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Take Time to Set Goals

Sit down and write out what you envision for your business
and your yearly goals. At the end, give yourself 3 priority
goals.

How to Set Business Goals

Achieve success with your business Goal Setting + Annual Planning
Break your goals down quarterly, monthly, and weekly. Set

Setting goals allows you to stay on track, smaller goals that motivate you each time to hit your end
remain focused, and keep your content result.

planning organized.

Build Out your Content Plan
Keep yourself ahead of the game with a planning strategy
and build out your content plan for the year.
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Content Audits +
Performance Analysis 5 == . X
! tics |\ .

Landing Pages

* Collect data over the last year to find what i . aqeviows | Unidue Pageui
worked best for your business. > &% Customization
64,262 41,58
. REPORTS Qf Total:
* |dentify areas of success and areas for | 100.00% (64262) | 10
improvement O i (J 1. /home 7,624 (11.86%) 6,196
> = Audience () 2. /baskethtml 3 3653 (5.68%) 1,424
* Take notes + use Excel or Google Sheets to ) S+ Acquisition O 3 /storentml 5 3508 (se0w) 2476 (50
reference throughOUt the yea r. v [ Behavior ] 4. /google+redesign/apparel/mens (2 2,622 (4.08%) 1,673 (4.0
e Add links to example posts or content you’d like overview O 5 Qlickrew e E 2817 sz 805 (19
Behavior Flow (J 6. /google+redesign/apparel 7 2,386 (3.71%) 1,967 (47
to repurpose. ' o
7 Sl ERnE: O 7. /store.html/quickview L 2,153 (3.35%) 541 (1.3
All Pages ] 8. /asearch.html & 2,000 (3.11%) 1,211 (2.9
Content Drilldown
(J 9. /googlet+redesign/new L 1,932 (3.01%) 1,494 (35
O

10 /google+redesign/shop+by+bran 1,743

_ - © d/youtube (2.71%) 1,528 (36

ETA

%2, Attribution ®
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Audience Demographics + Interests

Understand your audience

e Hone in on the type of content your audience wants
to see and focus to deliver.

e Knowing who to create content for will help your
overall business + content direction.

ASK YOURSELF

What do people want to see?
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HEYNASREEN

< Posts
@ - Insights \
- - __ Audience

Key Metrics
Key metrics to pull from every channel o
e Audience Geo Location
e Age Range
e Gender
Followers

e Active days/times on platform

e Audi
dience Interests (categories, content

types, hashtags, etc)

e Reach + E
ngagement
heynasreen Lookin back on My 30s & ready 10 take on the bi
) But

QO QY

A-0 tomorrow (not
really...my 30s hav
It brought us our three happy, hea

community | hav he
such a big part of my life @ //\'ve also found a new
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appreciation for cas
cute! My fav @gibsonlook joggers are 2 for the price of 1
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How to View Insights + Analytics

Instagram, Facebook + Pinterest

INSTAGRAM FACEBOOK PINTEREST

Log in to Instagram Log in to Facebook’s Creator Studio Log in to Pinterest or a
Click on Settings Click on Insights Pinterest Business Account
Click on Insights Click Analytics

Click on Audience Select Overview

4 Page Insights
Insights Dec 15 - Jan 11 Last 28 days »

1,032 ‘)) Your activity estRese EuEEle:

Impressions @

Edit Profile Nametag - | R 1.94m 179

Video

Saved POStS See More
7 posts published in the last 28 days.

Filters

Impressions
I
Close friends MOST ENGAGING POSTS Date range

© 5/5/2020 - 6/3/2020 a0k
Discover people



http://facebook.com/creatorstudio

How to View Insights + Analytics
Youlube + Google Analytics

YOUTUBE GOOGLE ANALYTICS

Log in to Google Analytics
Click on Audience + Demographics
Click on Interests
Click on Geo

Log in to YouTube Studio

Click on Analytics + Audience

.0 Analytics A " @

Channel analytics

4 Home - . . =
Overview 9 B sAavE 4 EXPORT <« SHARE @@ INSIGHTS

» mt Customization

All Users + Add Segment Jan.1- Dec. 31, 2020
REPORTS 100.00% Pageviews

Overview Reach Engagement Audience Revenue

» © Realtime —
verview

» 2 Audience

Pageviews ¥ VS. Selecta metric Hourly Day Week Month

Your channel got 3,284 views in the last 28 days S |

v B Behavior 150

p—

Overview

Behavior Flow

Your estimated revenue (

Views Watch time (hours) Subscribers

3.3K© 7209 +35 @ —

About the same as usual

» Site Content

» Site Speed Mar 12 Mar 13 Mar 14 Mar 15 Mar 16 Mar 17

» Site Search

84 more than usual About the same as usual

» Events Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit

» Publisher 723 665 001 341 96096 8409%
—_—— —_—— P e —— i s

Experiments

» M Conversions

Site Content Page Pageviews % Pageviews

%2, Attribution ™™
Page . /2018/01/17/add-wordpress-admin-page-data-custom-table/ .‘ 141 [l 19.50%

