrews Road

Irmo, South Carolina 29063

www.irmocosmeticdentist.com

(803) 781-1600
Gregory J. Wych, D.D.S.

Your company, <company name> has extended Wych Corporate 

VIP Club benefits to you because you are a valuable employee. At 

the Art of Dentistry, we want to welcome you to our family and 

offer you the following VIP Benefits:

• Preferred Appointment Times – Never 

miss work or school!

• FREE Sonicare Toothbrush and Air Flosser.

• FREE Take Home Tooth Whitening System

• FREE Replacement Retainer

• Family/Corporate Discount when multiple 

family members or co-workers start 

treatment at the same time

Enclosed are 8 VIP Cards for employees of <Company Name>. If 

you need more cards, please call my office. 

Sincerely,

Dr. Gregory J. Wych

7505 St. Andrews Road

Irmo, South Carolina 29063

www.irmocosmeticdentist.com
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Welcome to Wych Corporate VIP Club

Trust Your Family With Our Family
Why Delay, Start Today!

I love to smile, and I love it when people smile back at me. That’s 
one of the reasons I wanted to become an orthodontist and why I 
love it so much. I can’t imagine anything more gratifying than giving 
my patients a smile they love. Every patient is unique, and I jump at 
the opportunity to make such a positive difference in someone’s life. 
I have the most wonderful patients! My team and I love getting to 
know our patients and their families. They’re not just our patients; 
they’re our friends. I get to spend all day making my friends smile. 
What could be better than that?
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Irmo, South Carolina 29063
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Gregory J. Wych, D.D.S.

Your company, <company name> has extended Wych Corporate 
VIP Club benefits to you because you are a valuable employee. At 
the Art of Dentistry, we want to welcome you to our family and 
offer you the following VIP Benefits:

• Preferred Appointment Times – Never 
miss work or school!

• FREE Sonicare Toothbrush and Air Flosser.
• FREE Take Home Tooth Whitening System
• FREE Replacement Retainer
• Family/Corporate Discount when multiple 

family members or co-workers start 
treatment at the same time

Enclosed are 8 VIP Cards for employees of <Company Name>. If you need more cards, please call my office. 

Sincerely,
Dr. Gregory J. Wych

7505 St. Andrews Road
Irmo, South Carolina 29063

www.irmocosmeticdentist.com
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

5READING      Special Report     ■  IN FLIGHT READING      To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Dr. Greg Wych
A Special Message From 

Dear Fellow Dentist, 

I would like to take a moment of your time to introduce you to a colleague of mine.

If you are like me, you have struggled to differentiate your practice from the competition, 
while growing despite the pressures from insurance companies and the onslaught of 
corporate dentistry. We want to grow, but maintain our integrity and practice on the 
patients who truly value us and pay our fees.

I discovered Parthiv Shah and his company, eLaunchers, through a coaching group about 
five years ago. He became the “secret sauce” in my marketing that has propelled my 
practices to  higher growth.

Parthiv really understands direct marketing and multi-step follow-up and automation, 
which made all of my marketing much more effective, without me or my staff having to lift 
a finger. He also developed “shock and awe” new patient materials, welcome and gift boxes 
and other products to differentiate me from the competition. And the bottom line is… my 
practice has grown and I am able to treat more of the patients that I want to target, without 
any extra effort on my part.

If you want to set yourself apart from the competition, automate your marketing , and 
make your current marketing efforts more effective,(or just begin marketing for the first 
time), you owe it to yourself and your staff to meet Parthiv. He can change your life, as he 
has changed mine.

Sincerely,

 

Greg Wych DDS

Ps. If you want some information about automating your marketing in your practice, Parthiv 
can send you a copy of his book, that I contributed on, called “Business Kamasutra for 
Dentists”. It’s an easy read about the dating and mating process that is multi-step direct 
response marketing.  It will change the way you look at attracting new patients!
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1www.SDSdental.com TESTIMONIALS  ■   Significance Dental Specialist

TESTIMONIALS

Significance Dental is a great periodontal dental 
office I’ve gone their for years and I recommend 
them highly. They take excellent care of me.

Gerald W.  
Las Vegas, NV 

Let’s go get a root canal... Said no one ever!!  But 
the staff at Significance make the uncomfortable 
experience comfortable.  They go above and 
beyond!  It is refreshing to see people do still care 
about their customers!!

Sarah F.  

North Las Vegas, NV

Dr. Jeff Wang was very easy to talk to. He 
explained the procedure and made me feel safe 
about the procedure. The staff in the office were 
very nice and accomodating.

Colleen Anne R.  

Las Vegas, NV 

Came in for a root canal, it took all of 35mins to 
get in and n out. While i waited, they offered me 
coffee and tea which was pretty cool. I would 
come here again if needed to be

Dorion B.  

Las Vegas, NV 

Having a toothache is no joke. Having an infected 
root canal is excruciating!!! I called SDS on Monday, 
after calling them Thurs and Friday at the Harmon 
location with no luck, they got me in right away for 
an emergency root canal. 

Dr. Vinne Chen is simply AMAZING!! She’s 
intelligent, professional, and compassionate. I 
cannot say enough about her. Her back staff were 
also so compassionate. She took the time to call 
me the very next day to see how I was doing. 
Victoria was a doll and so sweet. And Sue was 
caring, attentive, and a joy on the phone.

The only minor thing was this was my first time 
there and my husband came with me...I already felt 
bad that I was an add on ....but Vanessa??? (I think 
that is her name)...shortly after we sat down from 
checking in (mind you I was in pain and on pain 
meds) an older lady showed up and Vanessa took 
her voice to an exciting octave and offered this 
lady some water and/or hot tea and convincing her 
that the tea was delicious. All I’m saying is if you’re 
going to offer a patient a drink you should offer it 
to every patient that walks in. I know I know that’s 
minor but that’s how I felt. 

I want to say a sincere and heartfelt “THANK 
YOU” to the staff and to Dr. Vinne Chen for your 
incredible and undeniable customer service and 
patient care. Because of that I am giving SDS a 5 
Star review.

Marjorie H.  

Las Vegas, NV 

Had seen this office for a root canal... Entire staff 
is beyond friendly and professional.  Front desk 
even answers the phone in such a friendly way. 
Front desks can me hit or miss with patients and 
this ones definitely a hit.  Dr Chen was super sweet 
and gentle... Worked quickly and made my pain go 
away!  Sonita in back was really helpful and sweet 
as well.  Highly recommend this office!

Carrie P.  

North Las Vegas, NV 

The staff is the friendliest I have seen in yrs.  Dr. 
Chen is very friendly and knowledgeable. Hygienist 
Satia (sorry, not sure of spelling)calmed my nerves 
and made me feel as comfortable as possible for 
my root canal.  Fantastic Endodontist!!

Debbi B. 

North Las Vegas, NV  

1www.SDSdental.com MEET SIGNIFICANCE DENTAL SPECIALIST  ■   Significance Dental Specialist

MEET SIGNIFICANCE 
                   DENTAL SPECIALIST 

A standard of care and technology so 
revolutionary it should be thought of as 
extraordinary!
A look at some of the periodontal and dental 
treatments and technologies...

It’s Not “just a cleaning”
Here is what we do at every visit, and why you should never miss one!

For Adults:
• Gum Tissue Evaluation – Gum disease not only leads to bone destruction and tooth loss, 

but it also negatively affects your overall health.  Did you know that tooth loss is correlated 
to shorter lifespan?  Incremental evaluations occur at each visit, and a full, comprehensive 
evaluation occurs every year with a printout of findings for your records and education

• Dental Evaluation – Including:

• Cavities – before they get deep into the nerve and cause pain and abscess

• Your Bite – clenching and grinding of the teeth cause premature wear, sensitivity, and even 
headaches and facial pain

• Your Jaw Joint Health – clicking and popping sounds, locking, and pain can indicate jaw 
joint dysfunction

• Sensitivity – teeth that are acutely sensitive are often under stress from decay, your bite, 
or clenching and grinding habits

• Oral Cancer Check – with direct tissue fluorescence to highlight abnormalities

• Radiographic Evaluation – x-rays as needed to detect problems before they become 
emergencies

• Review of Trends – when we see you on a regular basis, we can easily determine when a 
problem is getting worse and if a course of treatment is effective based on past data collected

• Future Prediction – we can help you answer the question “what will my teeth look like in 20 
years?”

1www.SDSdental.com CORE PRODUCTS AND SERVICES  ■   Significance Dental Specialist

WHAT HAPPENS AT YOUR  
  FIRST VISIT TO OUR OFFICE

Your First Step To  
Automatically  
Improved Dental  
Health & Appearance

Personal Consultation with  
Dr. Huang

1www.SDSdental.com WHAT HAPPENS AT YOUR INITIAL CONSULTATION  ■   Significance Dental Specialist

WHAT HAPPENS AT YOUR 
   INITIAL CONSULTATION

Your First Step to 
Automatically Improved 
Dental Health & 
Appearance

Your Personal Consultation

WHAT YOU NEED TO KNOW
ABOUT WISDOM TEETH

Victoria Chen, D.D.S. M.S.

At any given time, ask half a dozen adults around you about their wisdom teeth, and there is a good 
chance you will find that most have had them removed. This is common, considering what they are and 
some of the risks that they may pose. Many people have them removed during their younger years, for 
valid reasons, making it a good idea to be familiar with the ins and outs of these teeth, so that you will 
be better able to deal with them for you and your family.

What Are Wisdom Teeth and Why Are They Removed?

Wisdom teeth, also referred to as your third molars, are the larger teeth at the very back of the 
mouth. They are the last teeth to come in, usually somewhere between the ages of 15 and 25, which is 
considered to be the “age of wisdom,” hence their name. While some people have no problems with 
their wisdom teeth erupting, many others find that they present a challenge and can be risky to the 
health of your other teeth.

About the time that this third set of molars begins erupting, some common problems also emerge as a 
result. Some of the problems associated with erupting wisdom teeth include:

Impaction - According to the National Institutes of Health, wisdom teeth are the most  
common teeth to become impacted. When a tooth is impacted, it means that the tooth has 
failed to emerge through the surface of the gum, or that only a portion of it has emerged.

Caries - An impacted third molar leads to a high probability of creating dental caries, or 
cavities, both in that tooth and in the one next to it, as well. This is 
because they often trap plaque in the area, which is difficult to 
reach and to clean.

Cysts - When wisdom teeth are impacted, it can cause 
cysts and tumors to form around the area. This can 
lead to additional problems because it can affect 
the bone, and even damage the jaw. Risks with 
this involve infections, as well as tooth abscesses.

Misalignment - The emerging wisdom teeth may 
not be coming in straight or, even if they do, can 
cause problems with the other teeth. As they 
emerge, they often push the other teeth out of 
alignment.

Discomfort - The vast majority of people who have 
dealt with emerging or impacted wisdom teeth know

We’re dedicated to enhancing and restoring beauty to your smile. We employ 
state-of-the-art, conservative solutions and a fully trained, professional staff 
determined to set high standards. Here are the 10 standard practices you 
can expect during any visit with us:

1.  Individualized Care
We pride ourselves in caring for each patient as an individual, and treating their 
orthodontic needs as unique. We will take into consideration your personal goals and 
timing issues as we consider the wide array of Orthodontic treatment options available.

2.  Education
We believe the only true way to a great smile is through personalized education. We work 
with our patients to ensure they know everything they need to know for overall health to 
gums and teeth.

3.  Uncompromising Safety
We look to protect our patients and ourselves. Infection control is important to us. We 
maintain strict cross-contamination and sterilization standards set by the Occupational 
Safety and Health Administration (OSHA), the American Dental Association (ADA) and 
the Center for Disease Control (CDC).

4.  Training
Our practice is committed to maintaining a staff of highly trained and skilled clinicians. 
We strive for continued learning and education, attending lectures, conventions and 
meetings so that we always up to date on the latest and newest products and techniques

5.  Expertise
To provide the best results and services, we keep a modern Orthodontic office with all 
the latest dental care equipment. We are also members of the most prestigious dental 
associations.

6.  High Standards
We’ve set a standard of excellence in our Orthodontic service that we believe safeguards 
our patients’ best medical interests. 

7.  Communication is Key
We want you to feel comfortable with the entire Orthodontic process, from the time 
you receive your braces to that exciting day that your new straight smile is revealed. We 
encourage you to ask questions an offer us feedback every step of the way.

8.  Save Money
When problems are detected early, you avoid costly procedures down the line. Tooth 
Decay or Gingivitis, Speech impediments, Jaw or TMJ pain, and Grinding or clenching of 
the teeth are all conditions that often occur later in life that could had been avoided had 
braces been installed earlier.

9.  The Latest Technology
From our in-house record keeping practices to the most advanced Orthodontic treatment 
appliances & methods, we constantly strive to better serve the needs of our patients by 
utilizing the latest cutting-edge technology. 

10.  Positive Experience
We look to build a foundation of trust with our patients. We know how uncomfortable 
some people are about dentistry and we look to provide a positive and relaxing 
experience, making your visit as pleasant and stress free as possible.

So there’s 10 reasons to call and make an appointment with us today.  
Need one more? From now until December 31 we will reduce the regular  
$190 no-interest monthly payment to $169 for 28 Months, saving you $588 
over 28 months. Call 1-xxx-xxx-xxxx to take advantage of this special offer 
before it expires!

10 Quality Standards You Can  
Expect at Spark Orthodontics

FT Apache & Russell  
Orthodontics Office

6018 S. Fort Apache Road
Las Vegas, NV 89148
Phone: 702.978.6304

Craig & Simmons 
Orthodontics Office

2777 W. Craig Road, Suite #101
North Las Vegas, NV 89032

Phone: 702.727.4228

East Harmon 
Orthodontics Office
2430 E. Harmon Ave. #6

Las Vegas, NV 89121
Phone: 702.781.2072

Orthodontic Records
What They Are and What to Expect

Victoria Chen, D.D.S., M.S.

Making the decision to visit an 
orthodontist is a smart move. An 
orthodontist is expertly trained in 
the area of straightening teeth and, 
by making the choice to undergo 
treatment, you will reap a list of 
benefits. From having a beautiful, 
straight smile to helping to avoid jaw, 
chewing and even speech problems, 
orthodontic treatment can leave you 
both looking and feeling amazing. 
But what most people are not aware 
of is that all orthodontic treatment 
starts with a records process.

Taking Records
When you first meet with an 
orthodontist, you may not know 
whether you need treatment. If the 
orthodontist believes you may benefit 
from treatment, the diagnostic 
records may be taken at that time, 
or you may be given a separate 
appointment for taking the records. 
The mission of an orthodontist 
is to bring the teeth, lips and jaw 
into proper alignment, making the 
gathering of current patient records 
a key component of the process.

