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What are they

To be challenged
A task set for the player that is nontrivial
to accomplish, typically an obstacle to overcome

To compete
Desire to win over someone else

To have fun
To feel easy-going, lighthearted, and/or happy

To be rewarded
Incentive, feedback, or even the challenge itself

To mirror
The opportunity to compare ourselves to others




How they're used in marketing
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How they're used in marketing
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How they're used in marketing
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Why do they work

Autonomy
Mastery
Purpose

Game mechanics can be used to intrinsically
(without a promise of an external reward) or
extrinsically (with a promise of an external
reward) motivate us

Taps into our motivation

Source: Drive, Dan Pink.
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Considerations

@ SpPONSorships or partnerships

Reuse + renew

Localizing campaigns
Newsletters

'Cover’ of an Advent Calendar

Bonus content
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Sponsorships/ Partnerships

Game mechanics
To have fun

O be rewarded Costeutters SHOW “

Shop the way you live SOME
-— LOVE

Results

24,4635 unigque .VISIJEOFS olayed an Get ready o share the love
average of 2 times with Costcutter

Welcome! Are you ready to try your luck and WIN some prizes?! Of course you are. Here at
Costcutter we are always ready to #ShareThelLove so that’s why we're giving you the chance to
win a whole host of lovely prizes for Valentine’s Day to share with your loved ones, or just share

with yourself, we won'’t judge.

01:30 minutes engagement rate

there is just one rule. You have the spin to win!

Simply enter your details below then you're ready to click
the bottle and let fate decide - good luck!

/9% conversion



Sponsorships/ Partnerships
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Pelaa Cramon BB-onnenpyoraa! Onnenpyora palkitsee pelaajia paivittain
Ruutuplus lahjakoodeilla ja Rtutuplussasta voit seurata Big Brother-
talon tapahtumia 24/7!

ALOITA PELI

C€ramo on Big Brother -tuotannon kalustokumppani 2020

00060



Reuse + Renew

é app.leadfamly.com

GOOI MAAR IN ONS
Game mechanics SCHOENTJE

To be challenged Ve el maglf e v

econden door alle Rituals producten op te

T vangen in je schoen. Heb je genoeg punten
O Oe reWO rd ed verdiend, dan verrast de Sint je met een
mooi schoencadeautje.
Let op: vermijd de pepernoten!

Results:
~/0,000 registrations

~10,000 new newsletter registrations
01:35 minutes average time engaged
~ 5,000 transactions

Paid & Organic reach



How it was renewed

Game mechanics
To be challenged

O be rewarded

iYA VIENEN
LOS REYES
MAGOS!

Captura con la caja tantos

Results:
~ 26 O O O reg | S't ro 't 10oNS g:g:oosseg::joss.C;mcc;:suieguaess

puntos suficientes, los Reyes te

~1,500 new newsletter registrations
01:26 minutes average time engageo
~200 transactions

All organic reach




Localizing campaigns

Game mechanics
To be challenged
To compete

Other
Localized into 7 markets
Weekly drawing of prizes

December




Newsletter

Game mechanics

To have fun
To be rewarded

Konti

Hotmail
Mads_738@hotmail.com

Results o
50% open rate on newsletter

Flere

D Fa den gratis Outlook-app pa
din telefon

3f@3fdk 0
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Alle resultater

Fagbladet 3F
Skibsinspektioner skaffer trecifret
Nyheder om arbejdsmarkedet fra F

Fagbladet 3F
Prisvindende bro sejlede i farligt a
Nyheder fra Fagbladet 3F

Fagbladet 3F
Politiet sigter markant faerre for m
Nyheder fra Fagbladet 3F

Fagbladet 3F
Nick Vejle far erstatning efter Stra
Nyheder fra Fagbladet 3F

Fagbladet 3F
Ny rapport om arbejdsmiljg: De hi
Nyheder fra Fagbladet 3F

Fagbladet 3F
Landmand bad medarbejder ga in
Nyheder fra Fagbladet 3F

Fagbladet 3F
Ny aftale sikrer 3F forsteret til jobi
Nyheder om arbejdsmarkedet fra F

Fagbladet 3F
Landmand gar fri efter dedsulykke

Nyheder om arbejdsmarkedet fra F
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SBesvar & Svartilalle  —> Videresend T Arkivér [l Slet B Markér med flag

Skibsinspektioner skaffer trecifret millionbelgb til snydte sgfolk / Se minidokumentar om slumlejren
/ Spin og vind et gavekort til Bones

()  Far du for mange mails? Ophaev abonnement

@ Fagbladet 3F <3f@3f.dk> =

20-03-2019 16:04

Til: mads_

FAGBLADET3F

ONSDAG




‘Cover’ of Advent Calendar

Game mechanics
O have fun
O be rewarded

Results:
352,000 registrations on the WOF

Extra

Game flow: Advent Calendar =
Wheel Of Fortune - Shell Game

Bone's could (and did) control the
orizes every day




Bonus content

PIN TO WII
@ What about New Y@OI”S? ENTER YOUR DETAILS HERE FOR A

CHANCE TO SPIN & WIN!

Name

@ What to do with your collected leads? c-mai

D Read and accept our Terms and
Conditions.

[ ] Signup to our emails and hear about
all our latest offers

- . .
il Next  SSTES e

@ How can | keep my audience engaged?




So
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what have we learned?

Game mechanics are for more than just campaigns. You can use gome
mechanics in different ways to create a meaningful, engaging interaction. The
staircase is a perfect example of this.

Simple campaigns and prizes can be super effective. Complexity doesn't
always mean better.

Test and adapt. See what works in week T and apply it in weeks 2-4.
Tap into what motivates us: Autonomy, mastery, and purpose.

Put yourself in your audience’s shoes. Coke Zero motivated people to behave
iINn a certain way AND made it fun.

Get Keep Grow ‘
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Thursday, November 19 14:00 EET / 13:00 CET / 12:00 GMT

Kristoffer Okkels Mads Ejsing
Marketing and Business Product Specialist and
Development Director Senior Client Manager
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