Q Discover

wth Series « © 2( $ Admin

Page Title

Site Search

. /2018/01/15/create-custom-table-wordpress/

. /2018/04/23/adding-filters-actions-hooks-wordpress-plugin/

Search Term

1201Q/10/23 /review-new-twentu-twentv-wardnress-theme/

B 18.95%

1 484%

I am%


https://studio.youtube.com/
https://analytics.google.com/analytics/web/

Top-Performing LIKEtoKNOW.it Posts

Analytics + Performance

£ K

reward Sty]e

Top Performers

reward Style

LIKEtoKNOW.it Posts

Top Performers

LIKEtoKNOW.it Posts v @ Why does my Amazon data look different

No data available

< November 2020 December 2020 > < Janu

Your Analytics

Log into rewardStyle.com
+ Click Analytics.

Change the date range
from January 1 -
December 31, 2020.

Scroll to the bottom of
the page to view the
Top Performers chart
then change the
Performance dropdown
to LIKEtoKNOW.it posts.

Break analytics down
monthly or quarterly If
you prefer to view
seasonal data snapshots.



Top LIKEtoKNOW.it Content

Three themes to look at when identifying top
LIKEtoKNOW. it posts.

Knowing what your audience prefers and what
content performs the best will allow you to focus
on content that you already know works and
removes the need to trial + error with other kinds
of content. This will allow you to post strategically
and be more efficient.

MOMENT

aEr. Aty nar.,

N\

IDENTIFY THE TYP

OF POST
= A

‘% ‘\v‘
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Top Products + Price Points

View your analytics on desktop for a more in-depth view of your dashboard

Your Analytics

rewardStyle e Log into rewardStyle.com
+ Click Analytics.

Blog + Social, LIKEtoKNOW.it  ~ . G -
e Set the date range to the
. desired time frame.
Ccllive LINKS v LWRWhy does my Amazon data look different?
e Scroll down the page to
o view the Top Performers.
| Caviar Stick Eye .. | 48 0 0% 0 0% $0.00 e Select the Performers
, dropdown to Active
‘ ‘ Lillian Dish Tow... 38 ] 2 63% ] 2 63% $2.02 .
Links.
‘l’ Rose Noir & Ou... 38 1 2.63% 8 21.05% $15.30 . .
e |dentifying valuable data
G@ le crueset dutch... 33 3 9.09% 3 9. 09% $52.67 pOlntS |nd|CateS buyer
_/ .
Interest.
":':e Skin Fetish Hig... 29 0 0% 0 0% $0.00
[T Cantu Shea But... 28 0 0% 0 0% $0.00
I Magic Away Co... 27 O 0% O 0% $0.00




Top Retalilers

View your analytics on desktop for a more in-depth view of your dashboard

Your Analytics

e [Log into rewardStyle.com

rewardStyle and click Analytics.
Blog + Social, LIKEtoKNOW.it  ~ . G PRl e Select the Performers
T aT— = dropdown to Advertisers.
- | e Click the Order
Advertisers v N M does my Amazon data ,}, OOK aifferent?
Conversion column
s to see what retailers
convert the best with
Sephora (US) 401 2 0.5% 16 3.99% $39.66 yOur aUdlence_
Target 227 5 2.2% 5 2.2% $38.67 ® Click the Items Sold
column to identify
Amazon (US) 178 N 6.18% N 6.18% $29.19 _ _
retailers with shoppers
Nordstrom 58 4 6.9% 5 10.34% $17.79 pu rchasing multlple
Items.
Crate & Barrel 47 0 0% 0 0% $0.00
Anthropologie |... 38 ] 2.63% ] 2.63% $2.02

Lou & Grey (US) 34 0 0% 0 0% $0.00




Top Seasonal Periods + High Earning Dates

Find your key sales driving dates
Make a Plan

e Plan out content ahead
of time to include in
your content calendar

reward Stylc

for upcoming months.

Comparison Chart e [ ook over your analytics
from the Analytics
dashboard on

rewardStyle.com for all

Commissions -

April 2020 - of last year.

Bl Commissions: $19,395.24

10,000 e Scroll down to the
Comparison Chart and
filter by Commissions in

0 the Metrics dropdown.

