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Reach and Understand
Niche Audiences

How N26 reached a new niche audience and grew their
market share
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James Crease, Head of Research and Insights - N26

The Challenge

N26 Wanted To Understand ‘
Specific Audiences

N26 is already a leading online bank in Germany.
However, they wanted to further understand several
niche audiences to expand their reach and market
position. They had a student ambassador program
with specific companies and were looking to target
cities and top 3 segments. It was important to them
to compare this audience’s perception of N26 against
both online banks and traditional brick and mortar
Institutions.

The Solution

N26 Turned to Latana's
Audience Segmentation
Solution

N26 utilized Latana’s Brand Tracking solution to
dive deep into their audience segmentation. Latana
provided them with the ability to measure brand
position within a hyper-targeted group. Utilizing
Latana’s MRP (Multi-Regression and
Poststratification) Algorithm, N26 was able to
target a very niche audience within a specialized
vertical that would drive their brand and marketing
strateqgy.

The Result

N26 Was Able To Drive
More Targeted Messaging

N26 was able to gain a well-rounded perspective on
where they stood within a niche audience and utilize
this information to help them grow in other markets
as well. They were able to apply an adaptive
approach to make the right investments in the right
markets for their niche segment, thereby saving time
on their go-to-market strategy as well as brand and
campaign spend. Latana provided them with the
capability to measure their brand position within a
hyper-targeted group.
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