Leveraging Marketing Hub Enterprise:
Customer Case Studies

Starting Shortly!

Did you know HubSpot recently launched its first
podcast for Aussie and Kiwi's?
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Housekeeping

e We're recording the session and will send it to you, along with the slides and
other assets.
There will be time for questions at the end and we'll get to as many as we can

Make sure you use the Q&A box, not the chat box, as that isn’t being
monitored

e If you do have any follow-up questions after the session, book time in with your
Inbound Growth Specialist and they’'ll be happy to answer them




Today’'s Agenda

Guest Introduction

Introduction to Marketing Hub

1.
2
3. Customer Case Studies
4. Customer Panel

5

Q/A




Meet Our Guests

Chris McCarney John Kilkenny
Chief Revenue Officer Head of Partnerships
evergen PetSuic

For a life with pets



A Tale

Of
Two

Hubspot
Customers

evergen  PetSurc @)




HubSpot Marketing Hub 2020 Vision

Always easy. Now deeply powerful

CRM-Powered Marketing

Powerful Reporting



evergen

Evergen-software e
-

smarter é*h*efg? :

Evergen Intelligent Control optimises solar and battery system
performance, enabling homeowners to take control of their energy costs
and impact on the environment.

Our technology also enables smarter energy by orchestrating large fleets
of batteries to enable Virtual Power Plants. This ensures a resilient and
decentralised energy system of the future and drives benefits for
consumers, businesses, network operators and utilities.




Started with Hubspot
May 2019

Started on Hubspot MHE
Feb 2020

Team size
5

evergen\

Setting the scene...

Key Initiatives

Multi-Channel CX |/

Single Source Customer Data /
Systems Integrated 4/

Partner Channels |/

Customer Onboarding +



Partner Onboarding

HubSppt

DIAMOND

CERTIFIED AGENCY
PARTNER



CRM-Powered Marketing

Old Way New Way

CRM
Data

Marketing CRM-Powered
System Marketing

Marketing
System

An integration between your When customer data lives inside
customer data and marketing your marketing tools, it's simple
system leaves you guessing. to personalize your marketing

and break through. %



Contacts Conversations v Marketing v

Contacts ~
58,103 Cr tacts
Assets

e

Custom Objects

Deals

Because custom objects more accurately Marketing events ([ i
represent your business in the CRM, they Systain g
allow for deeper segmentation and more

Service v Automation v Reports v

personalized marketing. E—

1,105 records

# All records ~ + Add view All views

More accurate and personalized upsell,
cross sell, onboard campaigns are all early

Search Q Manufacturer Id ~ Object created... ~ Object last mod... ~ Installation date ~ = More filter

MANUFACTURER ID INSTALLATION DATE OBJECT CREATE DATE/TIME (GMT+11)

u se Ca Ses . unknown 2020-09-28T05:55:29.303Z 10ct 2020

07772689-29eb-4ebf-bbc1-3e2f1c2.. 2020-09-16T07:12:36.037Z 10ct 2020
al4001020040193 2020-09-14T09:56:38.803Z 10ct 2020
ea%9c3ab9-d210-4ced-908b-6a81c7... 2020-09-14T00:48:45.287Z 1 Oct 2020
al4001019081677 2020-09-10T01:21:20.487Z 10ct 2020
al4001020040389 2020-09-10T01:25:49.720Z 10ct 2020

14001020040573 2020-09-10T01:31:22.733Z 10Oct 2020

Now live All Enterprise Hubs - [

al4001019081682 2020-09-10T01:38:37.760Z 10ct 2020
al4001020040246 2020-09-10T01:42:18.367Z 10ct 2020
al4001020040316 2020-09-10T01:45:42.100Z 1 0Oct 2020



Contact Workflows

We've given our Workflows engine a
complete under-the-hood renovation.
Workflows now extend to contact
workflows, allowing you to automate many
more manual tasks. These include
triggering Slack notifications and updating
CRM (deal, ticket, quote) properties when
a new lead is created or changes stages.

