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A Letter From Our Founders

This month’s MegaTrends report focuses on companies that are disruptors in their respective industries.

All of these names are on fire, propelled by rising demand, high levels of happiness, and strategic positioning
with consumers.

But the market knows it. We like all of these companies on pullbacks, and some are likely to gain value from
where they are now.

The key is that all companies were AHEAD of inevitable consumer shifts (to digital, direct-to-consumer) and
competitors initially thought, “This is crazy.” But now we know, it wasn't crazy. It was brilliant.

* Here's a quick summary of what you’ll find inside:

Tesla, Inc. (NASDAQ: TSLA) — Remaining Bullish on accelerating demand in 20Q3 and industry-leading
happiness.

* Carvana Co. (NYSE: CVNA) — Remaining Bullish on strong inventory supply and consumers who are
shocked to learn just how much more enjoyable buying a car via an app can be.

*  Chewy, Inc. (NYSE: CHWY) — Remaining Bullish on high levels of consumer happiness, and indications that
quarantine users are sticking around.

* Etsy, Inc. (NASDAQ: ETSY) — Remaining Bullish as new sellers enter the marketplace and move more
merchandise.

* Redfin Corp. (NASDAQ: RDFN) — Remaining Bullish because the housing market is exploding and who
wants to pay for a realtor if you don’t have to?

These are interesting because LikeFolio issued Bullish notes on ALL in the last year. The data still looks hot.
Thank you,

Andy Swan & Landon Swan
Founders, LikeFolio



https://cdn2.hubspot.net/hubfs/4347155/LikeFolio Tesla Report -- Spring 2018.pdf
https://cdn2.hubspot.net/hubfs/4347155/CVNA-Sep-Bullish.pdf?utm_source=hs_email&utm_medium=email&utm_content=77169416&_hsenc=p2ANqtz-_uRog-ugMTZk58kV8NOHiXjE-LiEs1q1ZtmvKX8jJ-e8FHeTQqlm8xPvqEanHLW4e8GtcxyWM8zzDW-Mm9am22rtqzdg&_hsmi=77169416
https://cdn2.hubspot.net/hubfs/4347155/megatrends_coronavirus_summary.pdf
https://cdn2.hubspot.net/hubfs/4347155/ETSY-Bullish-2020-04-06.pdf
https://cdn2.hubspot.net/hubfs/4347155/megatrends_coronavirus_summary.pdf
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Purchase Intent: +8% YoY
Trend Watch: eCommerce: +65% YoY

Sentiment: /2% Positive




Swans sSay...

Betting against Elon Musk? Good Luck.

Short-sellers stacked $19.7 billion against Tesla prior to its 20Q2 earnings
release.

What happened? Tesla crushed expectations, generating $S6 billion in
revenue and $104 million in net income vs. an expected loss. Shares
rocketed. No pun intended.

From a valuation perspective, analysts are split. But so far, investors seem
positive.

LikeFolio data shows increasing demand, industry-leading sentiment,
and macro shifts propelling the company forward.

LikeFolio data has screamed Bullish TSLA since 2018. At this price, bullish
investors are betting on a vision. Probably not a bad bet.


https://fortune.com/2020/07/22/tesla-earnings-q2-2020-profit-tsla-stock-sp-500/
https://home.likefolio.com/is-teslas-blowout-quarter-just-the-beginning/

Consumer Demand:

Purchase Intent is on
pace for a +37% QoQ
and +8% YoY
increase in 20Q3, the
highest quarter we’ve
ever recorded.

Tesla Model 3
Purchase Intent
mentions have
accelerated,
increasing +49%

QoQ.

m LikeFolio

TSLA: Consumer Demand Growth
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Consumer Happiness:

« Consumer Happiness
is 72% positive,
establishing TSLA as
sentiment leader vs.
/ peers

TSLA: 72% Positive
BMWYY: 71% Positive
GM: 69% Positive

TM: 68% Positive
HMC: 68% Positive
VLKAY: 68% Positive
DDAIF: 67% Positive
F: 65% Positive

m LikeFolio

TSLA: Consumer Happiness High

Mentions

Tesla (TSLA): Full Company
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Macro Tailwind: Trend Shift: eCommerce is here to stay

* Consumers conducting
business on a digital
marketplace increased
o/ :
in the |
65% . the last 30 days eCommerce: Mentions Count
Vs' prlor yea r. Consumer mentions of completing a transaction online.