Once it is determined that you could 
benefit from treatment, the next step is 
for orthodontic records to be created. 

Just like a home builder begins with 
blueprints, an orthodontist needs 
blueprints, or records,  of your teeth, 
jaw, face and underlying structures. 
With those in hand, your doctor is 
then able to determine an effective 
treatment plan to help you achieve 
the results that you want and need.

So, just how are orthodontic records 
taken? It’s actually much easier than 
you may be thinking. During your 
records appointment, a series of 
measurements will be taken, so that 
the orthodontist has the information 
needed to devise the right custom 
plan for you. Some of the records that 
you can expect to be taken include:

Impressions. There will be dental 
impressions, or molds, taken of your 
teeth at your records appointment. 
From this, plaster or digital 
replicas will be made. These dental 
impressions, as they are referred to, 
are made by having a gel-like material 
placed over the teeth and allowing 
it to set. These molds of your teeth 
play an important role in helping the 
orthodontist to evaluate the current 
positioning of your teeth, as well 
as predict their future placement 
following treatment. The molds are 

kept with your patient file and are 
also used as a permanent record.

Radiographs. At your records 
appointment, you can expect to 
have a series of radiographs (x-rays) 
taken. These x-rays include a 
panoramic view which will provide 
a look at both the top and bottom 
teeth together on one film. These 
are especially important for children 
and adolescents because they will 
show developing teeth that are not 
yet visible, giving the orthodontist 
the ability to predict where they will 
erupt. It is also important for adults 
because it will show the current jaw 
and bone health, and whether there 
are any missing or impacted teeth. 
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TAKING CARE OF YOUR BRACES
TIPS FOR AVOIDING BROKEN BRACKETS
by Victoria Chen, D.D.S., M.S.

Prevention is Key

The best way to avoid broken braces is to try 
to prevent them the best that you can. You 
may not be able to completely avoid them 
throughout your time of wearing braces, but 
there are some things you can do to reduce 
the risks associated.

Here are some tips for avoiding broken 
braces:

Avoid Certain Foods

There are many foods that will 
increase your chances of a 

broken brace. You may even 
know what some of those 
are already, but others 
you  may  not. And  if  you  
know about some of them, 
you may still find  them  
too  tempting  to  resist, in

which case, you should not 
be all that surprised when 

you end up with a broken 
brace. Some of the foods that will 

increase your chances of breaking your 
braces include sticky candies (e.g., Tootsie 
Rolls, taffy, caramel, Starbursts), hard candy 
(Jolly Ranchers, Gummy Bears, foods high 
in sugar, gum that isn’t sugar free, ice and 
popped popcorn.

Millions of people at any given time have 
braces on their teeth. And one of the 
concerns that come along with having braces 
is trying to avoid breaking them. A broken 
brace (or bracket) can mean more time 
sitting in the orthodontist’s chair as they fix 
it, but it can also create an additional out-of-
pocket expense. Besides, who wants to keep 
spending time visiting the orthodontist for 
broken braces if we can do things to avoid it?

Common Issues

Often  times  when  people  have  a
broken  brace, it  was  caused  by 
something that could have 
been avoided. Perhaps it 
was a food that they ate or 
something that they did, 
but even if it could not 
have  been  avoided,  the  
fact remains  that  it  can  
be  painful, as well as time 
consuming to address.

Some of the most common 
broken brace problems include 
broken brackets, loose bands, loose 
braces, broken wires, and wires that are 
sticking out. If something happens like a lose 
bracket, it can lead to a broken wire. When 
you have a broken wire in your mouth, it can 
be a source of irritation or pain.
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Jaw Joint
Pain Could
Be a Sign of
TMJ Disorder
Contributor - VICTORIA CHEN, DDS, 
MS

Ever feel like your mouth is stuck 
opened or closed or your jaw just 
doesn’t want to cooperate like it 
should? Do you suffer from jaw joint 
pain? Many people experience both, 
and it could be a sign of what is re-
ferred to as TMJ. The more you know 
about TMJ, the more you will be able 
to help determine if it could be the 
source of your pain, and then seek the 
right treatment for it!

Many people who experience a severe 
jaw joint pain have the TMJ condition. 
TMJ stands for temporomandibular 
joint, which is the joint that hinges 
the jaw together on both sides of the 

face, just below the ear. Although TMJ 
actually stands for the joint itself, peo-
ple usually refer to the term to also 
describe problems associated with it. 
Others use TMD, to refer to a range of 
temporomandibular joint disorders. 
Because TMJ is the term that patients 
are most-familiar with, this article will 
refer to all designations of TMJ disor-
der simply as TMJ.

TMJ Defined

The pain and disorders that people 
experience with the TMJ often hap-
pen between the ages of 20 to 40, are 
more common in women than in men, 
and can be the source of extreme pain 
and discomfort.

Jaw joint
pain or difficulty
opening are both

signs of TMJ

Dr. Victoria Chen - Orthodontist
eLaunchers Implementation 

1www.SDSdental.com ARE YOU READY? TAKE THE QUIZ  ■   Significance Dental Specialist

ARE YOU READY?
   TAKE THIS QUIZ

How likely is it that 
your overall health 
and how you feel 
about yourself is being 
made worse by dental 
health problems…

... that could be helped by  
your Significance Dental  
Specialist dentist?

1www.SDSdental.com WHO DEPENDS ON ALLEN HUANG, DMD, MS  ■   Significance Dental Specialist

WHO DEPENDS ON
        ALLEN HUANG, DMD, MS

PEOPLE who…
want a big bright smile!

DO YOU HAVE MISSING TEETH AND WANT TO 
RESTORE YOUR BEAUTIFUL SMILE?
With dental implants, we can replace your missing teeth with 
teeth that look and feel natural; the next best thing to the ones 
you were born with.

DO YOU HAVE CROOKED OR DISCOLOURED TEETH?  
ARE YOU EMBARRASSED BY YOUR SMILE?
With braces or Invisalign clear aligners we can straighten your 
teeth in no time.  Your smile can be dazzling in as little as one visit 
with Zoom! Whitening, dental bonding, and porcelain veneers. 
There is no need to be embarrassed.

1www.SDSdental.com A MESSAGE FROM ALLEN HUANG, DMD, MS  ■   Significance Dental Specialist

A MESSAGE FOR YOU FROM
         ALLEN HUANG, DMD, MS

Allen Huang, DMD, MS

Discover how a trip to  
Significance Dental 
Specialist can put you 
on the path to improved 
dental health and a 
celebrity smile. 

About Dr. Victoria Chen, D.D.S., M.S.Dr. Victoria Chen, DDS, MS, is a speaker, teacher and author for 

thousands of doctors and hygienists located in United States. 

She writes and edits two newsletters monthly, and has published 

two books. She is the Amazon’s best-selling author, “Ignite 

Your Life”, coauthored with Brian Tracy, and “The Ultimate 

Guide to Straighten Your Smile So You Can Look Fabulous-

An Orthodontist Mom’s Secret Recipes for Using Braces & 

Invisalign”. Dr. Victoria is the co-founder and CEO of Significance 

Dental Specialists with her periodontist husband Dr. Allen 

Huang. Significance Dental Specialists are the most trustworthy 

and dominating interdisciplinary dental specialty group in Las 

Vegas, Nevada, with four locations to serve patients and referring dentists. Dr. Victoria is a 

champion of the private orthodontist and has a long track record of helping thousands of 

young children, teens and adults transform their life and enjoy Fabulous SuperStar Smiles 

for lifetime.
Dr. Victoria and Significance Dental Specialists were featured on prestigious Las Vegas 

Women Magazines as cover doctors and voted as Top Dentist for several years. To stay 

up-to-date on the latest advancements in the field of orthodontics, Dr. Victoria maintains 

active membership in numerous prestigious professional organizations such as the 

American Association of Orthodontists, the American Dental Association, the Pacific Coast 

Society of Orthodontists, the Nevada Dental Society and the Las Vegas Interdisciplinary 

Study Club.
In addition to traditional braces and InvisalignTM and Invisalign TeenTM, Dr. Victoria 

offers headgear free orthodontics by using the most current technology of Miniscrew 

Anchorage. Dr. Victoria also offers the treatment of Accelerated Osteogentic Orthodontics 

(AOOTM) or also known as WilckodonticsTM, which she can shorten your braces 

treatment time from 2 to 3 years to 3 to 8 months
Outside the office, she enjoys reading, wine tasting, traveling, golfing and tennis. She loves 

spending time with her husband and two beautiful daughters, Angelina and Cameron.

Dr. Victoria Chen

FT Apache & Russell  Orthodontics Office6018 S. Fort Apache RoadLas Vegas, NV 89148Phone: 702.978.6304

Craig & Simmons Orthodontics Office2777 W. Craig Road, Suite #101North Las Vegas, NV 89032Phone: 702.727.4228

East Harmon Orthodontics Office2430 E. Harmon Ave. #6Las Vegas, NV 89121Phone: 702.781.2072
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Flex Spending and
Paying for Braces
By Victoria Chen, DDS, MS

Need Braces? Consider the Payment Options!
For the many people each year that look into 
the mirror and don’t care for the smile that 
they see, braces become an ideal option. Prob-
lem is that even though people know they will 
feel more comfortable and confident having 
straighter teeth, the costs associated with brac-
es is often a deterrent that keeps them from 
getting the smile they want. But it just doesn’t 
have to be that way! The good news is that 
there are plenty of payment options for those 
that really want a perfect smile.

Brace Options
For starters, the type of braces that one opts 
for is going to impact the costs associated. 
While the traditional metal braces may be 
more economical for most people, many peo-
ple would rather run in the opposite direction, 
rather than put them on their teeth. This is be-
cause they are so noticeable, they can irritate 
the mouth, and they make eating, brushing, 
and flossing more challenging.

With traditional braces, people are limited on 
what they can eat, and it is difficult, and often 
painful, to put up with the metal. Besides, not 
many people, especially adults, want to walk 
around with a mouth full of metal.

There is another option for those who want 
to straighten their teeth, without announcing 
it to the whole office or school. The Invisalign 
option has been increasingly becoming popular 
since making its debut in 1998. With an average 
national cost of $5,500, many people can cover 
more than half of the expense out of their flex 
spending dollars in a single year.

The Invisalign route comes with a host of ben-
efits, including the fact that it is an invisible 
treatment option that provides more comfort 
and is easy to use. People are also able to eat 
and brush and floss as they normally would. 
There are no problems with eating whatever 
you want, and even flossing does not become 
a problem.

Furthermore, Invisalign braces have been de-
signed for a custom fit to the person’s mouth, 
they are clear plastic liners, and they are an ide-
al option for most people.

Payment Options
Regardless of the type of brace that someone 
opts for, there are payment options available 
for those who want to have the treatment done. 
Even the Invisalign option is covered, even if 
partially, under many insurance plans. Beyond 
that, some orthodontic offices have their own 
in-house payment plan arrangements. Anoth-
er popular avenue for payment is to consider 
using a Flexible Spending Account (FSA). They 
are tax free accounts that are set up for people 
to be able to pay for their out-of-pocket health 
care expenses, and they can be used for ortho-
dontic treatments.

When it comes to finding the best treatment 
option, as well as payment options, it is a good 
idea to speak with the orthodontist. The ortho-
dontist specializes in providing  expert tooth 
and jaw alignment and can assist patients in 
determining not only which treatment is ideal, 
but the best way to go about financing it.

Determining Doctors
Needing treatment to straighten your teeth 
means that you need to see a doctor; you 
know that already. But you may not know the 
best option to take in determining the type of 
doctor to see. If you want to have your teeth 
straightened, the ideal option is to go with an

orthodontist. They specialize in straightening 
teeth and have had several years of training in 
the area, beyond what a dentist has had.

After visiting with an orthodontist, if treatment 
is needed, they will provide the necessary in-
formation to  get  it  paid  for  by  the  person’s 
flexible spending account. The process is actu-
ally much easier than most people even realize! 
Whether that account has been set up through 
a person’s employment or on their own, the in-
formation provided can be used to access the 
funds and get the necessary treatments  paid.

Keep Smiling
In the end, regardless of how braces will be 
paid for, there is nothing that beats a confident 
and beaming smile! People need to feel good 
about themselves. Having a smile that makes 
one feel confident can be the difference in 
how far someone will pursue their career, who 
they will date, and how involved in their rela-
tionships they will get. When people feel good 
about their teeth, they smile more and aren’t 
afraid to speak up and be noticed.

For those who have been dreaming of a straight 
smile, the braces and payment options are out 
there. It’s just a matter of doing the research, 
asking questions, and getting everything in or-
der to have the treatment done. In the end, 
you will love your smile, and the issue will be 
long behind you!

About the Author

Dr. Victoria Chen, DDS, MS, is a speaker, teacher 
and author for thousands of doctors and hygien-
ists located in United States. She writes and edits 
two newsletters monthly, and has published two 
books.  Dr. Victoria is the co-founder and CEO of 
Significance Dental Specialists with her perio-
dontist husband Dr. Allen Huang.

STUDY TIPS
for the High School
and College Student

Victoria Chen D.D.S., M.S.

Straight Teeth For Life Guarantee
My staff and I want you to be absolutely thrilled with your 
straight teeth for the rest of your life. You are guaranteed to 
only play for braces once in your lifetime.

If you find that your teeth have not remained straight, even 
years after your first treatment, we will install new braces 
again at no charge to correct the issue, even if it is a result 
of poor retainer wear. Simply pay the monthly adjustment 
fee until your teeth are re-aligned and the cost for new 
retainers. Broken retainers, demanded retainers for patients 
not following treatment as directed might incur additional 
charges. 

Come for the smile of your dreams,  
            stay for the experience of a lifetime!
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RETAINERS
WHAT TO EXPECT

by Victoria Chen, D.D.S., M.S.

Hearing that you may need to wear a retainer may seem like a scary thing at first. But that’s 
probably because you are not all that familiar with what they are and what they do. Once you take 
the mystery out of retainers, it is clear to see that they are a simple device that helps to maintain 
or improve your bite, as well as sometimes address other conditions. And, they are nothing to be 
afraid of!

What They Are

You may have seen people wearing a retainer before, but they are not all that noticeable. A retainer 
is a small device that is made out of clear plastic, rubber, or even metal. They are custom-made so 
that they only fit your teeth. They are part of a treatment plan that has likely been determined by 
an orthodontist.

Using retainers to help align teeth is a common option. The length of time that someone has 
to wear them varies, but they are especially common following someone having their braces 
removed. During the process of wearing braces, the teeth have been moved into the desired 
position, but they are not yet settled into the gum and jaw. By using a retainer, it helps to further 
set your teeth in their new position. Teeth tend to shift, so the retainer can help keep them where 
they are supposed to be until they are settled in and will not shift out of place.

