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Consumers have competing 
desires, but they don’t appear 
to have comfort food fatigue.

Lab grown proteins are emerging, but early adopters include 
foodies and those following strict diets. 

What new food and beverage trends 

are you looking forward to seeing 

more of in the year ahead?



Restaurant Meals Turned 

Disease Busters.

do you agree with the following statements 

about immunity-boosting elements in your food?

I wish immunity-boosting foods/ingredients were an option at all the places I go out to eat 51%

I would only consider ordering immunity-boosting items from places that are known for healthy foods. 51%

I want immunity-boosting ingredients in everything I eat (burgers, burritos, pastas, pizza, etc.) 48%

I wish there was an option to add “immunity boosters” to any / all foods or dishes that I order from a restaurant 47%

I wish there was an option to add “immunity boosters” to any / all beverages that I order from a restaurant 45%

I would only consider ordering immunity-boosting items from places where I’ve seen similar things before 44%

I only want immunity-boosting ingredients in healthy foods or dishes (smoothies, salads, etc.) 43%

I only want immunity-boosting ingredients in drinks (smoothies, shakes, juice blends, etc.) 41%

I only want immunity-boosting ingredients in cold foods (smoothies, salads, raw foods, etc.) 36%



29%
71% NO

YES

Global foods have a healthy halo.

In general, do you think global cuisines are 

healthier than American cuisines?



ELEUTHERO





RHODIOLA





SHATAVARI





Consumers rank Japanese 
and Mediterranean cuisines 
as the healthiest.

43% of consumers think American cuisine is not very healthy.

Please rate the 

following cuisines 

by how healthy you 

feel they are.





It’s a poll!
delivery for valentine’s day?
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“very concerned” about Coronavirus 
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“definitely avoid” eating out
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“Which concerns you more…

The public-health crisis or economic crisis?”



Gen Z
40% Millennial

38%

Gen X
46%

Boomer+
60%

Definitely Avoiding Eating Out.
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Trust 
Completely

Trust 
Somewhat

Do Not
Trust

My own dining companions 38% 46% 17%

Grocery stores 24% 63% 13%

Supercenters 22% 57% 20%

Full Service Restaurants 18% 47% 37%

Limited Service Restaurants 17% 58% 25%

C-Stores 16% 51% 32%

Cafeterias 14% 45% 40%

Other Restaurant Diners 14% 44% 42%

Other Grocery Shoppers 14% 46% 40%

As businesses reopen and adjust to COVID-19’s spread, how 

much do you trust the following people safe from the virus?



It’s a poll!
is it all uphill from here?



How much longer do you think the coronavirus 

pandemic will last in the United States?

56% late 2021 
or beyond



20%

41%

29%

5%
4%

Saving a lot Saving a little Just making ends
meet

Drawing down
savings

Getting further into
debt

Household Financials.
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Who Needs Help?
% drawing down savings or going further into debt



A few more weeks 7%

A few more months 18%

As long as necessary 61%

Already experiencing financial hardship 14%

How long can you continue following social-

distancing guidelines and dealing with school 

and business disruptions in your area

before you experience significant financial 

hardship?
48%

Gen Z

47%

Gen Y

59%

Gen X

82%

Boomer



What Would $2,000 Do For You?

Not enough to solve financial problems 17%

Enough only to help with basic necessities 29%

Enough to provide some discretionary spending / saving 39%

Not eligible 14%



15% are feeling very nervous that their operation 
will not be able to come back to business

55% are worried, but fairly confident their 
operation can get through this in one piece

30% are feeling cautiously optimistic and 
expecting to emerge stronger than ever

+2% since Nov 16

-5% since Nov 16

+4% since Nov 16

How Operators Feel.



TOTAL Restaurants On-Site

NO STAFF CUTS due to coronavirus so far 32% 17% 47%

We cut staff but have since been able to hire ALL OF THEM back 14% 19% 9%

We cut staff but have since been able to hire SOME OF THEM back 38% 50% 25%

We cut staff and have not been able to hire ANY OF THEM back 16% 14% 18%

Staff Is Coming Back.



What types of staffing challenges 
will emerge in 2021?

Chat!



The United States is too divided a 
nation to mount an effective COVID 

response to end this pandemic sooner.

The United States can still come 
together to respond to this pandemic 

and bring it to an end sooner.

44% 56%



To stop COVID’s continued spread, 
people should stay home as much as 
possible and receive cash assistance 

to enable that.

To stop COVID’s continued spread, 
businesses that pose transmission 

risk should shut down temporarily and 
receive cash assistance while people 

try to live their normal lives.

60% 40%



Individual bad actors are prolonging 
the pandemic with selfish behaviors 

(not social distancing, etc.)

Irresponsible institutions or 
businesses are prolonging the 

pandemic by trying to stay open 
without taking enough precaution

71% 29%



The FOOD is the most important part 
about a restaurant for me, and I’ll 

spend just as much via the drive-thru, 
takeout, or delivery.

The EXPERIENCE is the most important 
part about a restaurant, and delivery / 
takeout is not good enough for me to 

spend as much as I used to.

59% 41%



FEBRUARY 18
EVERY OTHER THURSDAY @ 12pm CST



hello@datassential.com
GET STARTED