Now live Marketing Hub Professional & Enterprise

Sales Pipeline ¢ Delay until event happens
ettings

Not Yet Closed

+

Send internal email notification

Send email "Check In" to Deal owner &

+

Actions

X Delay until event happens

Property value changed

Delay up to 7 days

e

88 If/then branch

Closed Won

Deal stage is any of Closed Won (Sales

Pipeline)
Closed Lost
v Seem
Closed Won
+
Send email
Welcome! @
+

Choose an event type and then filter by event property. If a
matching event happens while the deal is in this delay, the d
will go to the next step in the workflow.

Event

Property value changed ~

Deal stage is any of Closed Won (Sales Pipeline)

Max amount of time deals will be in this delay
If a matching event doesn't happen in the amount of time
chosen, the deal will go to the next step in the workflow.

Days Hours. Minutes
7 =10 0 =
1 dayis equalo a full 26 hour period

Delay as long as possible

Closed Lost

O Create task

Create task "Review" and assign to Deal own-
erl?




SMS

Hubspot Ecosystem allows you to
plug-and-play hundreds of applications
directly into your Hubspot portal. SMS
connectors allow you to send messages
directly from Workflows or Contact
profiles.

~ Discover

All collections
Popular apps
New apps
Free apps
For marketing teams
Featured sales apps
For customer success teams
Apps for startups
Apps for agencies
Made by HubSpot
Data sync by PieSync
CMS apps
Account-based marketing apps
~ Categories
Al categories
Marketing
Sales
Customer Success
Productivity
Finance
~ Pricing

® All

HubSpot App Marketplace

Connect your favorite tools to HubSpot

All categories ~

Search Results

145 of 46 results for "sms" in All Categories.

o

SMszap

by LyntonWeb.

SMS Marketing and Sales Automation
built natively for HubSpot

5

400+ installs $5/mo.

itte’
Mitto Global SMS

byMitto

Send individual and marketing SMS to

engage with your prospects.

50+ installs Free

)

SMS for HubSpot

by MessageMedia

Seamlessly send & receive SMS within

8
Sakari SMS
by Sakari SMS

SMS Automation and Two-Way Text
Messaging built for HubSpot.

30

2,500+ installs Free

now

Integracio WhatsApp e
SMS

byNaS

Integragéo Premium de WhatsApp e
SMS com HubSpot para Grandes

Marcas

1

50+ installs Starting at $49.99 /mo

s

Heymarket SMS
Integration
by Heymarkot

Sortby: Relevance ~

Keeper SMS

by Keeper, LLC

Fast, simple, powerful business text

messaging.

New $4.17 /mo

Lucy SMS Marketing

by Voicy.Al

Reach out to all your customers within
seconds

10+ installs Starting at $45 /mo

TextingHouse
by TextingHouse

Envoi de SMS PRO - Send pro SMS

Now live Marketing Hub Professional & Enterprise




Project Management

~ Discover

Al collections
Popular apps

New apps

Free apps

For marketing teams
Featured sales apps

For customer success teams

Project Management connectors allow you
to create tasks directly from Workflows,
keeping your CX Journeys and backend
project boards in sync.

Now live Marketing Hub Professional & Enterprise

Actions

Settings Performance History

& Contact enrollment trigger

Form submission
has filled out Energy Retailer / Network
Operator inquiry on Any page

N Create record Actions ~

Create deal
"Contact: Company name VPP Opportunity"
and assign itto Chris McCarey

HubSpot App Marketplace

Connect your favorite tools to HubSpot

1-45 of 170 results for "project managment" in All Categories

3
(8
Project Buddy

by Reddi Apps

Integrate your tasks in HubSpot directly
to Asana with Project Buddy.

