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As national governments grapple with the unprecedented multi-
faceted challenge of mass-vaccination roll-out as well as managing 
an ongoing health crisis while protecting the hard hit out-of-home 
economy, an understanding of public perceptions in this 
volatile environment is more important than ever.

The European Opinion Tracker is BVA Group’s contribution to 
helping institutions and organisations monitor consumer 
behaviour and attitude changes, the extent to which the worst is 
still to come or behind us, as well as confidence in governments’ 
handling of the crisis.

This is the latest bi-weekly report which leverages BVA Group’s 
deep understanding of the UK, French and Italian markets by 
bringing together experts from our agencies network (BVA for 
France, BVA BDRC for the UK, and BVA DOXA for Italy).

We wish you, your families and businesses for the Christmas and 
New Year period. If you have any questions on this report or if we 
can support you in any other way, please do not hesitate to get in 
touch with us.
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Nationally representative online survey across the UK, French and Italian populations.

Fieldwork is completed every two weeks. The second wave of fieldwork was conducted
between the 7th - 13th December:

• UK (n= 1,756)

• France (n= 1,003)

• Italy (n= 1,000)

The data in this report is weighted to be representative of the UK, France and Italy on
age, gender, region and social grade.

The questionnaire focuses on understanding people’s attitudes, lifestyles and
perceptions of the coronavirus situation in the context of their relationship with
different sectors.

Significant increase vs. 3 countries average Significant decrease vs. 3 countries average

Significant decrease vs. countrySignificant increase vs. country



The state of national opinion
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In the wake of its early approval of the Pfizer / BioNTech vaccine, opinion on the outlook for COVID-19 has improved significantly in the 
UK – with a more positive position than in France or Italy. However, this data was collected before media coverage of the second strain 
of COVID-19 and the decision by the UK government to tighten restrictions ahead of Christmas.

United Kingdom France Italy

Q7: Regarding the situation of COVID-19 in the UK/France/Italy and the way it is going 
to change in the coming month, which of the following best describes your opinion?

Significant increase Significant decrease

*fieldwork finished just before the announcement in the UK that the Pfizer/BioNTech vaccine was approved



News of a viable vaccine, with vaccinations already underway, has led to a dramatic improvement in UK consumer 
sentiment. However, the discovery of a second (more transmittable) strain of the virus and late decision from the UK government
to tighten restrictions ahead of the Christmas period may see the mood change for the worse in our next report!

Q7: Regarding the situation of COVID-19 in the UK/France/Italy and the way it is going to change 
in the coming month, which of the following best describes your opinion?
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The French are more pessimistic about the coronavirus situation than Brits and Italian, but also compared to the previous 
weeks, returning to the level of early May.

Q7: Regarding the situation of COVID-19 in the UK/France/Italy and the way it is going to 
change in the coming month, which of the following best describes your opinion?
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Following the news about the vaccines distribution that improved the pessimistic views of Italians, there is little change 
in sentiment this wave – 3 in 5 Italians predict that things are going to stay the same.

Q7: Regarding the situation of COVID-19 in the UK/France/Italy and the way it is going to 
change in the coming month, which of the following best describes your opinion?
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The confidence in how the Italian and the British governments are handling the crisis improved this wave in the UK and in Italy. In 
France after improving for 3 waves it is now down, with 64% not confident in Macron’s government
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Q6: Would you say that you are completely confident, somewhat confident, not really 
confident, not at all confident regarding how the government is handling the crisis?
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Confidence trend is flat: besides continuous but slight ups and downs, Italians are divided among supporters and people who have no 
trust in how government is handling the crisis. In France, the recent announcement that there will be no New Year's Eve this year 
coincided with a decrease in confidence.
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Q6: Would you say that you are completely confident, somewhat confident, not really 
confident, not at all confident regarding how the government is handling the crisis?

% of Adults in each Country Confident in their National Government's Handling of the COVID-19 Pandemic
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Confidence levels on COVID-19 information sources
There are no significant changes in Italian, French and British confidence about the quality of the information received about COVID-
19. While in the UK the population generally trust information, in Italy and in France there is a greater mistrust
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Confidence levels on economic and financial situations
Against a challenging economic backdrop, Italians have confidence in their savings capacity and in the strength of the enterprises 
system.
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New Year’s resolutions 
Among the several New Year's resolutions, from starting a new hobby to join cultural initiative, Italians aim to improve fitness with a 
healthy diet and more sport. Probably the long periods in lockdown have had a negative effect on our food habits and body weight.

E14. Which of the following new year's resolutions would you like to set for 2021?
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New Year’s resolutions 
While there are some differences apparent across these national populations (with Brits apparently less likely to take up sport), a focus 
on health is the No. 1 area of focus when it comes to resolutions for the start of 2021.

E14. Which of the following new year's resolutions would you like to set for 2021? Significant increase Significant decrease
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New Year’s resolutions 
Except for youngsters 16-24, Italians are intending to have healthier behaviours for 2021, especially women and 55-64 age group

E14: Which of the following new year's resolutions would you like to set for 2021? Significant increase Significant decrease
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New Year’s resolutions 
Except for older age groups, a great desire to reactivate personal relationships

E14: Which of the following new year's resolutions would you like to set for 2021? Significant increase Significant decrease
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New Year’s resolutions 
In Italy, youngsters will invest more in their personal growth...but also the 65+ intend to reinvent themselves

E14: Which of the following new year's resolutions would you like to set for 2021? Significant increase Significant decrease
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In Italy, cinemas will still suffer from safety concerns, with 1/3 of people rejecting the idea (or only with specific strict restrictions) and 
1/3 of people depending on vaccine
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Prospects for a return to normality for outdoor attractions seem positive. In the UK and Italy, half the population are happy to go now
with current safety protocols – rising to 71% in France. 1 in 10 rule out re-engaging with outdoor attractions in the next year.
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For indoor attractions such as cinemas, the speed of roll-out of the vaccine is going to be a crucial determinant of recovery in 2021. A 
slightly higher proportion of people than for outdoor attractions (14% - 17%) rule out going to an indoor attraction in the next year.
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While the Italians and French are reticent about returning to closed spaces like cinemas, they show a greater desire to go back to 
bars and restaurants. The Brits are more cautious – perhaps reflecting a less 'al fresco' (more indoor) hospitality sector.
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Warmer climates are more conducive to outdoor-dining and this may be reflected in national differences when it comes to re-engaging 
with restaurants – with the French and Italians more relaxed than the British about returning with current protocols.
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While many citizens are aiming to do more sport in 2021, many are not yet ready to return to the gym. The French are keener than the 
British and Italians: 55% are happy to go now with current safety protocols.
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