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E-MOBILITY WILL DEFINE THE FUTURE  
OF THE AUTOMOTIVE INDUSTRY.

Conversations on electric mobility 
accounted for 2.29 million social media 
posts (and other publications) on the 
global English-speaking social web in 2019, 
reaching over 13 billion users. E-mobility 
is a conversational subject, with more than 
half of all conversations happening on 
Twitter, and less visual than other subjects, 
with Instagram accounting for less than  
5% of all posts.

COVID-19 shifted conversation away from 
brands and towards societal subjects 
like price, sustainability, and reliability 
of infrastructure. Global lockdowns 
accelerated discussion about many of these 
topics, offering offering an unprecedented 
peek into what cities without internal 
combustion engines might be like. 

Speculations about long term-effects of the 
pandemic abound, including how it might 
slow down or accelerate the adoption of 
electric vehicles.
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MOST FREQUENTLY  
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NUMBER OF POSTS DURING COVID-19  
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#goelectric  

#runningonsunshine 

#EVolveToElectric 

#electrifyamerica

#electriccarsarethefuture 
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SOCIAL MEDIA INTELLIGENCE REVEALS  
THE BRANDS AND TOPICS SHAPING  
CONSUMER SENTIMENT.

While conversations throughout the last year were focused on specific brands 
or nameplates, (30% of posts mentioned an automotive brand) this focus 
shifted after the pandemic and the corresponding economic recession to more 
pressing issues impacting e-mobility, such as costs and cost savings. 

While Tesla was by far the most discussed OEM, Porsche was the next most 
popular, with conversations relating to the latter focusing on design, performance, 
and the “true sports car appeal” epitomized by the Porsche Taycan.
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LINKFLUENCE RADARLY INTERFACE
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To access this data and more,  
get the full report at 

info.linkfluence.com/report-future-emobility



WHAT’S THE FUTURE OF E-MOBILITY? DIGITAL TRIBES AND THEIR IMPACT DURING COVID-19. A LINKFLUENCE SOCIAL INTELLIGENCE REPORT | 4

TECHNOLOGY

FAMILYPERFORMANCE

SUSTAINABILITY

DIGITAL TRIBES SHAPE THE TOPICS OF DISCUSSION

Understanding the online groups united  
by identity and belief is even more critical 
during COVID-19.

E-mobility audiences are shifting to younger 
and more diverse groups, each with distinct 
motivations and priorities. Even luxury and 
performance brands need to reconsider 
traditional buyers in the midst of this  

major shift.  Online tribes have the biggest 
influence on consumer perception, and are 
a source of insights for customer-centric 
e-mobility brands.

A look at the lifestyles of the tribes talking 
about e-mobility reveals more than functional 
drivers of affinity. Lifestyle associations are  
a huge part of the category’s success.
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URBAN TECHNOPHILES

Whether they are driving their 
EV to work at a tech startup or 

using seamless app integration to 
track their nightly run from their 
smartwatch, Urban Technophiles 

are always connected.

DIGITAL LEADERS

Ambitious and status-driven, 
these connoisseurs of the 'modern 
luxury' experience are always on 

the cutting edge of lifestyle trends. 
Stylish innovation is the key to 

winning this tribe over.

GOGREEN FAMILIES

Safety, reliability, tax exemptions, 
or environmental impact? Gogreen 

Families consider it all on their 
hunt for mid-priced EVs. Their car 
is an investment in their families 

and the future of the planet.

HOLISTIC CHANGE MAKERS

For this young tribe, social 
responsibility and self-

development are top priorities. 
Living green is a way of life and 

society’s transition to EV’s is only 
one piece of the puzzle. 

URBAN TASTEMAKERS

Design and improved air  
quality make this city living tribe 
big fans of EVs. They are always 

ready to try out new tech and 
were among the early adopters  

of e-scooters.

THE 5 E-MOBILITY TRIBES AND THE ISSUES DRIVING THEM

To access this data and more, get the full report at 
info.linkfluence.com/report-future-emobility
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A LINKFLUENCE SOCIAL  
INTELLIGENCE SAMPLE REPORT 

Want the full report?

Request the full 42-page in-depth report 
produced by expert researchers in the 
automotive industry, with deep-dive 
analytics and insights, including:

• The impact of of the COVID-19 pandemic on 
consumer sentiment towards e-mobility.

• List of the top performing brands within 
e-mobility conversations, and the drivers 
of perception. 

• Identification of the five digital tribes 
shaping e-mobility, with details on the 
preferences for each.

• An additional analysis of the Driven 
Females segment and their attitudes 
towards e-mobility.
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FIVE TRIBES IMPACTING THE FUTURE OF E-MOBILITY

02People living with their family in an urban or 
suburban environment. They use their car mostly 
during weekends and holidays to visit family outside 
the city, or to go on short road trips with their kids. 
For their daily commute to work, the use public 
transportation, e-scooters, e-bikes, or bicycles to 
reduce time spent in traffic jams. Those living in the 
suburbs or smaller cities are likely to own a more 
affordable hybrid or electric vehicle like a Prius,  
CR-V, or Highlander. 

When they purchase a vehicle, pragmatic 
considerations are on the top of their decision 
making process, such as tax exemptions, range, 
environmental impact, safety and reliability,  
and functionality (such as space). Design  
and performance are secondary. 

GOGREEN  
FAMILIES

PROFILES

@TacosandTeslas 
@evmom111 
@TessaBNel 
@philroberts
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FIVE TRIBES IMPACTING THE FUTURE OF E-MOBILITY 

Even though this trend is not reflected in the 

conversations on e-mobility yet – only 20% of all 

conversations stem from women – it is likely that what 

is true for the automobile industry in general, also 

applies to the purchase decisions of electric vehicles. 

During the COVID-19 crisis the share of female users 

joining the conversation slightly increased (+0.8%). This 

is linked to the fact that many female users who were 

not necessarily very engaged with the topic before, 

mentioned electric vehicles or e-mobility in general in 

publications where they claim for the need of positive 

change, citing e-mobility in the same context as clean 

energy or recycling.

In the context of the pandemic, female users claim  

the need for electric cars and strongly support the  

shift to e-mobility. They often point to the fragility of  

the current transportation system and thus emphasize 

the necessity of greener alternatives. For many of 

them, affordability remains a key concern as they 

recognize that a transition to e-mobility is only possible 

in a structural framework that makes electric vehicles 

accessible to a broader segment of society.

GENDER DISTRIBUTION DURING THE COVID-19 CRISIS (2020)
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A SPECIAL FOCUS: DRIVEN FEMALES

Get the full report via the QR code or at info.linkfluence.com/report-future-emobility

info.linkfluence.com/report-future-emobility