100+ installs $2.08 /mo

O

Teamwork
by Teamwork

Create powerful campaigns using

Teamwork Projects with HubSpot.
3

4,000+ installs $22.50 /mo

4,

monday.com

by monday.com

Manage all your leads, contacts and

companies in monday.com

5

2,000+ installs Starting at $10 /mo

Unito
by Unito

Sync your HubSpot tasks to tools like

Trello, Asana, Jira, and Zendesk
2

300+ installs Starting at $10 /mo

Manage apps [l Build apps

All categories ~ project managment

Search Results

Sortby: Relevance ~

(2)

Zerys

by Zerys

Plan, Produce, Edit, & Publish Custom
Content. Access 85k Pro Writers!

1

100+ installs Free

Asana
by HubSpot
Create task follow-ups and more in

Asana with HubSpot workflows.

2,500+ installs. Free

® Create an Asana Task Actions ~

Create Asana task
New VPP opportunity for Contact: Company
name | Update the deal details




WebHooks

Webhooks within Workflows allow you to
send data to external systems, making a
‘triggered’ integration much easier.
Keeping your systems closely aligned will
make your CX much more valuable!

Trigger a webhook

Method

POST

Webhook URL *

https:// = test.com

Use Request Signature

App ID

Learn more about webhooks [

Now live Marketing Hub Enterprise




Team Management

Partitioning takes the pain out of
staying organized. Separate your
marketing assets by team, so every
user has access to the right content.
You'll have a cleaner, better-organized
database across all your teams, brands,
and regions.

Now Live Marketing Hub Enterprise

Users

Teams Roles

Restrict new content to creators and their teams

NAME *

Commercial Team

Customer Support

External Installations Partners

Finance

Installations

Management

Marketing

Sales

Sales ACT

SDR

Tech

Organize your users into groups for organizational, reporting, and partitioning purposes.

CHILD TEAMS

Reseller, +1

By default, newly created content can be accessed by all users with content permissions. Toggle on to restrict access to newly created

USERS

content (e.g., website pages, landing pages, blog posts, lists), to its creator, their team, and if applicable, their parent team(s). Learn more [/

ADDITIONAL USERS




Flexible Dashboards

Flexible dashboards give you a beautiful,
customizable, and data-dense dashboard that
allows you to easily build and share dashboards
with your team.

Previously, you were limited to 4 report sizes. Now,
you have 20 different options, allowing you to
further customize your dashboards.

In Beta | Professional and Enterprise Plans for All
Products




re@t Pet Owners Knowledge Hub About Us Claims v O ContactUs

With a lot of pet parents doing it tough at the moment, we're here to help. If you're in a vulnerable domestic position or experiencing financial difficulty, please
contact us at b .com.au. Current cir have changed our method of service delivery, so please make claims and enquiries via your Pet
Portal or by emailing your pet insurance provider for fast-tracking by our dedicated team.

PetSure.
For a life with pets

Just as many of us put pets at the centre of our lives, we put the
welfare of pets at the heart of our business.

Our services

Pet insurance

™
for pet owners Support for vets GapOnly




Started with Hubspot
Nov 2018

Started on Hubspot MHE
Nov 2019

Team size
5

PetSurc @

Setting the scene...

Key Initiatives

B2B & B2C Channels /

Multi - Brand Alignment ./
Single Source Customer Data
Partner Channels |/

Retargeting Automation /



Partner Onboarding

Lupo Digital ¥

—*;LATIN:JI;*
5%




Active list L

The results of this list are limited to team(s): PetSure

Advanced Segmentation

Clone Delete

Using Teams and Lists together, The PetInsurance teams L meEnssenp

has enabled Brand and market segment specific = "°; me:b‘” o Clustis kg fecwn Oyt Tool #
. . Purchase

campaigns that a range of teams can execute. This has Sy

broadened their market coverage from their HUbSpOt is not member of Partner Contacts not to delete

portal, doing more with much less. S
is member of GoToWebinar = Registered

is not member of Do not delete - Penny

AND  ©

AND

Now Live Marketing Hub Enterprise




Brand Domains

Connecting Multiple Brand Domains to
Hubspot allows you to do more with less
from one connected portal, creating a single
view of a Contact interacting across brands
and regions. Cross-selling and reporting
across brands has never been easier.