Reasons for Wearing

Wearing a retainer after having braces removed is just one of the ways retainers are used. 
During this route, the retainer is typically worn each day for a period of six months, 
then the person will wear it to bed at night for a while. This effort just helps to ensure 
that the new tooth placement is retained. There are other conditions that call for a 
retainer as part of corrective treatment as well. Some of those conditions include: 
closing any gaps that might be in the bite, to help correct speech problems, or a 
variety of medical conditions, including tongue thrust, where the tongue 
goes between the teeth when talking.

Clear aligners have become a very 
popular type of retainer in recent 
years. Invisalign’s Vivera retainer 

system offers four replacement 
aligners throughout your retention 

program at no additional charge.

TIPS FOR A
HEALTHY MOUTH

If you think about it, your mouth is one of the parts of your body that is almost always in constant 
use. You use it to eat, talk, breathe, etc., and if it is diseased or has been afflicted with a variety of 
health problems, it can be quite embarrassing and limiting. When you have a tooth ache or canker 
sore, for example, not much else seems to matter! Because of this, and so much more, having a 
healthy mouth is essential to your well-being, confidence, and your overall wellness.

Benefits and Beyond

There are many problems that can arise by not taking the time to strive for a healthy mouth. 
Gingivitis, which is a type of periodontal disease, destroys a person’s gums, the surrounding tissue, 
and even the tooth sockets. To prevent things like dental carries or cavities, as well as gingivitis, 
it is important to maintain a healthy mouth. And doing so is actually easier than you may think, 
providing you keep a few things in mind!

Throughout the years, there are various tips for the ages and stages that people 
go through, with things all along the way that contribute to a healthy mouth. 
Here are some tips for getting and keeping a healthy mouth:

When it comes to infants, avoid putting them to bed with a bottle. Keep 
shared utensils away from them so as to avoid additional germs in their 
mouth.

At any age of life, it is important to establish a healthy oral 
routine. As soon as infants have their first tooth come in, 
you can begin keeping it clean. Once they are old enough, 
parents can create a routine and help them see it through.

See your dentist
every 4 months for

cleanings and check-ups 
during orthodontic

treatment in order to
help avoid tooth decay

and gum disease.
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover
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PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?
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Significance Dental is a great periodontal dental 
office I’ve gone their for years and I recommend 
them highly. They take excellent care of me.

Gerald W.  
Las Vegas, NV 

Let’s go get a root canal... Said no one ever!!  But 
the staff at Significance make the uncomfortable 
experience comfortable.  They go above and 
beyond!  It is refreshing to see people do still care 
about their customers!!

Sarah F.  

North Las Vegas, NV

Dr. Jeff Wang was very easy to talk to. He 
explained the procedure and made me feel safe 
about the procedure. The staff in the office were 
very nice and accomodating.

Colleen Anne R.  

Las Vegas, NV 

Came in for a root canal, it took all of 35mins to 
get in and n out. While i waited, they offered me 
coffee and tea which was pretty cool. I would 
come here again if needed to be

Dorion B.  

Las Vegas, NV 

Having a toothache is no joke. Having an infected 
root canal is excruciating!!! I called SDS on Monday, 
after calling them Thurs and Friday at the Harmon 
location with no luck, they got me in right away for 
an emergency root canal. 

Dr. Vinne Chen is simply AMAZING!! She’s 
intelligent, professional, and compassionate. I 
cannot say enough about her. Her back staff were 
also so compassionate. She took the time to call 
me the very next day to see how I was doing. 
Victoria was a doll and so sweet. And Sue was 
caring, attentive, and a joy on the phone.

The only minor thing was this was my first time 
there and my husband came with me...I already felt 
bad that I was an add on ....but Vanessa??? (I think 
that is her name)...shortly after we sat down from 
checking in (mind you I was in pain and on pain 
meds) an older lady showed up and Vanessa took 
her voice to an exciting octave and offered this 
lady some water and/or hot tea and convincing her 
that the tea was delicious. All I’m saying is if you’re 
going to offer a patient a drink you should offer it 
to every patient that walks in. I know I know that’s 
minor but that’s how I felt. 

I want to say a sincere and heartfelt “THANK 
YOU” to the staff and to Dr. Vinne Chen for your 
incredible and undeniable customer service and 
patient care. Because of that I am giving SDS a 5 
Star review.

Marjorie H.  

Las Vegas, NV 

Had seen this office for a root canal... Entire staff 
is beyond friendly and professional.  Front desk 
even answers the phone in such a friendly way. 
Front desks can me hit or miss with patients and 
this ones definitely a hit.  Dr Chen was super sweet 
and gentle... Worked quickly and made my pain go 
away!  Sonita in back was really helpful and sweet 
as well.  Highly recommend this office!

Carrie P.  

North Las Vegas, NV 

The staff is the friendliest I have seen in yrs.  Dr. 
Chen is very friendly and knowledgeable. Hygienist 
Satia (sorry, not sure of spelling)calmed my nerves 
and made me feel as comfortable as possible for 
my root canal.  Fantastic Endodontist!!

Debbi B. 

North Las Vegas, NV  
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MEET SIGNIFICANCE 
                   DENTAL SPECIALIST 

A standard of care and technology so 
revolutionary it should be thought of as 
extraordinary!
A look at some of the periodontal and dental 
treatments and technologies...

It’s Not “just a cleaning”
Here is what we do at every visit, and why you should never miss one!

For Adults:
• Gum Tissue Evaluation – Gum disease not only leads to bone destruction and tooth loss, 

but it also negatively affects your overall health.  Did you know that tooth loss is correlated 
to shorter lifespan?  Incremental evaluations occur at each visit, and a full, comprehensive 
evaluation occurs every year with a printout of findings for your records and education

• Dental Evaluation – Including:

• Cavities – before they get deep into the nerve and cause pain and abscess

• Your Bite – clenching and grinding of the teeth cause premature wear, sensitivity, and even 
headaches and facial pain

• Your Jaw Joint Health – clicking and popping sounds, locking, and pain can indicate jaw 
joint dysfunction

• Sensitivity – teeth that are acutely sensitive are often under stress from decay, your bite, 
or clenching and grinding habits

• Oral Cancer Check – with direct tissue fluorescence to highlight abnormalities

• Radiographic Evaluation – x-rays as needed to detect problems before they become 
emergencies

• Review of Trends – when we see you on a regular basis, we can easily determine when a 
problem is getting worse and if a course of treatment is effective based on past data collected

• Future Prediction – we can help you answer the question “what will my teeth look like in 20 
years?”
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WHAT HAPPENS AT YOUR  
  FIRST VISIT TO OUR OFFICE

Your First Step To  
Automatically  
Improved Dental  
Health & Appearance

Personal Consultation with  
Dr. Huang
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WHAT HAPPENS AT YOUR 
   INITIAL CONSULTATION

Your First Step to 
Automatically Improved 
Dental Health & 
Appearance

Your Personal Consultation

WHAT YOU NEED TO KNOW
ABOUT WISDOM TEETH

Victoria Chen, D.D.S. M.S.

At any given time, ask half a dozen adults around you about their wisdom teeth, and there is a good 
chance you will find that most have had them removed. This is common, considering what they are and 
some of the risks that they may pose. Many people have them removed during their younger years, for 
valid reasons, making it a good idea to be familiar with the ins and outs of these teeth, so that you will 
be better able to deal with them for you and your family.

What Are Wisdom Teeth and Why Are They Removed?

Wisdom teeth, also referred to as your third molars, are the larger teeth at the very back of the 
mouth. They are the last teeth to come in, usually somewhere between the ages of 15 and 25, which is 
considered to be the “age of wisdom,” hence their name. While some people have no problems with 
their wisdom teeth erupting, many others find that they present a challenge and can be risky to the 
health of your other teeth.

About the time that this third set of molars begins erupting, some common problems also emerge as a 
result. Some of the problems associated with erupting wisdom teeth include:

Impaction - According to the National Institutes of Health, wisdom teeth are the most  
common teeth to become impacted. When a tooth is impacted, it means that the tooth has 
failed to emerge through the surface of the gum, or that only a portion of it has emerged.

Caries - An impacted third molar leads to a high probability of creating dental caries, or 
cavities, both in that tooth and in the one next to it, as well. This is 
because they often trap plaque in the area, which is difficult to 
reach and to clean.

Cysts - When wisdom teeth are impacted, it can cause 
cysts and tumors to form around the area. This can 
lead to additional problems because it can affect 
the bone, and even damage the jaw. Risks with 
this involve infections, as well as tooth abscesses.

Misalignment - The emerging wisdom teeth may 
not be coming in straight or, even if they do, can 
cause problems with the other teeth. As they 
emerge, they often push the other teeth out of 
alignment.

Discomfort - The vast majority of people who have 
dealt with emerging or impacted wisdom teeth know

We’re dedicated to enhancing and restoring beauty to your smile. We employ 
state-of-the-art, conservative solutions and a fully trained, professional staff 
determined to set high standards. Here are the 10 standard practices you 
can expect during any visit with us:

1.  Individualized Care
We pride ourselves in caring for each patient as an individual, and treating their 
orthodontic needs as unique. We will take into consideration your personal goals and 
timing issues as we consider the wide array of Orthodontic treatment options available.

2.  Education
We believe the only true way to a great smile is through personalized education. We work 
with our patients to ensure they know everything they need to know for overall health to 
gums and teeth.

3.  Uncompromising Safety
We look to protect our patients and ourselves. Infection control is important to us. We 
maintain strict cross-contamination and sterilization standards set by the Occupational 
Safety and Health Administration (OSHA), the American Dental Association (ADA) and 
the Center for Disease Control (CDC).

4.  Training
Our practice is committed to maintaining a staff of highly trained and skilled clinicians. 
We strive for continued learning and education, attending lectures, conventions and 
meetings so that we always up to date on the latest and newest products and techniques

5.  Expertise
To provide the best results and services, we keep a modern Orthodontic office with all 
the latest dental care equipment. We are also members of the most prestigious dental 
associations.

6.  High Standards
We’ve set a standard of excellence in our Orthodontic service that we believe safeguards 
our patients’ best medical interests. 

7.  Communication is Key
We want you to feel comfortable with the entire Orthodontic process, from the time 
you receive your braces to that exciting day that your new straight smile is revealed. We 
encourage you to ask questions an offer us feedback every step of the way.

8.  Save Money
When problems are detected early, you avoid costly procedures down the line. Tooth 
Decay or Gingivitis, Speech impediments, Jaw or TMJ pain, and Grinding or clenching of 
the teeth are all conditions that often occur later in life that could had been avoided had 
braces been installed earlier.

9.  The Latest Technology
From our in-house record keeping practices to the most advanced Orthodontic treatment 
appliances & methods, we constantly strive to better serve the needs of our patients by 
utilizing the latest cutting-edge technology. 

10.  Positive Experience
We look to build a foundation of trust with our patients. We know how uncomfortable 
some people are about dentistry and we look to provide a positive and relaxing 
experience, making your visit as pleasant and stress free as possible.

So there’s 10 reasons to call and make an appointment with us today.  
Need one more? From now until December 31 we will reduce the regular  
$190 no-interest monthly payment to $169 for 28 Months, saving you $588 
over 28 months. Call 1-xxx-xxx-xxxx to take advantage of this special offer 
before it expires!

10 Quality Standards You Can  
Expect at Spark Orthodontics

FT Apache & Russell  
Orthodontics Office

6018 S. Fort Apache Road
Las Vegas, NV 89148
Phone: 702.978.6304

Craig & Simmons 
Orthodontics Office

2777 W. Craig Road, Suite #101
North Las Vegas, NV 89032

Phone: 702.727.4228

East Harmon 
Orthodontics Office
2430 E. Harmon Ave. #6

Las Vegas, NV 89121
Phone: 702.781.2072

Orthodontic Records
What They Are and What to Expect

Victoria Chen, D.D.S., M.S.

Making the decision to visit an 
orthodontist is a smart move. An 
orthodontist is expertly trained in 
the area of straightening teeth and, 
by making the choice to undergo 
treatment, you will reap a list of 
benefits. From having a beautiful, 
straight smile to helping to avoid jaw, 
chewing and even speech problems, 
orthodontic treatment can leave you 
both looking and feeling amazing. 
But what most people are not aware 
of is that all orthodontic treatment 
starts with a records process.

Taking Records
When you first meet with an 
orthodontist, you may not know 
whether you need treatment. If the 
orthodontist believes you may benefit 
from treatment, the diagnostic 
records may be taken at that time, 
or you may be given a separate 
appointment for taking the records. 
The mission of an orthodontist 
is to bring the teeth, lips and jaw 
into proper alignment, making the 
gathering of current patient records 
a key component of the process.

Once it is determined that you could 
benefit from treatment, the next step is 
for orthodontic records to be created. 

Just like a home builder begins with 
blueprints, an orthodontist needs 
blueprints, or records,  of your teeth, 
jaw, face and underlying structures. 
With those in hand, your doctor is 
then able to determine an effective 
treatment plan to help you achieve 
the results that you want and need.

So, just how are orthodontic records 
taken? It’s actually much easier than 
you may be thinking. During your 
records appointment, a series of 
measurements will be taken, so that 
the orthodontist has the information 
needed to devise the right custom 
plan for you. Some of the records that 
you can expect to be taken include:

Impressions. There will be dental 
impressions, or molds, taken of your 
teeth at your records appointment. 
From this, plaster or digital 
replicas will be made. These dental 
impressions, as they are referred to, 
are made by having a gel-like material 
placed over the teeth and allowing 
it to set. These molds of your teeth 
play an important role in helping the 
orthodontist to evaluate the current 
positioning of your teeth, as well 
as predict their future placement 
following treatment. The molds are 

kept with your patient file and are 
also used as a permanent record.

Radiographs. At your records 
appointment, you can expect to 
have a series of radiographs (x-rays) 
taken. These x-rays include a 
panoramic view which will provide 
a look at both the top and bottom 
teeth together on one film. These 
are especially important for children 
and adolescents because they will 
show developing teeth that are not 
yet visible, giving the orthodontist 
the ability to predict where they will 
erupt. It is also important for adults 
because it will show the current jaw 
and bone health, and whether there 
are any missing or impacted teeth. 
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TAKING CARE OF YOUR BRACES
TIPS FOR AVOIDING BROKEN BRACKETS
by Victoria Chen, D.D.S., M.S.

Prevention is Key

The best way to avoid broken braces is to try 
to prevent them the best that you can. You 
may not be able to completely avoid them 
throughout your time of wearing braces, but 
there are some things you can do to reduce 
the risks associated.