0,000

Jan 2020 Feb 2020 Mar 2020 Apr 2020 May 2020 Jun 2020 Jul 2020 Aug 2020 Sep 2020 Oct 2020 Nov 2020 Dec 2020

Commissions

Influencer Growth Series « © 2021 rewardStyle




How to Project LTK Earnings

TOTAL LTK $

TOTAL LTK EARNINGS
Change platform to
LIKEtoKNOW.it, then select
date range to see LTK
earnings.

calculating earnings per post

TOTAL POSTS = AVG $ PER POST

TOTAL LTK POSTS AVG EARNINGS PER POST
Use Top Performers chart, This tells you on average,
change to LIKEtoKNOW.it how much commission
Posts. Number of posts show you earn on LTK posts.

at the bottom.
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How to Project LTK Earnings

calculating earnings per post

$2,000 =+ 30

TOTAL LTK EARNINGS TOTAL LTK POSTS

$67/POST

AVERAGE EARNINGS
PER POST

Now that you’ve set an earnings goal, and you know on average
how much you make per LTK post, you can then determine how
many LTKs you’ll need to post in order to hit that goal!

Influencer Growth Series « © 2021 rewardStyle



LTK Earnings Growth

calculating growth rate to set goals

$15K + $67 224

LTK EARNINGS AVG EARNINGS NUMBER OF POSTS
GOAL PER POST TO GENERATE

PRO TIP

Focus on posting more on the days of the

We typically see earnings growth when the number of posts week that typically drive higher earnings!

Increases. The more shoppable content posted, the more
opportunities to earn.



Building Out A Monthly Content Calendar

Be consistent * The best way to keep track of your content, stick to a
consistent posting schedule, and ensure you’re regularly promoting that
content is to build out a monthly content calendar.

ANNUAL OVERVIEW . MONTHLY . WEEKLY . DAILY POSTING
_ BREAKDOWN BREAKDOWN SCHEDULE
Print a blank calendar for
all 12 months. Go through Create your content + Add content you’ll need Determine what days
each month + mark down promotional plan for that to produce each week: you’d like to post. This
Important dates such as: holiday. Start posting will include your actual
. Blog Post
content 3-4 weeks in content and your
Key Sales :
advance. Instagram Posts promotional posts to
Seasonal Transitions . . _ grow traffic, earnings +
Start posting Valentine’s LIKEtoKNOW.it Posts tollowers
Holidays Day content January _ '
IG Stories

19th. Mark it on your

Top Performance Date calendar + plan!

Example: Valentine’s Day

rewardStyle.com | © 2020 rewardStyle | liketoknow.it



Finding Content Ideas + Determining When to Post

Drive more traffic + earning overs time

Recommended top tools:

Answerthepublic.

Google
com

Pinterest
Moments Planner

Google Analytics

You’ll also find this guide outlines major holidays by —5—5—~

season. Add these dates to your content calendar 888
so they don’t creep up on you too quickly. > g

Influencer Growth Series « © 2021 rewardStyle

Weekly LTK Top
Search Terms
Email

IG Comments +
DMs

Schedule your social posts, blog posts
ahead of time, and for iOS users, you can
now schedule and auto post your LTKSs!



Identifying Evergreen Content +
Top Performing Content To Repurpose Google Analytics

Drive traffic, increase clicks + earnings * Loginto Google
Analytics. Click Behavior,

Site Content + All Pages.

All accounts > Google Merchandise St..
Analvtics . - Q, Try searching “Week over Week Growth of Sessions” .
! Y 1 Master View e Sort by top page views
ft  Home Primary Dimension: Page Page Title  Content Grouping: none Other m ea n i n g t h e h i g h est
» =: Customization Secondary dimension * | Sort Type: Default ~ Q, | advanced =" | I | ET .
| | amount of traffic.
REPORTS Page Pageviews v ¢ Avg. Time on Page v |
(compared to site average)
» O Realtime 64,262 00:00:47 - :
Lo 04 T e Click the Comparison
» & Audience
1. /h r 7,624 78.99%
+ peiton o * ‘ | ° chart. Select Average
2. /basket.html P 3,653 -11 .96%1
v B0 Behavior 3. /store.html = 3,598 -11.93%1 Time.
Overview 4. /google+redesign/apparel/mens & 2,622 [ 22.76%
Behavior Fl , ign/appa s/quickvi : : -51.63% I l
ehavior Flow 5.  /google+redesign/apparel/mens/quickview 2,517 51 63°/q Py Posts N g reen Wi t h th e
v Site Content 6. /google+redesign/apparel B 2,386 35.64%
All Pages 7. Istore.html/quickview £l 2,153 -67.33%# h I g h eSt p ercen t ad g e are
Content Drilldown 8. /asearch.html £l 2,000 2.20%
’ your most engaged blog
Landing Pages 9. J/google+redesign/new r 1,932 49.60%
‘ 10. /google+redesign/shop+by+brand/youtube L 1,743 52.96% p Osts .
°2, Attribution " "

Showrows: |10 | Goto: | 1 1-100f533 <« >

Update content that was posted 12 months prior.
Google takes time to rank the post, so updating
recent content won’t be as effective.

So how do you repurpose older blog content?
Simply update the content + republish posts!