40,000
Tesla (unlike peers) has 35000
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opting instead to connect
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TSLA: Reports and Business Updates

> TSLA shares + 400% in value YTD

» Reported 4th straight quarter of profit, qualifying it to join the S&P 500

> Announced a five-for-one stock split to “make the stock more accessible to
employees and investors”

» Energy density in Tesla batteries expected to increase 50% in the next 3-4
years (higher energy density = longer driving range).

» Tesla battery supplier CATL says a million-mile unit (battery designed to last
1.24 million miles) is currently ready for production. Translation?
Tesla vehicles with a 16-year battery life.

» Elon is laser focused on FSD (Full Self-Driving), explaining that an over-the-air
software update could unfold as one of the largest asset value increases in
history...overnight.



https://www.cnbc.com/2020/08/11/tesla-announces-five-for-one-stock-split.html
https://ir.tesla.com/news-releases/news-release-details/tesla-announces-five-one-stock-split
https://www.cnet.com/roadshow/news/tesla-battery-day-elon-musk-capacity-increases/
https://www.cnet.com/roadshow/news/tesla-million-mile-battery-production-catl/
https://www.fool.com/earnings/call-transcripts/2020/07/23/tesla-tsla-q2-2020-earnings-call-transcript.aspx

TSLA: Reports and Business Updates

» Teslais increasing its piece of the global electric vehicle pie.

Tesla increased its global market share to about 16 percent in 2019, with the
Model 3 alone accounting for 13 percent of sales.
Electric-vehicle (EV) penetration rate by brand, thousand units M 20z W 2019
400
I I I Hmn I Innnnn
Tesla BYD BJEV BMW Nissan SAIC Geely Hyundai  Renault
(LS} (China} (China) (Germany) (Japan) {Germany‘] (China) (China} (South Korea) {France)



https://www.mckinsey.com/industries/automotive-and-assembly/our-insights/mckinsey-electric-vehicle-index-europe-cushions-a-global-plunge-in-ev-sales
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CARVANA

Purchase Intent: +/1% YoY

Trend Watch: eCommerce: +65% YoY

Carvana

Sentiment: 58% Positive




Swans sSay...

Carvana pushed the envelope in the auto sale industry, unveiling car “vending”
machines to the masses and posing the wild idea that MAYBE there’s a better
model out there for car buyers.

Fast forward a couple of years, and consumers are realizing the process is easier
than they thought...and they don’t even have to interact with a human.

Although its wholesale business struggled in Q2, used vehicle sales revenue
increased 16% YoY, handily beating estimates.

Consumers are increasingly seeking used cars, and a way to avoid the car lot. And
this name appears to be better positioned than its peers... for now.

We're remaining bullish as demand continues to grow.



Consumer Demand:

Consumer mentions
of downloading and
using Carvana to buy
or sell a car increased
by 71% in the last 30
days vs. prior year.

CVNA: Consumer Demand Growth

hentions
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RS C\V/NA: Sentiment High Comparatively

 Consumer Happiness
with Carvana
services is 58%
positive. Carvana (CVNA): Full Company

Consumer Happiness Mentions
30-day change: QoQ: -1%, YoY: -1%
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CVNA: Sentiment Drivers

» Many consumers are skeptical of a completely digital car-buying experience.
However, even consumers admitting it was “weird” indicate overall happiness
with the service after the fact.. just like this tweet below:

B jax e @jaxbra - Aug 8 v
On Wednesday | ordered a car through Carvana. It was just delivered. Totally

online transaction. This is the WEIRDEST thing. But totally cool. So easy, so
quick. And best of all you don't have to talk to anyone.

o jaX ﬁ\ v
@jaxbra

Following up, less than 20 days later, the reg and plates
have arrived. @Carvana doesn't even start the reg
process until after your 7 day 'test drive,' so that's less
than 2 weeks. Impressive given the DMV delays lately!
10/10 would use Carvana again!

1:41 PM - Aug 27, 2020 - Twitter Web App

2 Likes




Macro Tailwind: Trend Shift: eCommerce is here to stay
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CVNA: Reports and Business Updates

» Carvana is strategically increasing its own inventory while competitors
struggle.

On its last report, Carvana explained it bought more cars from consumers than in
sold in July garnering a healthy supply of inventory in time for its launch of a new
wholesale platform launch.

This supply contrasts sharply with competitor VRM: “Online vehicle seller Viroom
Inc is seeing more demand for used cars ‘than we can currently fulfill’ due to the
coronavirus pandemic, with a 20% increase in demand in U.S. cities that may
indicate people are buying cars as they migrate to the suburbs...”