Here are some tips for avoiding broken 
braces:

Avoid Certain Foods

There are many foods that will 
increase your chances of a 

broken brace. You may even 
know what some of those 
are already, but others 
you  may  not. And  if  you  
know about some of them, 
you may still find  them  
too  tempting  to  resist, in

which case, you should not 
be all that surprised when 

you end up with a broken 
brace. Some of the foods that will 

increase your chances of breaking your 
braces include sticky candies (e.g., Tootsie 
Rolls, taffy, caramel, Starbursts), hard candy 
(Jolly Ranchers, Gummy Bears, foods high 
in sugar, gum that isn’t sugar free, ice and 
popped popcorn.

Millions of people at any given time have 
braces on their teeth. And one of the 
concerns that come along with having braces 
is trying to avoid breaking them. A broken 
brace (or bracket) can mean more time 
sitting in the orthodontist’s chair as they fix 
it, but it can also create an additional out-of-
pocket expense. Besides, who wants to keep 
spending time visiting the orthodontist for 
broken braces if we can do things to avoid it?

Common Issues

Often  times  when  people  have  a
broken  brace, it  was  caused  by 
something that could have 
been avoided. Perhaps it 
was a food that they ate or 
something that they did, 
but even if it could not 
have  been  avoided,  the  
fact remains  that  it  can  
be  painful, as well as time 
consuming to address.

Some of the most common 
broken brace problems include 
broken brackets, loose bands, loose 
braces, broken wires, and wires that are 
sticking out. If something happens like a lose 
bracket, it can lead to a broken wire. When 
you have a broken wire in your mouth, it can 
be a source of irritation or pain.
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Jaw Joint
Pain Could
Be a Sign of
TMJ Disorder
Contributor - VICTORIA CHEN, DDS, 
MS

Ever feel like your mouth is stuck 
opened or closed or your jaw just 
doesn’t want to cooperate like it 
should? Do you suffer from jaw joint 
pain? Many people experience both, 
and it could be a sign of what is re-
ferred to as TMJ. The more you know 
about TMJ, the more you will be able 
to help determine if it could be the 
source of your pain, and then seek the 
right treatment for it!

Many people who experience a severe 
jaw joint pain have the TMJ condition. 
TMJ stands for temporomandibular 
joint, which is the joint that hinges 
the jaw together on both sides of the 

face, just below the ear. Although TMJ 
actually stands for the joint itself, peo-
ple usually refer to the term to also 
describe problems associated with it. 
Others use TMD, to refer to a range of 
temporomandibular joint disorders. 
Because TMJ is the term that patients 
are most-familiar with, this article will 
refer to all designations of TMJ disor-
der simply as TMJ.

TMJ Defined

The pain and disorders that people 
experience with the TMJ often hap-
pen between the ages of 20 to 40, are 
more common in women than in men, 
and can be the source of extreme pain 
and discomfort.

Jaw joint
pain or difficulty
opening are both

signs of TMJ

Dr. Victoria Chen - Orthodontist
eLaunchers Implementation 
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ARE YOU READY?
   TAKE THIS QUIZ

How likely is it that 
your overall health 
and how you feel 
about yourself is being 
made worse by dental 
health problems…

... that could be helped by  
your Significance Dental  
Specialist dentist?
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WHO DEPENDS ON
        ALLEN HUANG, DMD, MS

PEOPLE who…
want a big bright smile!

DO YOU HAVE MISSING TEETH AND WANT TO 
RESTORE YOUR BEAUTIFUL SMILE?
With dental implants, we can replace your missing teeth with 
teeth that look and feel natural; the next best thing to the ones 
you were born with.

DO YOU HAVE CROOKED OR DISCOLOURED TEETH?  
ARE YOU EMBARRASSED BY YOUR SMILE?
With braces or Invisalign clear aligners we can straighten your 
teeth in no time.  Your smile can be dazzling in as little as one visit 
with Zoom! Whitening, dental bonding, and porcelain veneers. 
There is no need to be embarrassed.
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A MESSAGE FOR YOU FROM
         ALLEN HUANG, DMD, MS

Allen Huang, DMD, MS

Discover how a trip to  
Significance Dental 
Specialist can put you 
on the path to improved 
dental health and a 
celebrity smile. 

About Dr. Victoria Chen, D.D.S., M.S.Dr. Victoria Chen, DDS, MS, is a speaker, teacher and author for 

thousands of doctors and hygienists located in United States. 

She writes and edits two newsletters monthly, and has published 

two books. She is the Amazon’s best-selling author, “Ignite 

Your Life”, coauthored with Brian Tracy, and “The Ultimate 

Guide to Straighten Your Smile So You Can Look Fabulous-

An Orthodontist Mom’s Secret Recipes for Using Braces & 

Invisalign”. Dr. Victoria is the co-founder and CEO of Significance 

Dental Specialists with her periodontist husband Dr. Allen 

Huang. Significance Dental Specialists are the most trustworthy 

and dominating interdisciplinary dental specialty group in Las 

Vegas, Nevada, with four locations to serve patients and referring dentists. Dr. Victoria is a 

champion of the private orthodontist and has a long track record of helping thousands of 

young children, teens and adults transform their life and enjoy Fabulous SuperStar Smiles 

for lifetime.
Dr. Victoria and Significance Dental Specialists were featured on prestigious Las Vegas 

Women Magazines as cover doctors and voted as Top Dentist for several years. To stay 

up-to-date on the latest advancements in the field of orthodontics, Dr. Victoria maintains 

active membership in numerous prestigious professional organizations such as the 

American Association of Orthodontists, the American Dental Association, the Pacific Coast 

Society of Orthodontists, the Nevada Dental Society and the Las Vegas Interdisciplinary 

Study Club.
In addition to traditional braces and InvisalignTM and Invisalign TeenTM, Dr. Victoria 

offers headgear free orthodontics by using the most current technology of Miniscrew 

Anchorage. Dr. Victoria also offers the treatment of Accelerated Osteogentic Orthodontics 

(AOOTM) or also known as WilckodonticsTM, which she can shorten your braces 

treatment time from 2 to 3 years to 3 to 8 months
Outside the office, she enjoys reading, wine tasting, traveling, golfing and tennis. She loves 

spending time with her husband and two beautiful daughters, Angelina and Cameron.

Dr. Victoria Chen

FT Apache & Russell  Orthodontics Office6018 S. Fort Apache RoadLas Vegas, NV 89148Phone: 702.978.6304

Craig & Simmons Orthodontics Office2777 W. Craig Road, Suite #101North Las Vegas, NV 89032Phone: 702.727.4228

East Harmon Orthodontics Office2430 E. Harmon Ave. #6Las Vegas, NV 89121Phone: 702.781.2072
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Flex Spending and
Paying for Braces
By Victoria Chen, DDS, MS

Need Braces? Consider the Payment Options!
For the many people each year that look into 
the mirror and don’t care for the smile that 
they see, braces become an ideal option. Prob-
lem is that even though people know they will 
feel more comfortable and confident having 
straighter teeth, the costs associated with brac-
es is often a deterrent that keeps them from 
getting the smile they want. But it just doesn’t 
have to be that way! The good news is that 
there are plenty of payment options for those 
that really want a perfect smile.

Brace Options
For starters, the type of braces that one opts 
for is going to impact the costs associated. 
While the traditional metal braces may be 
more economical for most people, many peo-
ple would rather run in the opposite direction, 
rather than put them on their teeth. This is be-
cause they are so noticeable, they can irritate 
the mouth, and they make eating, brushing, 
and flossing more challenging.

With traditional braces, people are limited on 
what they can eat, and it is difficult, and often 
painful, to put up with the metal. Besides, not 
many people, especially adults, want to walk 
around with a mouth full of metal.

There is another option for those who want 
to straighten their teeth, without announcing 
it to the whole office or school. The Invisalign 
option has been increasingly becoming popular 
since making its debut in 1998. With an average 
national cost of $5,500, many people can cover 
more than half of the expense out of their flex 
spending dollars in a single year.

The Invisalign route comes with a host of ben-
efits, including the fact that it is an invisible 
treatment option that provides more comfort 
and is easy to use. People are also able to eat 
and brush and floss as they normally would. 
There are no problems with eating whatever 
you want, and even flossing does not become 
a problem.

Furthermore, Invisalign braces have been de-
signed for a custom fit to the person’s mouth, 
they are clear plastic liners, and they are an ide-
al option for most people.

Payment Options
Regardless of the type of brace that someone 
opts for, there are payment options available 
for those who want to have the treatment done. 
Even the Invisalign option is covered, even if 
partially, under many insurance plans. Beyond 
that, some orthodontic offices have their own 
in-house payment plan arrangements. Anoth-
er popular avenue for payment is to consider 
using a Flexible Spending Account (FSA). They 
are tax free accounts that are set up for people 
to be able to pay for their out-of-pocket health 
care expenses, and they can be used for ortho-
dontic treatments.

When it comes to finding the best treatment 
option, as well as payment options, it is a good 
idea to speak with the orthodontist. The ortho-
dontist specializes in providing  expert tooth 
and jaw alignment and can assist patients in 
determining not only which treatment is ideal, 
but the best way to go about financing it.

Determining Doctors
Needing treatment to straighten your teeth 
means that you need to see a doctor; you 
know that already. But you may not know the 
best option to take in determining the type of 
doctor to see. If you want to have your teeth 
straightened, the ideal option is to go with an

orthodontist. They specialize in straightening 
teeth and have had several years of training in 
the area, beyond what a dentist has had.

After visiting with an orthodontist, if treatment 
is needed, they will provide the necessary in-
formation to  get  it  paid  for  by  the  person’s 
flexible spending account. The process is actu-
ally much easier than most people even realize! 
Whether that account has been set up through 
a person’s employment or on their own, the in-
formation provided can be used to access the 
funds and get the necessary treatments  paid.

Keep Smiling
In the end, regardless of how braces will be 
paid for, there is nothing that beats a confident 
and beaming smile! People need to feel good 
about themselves. Having a smile that makes 
one feel confident can be the difference in 
how far someone will pursue their career, who 
they will date, and how involved in their rela-
tionships they will get. When people feel good 
about their teeth, they smile more and aren’t 
afraid to speak up and be noticed.

For those who have been dreaming of a straight 
smile, the braces and payment options are out 
there. It’s just a matter of doing the research, 
asking questions, and getting everything in or-
der to have the treatment done. In the end, 
you will love your smile, and the issue will be 
long behind you!

About the Author

Dr. Victoria Chen, DDS, MS, is a speaker, teacher 
and author for thousands of doctors and hygien-
ists located in United States. She writes and edits 
two newsletters monthly, and has published two 
books.  Dr. Victoria is the co-founder and CEO of 
Significance Dental Specialists with her perio-
dontist husband Dr. Allen Huang.

STUDY TIPS
for the High School
and College Student

Victoria Chen D.D.S., M.S.

Straight Teeth For Life Guarantee
My staff and I want you to be absolutely thrilled with your 
straight teeth for the rest of your life. You are guaranteed to 
only play for braces once in your lifetime.

If you find that your teeth have not remained straight, even 
years after your first treatment, we will install new braces 
again at no charge to correct the issue, even if it is a result 
of poor retainer wear. Simply pay the monthly adjustment 
fee until your teeth are re-aligned and the cost for new 
retainers. Broken retainers, demanded retainers for patients 
not following treatment as directed might incur additional 
charges. 

Come for the smile of your dreams,  
            stay for the experience of a lifetime!
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RETAINERS
WHAT TO EXPECT

by Victoria Chen, D.D.S., M.S.

Hearing that you may need to wear a retainer may seem like a scary thing at first. But that’s 
probably because you are not all that familiar with what they are and what they do. Once you take 
the mystery out of retainers, it is clear to see that they are a simple device that helps to maintain 
or improve your bite, as well as sometimes address other conditions. And, they are nothing to be 
afraid of!

What They Are

You may have seen people wearing a retainer before, but they are not all that noticeable. A retainer 
is a small device that is made out of clear plastic, rubber, or even metal. They are custom-made so 
that they only fit your teeth. They are part of a treatment plan that has likely been determined by 
an orthodontist.

Using retainers to help align teeth is a common option. The length of time that someone has 
to wear them varies, but they are especially common following someone having their braces 
removed. During the process of wearing braces, the teeth have been moved into the desired 
position, but they are not yet settled into the gum and jaw. By using a retainer, it helps to further 
set your teeth in their new position. Teeth tend to shift, so the retainer can help keep them where 
they are supposed to be until they are settled in and will not shift out of place.

Reasons for Wearing

Wearing a retainer after having braces removed is just one of the ways retainers are used. 
During this route, the retainer is typically worn each day for a period of six months, 
then the person will wear it to bed at night for a while. This effort just helps to ensure 
that the new tooth placement is retained. There are other conditions that call for a 
retainer as part of corrective treatment as well. Some of those conditions include: 
closing any gaps that might be in the bite, to help correct speech problems, or a 
variety of medical conditions, including tongue thrust, where the tongue 
goes between the teeth when talking.

Clear aligners have become a very 
popular type of retainer in recent 
years. Invisalign’s Vivera retainer 

system offers four replacement 
aligners throughout your retention 

program at no additional charge.

TIPS FOR A
HEALTHY MOUTH

If you think about it, your mouth is one of the parts of your body that is almost always in constant 
use. You use it to eat, talk, breathe, etc., and if it is diseased or has been afflicted with a variety of 
health problems, it can be quite embarrassing and limiting. When you have a tooth ache or canker 
sore, for example, not much else seems to matter! Because of this, and so much more, having a 
healthy mouth is essential to your well-being, confidence, and your overall wellness.

Benefits and Beyond

There are many problems that can arise by not taking the time to strive for a healthy mouth. 
Gingivitis, which is a type of periodontal disease, destroys a person’s gums, the surrounding tissue, 
and even the tooth sockets. To prevent things like dental carries or cavities, as well as gingivitis, 
it is important to maintain a healthy mouth. And doing so is actually easier than you may think, 
providing you keep a few things in mind!

Throughout the years, there are various tips for the ages and stages that people 
go through, with things all along the way that contribute to a healthy mouth. 
Here are some tips for getting and keeping a healthy mouth:

When it comes to infants, avoid putting them to bed with a bottle. Keep 
shared utensils away from them so as to avoid additional germs in their 
mouth.

At any age of life, it is important to establish a healthy oral 
routine. As soon as infants have their first tooth come in, 
you can begin keeping it clean. Once they are old enough, 
parents can create a routine and help them see it through.

See your dentist
every 4 months for

cleanings and check-ups 
during orthodontic

treatment in order to
help avoid tooth decay

and gum disease.
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Drs. Allen Haung & Victoria Chen
A Special Message From 

Dear Friend,

Many dentists we see these days are struggling to differentiate their practices from 
the competition. They have difficulty making headway and growing because of the 
increased pressures from insurance companies along with the onslaught of corporate 
dentistry. You all want to grow, but still maintain your integrity and practice on the 
patients who truly value you and are happy to pay your fees.