< Back to analyties tools

Traﬁcic Ana |ytics Date range: Rolling date range ~ Last 30 days ~ Frequency: Daily ~

Sources Topic clusters Pages UTM Parameters
Search Q
Sessions ¥

Style: Area ~
Custom views

Organic search @ Directtraffic @ Other campaigns
petinsurance.com.au

125 Tracking since 17/2/2020

www.gaponly.com.au

100 Tracking since 18/2/2020
www.petsure.com.au b
75

2 Tracking since 26/2/2020
g
&

% Manage views 2

-5 B O, A
- O ~ ‘ b
—pe=—y e =~ \ ) B N
25 y 7

A/

0
20/9/2020  22/9/2020  24/9/2020  26/9/2020  28/9/2020  30/9/2020  2/10/2020  4/10/2020  6/10/2020  8/10/2020  10/10/2020 12/10/2020 14/10/2020  16/10/2020  18/10/2020
Session date

Now Live Marketing Hub Enterprise + Brand Domains




Email

Preferences Center Configuration Tracking SMTP Send Frequency

Don't send to unengaged contacts (|
Improve your email sending quality and score. ¥

Resubscription email
Edit email

| re | e re I I Ce C e I l te rs Let unsubscribed contacts know how they can opt themselves back into your emails.

Compliance copy email
Automatically BCC all outgoing messages where they can be reviewed for compliance later.

Double opt-in
Create email
Set up an opt-in request email, confirmation page, and, optionally, a follow-up email.

With Email Preference groups, you can manage
your email subscriptions across brands and regions,
and teams automatically without having to
manually update customize. s oo »

Default subscription types (3)
These subscription types are automatically created for your portal and tied to tools inside HubSpot. Edit

> Subscription types

S types, and subscription pages to teams, and add translations from

Create a group and make managing your marketing emails simple. Assign

one place.
Filter by: Active ~

> Bondi Vet Petinsurance

> PetSure

> Initial Group

In BETA Marketing Hub Enterprise + Brand Domains




New
Workflows Editor

With the new and improved
workflows editor, you can build
multi-branch workflows that allow
you to add multiple conditions to a
single if/then step, so your workflow
can take more than two paths from a
single if/then action. No need to
build multiple workflows to
accomplish the same goal.

Now live Marketing Hub Professional & Enterprise

< Back to workflows GapOnly B2Csend #

& Alert @ setgoa Actions Settings Performance History

& Contact enrollment trigger

is member of GapOnly customer

comms

&8 If/then branch Actions ~

Pinscom

is member of Pinscom GapOnly B2C

PIA
v Se
PIA BWM wow RSPCA Real
+ + + + +
Delay until Friday at 3:00 PM AEDT Delay until Friday at 3:00 PM AEDT Delay until Friday at 3:00 PM AEDT Delay until Friday at 3:00 PM AEDT Delay until Friday at 3:00 P}
113 contacts 143 contacts 202 contacts 352 contacts 18 contacts

B


https://app.hubspot.com/l/workflows/platform/create/new?_ga=2.172584291.1983424397.1600738573-1302265122.1600738573

Advanced Delays in
Worktlows

You can now also create more personal
and relevant customer experiences by
controlling when you communicate with
your audience using new advanced delays.

Now live Marketing Hub Professional

Delay until event happens

Edit delay Contacts in delay

Learn more

Take a quick tour to see what you

can achieve with this new delay.

X

Choose an event type and then filter by event property. If a
matching event happens while the contact is in this delay, the

contact will go to the next step in the workflow.

Event X

Page visited v

URL contains any of https://gaponly.com.au/

AND




Ads ReTargeting

Sync your segmentation with custom
audiences and retarget with
precision, increasing conversions in
the middle of funnel.

