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Rendering each ad the right way

The Average Publisher Top Publishers Leveraging Al

In-house manual efforts
Eager loading above the fold

Lazy loading below. Use machine learning to predict
how and when to render each
ad impression per user, ad
Third-party tech vendors out there placement, and page.

Zeus and Google’s lazy loading
mechanism, but both miss the mark in
many cases.

The Results The Results

Viewability may be increased, but at The highest combination of
the expense of 20% - 50% decrease in viewability, scale, page latency, and
impression volume. overall positive user experience.

Join the world'’s top publishers
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