We were one of them two years ago… until we met Parthiv Shah… We had the best 
year of our practices for year 2017!

We discovered Parthiv Shah and his company, eLaunchers, through a coaching group 
about two years ago. we worked with him ruthlessly to implement lots of lead gener-
ation strategies to attract new patients through online and offline. His system allowed 
us to propel our practices to higher growth.

Parthiv really understands direct marketing and multi-step follow-up and automation, 
which made a lot of our internal and external marketing much more effective. He also 
developed some magical new patient materials, lead generation funnel and patient 
educational materials to help differentiate our offices from others in this competitive 
Las Vegas market. 

If you want to set your dental practice apart from the competition, and most impor-
tantly, skyrocket your income and put your offices on autopilot, (or just begin market-
ing for the first time), you owe it to yourself to meet Parthiv. He can change your life.

Sincerely,

Allen Huang, DMD, MS   Victoria Chen, DDS, MS

Founder of Significance Dental Specialists
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Clate Mask, CEO Infusionsoft
A Special Message & A Gift From

February 2nd, 2018

Parthiv Shah
13236 Executive Park Terrace
Germantown, MD 20874 USA

Dear Parthiv,

I want to personally thank you for your support and trust in the Infusionsoft platform. I love 
to see small businesses owners harness the power of automation to grow their businesses 
and prosper, and I admire your dedication.

Have you ever wondered what our ‘power users’ do with Infusionsoft in their practices? 
Have you struggled to find content to use in your ideal patient lifecycle? I know that many 
practice owners, and business owners in general, often get stuck at the point of creating 
and implementing content that can really turn up their new patient flow as well as interest 
in additional services from existing patients.

Would you like to speak to a dentist who actually is making money (and lots of it) using 
Infusionsoft? I’d like to introduce Dr. Carlo Biasucci. I have seen the work that he and his 
Infusionsoft implementation team have done, and I am impressed!

I was introduced to Dr. Carlo Biasucci by our long time certified partner Parthiv Shah. 
Parthiv Shah is an Infusionsoft Certified Partner (2011), Digital Marketer Certified Partner 
(2016), a private client of Dan Kennedy and a GKIC Certified Magnetic Marketing Advisor 
(2010). Parthiv is a lifelong student of direct response marketing and an implementation 
enthusiast. He breaks everything down in to learning elements, implementables and 
swipeables. Systems is his passion and process is his hobby.

Parthiv and his team built a marketing automation engine on Infusionsoft Campaign 
Builder platform called ‘The Ultimate Growth Engine’ which includes elements like The 
Ultimate Conversion Concepts Platform, The Business Kamasutra Campaign and the Internal 
Marketing Machine for Dentists. In his book, Business Kamasutra Parthiv articulates the 
concept of lead capture, lead nurture, trust building and relationship transformation using 
Infusionsoft to automate the process. In this book he is drawing parallels between how 
humans meet date & mate and how companies prospect, pitch and close.

I have been watching Parthiv for the last few years. He went through the Elite Forum 
program in 2014 and joined the Elite Mastermind Group in 2015 and during his tenure 
with Elite he shared the amazing progress he made. I was impressed with the depth and 
diligence of the workflow so I asked him to share a case study or two. And that’s when he 
told me the story of Dr. Carlo Biasucci.
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 
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How Likely is it that Your Overall 
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…that could be helped by Info‑Pilot Parthiv Shah?
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Find Out...
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Info Marketers
and Coaches
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Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?
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Clate Mask, CEO Infusionsoft
A Special Message & A Gift From

February 2nd, 2018

Parthiv Shah
13236 Executive Park Terrace
Germantown, MD 20874 USA

Dear Parthiv,

I want to personally thank you for your support and trust in the Infusionsoft platform. I love 
to see small businesses owners harness the power of automation to grow their businesses 
and prosper, and I admire your dedication.

Have you ever wondered what our ‘power users’ do with Infusionsoft in their practices? 
Have you struggled to find content to use in your ideal patient lifecycle? I know that many 
practice owners, and business owners in general, often get stuck at the point of creating 
and implementing content that can really turn up their new patient flow as well as interest 
in additional services from existing patients.

Would you like to speak to a dentist who actually is making money (and lots of it) using 
Infusionsoft? I’d like to introduce Dr. Carlo Biasucci. I have seen the work that he and his 
Infusionsoft implementation team have done, and I am impressed!

I was introduced to Dr. Carlo Biasucci by our long time certified partner Parthiv Shah. 
Parthiv Shah is an Infusionsoft Certified Partner (2011), Digital Marketer Certified Partner 
(2016), a private client of Dan Kennedy and a GKIC Certified Magnetic Marketing Advisor 
(2010). Parthiv is a lifelong student of direct response marketing and an implementation 
enthusiast. He breaks everything down in to learning elements, implementables and 
swipeables. Systems is his passion and process is his hobby.

Parthiv and his team built a marketing automation engine on Infusionsoft Campaign 
Builder platform called ‘The Ultimate Growth Engine’ which includes elements like The 
Ultimate Conversion Concepts Platform, The Business Kamasutra Campaign and the Internal 
Marketing Machine for Dentists. In his book, Business Kamasutra Parthiv articulates the 
concept of lead capture, lead nurture, trust building and relationship transformation using 
Infusionsoft to automate the process. In this book he is drawing parallels between how 
humans meet date & mate and how companies prospect, pitch and close.

I have been watching Parthiv for the last few years. He went through the Elite Forum 
program in 2014 and joined the Elite Mastermind Group in 2015 and during his tenure 
with Elite he shared the amazing progress he made. I was impressed with the depth and 
diligence of the workflow so I asked him to share a case study or two. And that’s when he 
told me the story of Dr. Carlo Biasucci.
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Dr. Carlo has an interesting story…

He owned a reasonably successful practice, but was stressed out and burning out. Following 
a near-fatal accident, he used the months of recovery time to study and implement the 
best business-building strategies and tactics that he could find. One of those strategies was 
implementation of content marketing by automation through Infusionsoft.

In fact, since that accident, Dr. Carlo has tripled his practice, and no longer employs any 
staff in marketing (he tells me he used to have 3 people in marketing).

When Dr. Carlo hired eLaunchers.com, Parthiv and his team have made it their business 
to use (and profit from) every feature that Infusionsoft has to offer. I have persuaded Dr. 
Carlo to share his campaign and the content - the one that he uses to stay in touch with his 
patients. They call it ‘Dental patient Long Term Nurture’. I have arranged to have this as a 
gift from Infusionsoft to YOU so you can maximize your results with Infusionsoft.

Dr. Carlo has recorded three videos describing the role Infusionsoft can play in the life of a 
dentist. You can watch the videos at www.internalmarketingmachine.com. You can learn 
about the entire internal marketing machine AND the Dental Practice Long Term Nurture 
which is an integrated part of this complex machine. If you like what you see, you can ask 
for the Dental Practice Long Term Nurture campaign, Complete with campaign engineering 
and Dr. Carlo’s swipe copy, and they will just give it to you.

I am grateful to Dr. Carlo and Parthiv for sharing this valuable gift with our dentists.

Most Sincerely,

Clate Mask

CEO and Co-Founder

Infusionsoft

P.S. – Dr. Carlo documented the steps he took to go from an ‘average’ practice to a practice 
that now produces over 7 million dollars, in just 36 months, into a book called “The Elite 
Practice Formula”. I’ve also arranged for you to get a FREE copy of this book as a gift from 
Infusionsoft to you. All you have to do is cover a small shipping fee. Head over to 
www.internalmarketingmachine.com to claim your copy.

P.P.S. – To read Parthiv’s book ‘Business Kamasutra’ and download the campaign diagram, 
go to www.businesskamasutra.com.
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Carlo Biasucci
A Special Message & A Gift From

February 14, 2018

Parthiv Shah
13236 Executive Park Terrace
Germantown, MD 20874

Dear Parthiv,

I am the dentist in Canada who Infusionsoft CEO Clate 
Mask recently wrote to you about.

I know first-hand how challenging our profession can be, and that’s why I extended the 
offer that Clate spoke about. I know what it’s like to have to be the manager, the leader, the 
chief overseer of everything, as well as the primary producer of revenue in your practice.

Have you ever struggled trying to find a balance between a successful practice and a 
fulfilled life? Do you sometimes feel like there should just be more to life than working in 
and on the practice?

This is a struggle that so many of us face, yet so few of us are able to rise above it and build 
the kind of practice that supports our desired lifestyle, rather than consumes it.

Several years ago, I had a reasonably successful practice, but it was so stressful to operate 
and attempt to grow, that the years of chronic stress began to cost me my health. This all 
came to a head in 2012, when a near-fatal accident put me on the sidelines for months. 
This was the beginning of the end for me – the end of the stressful and chaotic life that I 
had lived prior to this – where I put all of my energy into my practice, at the expense of my 
family and my health.

I used the months of recovery time to study and implement the best business-building 
strategies and tactics that I could find. One of those strategies was implementation of 
content marketing by automation through Infusionsoft.

I met Parthiv Shah of eLaunchers at a Dan Kennedy event a few years ago, and decided 
to hire him to implement some ‘dreams’ I had for automation of marketing for my dental 
practice. Parthiv is an incredible resource and has the unique ability to take whatever you 
can dream up and automate it with Infusionsoft.

In fact, since my accident, I have tripled my practice, and no longer employ any staff in 
marketing (I used to have 3 people in that role). I have put into motion and now use (and 
profit from) virtually every feature that Infusionsoft has to offer.
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I want to GIFT YOU (normally I would sell it to you, but because of my relationship with 
Clate and since he asked me nicely) I will give you my Dental Patient Long Term Nurture 
Infusionsoft campaign. No strings attached, nothing to buy, nothing to try…

Just head over to www.internalmarketingmachine.com and see the process in action. 
If you like what you see, just ask Parthiv to share Dr. Carlo’s Dental Patient Long term 
Nurture campaign.

Most Sincerely,

Dr. Carlo Biasucci

P.S. – I documented the steps I took to go from an ‘average’ practice to a practice that 
now produces over 7 million dollars, in just 36 months, into a book called “The Elite 
Practice Formula”. I’ve also arranged for you to get a FREE copy of this book as a gift from 
Infusionsoft to you. All you have to do is cover a small shipping fee. Head over to www.
mydentalpracticesecrets.com and request a copy.
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Dustin Matthews
A Special Message From

I typically don’t make introductions like this.  

However, because of what this individual does for people, I would like to introduce you to 
someone who I believe can help you tremendously.

If you are like me, you’ve struggled juggling all the roles of bringing in business…  

Speaking.  Webinars.  Selling.  Setting up appointments.  Online marketing.  Offline 
marketing.  Brochures.  Lead generation.  Facebook.  LinkedIn. Social Media.  Getting 
referrals.  Managing sales people.  Putting together joint ventures.  Direct mail.  
Infusionsoft.  Follow up sequences.  Phew!

It’s crazy to think of all the things it takes to be successful in just getting new clients.

I discovered Parthiv Shah and his company, eLaunchers, by attending many high level 
events.   At first, I wasn’t sure what to think of him but he kept showing up in the right 
places.  Every time we’d meet at an event, he’d tell me that he was working with another 
prominent client.

Then Dave met him and he became a client of ours ;-) 

So I got to know him even more and appreciate what he does.

Parthiv really understands direct marketing and multi-step follow-up and automation, 
which makes getting customers and clients a lot more systemized and a lot less stressful.  
The challenge is most folks simply can’t or won’t implement it all.  

We know that we need to do it all so we can grow and have the business we’ve always 
desired, but sometimes it can be overwhelming.  Until now.

If you want to set yourself apart from the competition, automate your marketing and make 
your current marketing efforts more effective, (or just begin marketing for the first time), 
you owe it to yourself meet Parthiv. He can change your business but only if you get to 
know him.

I’ve asked him to include some of his best materials on automating your marketing, so you 
can see what’s truly possible.  Enjoy.

Sincerely,

Dustin Mathews

P.S.  The added benefit of getting to know Parthiv is that he’s been through our process and 
understands how to take what we’ve shared with you already and automate it!
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Dustin Matthews
A Special Message From

I typically don’t make introductions like this.  

However, because of what this individual does for people, I would like to introduce you to 
someone who I believe can help you tremendously.

If you are like me, you’ve struggled juggling all the roles of bringing in business…  

Speaking.  Webinars.  Selling.  Setting up appointments.  Online marketing.  Offline 
marketing.  Brochures.  Lead generation.  Facebook.  LinkedIn. Social Media.  Getting 
referrals.  Managing sales people.  Putting together joint ventures.  Direct mail.  
Infusionsoft.  Follow up sequences.  Phew!

It’s crazy to think of all the things it takes to be successful in just getting new clients.

I discovered Parthiv Shah and his company, eLaunchers, by attending many high level 
events.   At first, I wasn’t sure what to think of him but he kept showing up in the right 
places.  Every time we’d meet at an event, he’d tell me that he was working with another 
prominent client.

Then Dave met him and he became a client of ours ;-) 

So I got to know him even more and appreciate what he does.

Parthiv really understands direct marketing and multi-step follow-up and automation, 
which makes getting customers and clients a lot more systemized and a lot less stressful.  
The challenge is most folks simply can’t or won’t implement it all.  

We know that we need to do it all so we can grow and have the business we’ve always 
desired, but sometimes it can be overwhelming.  Until now.

If you want to set yourself apart from the competition, automate your marketing and make 
your current marketing efforts more effective, (or just begin marketing for the first time), 
you owe it to yourself meet Parthiv. He can change your business but only if you get to 
know him.

I’ve asked him to include some of his best materials on automating your marketing, so you 
can see what’s truly possible.  Enjoy.

Sincerely,

Dustin Mathews

P.S.  The added benefit of getting to know Parthiv is that he’s been through our process and 
understands how to take what we’ve shared with you already and automate it!
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Parman Law - Estate Planning
eLaunchers Implementation

ATTENTION: PARENTS OF MINOR CHILDREN
Will Your Children Be Properly Cared For 

If One Day You Do Not Come Home… Ever? 

If you are not there for your children due to death or incapacity, will they receive the same care and attention as 

you would provide?  Is someone you trust prepared to step up, care for them, and teach them your values?  Will 

the financial resources you’ve worked so hard to accumulate be managed by someone you would let manage your 

money?  Will your money be used for your children’s safety and quality-of-life throughout their 

lives?  Or will it be used for someone else’s “more pressing” priorities?  Are your hopes, dreams 

and goals for your children documented so someone else may help your children achieve those?

