Publishing Guide

A how-to for leveraging your Threshold Virtual
content throughout your Marketing & Sales channels
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l. Introduction

Whether you're a Destination or an individual Location, marketing is likely a key aspect of
your organization's time and effort. With your investment in Threshold Virtual Tours™ and
related content, your organization is already a step ahead of the gamel! Virtual and 360
content have proven to be a highly effective and engaging tool to have in your marketing
repertoire. The goal of this Publishing Guide is to highlight the best practices for re-targeting
your Threshold content into your current marketing and sales channels in order to boost
your engagement, efficacy, and outreach.

. Virtual Content Types

* Threshold Virtual Tours : 360 Panoramic tours that allow visitors to both view and
interact directly with a location. Virtual Tours are played with the Threshold Viewer, which
can be embedded on web pages.

Share Pages : Virtual Tour mini webpages that can be shared widely.

Custom Share Pages : Unique Share Pages for specific locations, + Calls To Action (CTAs)
Collection Maps : Interactive Threshold maps highlighting a set of Locations and Virtual

Tours
Video Download : An MP4 video created from a virtual tour

1 Seawall Dr, Berkeley, California, 94710

+15106450216
http:/fwww.berkeleyyc.org/

Hours Midnight - Midnight ¥

Threshold Virtual Tours

—

powered by Grand View
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I1l. Owned Channels

on your organization's website via the Threshold Viewer. Richer and more engaging content
builds confidence when booking travel or accomodations, so leveraging it within your website

Website

can make a meaningful difference in overall web visits and engagement.

Our Implementation Guide specifically focuses on your website

and offers inspiration alongside our best practices. Check it out
for details specific to your website intergration!

The Threshold Platform allows you to embed your Virtual Tours and Collection Maps directly
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Visit Albuquerque embedded their Threshold Virtual Tours
within their website's partner listing pages, highlighting the
amazing locations within their destination, and driving
increased engagement and on site conversion.
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https://www.visitalbuquerque.org/listing/sandia-peak-aerial-tramway/209/
https://www.visitalbuquerque.org/listing/sandia-peak-aerial-tramway/209/

ll. Owned Channels (cont.)

Apps

For organizations that communicate with their consumers via a proprietary application,

integrating virtual content can dramatically improve visual context about Locations, and

improve both engagement and app usage time. The Threshold Viewer allows for quick and

easy embedding within your organization’s app, and enables virtual tour and map

functionality across a wide range of devices.

To embed a Virtual Tour :

1.

In your Dashboard, navigate to the Locations tab and search for the Location you
wish to embed.

Open the Location and select the tab for 'Virtual Tours. Decide if you want to embed
all spaces or a single space within a Location and select the appropriate thumbnail.
A preview box will appear. Select "Embed" to view the HTML and JS codes. Copy one
set of codes and paste that into your app'’s content management system.

Javaseript

To embed a Collection Map :

1.

Build a custom Collection Map in your Dashboard. Give it a title, add some locations,
and customize to your heart's content.

Once you're ready to embed your map, select the <>Embed button in the top right
corner of the Map Builder.

Copy the code that appears and paste into your app’s content management

5FHRESHOLDED (4]
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ll. Owned Channels (cont.)
Blogs

Blog posts are a great way to reach your organization's audience and give valuable insight
about your Location. Place the reader directly inside your destination by embedding your
Virtual Tour or a Collection map within your blog posts. Highlight a single space, utilize a custom
Share Page with a unique Call to Action, or share a curated set of Locations that help tell the
story.

To embed a Virtual Tour:

1. Navigate to the Locations tab and search for the Location you wish to embed.

2. Open the Location and select the tab for 'Virtual Tours.' Decide if you want to embed all
spaces or a single space and select the appropriate thumbnail.

3. A preview box will appear. Select "Embed" to view the HTML and JavaScript codes.
Copy one set of codes and paste that into your blog post.

.

W EXFIORE  STAY TASTE EVENIS  PLAN Travel Dubuque utilized a Collection Map to
include Virtual Tours in a blog post, giving readers
O | wor a closer look at the locations featured within.