» Consumers were already shifting to online car sales, but this shift
accelerated during lockdown.

Today, online car sales account for less than 10% of all sales (meaning plenty of
room for growth)



https://www.businesswire.com/news/home/20200625005203/en/CarvanaACCESS-Unlocks-New-Wholesale
https://www.reuters.com/article/us-vroom-sales-ceo/vroom-seeing-more-used-car-demand-than-we-can-currently-fulfill-ceo-idUSKCN2592EP
https://www.wsj.com/articles/growth-in-online-shopping-and-used-cars-lifts-carvana-attracts-competition-11597060148
https://investorplace.com/2020/07/carvana-is-fully-valued-but-that-may-not-stop-cvna-stock/

CVNA: Reports and Business Updates

> Used cars are hotter than ever.

According to a report in the Wall Street Journal, “the month-to-month used car
sales growth rate up to June-end of this year averages 9%.”

Average Month-over-Month Sales: Used Cars vs. New Cars

e Used Car Sales MOM %  es===New Car Sales MoM %

9.00%

2.46%

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 .
YD



https://investorplace.com/2020/08/if-you-thought-vroom-stock-earnings-were-bad-waitll-you-see-whats-next/
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Trend Watch: eCommerce: +65% YoY

Purchase Intent: +30% YoY

Sentiment: +80% Positive




Swans sSay...

Look around — someone you know (or maybe you) adopted a pet recently.

Why not? Pets can fill a social void and working from home sets up the perfect
scenario for potty training.

But new pets mean new mouths to feed — and bathe, and entertain — and the
list goes on.

Here's where Chewy comes in. They’ll bring everything you need to your door,
and they’ll do it Chick-fil-A style — with a smile and A+ customer service.

In fact, Chewy has some of the highest levels of consumer happiness we
track.

It's promising that demand is ticking up after settling in from the quarantine
surge. Still Bullish (even since our quarantine note).



https://developer.twitter.com/en/use-cases/success-stories/likefolio

Consumer Demand:

Purchase Intent
increased 30% in the
last 30 days vs. prior
month after spiking
during quarantine.

Chewy auto-ship
mentions surged in
quarantine: +76%

YoY from March
through June vs.
prior year. This
bump is a nice
indication of long-
term recurrent
revenue.

m LikeFolio

CHWY: Demand Remains Elevated
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Consumer Happiness:

Consumer Happiness
is 80% positive -
extremely high for a
retailer...

CHWY: Consumer Happiness is Unmatched
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Macro Tailwind: Trend Shift: eCommerce is here to stay
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conducting business
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CHWY: Sentiment Driver

Chewy’s outstanding customer service is above and beyond.

A tempering of sentiment is to be expected upon surging demand, and qualitative
tweet analysis reveal extremely satisfied consumers amidst slight growing pains.

LikeFolio

— Cait =% @cbclaw? - Aug 12 v
Hey @ChewyHelp if you accidentally sent me the same thing twice, how do |

send it back?

Q1 [ Q My

Chewy Help e
-------- @ChewyHelp

Replying to @cbclaw?

Hi there, Cait. We're sending you a direct message to
help now! <.

3:52 PM - Aug 12, 2020 - Sprinklr Publishing

1 Like
Q 0 v a
Behzad Dabu & @BehzadDabu - Aug 15 v
Replying to @ChewyHelp and @cbclaw7
| swear @Chewy has the best customer service of any company I've ever
dealt with
Q1 qul Q1 a

— Cait 7= @cbclaw7 - Aug 15 v
So true.
QL e Q1 0

. Elizabeth Gmaz ~
@ElizabethGmaz

My relationship with @Chewy has been the most stable
in my life. When | ask for something, it's provided the
next day. When | really need some attention, customer
service is always on my side. | feel loved. Why can’t
every relationship be this good?

5:05 PM - Sep 2, 2020 - Twitter for iPhone

1 Retweet 10 Likes

Q 0 Q &
Chewy @ @Chewy - 18h v
Replying to @ElizabethGmaz
The love is always mutual, Elizabeth. We're in this fur lifell & % @
QO 1 ) (VAN A

, Elizabeth Gmaz @LlizabethGmaz - 18h v
Awwwwww! (Hugs)
QO 1 n v A
1 more reply
Cindy Poche @cindypla - 18h ~

% Replying to @ElizabethGmaz and @Chewy

Lifetime customer 1 @ %y W

Q i Q

[=




CHWY: Reports and Business Updates

» Consumer preference is shifting in favor of direct-to-consumer shipping of dog and
cat food, and this behavior appears to be “sticky”.