Part of loving and protecting your children is preparing for the unthinkable. Your children’s 

upbringing without you or your spouse around will be answered one way or another – how 

much control you keep or give up is up to you.To learn how to properly protect your children,  

claim your FREE copy of a Special Report  

entitled, “The 5 Keys to Avoiding the Top  

Estate  Planning Dangers For Families with  

Minor Children” (a $19.95 value) by  

calling 405-286-4558 (24-Hr Hotline)  

or visiting www.ProtectMyMinorKids.com!

and Elder Law Attorneys

Premier Business,Estate

CODE: LL1
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WHAT YOU CAN EXPECT FROM OUR FIRM:
• We do what we say we will do.• If something goes wrong, we will fix it.• We will be on time for our appointments.

• We will call you one business day prior to your scheduled 

meeting to confirm your attendance.• All phone calls and emails will be responded to within two 

(2) business days.• We will complete and sign your living trust documents 

within approximately 30 days.  Additional time may be 

required to complete Medicaid, trust administration, 

probate, guardianship and business planning work.  
• We will treat all aspects of our relationship with strict 

confidentiality.
• When you call our office you will be first directed to an 

experienced paralegal.  This assures a prompt answer to 

your questions.
• We will treat you with dignity, courtesy and 

professionalism.
HOW OUR CLIENTS BENEFIT MOST FROM 
OUR RELATIONSHIP AND WHAT WE  
EXPECT FROM OUR CLIENTS: • Our time is also valuable – please keep and be on time for 

your appointment.• If something goes wrong in your engagement, notify us 

immediately so we can address it.• We understand schedules can change and emergencies 

happen.  Barring an emergency, please reschedule your 

appointments at least 48 hours in advance.
• If you are unable to keep your Final Signing appointment, 

or have to reschedule it less than 48 hours in advance, we 

will have to re-print documents and there will be a $300 

charge.
• Your Confidential Client Asset Information Form will be 

returned to us within 10 days of retaining our firm.
• Keep us informed of any changes in your financial or 

family circumstances (birth, death, medical issues).
• Keep your estate plan up to date and your assets properly 

titled in the name of your trust, or connected to your trust 

by the appropriate beneficiary designations.  
• Please be courteous in your communication with all 

members of our law firm, especially our staff.
• Our practice is based on your prestige referrals.  If you 

are satisfied with our services, we hope you will feel 

comfortable referring us to others like you. 

Engagement Standards Governing Our Relationship
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Okay, So I Decided to Set Up My Estate Plan and  
Provide My Family the Peace of Mind It Deserves…  

What Happens Next?
Great question.  

First and foremost, welcome to the Parman & Easterday Family.  Seriously, we 
consider you family now and that is the way we will treat you for the rest of your 
life, and on through future generations of your family.

And secondly, I want to provide some background to help you understand why 
we do what we do to set up your Estate Plan…

Starting from the very earliest years of my professional life, I learned and 
implemented the idea that the best way for a company to serve its customers - 
and provide them an exceptional experience – is to develop a series of systems 
upon which your business can operate.  In fact, my book, Above the Fray: 
Leading Yourself, Your Business and Others Through Turbulent Times, revolves 
around this central theme.

Overlaying my belief that systems provide the foundation for happy clients 
is my belief that your Estate Plan is one of the most precious and valuable 
possessions you will ever own.  I believe that your Estate Plan is the equivalent to 
your own personal Declaration of Independence, Bill of Rights and Constitution 
of the United States, all rolled into one.  That’s right, I believe your personal 
Estate Plan should be treated with the same careful care, reverence and respect 
afforded those documents preserved and protected in the National Archives 
in Washington, DC.  Why?  Because these are the documents that protect 
the things you hold most dear in your life – your loved ones; the money and 
belongings you have worked your entire life to earn; and your legacy, values and 
principles you have forged from a lifetime of experiences and lessons-learned 
that you want to pass on to future generations.  

So, from day one as a practicing Estate Planning Attorney in 1985, when I 
founded my own firm, I set out on a journey of careful and deliberate intent to 
create a system within my business that developed an Estate Plan customized 
precisely to every client family’s needs, wishes and desires; honors the true value 
and preciousness of this document; and imparts upon it the same reverence that 
we know each client will hold for it when we entrust it to their ownership.
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Cover / Champion Letter

• This letter is custom built for every situation.

• If you are sending this to a prospect to confirm an appointment, tell them 

what they can look forward to. Ask them to do some homework.

• If this is handed to a client so they can pass on to their friend, write a letter 

from your customer introducing you to their friend using words you want 

them to use.

• If you are sending this to a JV partner who will use this to refer you busi-

ness, give them a word document of the letter you want them to write & 

sign.

• Be sure to provide a pre-paid priority mail stamp or postage paid label from 

stamps.com if you want them to ship it out for you
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Estate Planning

Your Estate Planning

Two Hundred Fifty & no/100

250.00

Today

The Latest Advancements in  
Elder Law & Estate Planning
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

15READING      Special Report     ■  IN FLIGHT READING      To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Dr. Ramin Bahram - Oral Surgeon
eLaunchers Implementation 

14 IN FLIGHT READING    Special Report To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Dr. Carlo Biasucci - Info Marketer
eLaunchers Implementation
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Dr. Steven Kosmary - Pain Management
eLaunchers Implementation

1www.kozmary.com TESTIMONIALS   Kozmary Center for Pain Management

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

THE KIND OF RESULTS  
  PATIENTS EXPERIENCE AT

KOZMARY CENTER FOR 
PAIN MANAGEMENT

1
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CONTINUITY OF CARE   Kozmary Center for Pain Management

Steven V. Kozmary, MDwww.kozmary.comKozmary Center for Pain Management
Medication is supposed to help you… 

You might be shocked to discover an estimated 25% of hospital 

admissions (and re-admissions) are due to avoidable issues with 

medication.
One problem is poor medication adherence. 

Many times the necessary prescriptions simply are not filled. Other times 

the sheer amount of information given to patients at discharge is simply 

overwhelming. 
Studies have determined that people who are at the greatest risk were 

65-plus years of age, took seven or more medications, were discharged 

to their home, and often had other complicating factors, such as living 

alone. 
Six out of ten patients in this category have unresolved issues - such 

as confusion about medications - that took an average 3.5 further 

appointments to discover and resolve. 
That’s why we have introduced a simple program to prevent confusion 

and help prevent mistakes that can delay recovery, cause additional 

injury or result in hospitalization.

CONTINUITY OF CARE

CHRONIC PAIN WILL ROB YOU OF THE  

QUALITY OF LIFE YOU DESERVE...

We don’t think 

that’s an acceptable 

arrangement.

Living with pain is a terrible thing.

It’s terrible for you and a burden for anyone else 

who cares about you.  

Like a villain, pain robs you of your freedom to 

enjoy the things that make life worthwhile. 

And it doesn’t stop there.  

Pain wants to make you feel even worse by 

reminding you how your suffering is a burden on 

your friends and family too!

Frankly, we think that’s just 

unacceptable. 

You have been fighting a battle. Our goal is to 

defeat that villain...to “rob pain” of its power 

over you.

1
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CHRONIC PAIN WILL ROB YOU OF THE  QUALITY OF LIFE YOU DESERVE...    Kozmary Center for Pain Management

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management
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Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management
While there have been major advances in medical science, one thing 
hasn’t changed. Doctors still can’t read minds - although there are some 
entertainers down on the Vegas-strip that say they can. 

But, seeing as my specialty is treating pain and not entertaining, I need to 
ask you to do the one thing most patients hate the most. Before your initial 
appointment, you will have to fill out an extensive questionnaire.  My trusty 
staff will make sure to get you the paperwork before you and I see each 
other.

Now, I know it can be annoying, but I will use it to discover the best way 
to treat and try to eliminate your pain.  We need you to fill this out before 
arriving at the office, but don’t miss your appointment even if you haven’t 
fully completed the paperwork. What is important is to complete it 
accurately and honestly.  

WHAT HAPPENS AT YOUR 
INITIAL CONSULTATION

1

www.kozmary.com

ARE YOU READY? TAKE THIS QUIZ     Kozmary Center for Pain Management

Choosing a pain management doctor is an 

important decision! This quick quiz will help you 

determine if Kozmary Pain Center is the right 

choice for you. Simply answer these questions with 

a yes or no, add them up, and see where you fall 

in the categories below. This will help determine 

if you are a good candidate for Dr. Kozmary’s 

practice.

ARE YOU READY? TAKE THIS QUIZ

Steven V. Kozmary, MDwww.kozmary.comKozmary Center for Pain Management
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WHO DEPENDS ON KOZMARY 

CENTER FOR PAIN MANAGEMENT

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

Problems such as back pain, neck pain, neuropathy, headache, 

fibromyalgia, cancer pain, and reflex sympathetic dystrophy 

(complex regional pain syndrome) are all treated regularly in a pain 

management practice.

It is a specialty that many doctors claim to practice; however, 

there are only a few that are board certified in pain management. 

Many other specialties market themselves as pain management 

practitioners. Many patients are told that nothing more can be 

done. Unfortunately, their pain is still not treated or relieved. 

This is a grave disservice to the patient whose underlying condition 

is treatable.

If you have pain, any pain, you have come to the 

right place.

1www.kozmary.com A MESSAGE FOR YOU FROM STEVEN V. KOZMARY, MD     Kozmary Center for Pain Management

A MESSAGE FOR YOU FROM 
STEVEN V. KOZMARY, MD

Medicine isn’t my life - people are.
My lifelong commitment has been to help people live 
healthy, pain-free lives using the most advanced techniques 
available. Personalized care, compassion and an ability to 
listen are an important part of accomplishing pain-free 
living for all my patients.

With over 25 years of experience, I am grateful to be able to 
help people who suffer from pain every day. My approach is 
to accurately and comprehensively assess the pain problems 
and then come up with a targeted treatment plan that will 
provide the desired results.

Take a look inside to discover how I can help ease the pain 
you are currently enduring.

Steven V. Kozmary, MD

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

2851 El Camino Ave

Suite 101

Las Vagas, NV  89102

702-380-3210

www.kozmary.com

appointment confirmation

Dear Firstname,  

Before you even get here, I want to welcome you to the Kosmary Pain Center. 

You made a very good decision when you scheduled your appointment. 

Suffering with pain is something most people do not understand.  People who have nev-

er endured serious or chronic pain have no idea how it can rob you of your joy and your 

motivation to do even the simplest of things.  

But I do understand pain. I know that the truth about pain is it can make life seem like it 

isn’t worth living. 

That’s why it is of the utmost importance that you do not miss your appointment.

Not only am I looking forward to meeting you and getting to know you, but I truly 

believe my team and I can help you.   While I can’t promise that you’ll walk out of our 

clinic forever free from pain after your first appointment, I can promise that you will be 

treated with the utmost care and consideration when you are seen as a patient in my 

office.

You will see that our comprehensive approach to the problem of pain is different and 

superior to what you have likely experienced in the past. We assess your unique circum-

stances so we can tailor your treatment to fit your needs. 

No other pain management practice in Las Vegas, or in the entire state of Nevada, has 

been treating patients as long as I have. From the most common types of pain to even 

the very rarest, there’s no pain we can’t treat at Kosmary Pain Clinic.

Please don’t let anything stop you from getting here on DAY/DATE/TIME

Sincerely,

Dr. Steven Kosmary, M.D.

PS  If you have any questions please reach out to (STAFF NAME) in my office. She/he will 

be glad to help you. I look forward to seeing you soon!

Our Processes-What To Expect

It is perfectly normal to come into a first Pain Clinic appointment with a lot of questions. There 
are a variety of treatments available, so you will want to explore your options, particularly if you 
have tried other pain clinics in the past. The following will give you a general idea of what we do 
when you come to our offices:

First Consultation
Because choosing the right Pain Clinic is so important, we believe you should get a feel for what 
is happening before we jump in. During this first consultation, we will get to know you, answer 
whatever questions you may have, and then go through a complimentary treatment-free exam so 
we can give you an idea about what is needed. We will discuss the cost and payment options of 
the projected treatments at this time.

Documentation
Once you have finished your consultation, it is time to move to the next step. Before we can 
begin treatment, we need some items for our records. We may take pictures, models and 
x-rays. From this, we can get a better idea of the best treatment plan. Once this is completed, 
we go through the records, give you a treatment plan and discuss the next steps. Neither the 
consultation nor the records we take at this visit will cost you anything.

Agreement
When we discuss the findings of the documentation and consultation, we can decide whether 
you want to proceed. We can do this as a separate appointment or at the start of treatment. At 
this time, all parties will agree to a finalized financial breakdown of the treatment.

First Placement
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Kozmary Center
Steven V. Kozmary, M.D.

About Steven V. Kozmary, M.D.

Dr. Kozmary is board certified and is considered Nevada’s premier pain 
management specialist. His background is in surgery and anesthesiology. 
He serves as the medical director of the Kozmary Pain Relief Center, and 
Lux Laboratories and is the chairman of the board for the largest surgery 
center in Nevada. Dr. Kozmary also regularly gives expert testimony in 
medicolegal cases. He is a highly experienced doctor, with decades of 
practice in the field and has been is greatly regarded by his patients since 
1989. 

Dr Kozmary has won a number of awards, including Top 10 Doctors* and 
Patients’ Choice Award** 2008.  Dr. Kozmary Graduated from top rated 
University of California at San Francisco. He completed his fellowship at 
University of California-San Francisco in 1988. 

His lifelong commitment has been to help people live healthy, pain-free lives using the most advanced 
techniques available. Personalized care, compassion and an ability to listen are an important part of how 
he helps his patients accomplish pain free living.

He became interested in medicine as a young boy when he broke his leg and spent a month in the 
hospital. He suffered with intense pain and developed an early interest that was to shape his career. 
During his surgical training he was exposed to patients with severe pain problems. 

“The suffering of others affected me deeply, as I had personal experience with it in my own life. I knew I 
wanted to improve people’s lives and reduce their suffering. I then decided to specialize in the treatment 
and eradication of pain.”

He opened his practice and devoted it to pain management in 1998. Since then he has been the sole 
physician in the practice, treating people with back pain, neck pain, headache, fibromyalgia, cancer pain, 
joint pain and complex pain syndromes. 

American Board of Anesthesiology, Board Certification in 1989 
Subspecialty Board Certification in Pain Management in 1998 
American Academy of Pain Management 1999 
Founder Kozmary Center for Pain Management 1998 
Undergraduate: University of California at San Diego, Revelle College, BA Chemistry 1979 Cum Laude 
Medical School: University of California at San Francisco, School of Medicine 1983 
Internship: University of California at San Francisco, Surgery 1983-1985 
Residency: University of California at San Francisco, Anesthesiology, 1985-1987 
Fellowship: University of California at San Francisco, Cardiovascular Anesthesia 1987-1988

*2012
**2008

Dr. Steven Kozmary

My Pledge to You
I have sworn to fulfill certain responsibilities to the best of my  
ability and judgment. 