7 Places to Eat and Drink
Along The Mississippi
River

Unwind riverside with these tasty locations. “ N\
nnnnnnnnnnnnnnnnnnnn o L hewe
nnnnnn - gton @W‘;
She{g‘ : 2 nnnnnnnnn CUh:az:Gr:;m“ @ ’
o el T e .
& N
Eeod Kb © Mapbox © OpenSteethap Improve this map & g \E\\@Mdﬁf;y /)
To embed a Collection Map :
1. Build a custom Collection Map in your Dashboard. Give it a title, add some locations,
and customize to your heart's content.
2. Once you're ready to embed your map, select the <>Embed button in the top right

corner of the Map Builder.
3. Copy the code that appears and paste into your blog post.

FHRESHOLDED (5




ll. Owned Channels (cont.)
Email

Utilize a Share Page or Collection Map link within your emails and as part of targeted
campaigns or outreach. Share Pages and Maps can be outfitted with unique Calls to Action
(CTAs) that drive viewers directly to your information and booking pages. Provide Share Pages
directly to any sales prospects that need a tour of your Location, giving them confidence in
their choice even before they step inside!

To Share a Virtual Tour via Email :

1. In your Dashboard, navigate to the Locations tab and search for the Location you wish
to share.

2. Open the Location and select the tab for 'Virtual Tours.

3. Decide if you want to share all spaces or a single space within a Location and select

the appropriate thumbnail. A preview box will appear.
4. Select 'Share, and then choose the Email icon. This will open up a new tab with the
email provider you have preselected within your computer’s settings.
5. Add some copy if you wish, and then send your emaiil.
You may also share a Virtual Tour by copying and pasting the Share Page URL found in the
same "Share” section.

PRI

Visit Big Spring E-Newsletter

August 2020
n 113 East 3rd Street
' Big Spring, TX 79720

VisiT BIG SPRING pHa2. 200 8208

www.visitbigspring.com
TEXAS info@visitbigspring.com

Integrate your Virtual Tours into your monthly
e-newsletters or communications. Visit Big
Spring used a screenshot to hyperlink a partner's
Share Page in a recent newsletter.

Click on the picture below for a virtual interactive tour of the Historic Spring
area. Video Credit:Threshold 360

Due to COVID-19 many of the events that were scheduled earlier
have been cancelled or postponed. Follow us on our Visit Big Spr
Facebook page for more updates

When it is safe to travel again we will be here for you!

affected by this virus. Stay safe and healthy!

Click here for the Visit Big Spring Facebook page

Click here to visit our Events Calendar on our website

FFHRESHOLDED




ll. Owned Channels (cont.)
Email (cont.)

For specific groups or prospects, you could also consider creating some quick custom

Share Pages that highlight key spaces within a larger Location. These can also be outfitted
with a CTA that can link to your webpages.

To Share a Custom Share Page :

1. In your Dashboard, navigate to the Locations tab and search for the Location you wish
to share.

Open the Location and select the tab for 'Share Pages.

Select the blue button for "Add Custom Share Page.”

A new window will appear for you to customize the URL, name, and set a CTA.

Select which tours you want to include by clicking on all the appropriate thumbnails.

o oMW N

Select Save, and then select Share on the left. Select the Email icon to open up your
email app, or simply copy the URL and paste into your email.

T

= \ -
This custom Share Page was created for Hotel
Valencia in San Antonio to highlight their meeting
3 spaces and includes a CTA link to their website.
To Share a Collection Map :
1. In the Maps tab, build a custom Collection Map. Give it a title, add some locations, and
customize to your heart's content.
2. Once you're ready to share, select the "Share” button in the top right corner of the Map
Builder.
3. Customize the Headline & Description as well as include Contact Info for the Map.