Available Now | Marketing Hub Professional

Ads

Manage Audiences Events m Analyze

Accounts: 3 accounts selected ~

NAME *

HubSpot - EDM Promotion 1 | Remarketing (Pinscom)
@ Ready - Last synced 19 Oct 2020 2:22 PM

HubSpot - EDM Promotion 2 | Remarketing (Pinscom)
@ Ready - Last synced 19 Oct 2020 2:22 PM

n HubSpot - Pincsom Facebook ad re-targeting
@ Ready - Last synced 19 Oct 2020 2:22 PM

Re targeted website
n ® Ready

TYPE

Contact list

Contact list

Contact list

Website traffic




Team Management

Partitioning takes the pain out of Ussrsi | Tesms | Roles
staying organized. Separate your
ma rketi n g assets by team, so eve ry Restrict new content to creators and their teams
! By default, newly created content can be accessed by all users with content permissions. Toggle on to restrict access to newly created
user h as access to th e r'| g h‘t cO n‘te n‘t- content (e.g., website pages, landing pages, blog posts, lists), to its creator, their team, and if applicable, their parent team(s). Learn more £

You'll have a cleaner, better-organized

Organize your users into groups for organizational, reporting, and partitioning purposes.

database across all your teams, brands, . =
earcl

and regions.

NAME * CHILD TEAMS USERS ADDITIONAL USERS

PetSure Retentions team, +15 8

Now Live Marketing Hub Enterprise




More from Marketing Hub



Centent Dougn

@ = = Properties in your area
P b | E . | 2 o Based on your criteria we have created a ISt of propertios that might interest
rogrammable Emai 1= B
LaYouTs
Programmable email content allows you to
deliver highly customized and relevant
email content to your customers at a
. e sus P Here are some properties in
massive scale. i "
Propenties module {36 for progerty i properties %} (% if property<ity = =
ONLICE LAY INd POopo © >w CONEACT.DUINE NG pIOpRITY.prie <w
ontact budget_maxs)
Powered by HubSpot CRM and database i
wScreenshot 2020-06-22 at 16.19.19
the new feature allows for a level of email <C property.addressy)
o . . €({ propesty.price }}
personalization at a scale never possible Contact ¢ sopeyesaocrame ) o € Gropesycatac s 3 o

mae ivfol

before.

Private Beta Marketing Hub




Contacts v Conversationsv  Marketingv ~ Salesv  Service v;

Account overview

Target Accounts
Activity This month

C C O u t a S e d All target accounts Owner: All v Team: All v PAGE VIEWS SESSIONS NEW CONTACTS 1:1 EMAILS SENT LOGGED CALLS MEETINGS

No open tasks 89 47 5 13 9 1
)
M k t Nologged calls TARGET ACCOUNTS A301% A 298% A712% A 1345% A1.07% A 298%
a r e I I I No meetings 53
Across all networks
No open deals Contacts Buying roles only Search contacts Q

No decision maker

. e o . Amy Andrews Y e 3 days ago 1hourago
H u bS pot n OW Oﬁe rs n eW p u rpose_ b u | |t — e CEO at 2 Bogota Ethan Kopit called Opened email from Ethan Kopit
o rian Boxer = lays ago lays ago 6 Meeting
ABM features like: target account home Potentsl rget accounts — @ o, T e R, 2
. Prospects: Economic Buyer
and a new account overview that help p o o= @ im. o - A P
sales teams work hand in hand with ° © -
. Root Legal wed ABM 101
marketers to run an ABM strategy in @ —
Lissa Terry No outreach Vs kg

H u bS pOt O Webb Appliances

Prev (1 2 3 4 5 Next 25 perpage v
. LD Associates < B > Renpad

‘ PNEM Internal stakeholders

STAKEHOLDER TOTALACTIVITY LASTTOUCH SCHEDULED
¥, Cordafone

Available Now | Starting in Marketing Hub
Professional And Sales Hub Professional




 Back to reports list Most Valuable Emails ¢ [8&A

Data « Configure Filter

New Custom - .
200K
Data source: Deals ~ D

o é 150K
# Discount s
]
S 100k
T discount123 =
X-axis @
e
$ 50K
T Disct T Marketing Email name x z
T NoNotes Product Category (SAVE) Yeaxis o B HN BN B OB OB OB . N N -
N
T Pipeline Category Average (HS Deal amount) x