Some of them are as follows:

• To remember that there is art to medicine as well as science, and that 
warmth, sympathy, and understanding may outweigh the surgeon’s knife 
or the chemist’s drug.

• To respect the privacy of my patients, their problems are not disclosed to 
me that the world may know.

• I will remember that I do not treat a pain problem or a disease, but a 
human being, whose illness may affect their family and economic 
stability. My responsibility includes these related problems, if I am to care 
adequately for the sick.

• I will prevent disease whenever I can, for prevention is preferable to cure. 

• I will remember that I remain a member of society, with special obligations 
to all my fellow human beings, those ho are sound of mind and body as 
well as the ill. 

• Above all, I must not play at God. 

May I always act so as to preserve the finest traditions of my calling and may 
I long experience the joy of healing those who seek my help.

I am grateful to be able to help people who suffer from pain every day. 
My approach is first to accurately and comprehensively assess the pain 
problems. 

When you become a patient of mine, I collect a detailed history, review your 
medical records, any past diagnostic tests, and utilize further testing if it is 
required.  This may seem excessive to some, but it is essential for an accurate 
diagnosis. 

Once the diagnosis has been reached, your pain treatment can begin along 
with recovery of function and a return to normal life. I strive to reduce or 
eliminate your pain and improve the overall quality of your life, regardless of 
your age or condition. 

I am dedicated to offering personalized, compassionate care to my patients. 
That’s why people from all over the country come to see me. They know I can 
help them in ways others cannot, always with compassion and gentle care.  

It is my promise to do everything within my power to help you as well.
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Kozmary Center
Steven V. Kozmary, M.D.
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?

16 IN FLIGHT READING    Special Report To schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

Dr. Steven Kosmary - Pain Management
eLaunchers Implementation

1www.kozmary.com TESTIMONIALS   Kozmary Center for Pain Management

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

THE KIND OF RESULTS  
  PATIENTS EXPERIENCE AT

KOZMARY CENTER FOR 
PAIN MANAGEMENT

1

www.kozmary.com

CONTINUITY OF CARE   Kozmary Center for Pain Management

Steven V. Kozmary, MDwww.kozmary.comKozmary Center for Pain Management
Medication is supposed to help you… 

You might be shocked to discover an estimated 25% of hospital 

admissions (and re-admissions) are due to avoidable issues with 

medication.
One problem is poor medication adherence. 

Many times the necessary prescriptions simply are not filled. Other times 

the sheer amount of information given to patients at discharge is simply 

overwhelming. 
Studies have determined that people who are at the greatest risk were 

65-plus years of age, took seven or more medications, were discharged 

to their home, and often had other complicating factors, such as living 

alone. 
Six out of ten patients in this category have unresolved issues - such 

as confusion about medications - that took an average 3.5 further 

appointments to discover and resolve. 
That’s why we have introduced a simple program to prevent confusion 

and help prevent mistakes that can delay recovery, cause additional 

injury or result in hospitalization.

CONTINUITY OF CARE

CHRONIC PAIN WILL ROB YOU OF THE  

QUALITY OF LIFE YOU DESERVE...

We don’t think 

that’s an acceptable 

arrangement.

Living with pain is a terrible thing.

It’s terrible for you and a burden for anyone else 

who cares about you.  

Like a villain, pain robs you of your freedom to 

enjoy the things that make life worthwhile. 

And it doesn’t stop there.  

Pain wants to make you feel even worse by 

reminding you how your suffering is a burden on 

your friends and family too!

Frankly, we think that’s just 

unacceptable. 

You have been fighting a battle. Our goal is to 

defeat that villain...to “rob pain” of its power 

over you.

1

www.kozmary.com
CHRONIC PAIN WILL ROB YOU OF THE  QUALITY OF LIFE YOU DESERVE...    Kozmary Center for Pain Management

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

1www.kozmary.com WHAT HAPPENS AT YOUR INITIAL CONSULTATION   Kozmary Center for Pain Management

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management
While there have been major advances in medical science, one thing 
hasn’t changed. Doctors still can’t read minds - although there are some 
entertainers down on the Vegas-strip that say they can. 

But, seeing as my specialty is treating pain and not entertaining, I need to 
ask you to do the one thing most patients hate the most. Before your initial 
appointment, you will have to fill out an extensive questionnaire.  My trusty 
staff will make sure to get you the paperwork before you and I see each 
other.

Now, I know it can be annoying, but I will use it to discover the best way 
to treat and try to eliminate your pain.  We need you to fill this out before 
arriving at the office, but don’t miss your appointment even if you haven’t 
fully completed the paperwork. What is important is to complete it 
accurately and honestly.  

WHAT HAPPENS AT YOUR 
INITIAL CONSULTATION

1

www.kozmary.com

ARE YOU READY? TAKE THIS QUIZ     Kozmary Center for Pain Management

Choosing a pain management doctor is an 

important decision! This quick quiz will help you 

determine if Kozmary Pain Center is the right 

choice for you. Simply answer these questions with 

a yes or no, add them up, and see where you fall 

in the categories below. This will help determine 

if you are a good candidate for Dr. Kozmary’s 

practice.

ARE YOU READY? TAKE THIS QUIZ

Steven V. Kozmary, MDwww.kozmary.comKozmary Center for Pain Management
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WHO DEPENDS ON KOZMARY CENTER FOR PAIN MANAGEMENT     Kozmary Center for Pain Management

WHO DEPENDS ON KOZMARY 

CENTER FOR PAIN MANAGEMENT

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

Problems such as back pain, neck pain, neuropathy, headache, 

fibromyalgia, cancer pain, and reflex sympathetic dystrophy 

(complex regional pain syndrome) are all treated regularly in a pain 

management practice.

It is a specialty that many doctors claim to practice; however, 

there are only a few that are board certified in pain management. 

Many other specialties market themselves as pain management 

practitioners. Many patients are told that nothing more can be 

done. Unfortunately, their pain is still not treated or relieved. 

This is a grave disservice to the patient whose underlying condition 

is treatable.

If you have pain, any pain, you have come to the 

right place.

1www.kozmary.com A MESSAGE FOR YOU FROM STEVEN V. KOZMARY, MD     Kozmary Center for Pain Management

A MESSAGE FOR YOU FROM 
STEVEN V. KOZMARY, MD

Medicine isn’t my life - people are.
My lifelong commitment has been to help people live 
healthy, pain-free lives using the most advanced techniques 
available. Personalized care, compassion and an ability to 
listen are an important part of accomplishing pain-free 
living for all my patients.

With over 25 years of experience, I am grateful to be able to 
help people who suffer from pain every day. My approach is 
to accurately and comprehensively assess the pain problems 
and then come up with a targeted treatment plan that will 
provide the desired results.

Take a look inside to discover how I can help ease the pain 
you are currently enduring.

Steven V. Kozmary, MD

Steven V. Kozmary, MD

www.kozmary.com

Kozmary Center for Pain Management

2851 El Camino Ave

Suite 101

Las Vagas, NV  89102

702-380-3210

www.kozmary.com

appointment confirmation

Dear Firstname,  

Before you even get here, I want to welcome you to the Kosmary Pain Center. 

You made a very good decision when you scheduled your appointment. 

Suffering with pain is something most people do not understand.  People who have nev-

er endured serious or chronic pain have no idea how it can rob you of your joy and your 

motivation to do even the simplest of things.  

But I do understand pain. I know that the truth about pain is it can make life seem like it 

isn’t worth living. 

That’s why it is of the utmost importance that you do not miss your appointment.

Not only am I looking forward to meeting you and getting to know you, but I truly 

believe my team and I can help you.   While I can’t promise that you’ll walk out of our 

clinic forever free from pain after your first appointment, I can promise that you will be 

treated with the utmost care and consideration when you are seen as a patient in my 

office.

You will see that our comprehensive approach to the problem of pain is different and 

superior to what you have likely experienced in the past. We assess your unique circum-

stances so we can tailor your treatment to fit your needs. 

No other pain management practice in Las Vegas, or in the entire state of Nevada, has 

been treating patients as long as I have. From the most common types of pain to even 

the very rarest, there’s no pain we can’t treat at Kosmary Pain Clinic.

Please don’t let anything stop you from getting here on DAY/DATE/TIME

Sincerely,

Dr. Steven Kosmary, M.D.

PS  If you have any questions please reach out to (STAFF NAME) in my office. She/he will 

be glad to help you. I look forward to seeing you soon!

Our Processes-What To Expect

It is perfectly normal to come into a first Pain Clinic appointment with a lot of questions. There 
are a variety of treatments available, so you will want to explore your options, particularly if you 
have tried other pain clinics in the past. The following will give you a general idea of what we do 
when you come to our offices:

First Consultation
Because choosing the right Pain Clinic is so important, we believe you should get a feel for what 
is happening before we jump in. During this first consultation, we will get to know you, answer 
whatever questions you may have, and then go through a complimentary treatment-free exam so 
we can give you an idea about what is needed. We will discuss the cost and payment options of 
the projected treatments at this time.

Documentation
Once you have finished your consultation, it is time to move to the next step. Before we can 
begin treatment, we need some items for our records. We may take pictures, models and 
x-rays. From this, we can get a better idea of the best treatment plan. Once this is completed, 
we go through the records, give you a treatment plan and discuss the next steps. Neither the 
consultation nor the records we take at this visit will cost you anything.

Agreement
When we discuss the findings of the documentation and consultation, we can decide whether 
you want to proceed. We can do this as a separate appointment or at the start of treatment. At 
this time, all parties will agree to a finalized financial breakdown of the treatment.

First Placement
Nonem am asitae volut am reped quuntet ut inctiae si rerum repudit asperum quibusa musam, ut 
ut rae essimen dendes sumet etur, elestio inimusd aessitae nulpario volupietur?
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aboratur sus nisciderit quassitaquo tendis restenis sam, odit derio. 
Ut verum nossunt re nobitatur aut fuga. Itate secumet qui utatus eum expelle ndeles andipiento 
milibus accupta tiiscienim asperibus nos vercipid quam faccull oruntem et, sa si iliquamus aut 
ipit, qui ressiti qui comnihilibus cuptates ditiorro eaqui rempost, consecu lparchil mil eiuntotas 
utam et ipsunt fugias mo te consequatem voles id moluptaqui seque de nos enis dolupta tatumet 
etur si del ipienimus, sunt aut am alit, ulparum vende enisti que adit eaquament hari beat laborec 
tatiam alitiate labo. Itat dolorio rpores explabo. Accae. Et volor rem eate dolora dendandi ad 
quam quamus essecer cipsam ernatiam as explis sitestis quatenis cor atiumque dellicata quid 
et, cus eumenis sam que proriat empores ped quame nobis nobit aut idia vellicium ipsuntium 
ides sum enda nonsedipicto bla seque maioribusdam facidelis escil int laborum et eaque cus, et 
velent, sit moluptas is errovidel int volliquatis ipsunte con esse molo te sed que consequam que 
exeratur? Tiant.
Mustis seque con reictat eicidelia inihil ma as di ut endae non parchitium faccaborit, conet 
ventota tistium aut pro te molorun tiberibustia diati quuntus ventem dolorpo rionsequatur

Kozmary Center
Steven V. Kozmary, M.D.

2851 El Camino Ave Ste 101,   Las Vegas, NV 89102 | T. 702.380.3210 | F. 702.380.3212 | kozmary.com

Kozmary Center
Steven V. Kozmary, M.D.

About Steven V. Kozmary, M.D.

Dr. Kozmary is board certified and is considered Nevada’s premier pain 
management specialist. His background is in surgery and anesthesiology. 
He serves as the medical director of the Kozmary Pain Relief Center, and 
Lux Laboratories and is the chairman of the board for the largest surgery 
center in Nevada. Dr. Kozmary also regularly gives expert testimony in 
medicolegal cases. He is a highly experienced doctor, with decades of 
practice in the field and has been is greatly regarded by his patients since 
1989. 

Dr Kozmary has won a number of awards, including Top 10 Doctors* and 
Patients’ Choice Award** 2008.  Dr. Kozmary Graduated from top rated 
University of California at San Francisco. He completed his fellowship at 
University of California-San Francisco in 1988. 

His lifelong commitment has been to help people live healthy, pain-free lives using the most advanced 
techniques available. Personalized care, compassion and an ability to listen are an important part of how 
he helps his patients accomplish pain free living.

He became interested in medicine as a young boy when he broke his leg and spent a month in the 
hospital. He suffered with intense pain and developed an early interest that was to shape his career. 
During his surgical training he was exposed to patients with severe pain problems. 

“The suffering of others affected me deeply, as I had personal experience with it in my own life. I knew I 
wanted to improve people’s lives and reduce their suffering. I then decided to specialize in the treatment 
and eradication of pain.”

He opened his practice and devoted it to pain management in 1998. Since then he has been the sole 
physician in the practice, treating people with back pain, neck pain, headache, fibromyalgia, cancer pain, 
joint pain and complex pain syndromes. 

American Board of Anesthesiology, Board Certification in 1989 
Subspecialty Board Certification in Pain Management in 1998 
American Academy of Pain Management 1999 
Founder Kozmary Center for Pain Management 1998 
Undergraduate: University of California at San Diego, Revelle College, BA Chemistry 1979 Cum Laude 
Medical School: University of California at San Francisco, School of Medicine 1983 
Internship: University of California at San Francisco, Surgery 1983-1985 
Residency: University of California at San Francisco, Anesthesiology, 1985-1987 
Fellowship: University of California at San Francisco, Cardiovascular Anesthesia 1987-1988

*2012
**2008

Dr. Steven Kozmary

My Pledge to You
I have sworn to fulfill certain responsibilities to the best of my  
ability and judgment. 

Some of them are as follows:

• To remember that there is art to medicine as well as science, and that 
warmth, sympathy, and understanding may outweigh the surgeon’s knife 
or the chemist’s drug.

• To respect the privacy of my patients, their problems are not disclosed to 
me that the world may know.

• I will remember that I do not treat a pain problem or a disease, but a 
human being, whose illness may affect their family and economic 
stability. My responsibility includes these related problems, if I am to care 
adequately for the sick.

• I will prevent disease whenever I can, for prevention is preferable to cure. 

• I will remember that I remain a member of society, with special obligations 
to all my fellow human beings, those ho are sound of mind and body as 
well as the ill. 

• Above all, I must not play at God. 

May I always act so as to preserve the finest traditions of my calling and may 
I long experience the joy of healing those who seek my help.

I am grateful to be able to help people who suffer from pain every day. 
My approach is first to accurately and comprehensively assess the pain 
problems. 

When you become a patient of mine, I collect a detailed history, review your 
medical records, any past diagnostic tests, and utilize further testing if it is 
required.  This may seem excessive to some, but it is essential for an accurate 
diagnosis. 