4. Copy the URL link by selecting the "Copy Link" and paste into emaiil.

FFHRESHOLDED



https://cloud.threshold360.com/locations/Hotel-Valencia-Meetings
https://cloud.threshold360.com/locations/Hotel-Valencia-Meetings
https://cloud.threshold360.com/locations/Hotel-Valencia-Meetings
https://cloud.threshold360.com/locations/Hotel-Valencia-Meetings
https://cloud.threshold360.com/locations/Hotel-Valencia-Meetings

To Share a Virtual Tour: \

ll. Owned Channels (cont.)
Profiles & About Us

Your business is most likely listed on a wide number of key websites for potential visitors to find
you and decide to visit or book an event. In addition to presenting descriptive information and
your key value points, include Threshold Share Page links in your profiles and "About Us" sections.
Adding this type of visual content dramatically enhances your communications and allows

prospects to quickly understand your business, setting you apart from others.
- Common Business Accounts

- Social Media such as Facebook )
Saddlebrook Resort in Tampa, Fl has
made their Cvent profile stand out by
including a Collection Map of their
VNt o ion civcudes o@D @D ] © e 1 Location in relation to the local airport.

m Cvent
AaLICOI00

Contact
w Virtual Tour of Saddlebrook
;

- Event listings sites such as Cvent

Saddlebrook - Tampa Bay

Wesley Chapel, FL Resort

Chain

Independent / Other

sssssssss

Brand
Independent

verview  PhotoGallery ~ MeetingSpace  Guestrooms

Promotions

00K 2020 VALUE OPPORT enas, - 2020 Value Opportunities
e $19900.§

1. Navigate to the Locations tab and search for the Location you wish to use. Open the

Location and select the tab for 'Virtual Tours.'

2. Decide if you want to include all spaces or a single space within a Location and select

the appropriate thumbnail. A preview box will appear.

3. Select 'Share, and then choose ‘Copy Link' to copy the Share Page URL
4. Add this link to your Profile or About Us section.
To Share a Collection Map:

1.

In the Maps tab, build a custom Collection Map. Give it a title, add some locations, and
customize to your heart's content.

2. Once you're ready to share, select the "Share” button in the top right corner of the Map
Builder.
3. Customize the Headline & Description as well as include Contact Info for your map.

4. Copy the URL link by selecting "Copy Link" and add this link to your Profile or About Us

section.

FHRESHOLDED ®




lll. Owned Channels (cont.)
Google Business Listings

Google is a major resource for most, and providing 360 content there is an excellent way to
enhance your exposure. Threshold Virtual Tours can be automatically uploaded to Google and
you can connect your Google Business account in order to recive attribution and capture those

impressions.

To connect your Google account:
1. Visit your User Settings by
clicking on you name in the

Visit Dallas
578 contributions »

top right corner of the
Dashboard.

2. Select the tab for 'Connected
Apps.

3. If you have opted for a
Branded Upload, click the blue
button ‘'Connect Google
Account’ and follow the

DDDDD

75038

Visit Dallas has accumulated nearly
40 million views from their 360

panos on Google alone! prompt to login.

Location Kiosks

Threshold Virtual content can be used on a wide array of information Kiosks. Virtual content
can add significant richness and depth to on-location experiences — perhaps helping hotel
guests explore the neighborhood around them, or providing unique insight into the choice of a
dinner restaurant. Thanks to Threshold’s mobile compatibility, kiosks can also offer simple
customized mobile delivery of virtual tours and maps to those user's mobile devices.

» Kiosk Integration: Threshold 360 has
partnered with OmniExperience to

THE ST. REGIS SAN FRANCISCO

i - 4
\ )f_. W coremouses
I\_ "~ -+ STARBUCKS COFFEE COMPANY

support on-site, location kiosk
delivery of Threshold Virtual Tours
and Collection Maps. To learn more
about this partnership, or to explore
opportunities for this type of
integration, please email
info@threshold360.com.