# probabilidade de fechamento Break down by

Now, you can access your contact,

company, and deal data alongside your T st Bt _

) . . T Systems ~ Data
marketing email, landing page, and blog o s e
engagement data (Wlth many maore data T Vermittlungs ID (Clone) I Seatamatint HS DEAL AMOUNT MARKETING EMAIL NAME

. in Probabilit T Marketing Email name
sources to come throughout the beta) right Tk — ° Day 79 Follow Up ave
. . . . . T Salesforce Opportunity ID ndonedEai-Tsortackfiinamé

within the custom report builder. This is a B eadaleecaiireio Countof st i Nk, sk,

. Count of marketing emails 1,495 Free Ebook - Post Purchase (save)
streamlined way to answer your key T Bookedsy

100,000 [*] Welcome Email
M T Received a Quote

q u eStlo n s : 100,000 (save) Content Offer Nurture Email 3

In Beta | Professional and Enterprise Plans for All
Products

Renewal Date

Slack Bots Rank - MessagelO




Behavioral Events

Behavioral events, formerly custom events.

Give marketers the ability to trigger
marketing based on website, inapp, or
other behavior based actions.

Using CRM data and behavioral events,
you can set up a trigger that fires off an
email to prospects when it's clear they are
trying to decide whether to buy or not.

Now Live Marketing Hub Enterprise

O Step 10f 2
DETAILS CONFIGURE

Event name

Revenue reporting

Tags

Select tags v

Event type

Clicked element
Submitted form

Visited URL

@ Custom event

Cance' m




Custom Revenue Attribution

< Back
Website page Other lead creation Meeting Contact import Landing page Blog post Marketing e
® External page ® Listing page @ Knowledgearticle @ Social post o Call
- . $8,000,000
First interaction
Gives 100% of credit to the first interaction
5,950,000
$6,000,000
.
Last interaction 2
— Gives 100% of credit to the last interaction 3 54,000,000
(deal closed won), 2
2,500,000
2,000,000
$2,000,000
O O 1,000,000 892,480 887,100
Full-path - s44,565 501,000
' I I I l Gives 22.5% of credit to the first, lead B —
created, deslicreated) and deal closed won BrckAlley-Ne  HubSpor-New  Steve Turner - New Crelse Syt ComanTest  WandKrsick Test
home Desl Desl Greerfelder - New Data migration
interactions. The remaining 10% is split Oeal
equally among the middle interactions.
s AT Deal
Linear
Splits credit equally across all interactions. DEAL

Get credit for the business you drive by » BklrNotome
U-shaped

tying revenue to every marketing action, Gl A0k ot i i

created interactions. The remaining 20% is

> HubSpot - New Deal

> Steve Turner - New Deal
split equally among all other interactions

automatically. Make better strategic

> Chelsie Greenfelder - New Deal

decisions rooted in real business value. otapes i s

Gives 30% of credit to the first, lead

Unlike most attribution solutions,

remaining 10%is split equally among all

> Coman Test

> Wanda Krajcik - Data migration
other interactions between first interaction

HubSpot's attribution is built for real i
people, no‘t data SC|ent|StS. > Transmedia Payment Services, LTD Actions - New Deal

> Moses Bode - ABC Company

> Terra - Awesome sauce

Now Live Marketing Hub Enterprise
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Customer Panel

Chris McCarney John Kilkenny
Chief Revenue Officer Head of Partnerships
evergen Petc

For a life with pets



o :
uestions?

@
Py



Up Next: How To Implement a Cross Channel
Communications Strategy with MessageMedia

Thursday 22nd October, 12:00 PM (AEDT)

\

David Gutla Cameron Tara Salmon Mariano Favia
McFarlane

HubSEt HubSEt 60\ Liessoue VINOMOFO

UNITED BY WINE.



Thank you