Once the diagnosis has been reached, your pain treatment can begin along 
with recovery of function and a return to normal life. I strive to reduce or 
eliminate your pain and improve the overall quality of your life, regardless of 
your age or condition. 

I am dedicated to offering personalized, compassionate care to my patients. 
That’s why people from all over the country come to see me. They know I can 
help them in ways others cannot, always with compassion and gentle care.  

It is my promise to do everything within my power to help you as well.
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Kozmary Center
Steven V. Kozmary, M.D.
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Dr. Peter Polack - Ophthalmology
eLaunchers Implementation 
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“Parthiv and his staff were very attentive to my needs 
and wants. They worked very closely with me and 
listened to my suggestions while at the same time 
interjecting their professional opinions. Working with 
Parthiv and his group of professionals was easy as 
well as productive.” 

— Dr Kevin Flood

“When I first met Parthiv Shah, I had no idea who 
he was or his talents. I had seen him at different 
conferences, but never gave a thought about meeting 
him or listening to him. My mistake. He is short. He 
can be hard to understand. But don’t let that stop you 
from gaining his guidance, knowledge and expertise. 
He is brilliant with integrating publicity, marketing 
and sales into both online and offline deliveries 
coordinated for maximum impact.  His concepts of 
marketing automation help deliver more new clients 
and more dollars where it counts the most, your 
wallet.” 

— Dr. Charles W. Martin

“I always knew that there must be at least ONE expert 
who knew how to do all the advanced list management 
strategies I wanted done for me... but until I happened 
upon Parthiv, I’d not yet MET that person. The 
AMAZING thing about Parthiv is that he goes way 
beyond performing what I ask of him. He is at the level 
where he turns around and asks ME... well, what if... 
then comes up with BRILLIANT KILLER STRATEGIES 
that go beyond executing a task at high level. My 
only hope is that my competition never hears about 
him!” 

-  Dr. Tom Orent

“This guy is a genius. If you have Infusionsoft or if you 
are considering using Infusionsoft, you should spend a 
day with Parthiv and figure out what you want to do. 
There are many Infusionsoft consultants in the market, 
and they are all very good, but this guy has a whole 
different perspective on how to use your data. I highly 
recommend him to everyone I know.”

– Matt Zagula

“What I am holding in my hand is what is a very 
detailed mindmap of a launch strategy. One of the 
things I am really impressed with about Parthiv and 
his organization is able to do is to take what is in your 
head and what you want to do with your business 
and to strategically map that out, and take it one step 
further. It is one thing to map stuff out, and another to 
actually implement that strategy… and that is exactly 
what Parthiv does here. So he takes what’s in your 
head, gets it out of your head, puts it in to a strategy 
and implements that for you… literally.. for you. So 
it is done for you. He has the experience in direct 
response marketing and marketing in general to be 
able to give you the resources, and consult with you, 
to implement these types of strategies. So whether you 
are using Infusionsoft or any other type of program, 
but especially you Infusionsoft users and GKIC 
members alike, are very pleased with the results… I 
know we are, at GKIC, we appreciate the services you 
provide to us and we look forward to you helping our 
members throughout the years to come. “ 

Aaron Halderman 
Vice President of Business Development with GKIC.

“If you are a small business in Virginia, you ought to 
get to the monthly meeting at Glazer Kennedy insiders 
circle, Northern Virginia headed up by my friend, 
Parthiv Shah.  These meetings are focused on learning 
about effective marketing and advertising techniques 
that will help you build a sustainable business without 
having to spend millions and millions of dollars on 
mind numbingly bad brand building advertising. 
Parthiv is a great teacher and he has a wealth of 
resources.”

-Attorney Ben Glass
www.GreatLegalMarketing.com

“It has been an amazing experience to work with 
someone who has the vision and has assembled a 
remarkable implementation team. I have learned a lot 
as well as seen solutions that I had only dreamed of in 
the past. I look forward to working together as a team 
well into the future.”

- Kris Strecker

www.Spatech.edu

What People Say About eLaunchers.com
eLaunchers Results
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SUCCESS = (Passion + Competency) Technology

TESTIMONIALS
     Kind Words from Clients and Friends

Aaron Halderman 
GKIC

Dr. Tom Orent 
InsiderCircle.com

Dr. Carlo Biasucci
Elite Practice

Clate Mask
CEO, Infusionsoft

Now that you can fly...
Where would you like to sit? 
In the cockpit or in your onboard office?

AT CRUISING ALTITUDE 
   Strategic Advisor To The CEO - Consultative Services

Would you trust me and my team to 
administer your marketing programs and 
manage your technology month after month? 

1   What Happens During A Surgical Strike  ■  FLIGHT PATHTo schedule your free initial consultation call 301 760 3953 or email pshah@elaunchers.com

FLIGHT PATH 
     What Happens During Implementation?

System Installation
Copywriting
Copy Beautification
Engineering
Team Training
Continuing Education

 

Ultimate Growth Engine

01 Tra�c 02 Conversion 03 Measure & Grow

Three Secrets to Growth
    • Steady Stream of Quali�ed Leads (Tra�c)
    • Persuasive Conversation and Persistent Follow Up (Conversion)
    • Measure and Track Everything (Data Visualization Dashboard)

FLIGHT BRIEFING 
     What Happens at a Full Day ^ Planning Session?

Concepts & Strategy Session:  
Opportunities Discovery and 

Marketing Technology Planning Day

In Person or LIVE Video 
Consultation with Parthiv Shah

Your First Step To  
Transformational Marketing Makeover

and a half

1
2 3

4 5 6

7

8
910

PRE-FLIGHT CHECKLIST 
       Are You Ready?  Take This Quiz

How Likely is it that Your Overall 
Marketing Strategy has Problems…

…that could be helped by Info‑Pilot Parthiv Shah?

Dentists

Find Out...

PASSENGER INFORMATION:  
     Who Relies On Parthiv Shah and eLaunchers.com?

Business to Business
Info Marketers

Info Marketers
and Coaches

Orthodontists

Multinational  
Info-Marketers

A Message From Your Info-Pilot, 
               Parthiv Shah 

The Flight Path to “Done 
for You” Implementation of 
Marketing Automation & a 
Transformative Marketing 
Makeover by eLaunchers.com
How A Consultation With Parthiv Shah 
Can Greatly Improve Your Marketing 
Strategy And Cause Your Profits To Soar.Ready for Take Off?
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“eLaunchers.com gets my direct mail jobs printed and 
into the mail faster than any printer I’ve ever worked 
with. The print quality is great. They pay attention to 
detail and have helped me catch errors before we go to 
press, making them a valuable part of my team.”

— Barry Nicholson

“eLaunchers has helped our orthodontic office 
automate the process of attracting new patients, 
following-up with those patients and streamlining our 
communication in order to increase referrals, decrease 
no-shows, and improve our bottom line.  If you’re 
serious about growing your practice, you owe it to 
yourself to look into eLaunchers and tap into the power 
of marketing automation.  If you’re lost and need 
someone to guide you through the process, you can stop 
searching.  eLaunchers is where you need to be.” 

Dr. Dustin Burleson,DDS 
www.BurlesonSeminars.com

“eLaunchers.com brings a very unique marketing 
automation platform that is easily accessible for the 
do-it-yourselfers, people who want some hand holding, 
and those who want to hand off the entire task. Their 
free suite of gifts is an easy way for anyone to discover 
whether this is the right fit for them.”

- Jeffrey Bochner

We met him because we were interested in doing some 
marketing that would allow us to close the back door. 
We wanted that once our patients are in our dental 
practices they have a constant communication with us 
that’s automated so that they would never leave the 
practice because we ignored them for one reason or the 
other. 

Over the last three years we have put together several 
campaigns, they are all automated. On this white board 
behind us we have some new campaigns for 2015. What 
we were thinking back in 2012 in many cases is no 
longer relevant so as Parthiv put it, we have rebooted 
the campaigns that we created in 2012 and we look 
forward to doing great campaigns for our new patients 
in 2015.

Dr. Marcia Rementer and Dennis Raczkowski 

I met Parthiv here at that event, we sat down, we had 
a drink and we just talked. We talked some business, 
we talked some ideas and we followed up about a week 
later sat down and did a video conference together. 
After the boot camp, Washington DC this man here is 
in Maryland, I made sure even though I am exhausted, 
I drove here to meet with Parthiv because everything 
that he talked about just made sense. I have the “teach 
you how to do it” I have the “do it with you” but I do 
not have the “do it for you”. We just ironed out in the 
last hour – hour and a half everything needed to do for 
you, for my clients for my industry. This man (Parthiv) 
knows his stuff. I cannot wait to start this program 
with him, I cannot wait to start this joint venture with 
him and thank you Dave and Dustin for making this 
connection happen; We are going to make a difference 
and we are going to teach/help a lot of people to 
just do it for them and get them to “Blow away the 
competition!”

Steve “The Hurricane” 

I’m standing here in my office at Infusionsoft with 
Parthiv Shah from eLaunchers and I am really 
excited about something that they have been doing 
at eLaunchers that we have been making possible for 
our partners. Why I am excited about what Parthiv is 
doing is that they have taken the campaign publishing 
tool and they have packaged their intellectual property 
and put it into these campaigns. They have got a couple 
of major ones but one is the business Kamasutra and 
the other is the internal marketing machine, these 
campaigns are all packaged up and done for you.

. This is the idea of what we are trying to make possible 
with our partners and when Parthiv at eLaunchers do 
that they make the job of implementing Infusionsoft 
and getting the benefits of sales and marketing 
automation a lot easier on the customers. I just wanted 
to say thank you to Parthiv and thank you to our 
partners and keep up the good work.

Clate Mask: CEO of Infusionsoft
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“Parthiv and his staff were very attentive to my needs 
and wants. They worked very closely with me and 
listened to my suggestions while at the same time 
interjecting their professional opinions. Working with 
Parthiv and his group of professionals was easy as 
well as productive.” 

— Dr Kevin Flood

“When I first met Parthiv Shah, I had no idea who 
he was or his talents. I had seen him at different 
conferences, but never gave a thought about meeting 
him or listening to him. My mistake. He is short. He 
can be hard to understand. But don’t let that stop you 
from gaining his guidance, knowledge and expertise. 
He is brilliant with integrating publicity, marketing 
and sales into both online and offline deliveries 
coordinated for maximum impact.  His concepts of 
marketing automation help deliver more new clients 
and more dollars where it counts the most, your 
wallet.” 

— Dr. Charles W. Martin

“I always knew that there must be at least ONE expert 
who knew how to do all the advanced list management 
strategies I wanted done for me... but until I happened 
upon Parthiv, I’d not yet MET that person. The 
AMAZING thing about Parthiv is that he goes way 
beyond performing what I ask of him. He is at the level 
where he turns around and asks ME... well, what if... 
then comes up with BRILLIANT KILLER STRATEGIES 
that go beyond executing a task at high level. My 
only hope is that my competition never hears about 
him!” 

-  Dr. Tom Orent

“This guy is a genius. If you have Infusionsoft or if you 
are considering using Infusionsoft, you should spend a 
day with Parthiv and figure out what you want to do. 
There are many Infusionsoft consultants in the market, 
and they are all very good, but this guy has a whole 
different perspective on how to use your data. I highly 
recommend him to everyone I know.”

– Matt Zagula

“What I am holding in my hand is what is a very 
detailed mindmap of a launch strategy. One of the 
things I am really impressed with about Parthiv and 
his organization is able to do is to take what is in your 
head and what you want to do with your business 
and to strategically map that out, and take it one step 
further. It is one thing to map stuff out, and another to 
actually implement that strategy… and that is exactly 
what Parthiv does here. So he takes what’s in your 
head, gets it out of your head, puts it in to a strategy 
and implements that for you… literally.. for you. So 
it is done for you. He has the experience in direct 
response marketing and marketing in general to be 
able to give you the resources, and consult with you, 
to implement these types of strategies. So whether you 
are using Infusionsoft or any other type of program, 
but especially you Infusionsoft users and GKIC 
members alike, are very pleased with the results… I 
know we are, at GKIC, we appreciate the services you 
provide to us and we look forward to you helping our 
members throughout the years to come. “ 

Aaron Halderman 
Vice President of Business Development with GKIC.

“If you are a small business in Virginia, you ought to 
get to the monthly meeting at Glazer Kennedy insiders 
circle, Northern Virginia headed up by my friend, 
Parthiv Shah.  These meetings are focused on learning 
about effective marketing and advertising techniques 
that will help you build a sustainable business without 
having to spend millions and millions of dollars on 
mind numbingly bad brand building advertising. 
Parthiv is a great teacher and he has a wealth of 
resources.”

-Attorney Ben Glass
www.GreatLegalMarketing.com

“It has been an amazing experience to work with 
someone who has the vision and has assembled a 
remarkable implementation team. I have learned a lot 
as well as seen solutions that I had only dreamed of in 
the past. I look forward to working together as a team 
well into the future.”

- Kris Strecker

www.Spatech.edu

What People Say About eLaunchers.com
eLaunchers Results
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Since 2002, Hundreds of Clients, 
Thousands of Campaigns and Billions of Pieces Mailed

Parthiv Shah, eLaunchers.com
13236 Executive Park Terrace

Germantown, MD 20874
301.760.3953

pshah@eLaunchers.com

Results were measurable & we were impressed!
The process worked for us too. We got involved with Bill Glazer and Dan Kennedy Insiders 
Circle in February 2009. From 2009 to 2010 we doubled our revenues.  In 2010 we 
became Infusionsoft Certified Partner agency. From 2010 to 2011, we doubled the size 
of our company again and leased a small building in India to make a comfortable home 
for our team. In the first half of 2012 we generated more revenue than 2010 and 2011 
combined. In 2013, we began looking to graduate from the county incubator & in early 
2014 we bought our own office space in Germantown.

2014 to 2018 has been a journey and a party. We became Digital Marketer Certified 
Partner, Click Funnels Certified Partner and Hubspot Certified Partner. Since 2016 we have 
been a private client of Dan Kennedy. What started out as a freelance gig turned into a 
locally grown and internationally known direct response digital marketing agency. 

In March 2018 we crossed the five million dollar mark. We couldn’t be more proud. Yes, 
some of it was luck. Some of it was hard work. Some of it was being in the right place at the 
right time. But, the most important cocktail for the success of eLaunchers.com was three 
things: “Ability to spot an opportunity, ability to paint someone’s picture with eLaunchers in 
it, and the ability to stand up and ask for permission to proceed with the plan”. 

Funny thing about dreams... Not all of them come true, but every reality was once a 
dream. Only dreams come true!

What’s your dream? What do you want to measure? What would impress you?  

To your success,
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