Chewy noted: "We believe the increased demand levels we are experiencing are here to
stay and reflect an acceleration of e-commerce adoption that is not likely to return to pre-
pandemic levels. We further believe that this combination of scaled revenues and cost
discipline will accelerate us along our path of sustainable profitability.”

» Chewy is growing its active user base and its new users are spending more.

In the last quarter, active users were up by 11.3 million vs. the year before, and new user
initial orders were 11% higher than pre-COVID orders.

» Pet adoptions surged during quarantine and remain elevated.

The Washington Post Reported in August: “What began in mid-March as a sudden surge in
demand had, as of mid-July, become a bona fide sales boom. Shelters, nonprofit rescues,
private breeders, pet stores — all reported more consumer demand than there were dogs
and puppies to fill it. Some rescues were reporting dozens of applications for individual dogs.
Some breeders were reporting waiting lists well into 2021.”



https://www.foodengineeringmag.com/articles/99058-pet-food-e-commerce-boom-has-major-influence-on-manufacturers-operations
https://s23.q4cdn.com/610444331/files/doc_financials/2020/Q1/Chewy-1Q-2020-Shareholder-Letter.pdf
https://www.zdnet.com/article/chewys-strong-q1-increased-demand-levels-we-are-experiencing-are-here-to-stay/
https://www.washingtonpost.com/nation/2020/08/12/adoptions-dogs-coronavirus/

Etsy

Purchase Intent: +1177 % YoY
Trend Watch: eCommerce: +65% YoY

Sentiment: 81% Positive




Swans sSay...

If we're being totally honest, a couple of years ago, ETSY near $120 sounded
crazy.

But now, not so much.

Etsy’s marketplace has exploded in 2020 and proved it could fill a void when
local shops and businesses shut down. It even BOLSTERED small
businesses and individuals who needed a way to move merchandise,
digitally, or make extra cash from a side hustle.

Short term, ETSY may pull back a bit as stores re-open and mask sales
normalize.

However, the concept is there, and more consumers are aware of the service
than ever. If demand continues to hold, we're remaining bullish.



Consumer Demand:

Purchase Intent
increased 111% in
the last 30 days vs.
prior year.

ETSY: Consumer Demand Surging
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Consumer Happiness: ETSY C()nsumer Happiness iS ngh

ETSY has the highest
consumer sentiment

of the online retailers Etsy (ETSY): Full Company
we track at 81% Consumer Happiness Mentions
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Macro Tailwind: Trend Shift: eCommerce is here to stay

« Consumers
Cond ucti ng busi ness Consumers Discovering Gift, Items on Etsy, 90-day Moving Average

on a digital

marketplace
increased 65% in the
last 30 days vs. prior
year. .
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ETSY: Reports and Business Updates

» ETSY logged record sales in Q2 as brick-and-mortar boutiques are shuttered.
Report highlights:

Revenue increased 137% YoY .

Face mask sales were partial growth driver: Etsy sold $346 million worth of masks
and over 110,000 sellers sold at least one mask.

Non-mask sales increased 93% YoY.

Management estimates total addressable market: +$100 billion.

» ETSY Sellers are becoming more successful
Gross merchandise sales per active seller increased 15% YoY.

Sellers moved $2.7 billion in merchandise in the quarter.

» ETSY is well positioned to capitalize on increased demand for personalization.

“If you need to furnish something for your new home office, why not get a custom-
made desk made by a carpenter just for your size.”



https://www.cnbc.com/2020/08/03/with-pandemic-retail-bankruptcies-approach-highest-number-in-a-decade.html
https://www.fool.com/investing/2020/08/06/etsy-q2-crushes-estimates.aspx
https://www.fool.com/investing/2020/08/28/3-top-e-commerce-picks-for-2020/
https://www.fool.com/earnings/call-transcripts/2020/08/05/etsy-inc-etsy-q2-2020-earnings-call-transcript.aspx

Purchase Intent: +116% YoY
Trend Watch: eCommerce: +65% YoY

Sentiment: /8% Positive




Swans sSay...

Redfin first caught our eye in March when we were looking for companies that would
surprise investors from an unexpected surge in consumer demand during quarantine.