FFHRESHOLDED



https://www.omniexperience.com/

lll. Owned Channels (cont.)
Threshold Map™

The Threshold Map is a powerful new product that allows both consumers and meeting

planners to explore and share the Threshold Virtual Tour library . Your Virtual Tours will
automatically appear on the Map, providing both increased visibility for your organization, and
the ability for visitors to discover and send virtual tours to their networks. Use the Threshold Map
to share Virtual Tours of popular restaurants or hotel options, explore a new city or destination,
and to quickly get visitors to step inside unique Locations from anywhere. Check out a rooftop
pool in Miami, or jump into a luxurious spa at a ski resort in Utah. With half a million Virtual Tours
and growing, the Threshold Map is an exciting exploratory tool that's compatable across a wide
range of devices.

To Share a Virtual Tour via the Threshold Map :

1. In the Threshold Map, search for the Location you wish to share.

2. If that Location has a Virtual Tour, the map will zoom in on the Location selected and pull
up the virtual tours available.

3. Select the 'Share ‘button to the right of the Location’'s name.
Choose how you wish to share that Location by selecting the Email or Social Media icons,

or simply press ‘Copy' to copy the URL and paste it wherever you wish.

Check out the Cliff Lodge at the Snowbird
B Ski Resort in Utah via the Threshold Map!
| Be sure to check out the Satellite View too!

SFHRESHOLDE3 Map

The Cliff Lodge at Snowbird

@ 9320Cliff Lodge Drive, Salt Lake County, Utah, 84092 Lodging
. (801) 9332222
© www.snowbird.com

© Hours  Midnight- Midnight ~

T SALTELAKE

Want to use these virtual tours? Click here to discover how!

SrHRESHOLD



http://map.threshold360.com
http://map.threshold360.com

l. Owned Channels (cont.)

Social Media

It's hard to ignore the power and reach social media can have on your marketing efforts. An

exciting and engaging post can be widely shared and consumed by your network and then
further shared by those viewers. To make social-sharing easier and more efficient, we've built
powerful social media sharing tools directly into your Dashboard. The Threshold Platform
supports Virtual Tour and Collection Map distribution on a wide variety of social platforms —
including Facebook, Twitter, LinkedIn, and more.

Facebook, Twitter & LinkedIn : Share your Virtual Tours directly from the Threshold Platform.

1. In your Dashboard, navigate to the Locations tab, and search for the Location.
2. Open the Location and select the tab for 'Virtual Tours.
3. Decide if you want to share All spaces or a single space within a Location and select the

appropriate thumbnail. A preview box will appear.

4. Select 'Share, and then choose a social media icon. This will open up a new tab within
the platform you selected.

5. Add some copy if you wish, and then publish your post.

[oRoNe] (1) Compose new Tweet | Twitter
@ twitter.com/intent/tweet?url=https%3A%2F%2Fcloud.threshold360.co...

(_
Preview

Share = Share to twitter
https://cloud.threshold360.com/locations/5594295-

2791472697t=169428 #threshold360map via
@map.threshold360.com|

Embed
Video Download

Settings
The Summit At Snowbird
o The Summit At Snowbird - A Threshold 360
Virtual Tour brought to you by Snowbird.

7 ‘ &’ cloud.threshold360.com

FFHRESHOLDED




ll. Owned Channels (cont.)

Social Media (cont.)

To Share on Instagram : Virtual tour videos (MP4s) are best for Instagram posts.

1. Navigate to the Location you wish to share within your Dashboard 's Location tab
and select the 'Virtual Tours' tab.

Select the thumbnail for the space you want to share.

Once the preview appears, select 'Video Download.

A MP4 video will immediately download to your computer.

SN NI AN

From here, you can send the video file to your phone, open the Instagram app and
upload your MP4 within a new post.

4 )
| ‘]Vlbtﬂg}lum Q Search @ O rQ‘

£ visitbigspringtx + Follow

L&y visitbigspringtx Have you ever

- stepped into the Potton House? This
historic home was the home to the
Potten Family. Mr. & Mrs. Potton
were active people in Big Spring. If
you would like to tour this home you
can call the Heritage Museum of Big
Spring at 432-267-8255. Video
Credit: @threshold360
#visitbigspring #pottonhouse
#historichome
#heritagemuseumofbigspring

23w

INSIDE

' grimeskt It is wonderful ©
23w 2likes Reply

£ tevacrad?N1R Suich a fanl -

oQv N

219 views

Visit Big Spring, TX utilizes their
Virtual Tour videos to showcase
their partners on Instagram J

Add a comment...

