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Why an Advent Calendar?
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@ Build up excitement with a pre-launch campaign.
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More tips

Consider the registration form. There are options when it comes to the calendar flow, so pick which one will
work best for your business. Should it go before or after the game?

Who should see the registration form? The game flow should be set up in a certain way so that only winners
see the form. It's often a better experience.
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Consider daily
reminder emails
for your Calendar.

Alverdens opdagelser

Slip hyggen les i ZOOs
julekalender 2019

Opdag zegte julestemning i aréts hyggeligste julekalender.

Bag hver julelage gemmer sig forskellige udfordringer 1.-24.
december. Ved at udfylde dine kontaktoplysninger og gennemfere
dagens spil, far du muligheden for at fa et lod i konkurrencen om
foelgende praemier:

1 ;Tet Pa Pandaen-oplevelse til en veerdi af 495 kr.
(udtraekkes 27. dec. kl. 15.00)
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@ What about your conversion rates? How many fields of data do you ask for? Use smart registration forms to

imit daily ask and work towards progressively more ‘sensitive’ data.

Think about the flow of the leads after. How will you use the leads generated after the Calendar ends?
What's the flow after the sign up? Have you thought about what will happen afterwards?
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@ Design for
the experience.
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General takeaways

Average time played. 5094 seconds

Average game repetition/returns. 6.37

Big prizes don't always pay off. Calendars with high-monetary value prizes surprisingly saw lower registration
rates

Be deliberate with what you ask. Registration forms that asked for more pieces of information had lower
registration rates

OJONOIONC.

What if | don't use integrations? Here's what you can do instead

Data set from Designing Engaging Advergames, n=33, analysis run in 2020.
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Why do we use gamificaotion?

1. Customer loyalty

2. Sell insurance policies

3. Get more data

4. Permissions through FB + other channels

How?

By sending emails to our existing email permission database and encourage them to participate.
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Alka's 2019 Christmas Calendar

Dally calendar + daily guestion
Pre-hyped with emaill

-

Velkommen til Alkas
julekalender

289,000 - participants over 24
AAYS
19,500 - unigue registrations

Hjaelp familien Juhl igennem december og vind fede
preemier
Med familien Juhl. De er en helt almindelig familie, som er ualmindelig uheldig. Og sa er de
tilmed ikke helt skarpe til det der med forsikringer. Det kan godt vaere et problem. Vi
haber, at du vil hjzelpe familien sikkert frem til jul...
Ved deltagelse i konkurrencen skal du give samtykke til at modtage markedsforing fra

Alka Forsikring. Laes konkurrencebetingelser her. Du kan laese, hvordan vi behandler dine
oplysninger pa www.alka dk/privatlivspolitik.

Hjaelp familien Juhl
‘ - "

Se de 24 kalendergaver og vinderne “
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Sneak peek nto 2020

Advent Calendar =
Bonus | nursaay game

m[m[w

4 different gaome types

Keep the focus on content
Use storytelling
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Learnings

Duplicate and test beforehand, if you can

Don't hesitate to reach out to check!
'‘Don't bite off more than you can chew' &

Technical issues happen

Make it fun for your audience
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