Man were we right.

Now, the housing market is red hot and new and existing home sales are smashing
decade-old records.

When RDFN issued its IPO in 2017, the CEO said he wanted the company to feel
like “the Apple of real estate” in a world of Radio Shacks.

A totally virtual real-estate marketplace certainly accomplished that mission.

Now demand is booming — alongside the stock price. We're closely monitoring
demand (and home sales) for indications of potential shifts to the downside. But right
now, data is showing no signs of weakness. Remaining bullish.


https://cdn2.hubspot.net/hubfs/4347155/megatrends_coronavirus_summary.pdf

Consumer Demand:

Purchase Intent
increased +116% in
the last 90 days vs.
prior year.

RDFN: Continued Demand Growth
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Consumer Happiness: RDFN: Sentiment is ngh
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RDFEN: Sentiment Drivers

FrankinCalifornia e
@FrankinCalifor2

Replying to @AdamSinger

I'm In the process of buying of a house with Redfin and
using Redfin mortgage and it is so automated and easy.

8:38 PM - Aug 11, 2020 - Twitter Web App

1 Like
‘-‘ Flick he Ben Sullins . @BenSullins - Jul 30 ~
@Frediculous I've reached the age where Redfin is infinitely more addictive than any social
platform
Replying to @LouManoti O 11 1 2 O 7 Ry
Redfin changed the game. They have all the MLS
I . . Wesley Bergquist ™
listings. There are still some underhand.ed thlrjgs Q @wesleybergquist
realtors can do to keep listings off redfin but it seems
few & far in between now. Seems like it makes realtors Replying to @Bensullins
jobs easy now bc buyers find their own houses & just But your house is paid off!!! | finally cut the tie with
ask to see them Redfin. | was looking at 300 homes a day. Easy.
2:50 PM - Jul 12, 2020 - Twitter for Android 7:58 PM - Jul 30, 2020 - Twitter for iPhone




Macro Tailwind:

Consumers
conducting business
on a digital
marketplace
increased 65% in the
last 30 days vs. prior
year.

Trend Shift: eCommerce is here to stay

Mentions

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

0

eCommerce: Mentions Count

Consumer mentions of completing a transaction online.

Like

Sep Oct Nov

2018

Mar Apr May Jun Jul Aug Sep Oct Nov

2019 Mar Apr May Jun Jul Aug Sep Oct Nov

= 30-day Moving Avg

2020

Mar Apr May Jun Jul Aug

csvl




RDFN: Report and Business Updates

» Redfin acknowledged potential for short-term volatility.

“Over the past two months, Redfin’s online visits and customer inquiries have
been growing at a faster rate than at any point in the last three years. We're
inside a tornado, hiring agents, lenders and closing specialists at breakneck speed
to keep up with demand, but also mindful that the bottom of the economy could
fall out a second time.”

» The Housing Market is surging.

New home sales surged in July, 14% higher than rates recorded in June and
36% higher than sales in July 2019. Sales of existing homes reached new highs
in July as well, increasing nearly 25% from June and representing the strongest
monthly gain in the history of the survey (going back to 1968).

Redfin benefits as more families make moves and have the option of listing and/or
buying exclusively online.



https://www.census.gov/construction/nrs/pdf/newressales.pdf
https://www.cnbc.com/2020/08/21/july-home-sales-spike-a-record-24point7percent-as-prices-set-a-new-high.html

MegaTrend Summary: Disruptors

Consumers completing purchases online (eCommerce) increased
+65% YoY.

A major adoption spark ignited in 2020, requiring companies and
services to conduct business without physical middlemen.

These companies disrupted traditional retall, real estate, and
auto industries long before COVID-19, and have since
flourished.

Forward-thinking business models allowed them to connect
directly with consumers and increase engagement amid
lockdown, no physical presence required. Full steam ahead.



Disclaimers

The material in this presentation is for informational purposes only and does not constitute an offer to
sell, a solicitation to buy, a recommendation or endorsement for any security or strategy, nor does it
constitute an offer to provide investment advisory or other services by LikeFolio, SwanPowers, LLC, or its
employees.

This information is not investment or tax advice.

SwanPowers, LLC and LikeFolio is not an investment advisor or a broker dealer.

Investing in securities involves risks, and there is always the potential of losing all your money.

Before investing in any strategy, consider your investment objectives and speak with a professional.

Past performance does not guarantee future results, and the likelihood of investment outcomes is
hypothetical.
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