Tag @Threshold360 on Facebook, Twitter, LinkedIn or

Instagram when you post! We'll be sure to return the love.

FHRESHOLDED ©




V. Earned Channels
Social Shares & Mentions

When crafting your social media posts for your Virtual Tours, it is important to create

content that will increase the liklihood that it is shared amongst your target audience's
network. Be sure to craft a relevant 2-3 sentence description to accompany your virtual
tour content and leverage #hashtags, @mentions and calls-to -action to increase
engagement. Further, consider boosting your post on sites like Facebook, to widen your
audience and increase the liklihood that the content is shared.

Guests & Reposts

Like Social Shares and Mentions, Guests and Reposts are critical to maximizing your virtual

tour content. Recruit or collaborate with social-media heavy hitters and guests with large
follower networks that can incorporate your Location and your Virtual content into their
channels, furthering your marketing outreach and reaching more potential visitors who can
also repost and share.

Press, Media & Reviews

Include Threshold Share Page and Collection Map links in your Press Kit or other media

content. In addition to text and 2D images, adding virtual tour content provides engaging and
interactive media for readers and the general public to get a true understanding of your
location or destination. Utilize Custom Share Page links to further increase this engagement
by including CTA's and compelling language.

To Share a Custom Share Page :

1. In your Dashboard, navigate to the Locations tab and search for the Location you
wish to share.

Open the Location and select the tab for 'Share Pages.

Select the blue button for "Add Custom Share Page.”

A new window will appear for you to customize the URL, hame, and set a CTA link.
Select which tours you want to include by clicking on the appropriate thumbnails.

SIS NI ARIN

Select Save, and then select 'Share’ on the left. Select the Email icon to open up your
email app, or simply copy the URL and paste into your emaiil.

SFHRESHOLD O




V. Paid Channels

Threshold content can be used across a wide range of paid channels, using the same
embed codes and Share links used for Paid and Earned channels. Depending on the
channel used, such as Banner Advertising, a specific configuration of the Threshold Viewer
embed code may be needed.

Advertorials

Standard Threshold Virtual Tours can be easily embedded into paid Advertorials on a

range of different platforms, including distribution platforms such as Trip Advisor, Expedia,
and others. Select virtual tours can be included using standard JavaScript embed code
available in the Threshold platform.

./UOHE moon
Banner Ads _ﬂ [y
Threshold Virtual Tours can also be used in standard IAB S anc{
banner ads, using a special functionality built into the TAKE A VIRTUAL

Threshold Pro package. Banner ads can be configured WAL SRRkt

around any Location’s Virtual Tours, allowing for the same
interactivy as an embedded Viewer.

For further information on using your virtual tours as part of
your advertising campaign, get in touch with Customer Success

or email info@threshold360.com.

Explore More!

State Beach | Clearwater, FL.

FFHRESHOLDED




V. Appendix

Social Media Platform Support

Threshold Virtual Tours and Collection Maps can be easily integrated into social media
platforms. For Platforms that support direct links - such as Facebook and Linked-In, users can
simply copy/paste any standard Share Page link into a postable field in their account, and
post the link. Viewers will be able to click on the link and open a full-screen Share Page Virtual

Tour or Collection Map.

For platforms that don't currently support direct links - such as Intagram - standard video
files (MP4s) can be exported from the Threshold Platform (from the Locations Tab), and
uploaded directly to the social media platform, which will play them back dynamically as

part of the user feed.

Here is a current table of link and video support for major platforms:

Share Page Collection MP4 Video

Platform Orientation

Support Map Support Support

Personal/Business
1 Facebook | Social Networking &
Media Sharing

Business-Oriented

LinkedIn
2 Social Networking

3 Twitter Microblogging

Personal/Business
4 Instagram | Social Networking &
Media Sharing

Short-form Video

TikTok
5 ! Sharing

FHRESHOLDED (15
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